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lOc.  Per  Copy 


I  Retention  of  Daily  Newspaper  Code 
I  Standards  Is  General  Over  Nation 

While  Roosevelt  Is  Told  of  ‘Chiseling’  Rampant  Throughout  Country, 
I  Telegraphic  Survey  Shows  That  Press  Plans  No  Let-Down 


Newspapers  throuRhout  the 

country  are  maintaining  wage  and 
lioiir  provisions  of  the  expired  newspa¬ 
per  code,  aiui  do  Jiot  immediately  con- 
lanplate  any  changes,  a  telegraphic 
survey  conducted  hy  Ivditor  &  Pl'b- 
usHQi  this  week  discloses.  The  code 
for  the  daily  newspaix'r  publishing  busi- 
aejs  expired  June  16. 

The  big  chain  papers,  it  would  ap- 
por,  have  made  no  changes  since  June 
16  and  have  no  intention  of  doing  so 
at  present.  The  Hearst  Newspapers,  it 
is  understood,  are  standing  jsat,  and  in- 
liiTidual  members  of  the  Scripps-How- 
ard  group  report  they  are  making  no 
changes.  Official  confirmation  from 
these  groups  was  not  obtainable  this 
week. 

Other  large  chains,  however,  gave 
offid?!  confirmation  that  they  are  main¬ 
taining  ''ode  provisions,  mostly  without 
(palification.  Frank  E.  Tripp,  general 
manager  of  the  19  Gannett  Newspapers, 
said:  “.All  Gannett  Newspapers  are 
continuing  NR  A  hours  and  wages  in 
every  department.”  E.  P.  Adler,  presi¬ 
dent  of  the  11  Lee  Syndicate  News¬ 
papers,  wired  that  these  dailies  “have 
made  no  changes  since  the  demise  of  the 
Blue  Eagle”  and  that  “we  will  go  along 
iast  as  we  have  been.” 

Paul  Block,  president  of  the  Paul 
Block  Newspapers,  seven  in  number, 
likewise  told  Editor  &  Publisher  this 
week  that  newspaper  code  provisions 
continue  to  obtain  on  his  newspapers 
and  that  no  changes  are  contemplated. 

The  Booth  Newspapers.  Inc.,  com¬ 
prising  eight  Michigan  dailies,  reported 
no  changes  in  wages  and  hours.  Joseph 
Bidder,  of  the  Ridder  Brothers  News- 
P^s,  said  that  “we  intend,  in  general, 
to  maintain  code  provisions.”  In  some 
I  OSes,  where  there  is  reason  to  believe 
code  conditions  are  unjust,  “we  may 
i  gradually  make  changes,”  he  added. 

E  C.  Pulliam,  president  of  Central 
Newspapers.  Inc.,  which  owns  or  is 
jfRliated  with  many  dailies  in  the  mid- 
tile  west  and  south,  wired :  “.All  our 
P^rs  have  maintained  wage  scales  above 
tte  minimum  and  each  paper  has  com¬ 
plied  with  the  hour  schedule  as  sug¬ 
gested  in  the  ccxle.  We  contemplate  no 
changes  in  either  wages  or  hours  so 
long  as  income  permits  the  present 
sdiedules.  We  do  hope,  however,  to  be 
>hle  to  increase  wages  in  the  fall  if 
present  indications  for  business  iraprove- 
tMnt  materialize.” 

IValter  P.  Jones,  general  editorial 
erector  of  the  McClatchy  Newspapers 
in  Califo  rnia,  wired: 

“Regardless  of  the  newspaper  code's 
^ration  and  of  the  supreme  court’s 
*osion,  ^  the  McClatchy  Newspapers 
*31  continue  the  wages,  hours  of  \vork 
Md  working  conditions  which  were  set 
np  by  the  newspaper  code.” 

In  addition,  many  newspapers,  not 
wfliated  with  the  big  chains,  give  con- 
tinnation  that  code  provisions  are  being 
up  to.  Some  say  that  they  are 
JOffltaining  the  status  quo  for  the  time 
l*®ig,  or  as  long  as  business  conditions 
I  warrant. 

This  survey  is  not  complete  by  any 
®«ns.  Editor  &  Publisher  has  al¬ 
ready  told  of  scores  of  newspapers 


By  JOHN 

which  have  announced  their  intention 
of  maintaining  code  provisions  despite 
the  fact  that  they  are  not  now  com- 
1x1  led  to  do  so. 

But  it  adds  weight  to  the  general 
contention  that  the  press  of  this  coun¬ 
try  is  furnishing  the  example  for  other 
industries  to  follow.  Many  newspapers 


W.  PERRY 

as  they  were  under  the  code,  according 
to  Dempster  MacMurphy  and  W.  E. 
Macfarlane,  business  managers  resixc- 
tively  of  the  News  and  Tribune. 

Robert  Walshaw,  Chiraqo  Daily 
Tinu's  business  manager,  slated : 

“We  have  not  changed  hours  or 
wages  and  we  are  operating  under  pro- 


N.E.A.  ACTS  ON  CODE  EXIHRATION 

{Special  to  Editor  8e  PublishruI 

^HIC.AGO,  June  19 — The  National  Editorial  Association  stands  ready 
^  to  assume  initiative  and  leadership  in  development  of  a  program  of 
cooperation  to  take  the  place  of  the  Graphic  Arts  Code  for  Industries 
A-2  and  .A-5,  according  to  a  statement  issued  hy  Harry  B.  Rutledge, 
N.E.A.  managing  director.  In  this  statement  to  officers  of  state  press 
associations,  Mr.  Rutledge  outlined  a  number  of  problems  which  small 
town  publishers  face  in  relation  to  further  stabilizing  the  non-metropoli¬ 
tan  publishing  and  printing  industry. 

"Our  whole  desire  is  to  work  with  state  groups  and  their  leaders  in 
the  realization  of  the  aims  within  the  industry  which  can  only  be  realized 
through  cooperative  endeavor,  both  from  the  standpoint  of  defense 
problems  as  affect  our  industry  and  in  the  development  of  those  types 
of  business  programs  which  will  make  it  possible  for  the  industry,  as 
a  whole,  and  individual  establishments  within  it,  to  attain  greater  suc¬ 
cess.”  stated  Mr.  Rutledge. 


liave  called  on  all  businesses  to  main¬ 
tain  NRA  wages  and  hours. 

Editor  &  Publisher  believes  that 
the  attitude  of  the  newspaper  execu¬ 
tives,  as  expressed  in  this  survey,  is 
representative  of  the  whole  daily  press 
of  the  country.  All  sections  are  repre¬ 
sented,  and  papers  of  all  circulation 
classes  have  expressed  their  views. 

The  survey  is  timely  in  that  James 
L.  O’Neill,  acting  NRA  administrator, 
issued  a  statement  in  Washington  this 
week  saying  that  there  was  evidence 
“of  much  cutting  of  wages  and  length¬ 
ening  of  hours”  throughout  the  country 
as  a  result  of  the  Supreme  Court  de¬ 
cision  on  NRA.  President  Roosevelt 
has  ordered  a  survey  to  show  the  ex¬ 
tent  of  the  “chiseling.” 

In  New  York,  .tccording  to  reports 
to  Editor  &  Publisher,  all  dailies  are 
maintaining  current  wages  and  hours, 
as  has  been  previously  reported.  The 
Brooklyn  Eagle  told  its  employes  of 
its  intention  in  the  following  announce¬ 
ment  to  the  news  staff: 

“As  members  of  ihe  Eagle  staff  must 
realize,  the  five-day  week,  as  a  com- 
ixnsation  for  a  necessary  wage  cut,  was 
introduced  here  before  there  was  any 
talk  of  the  NRA.  It  represented  a 
desire  of  the  management  to  deal  fairly 
with  the  staff,  and  to  minimize  in  what 
ways  it  could  hardships  resulting  from 
the  economic  pressure  of  the  times. 
That  desire  jiersists  today;  the  invali¬ 
dating  of  the  NR.A  in  no  way  affects 
it.” 

Chic.vgo,  June  18 — Papers  here  are 
continuing  hours  and  wages  established 
under  the  daily  newspaper  code.  Editor 
&  Publisher  learned  in  a  survey  among 
business  managers  of  local  dailies. 

Few  had  any  comment  to  make  other 
than  to  state  their  papers  were  net 
altering  hours  or  wages.  Both  the 
Chicago  Daily  Ncivs  and  Chicago 
Tribune  are  oiierating  on  the  same  basis 


visions  of  the  code.  It  is  our  hope  that 
the  industry  will  adopt  a  voluntary  code 
embodying  similar  hours  and  wages.” 

New  Orleans,  June  19 — Code  hours 
and  wages  are  Ixing  observed  here 
and  no  change  is  contemplated  since 
elimination  of  the  code,  according  to 
executives  of  the  Item  Company,  Ltd., 
and  of  the  Times  Picayune  Publishing 
Company. 

The  two  companies,  publishing  the 
four  New  Orleans  newspapers,  have 
made  no  change  in  any  department,  al¬ 
though  wages  of  charwomen  and  ele¬ 
vator  girls  may  be  reduced  to  conform 
with  wages  paid  for  similar  labor  in  the 
South. 

“We  have  observed  code  regulations 
in  the  past,”  said  Clark  Salmon,  man¬ 
aging  editor  of  the  Item  Tribune,  “and 
will  continue  to  apply  them.  Our  re¬ 
porters,  however,  have  always  loyally 
volunteered  when  news  events  required 
their  working  beyond  code  hours.  I 
believe  this  is  true  on  most  newspapers 
and  with  most  newsiiaper  men.” 

Dallas,  Tex..  June  19 — Management 
of  the  News  and  Journal  say  they  have 
made  no  changes  in  wages  or  hours 
since  June  16  and  may  not  do  so.  The 
matter  has  not  yet  received  attention. 

The  Times  Herald  management  said: 
“The  only  change  here  is  that  three  or 
four  iiersons  who  have  been  given  a 
half  day  off  a  week  extra  are  not  now 
given  the  extra  time  off.  We  have 
made  no  other  changes  as  our  minimum 
before  the  emergency  agreement  was 
more  than  the  minimum  provided  in  the 
agreement.” 

The  Dispatch  management  said:  “We 
have  made  no  changes  since  the  expira¬ 
tion  of  the  newspaper  code  and  don’t 
intend  to.” 

Philadelphia,  June  18 — Expiration 
of  the  newspaix:r  code  brought  no  re¬ 


sumption  of  pre-NRA  hours  and  wages, 
all  dailies  keeping  in  effect  the  sched¬ 
ules  maintained  under  the  code. 

"We  have  made  no  changes  in  hours 
and  wages  and  at  the  present  time  have 
no  idea  of  making  any,”  said  Charles  -A. 
Tyler,  president  of  the  Philadelphia  In¬ 
quirer.  “We  have  kept  all  schedules  in 
effect  the  same  as  before  the  code  ex¬ 
pired  and  expect  they  will  continue.” 

William  B.  Craig,  managing  editor, 
livening  Bulletin,  said  that  paper  is 
“running  along  the  same  as  before” 
with  respect  to  hours  and  wages. 

The  Daily  News,  according  to  an 
official  there,  is  also  operating  on  the 
5-day  40-hour  week  since  the  code  ex¬ 
pired.  “We  made  no  salary  revisions 
when  the  code  went  into  effect  and  none 
have  been  made  or  are  contemplated 
now,”  he  said. 

William  F.  Hawkes,  managing  editor. 
Record,  said :  “The  same  hours  and 
wages  are  in  effect  now  as  before  the 
code  went  out.  No  changes  are  under 
consideration.” 

The  Evening  Ledger  also  is  maintain¬ 
ing  the  same  wage  and  hour  schedules 
in  effect  during  the  code. 

Kans.as  City,  Mo.,  June  18 — No 
changes  at  either  the  Kansas  City  Star 
or  Kansas  City  Journal-Post  in  wages 
or  hours  have  been  made  since  the  ex¬ 
piration  of  the  newspaper  code.  Some 
lengthening  of  hours  has  been  necessary 
because  of  vacations  but  only  on  a 
temporary  basis. 

Boston,  Mass.,  June  18 — All  Boston 
dailies  are  standing  pat  on  wages  and 
hours  as  they  were  under  the  code.  The 
I>ublishers  held  a  meeting  this  afternoon 
and  the  subject  was  not  even  discussed. 
Nobody  wishes  to  make  an  individual 
statement.  The  Boston  bureau  of  the  As¬ 
sociated  Press  will  probably  go  on  a  40- 
hour  week  next  week,  it  was  learned 
today. 

Washington,  D.  C,  June  18 — News¬ 
papers  in  the  District  of  Columbia  are 
making  no  changes  in  wage  scales  or 
working  hours. 

“We  are  taking  no  advantage  of  the 
relaxation  of  newspaper  code  to  make 
changes,”  said  Lowell  Mellett,  editor  of 
Scripps-Howard  Daily  News. 

The  office  of  Eugene  Meyer,  publisher 
of  the  Washington  Post,  reports  “no 
changes  contemplated  nor  have  there 
been  any.” 

Both  the  Hearst  Herald  and  Times. 
will  continue  present  wages  and  hours. 
“There  has  been  and  will  be  no  change 
in  wages  and  hours,”  stated  Arthur 
Newmeyer,  publisher  of  the  Times. 

Oliver  Kuhn,  managing  editor  of  the 
Washington  Star  declared:  “We  are 
going  right  along  as  we  have  alwavs 
done  with  no  reductions  whatsoever  in 
prospect.” 

Minneapolis,  June  18 — The  Journal, 
Tribune  and  Star  in  Minneapolis  and 
the  Pioneer  Press-Dispatch  and  Daily 
News  in  St.  Paul  are  maintaining  hours 
and  wages  of  code. 

Leo  E.  Owens,  publisher.  Pioneer 
Press-Dispatch,  said:  “There  has  been 
no  change  in  hours  and  wages  here 


4 


Editor  &  Publisher  for  June  2  2,  19  35 


since  the  code  expired  and  none  is  con¬ 
templated. 


Milwaukee,  Wis.,  June  16 — The 
Milwaukee  Jounujl  in  its  issue  of  June 


Other  papers  referred  to  their  pub-  16,  announced  that  the  Blue  Eagle 
lished  expressions  on  front  pages  of  would  no  longer  appear  in  the  pajier. 


yesterday’s  editions.  All  commented  on  “The  Journal  voluntarily  will  continue 


the  Blue  Eagle’s  now  being  meaningless,  its  operations  in  accord  with  the  code 
in  view  of  which,  they  added,  it  disap-  regulations  so  long  as  conditions  enable 


peared  from  title  lines.  All  stated  in  it  to  maintain  them,’’  the  announcement 
effect  that  hours  and  wages  would  be  read  in  part. 


maintained  in  accordance  with  code  stan¬ 
dards,  and  the  St.  Paul  Daily  News 


Richmond,  Va.,  June  17 — The  Rich- 


added  that  it  hoped  other  businesses  mond  News-Leader  in  an  editorial  to- 
would  adopt  like  policies.  day  said  “expiration  of  code  and  of  act 

_  will  not  involve  any  revolution  in  the 

Detroit,  Mich.,  June  20— There  have  (newsiwperj  industry.”  The  daily’s 


been  no  increased  hours  or  reduced  employment  at  the  present,  it  was  stated, 
wages  on  the  three  Detroit  dailies  since  is  28  per  cent  more  than  at  the  peak 


the  expiration  of  the  newspaper  code. 

W.  S.  Gilmore,  editor,  Detroit  Ncios, 
quoted  an  editorial  printed  by  his  paper 


of  the  Ixiom. 
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June  24-29 — California  Press 
Association,  summer  meeting. 
Giant  Forest  Lodge,  Sequoia 
National  Park. 

July  4-6 — National  Amateur 
Press  Association,  meeting,  Oak¬ 
land,  Cal. 

July  10-11 — New  England  Asso¬ 
ciation  of  Circulation  Managers, 
summer  convention.  Ocean  House, 
Watch  Hill,  R.  1. 

July  11-14 — Oregon  State  Edi¬ 
torial  Association,  meeting.  Hood 
River  and  Mt.  Hood,  Ore. 


lowing  statement:  “On  the  morninj  O 
after  the  Supreme  Court’s  NRa  dj.  1^ 

cision,  the  Tennessean  Papers,  in  tt- 
moving  the  Blue  Eagle  from  their  nast- 
heads,  announced  their  policy  by  replv.  c  km 
ing  the  Blue  Eagle  with  the  followii» 
statement  on  their  mastheads:  "T^ 

Tennessean  PajHirs  will  voluntarily  jj. 
here  to  the  provisions  of  industriil 
codes  as  appli^  to  newspaper  publia  I  Walla 

_  President 

Dayton,  O.,  June  18— Dayton’s  daiW 
newspapers  are  living  up  to  code  con.  Ljts  to, 
ditions,  according  to  expressions  given  \  Sutio 
bv  executives  of  the  DaH\'  News  and 
the  Journal  Herald. 

James  M.  Cox,  Jr.,  assistant  pub-.^^wul 


lishcr,  Daily  News,  said:  “There  hav« ;  -in*  fro 

Ki:k«at-|  Tim  /'Viotiorpc  iti  niir  lira  I  .  . 


Oklahoma  City,  June  19 — E.  K.  \V.  H.  Sammons,  publisher  of  the  l^en  no  changes  in  our  set  up.  Tenta- 


shortly  after  the  Supreme  Court  ruling  Gaylord,  editor  and  publisher.  Daily  Journal,  said:  “\Ve  anticipate  no  tively  we  are  maintaining  our  codel  [jupowc 
on  NRA,  as  follows:  Oklahoman  and  Times,  said:  “We  are  changes  at  the  present  time.”  wages  ancl  hours.  t  out  auth 


“The  News  hopes  that  employers  will  not  contemplating  any  change  in  mini 


Lewis  B.  Rock,  publisher.  Journal 


not  take  advantage  of  the  decision  to  mum  hour  or  wage  provisions  and  will  Sedalia.  Mo..  June  18— Newspaner  Herald,  said :  “Wages,  hours  and  work-  stcretar 


reduce  personnel  or  wages  or  increase  continue  to  operate  under  them.  Most  „ublishers  in  this  area  are  adhering  to  condition.s  are  the  same  since  June  jorbiddii 
hours.”  of  the  departments  of  the  Oklahoman  expired  newspaper  code.  No  wage  I’'’’®’"  .^hereto  when  the  code  wis .  ,he 

“There  have  been  no  changes  in  the  and  Times  are  now  working  on  a  five-  euts  have  lieen  made  and  none  have  dose  to  the  j  decla 


Detroit  Free  Press  organization,”  W.  day,  40-hour  basis,  with  the  exception  contemplated. 

H.  Pettibone,  general  manager,  said.  In  of  the  editorial  department.”  ^be  face  of  the  Blue  Eagle  death, 

an  editorial  on  May  30  when  the  NR.\  R.  T.  Fredericks,  editor,  Oklahoma  Sedalia  Democrat  and  CaDtal  have 


letter  as  newspapers  were  able  to  do."  ■fhe  i 
Englewood,  N.  J„  June  18— There  <^eur 


Eagle  was  removed  from  the  h'ree  Press  News,  said:  “We  are  going  on  as  we  increased  the  salaries  of  some  editorial  change  in  hours  and  wages 


masthead,  the  Free  Press  said  in  part:  were  before  the  code  was  susiiended  department  einployes^  "  ”  ~  newspapers  in  northern  New  Jersey, w 

“The  Free  Press  wishes  to  take  this  and  are  not  altering  wages  or  maximum  -We  plan  no  wage  cuts  and  no  in-  ^  survey  discloses.  ti  u  l 

opportunity  of  saying  to  its  1,100  and  hour  provisions.  We  increased  wages  erpa<ie  in  hours”  said  W  P  Stanlev  John  Borg,  puDlisher,  tlackensack  • 
more  members  of  this  organization  that  25  per  cent  when  the  newspaper  code  the  publisher.  “Only  adverse  busineU  p^rR^isiSThat  ^ 

dropping  the  dead  bird  from  the  mast-  went  into  effect  and  we  have  not  altered  conditions  will  hrinp  such  changes  in  Publisher  that  his  would  livtl  j|,j  ne 

head  shall  in  no  way  change  the  atti-  them  since.  We  will  continue  under  t  ^  up  ‘o  t^e  letter  and  spirit  of  the  NRA.!,;at  th( 


a  survey  discloses. 


John  Borg,  publisher,  Hackensack  ' 


head  shall  in  no  way  change  the  atti-  them  since.  W’e  will  continue  under  present  setup.” 


tude  of  this  paiier  towards  them. 


the  code  regulations  as  long  as  con- 


Albert  E.  Dale,  Detroit  Times,  when  ditions  make  it  possible.”  the  Jefferson  Citx'  Post  Tribune,  said 

asked  about  the  present  status  of  his  \  ernon  T.  Sanford,  secretary  of  the  the  cotie’s  expiration  will  not  change 


I  ’  Tj  *^.1  -I*  •  I-.  c  “Many  advantages  have  accrued  to  v 

L.  R  Lutkewitte,  managing  editor  o  employes  of  the  Bergen  Evening  Sov 

e  Jefferson  City  Post  Trxbune  said  Record  as  a  result  of  a  faithful  appK-  S 
e  cotle  s  exniration  will  not  chancre  i-  _ :  ■ _  .u.  5  ',  aawms 


organization,  said  there  had  been  no  Oklahoma  Press  .Association,  reixirted  nrevailintr  waee  and  hour  reculations  atreemi 

changes  whatsoever.  that  he  knew  of  no  cases  of  alterations  h,  hfe  nlant  regulations  newspaper  code,’  Mr.  Borg  said. 

•_  -.1  _  1  V  tn  frivf*  niir  pinnlnvPQ  nl  nf  tK»  ,  i 


-  in  either  wages  or  hours  among  Okla-  p  \v  Hol>erccht  business  manairer  all  of  to 

St.  Louis,  Mo..  June  18-Members  newspapers  and  expressed  the  of  the  IFarrenshury  Daily  Star-Joimial,  cTole’Tn Th^futuTr^Th^l^^^^^^^  1“'^” 

t  the  St.  Louis  Newspaper  Publishers’  opinion  that  none  will  be  made  soon.  announced  that  hours  and  wages  would  chance  in  hours  or  wages  until  thert 

.cvM.tinn  hnv.c  .t,nn,r»c  in  A  clicck  ot  Oklahoma  newspapers  not  he  altered  in  his  nlant  and  said  the  n’i'^keti 


Assix-iation  have  made  no  changes  in  ,  \  Uklalioma  newspapers  not  be  altered  in  his  plant  and  said  the  ;  .u  necessity  for  balancine  future  oi 

hours  or  wages  since  the  expiration  of  newspaper  code  was  “indirectly  liene-  Sets  ’’  balancing  future  federal 


tinue  on  the  present  basis,  it  was  stated 
by  Frank  D.  McDonald,  its  secretary. 
The  association  includes  the  Globe-Dem¬ 
ocrat,  Post-Dispatch  and  Star-Times. 


. - "7  -'I'— .7  iic»\s|>ai>ei  eouc  was  iiiuireciiy  ociic-  K„Hfr<.ts  ”  I  tu 

the  newspaper  code,  and  they  will  con-  |heir  fronf^age^^  on^KhorliTn^^^^^  newspapers.  “It  has  been  Li^^.d  Whitford,  business  manager. !  JJc 

tmue  on  the  present  basis.  It  was  stated  as  Tune  18  W  ^  ^  commercial  city  Hudson  Dispatch,  stated  I  pft 


me  piiv  (..irv  x^uirv  i.  am  aiic,  AO  ciianges  are  planned  in  Boonville,  -Wp  ,ii,i  oitpr  ni.r 

publisher;  Safndpa  Herald,  John  \V.  according  to  H  R  Winsor  publisher  “swages.  \\e  did  not  alter  our  1  Threat 

Youw  fiilor  and  |,ublisl,er:  Frederick  „(  hi  S./v  .W  I’>«>"s..er  the  da.iy  new,pa,.r  »k  [  ,i,„ - 

Leed^.J.  L,  Xetvland,,  editor;  C,.U-  A,  Spritifield,  T.  W.  Duvall,  hn.i.  A“a '.dX  rflAlTjj: 


that  there  would  be  no  change  in  houn  ] 


Los  .Angeles,  June  18 — Expiration 
of  the  newsfiaiier  code  resulted  in  no 
changes  in  hours,  w.iges  or  number  of 
employes  in  Los  .Angeles  so  far  as  could 
be  learned. 

Norman  Chandler,  of  the  Times  de¬ 
clared  no  changes  are  contemplated. 

Robert  Smith,  business  manager  ot 
the  News  and  Post-Record,  said  ac- 


-'^pringneia  .  u.  uuvaii.  niisi-  business  office  and  the  editorial  depart-,  (vw 
me,  Daily  which  displayed  the  ness  manager  of  the  Daily  .\i-ci’s  and  those  under  $35.  on  a  40-hoar  S. 


iar'X°s"Lr''J( -"i  '’"f’  s  z; rz  ^ 


Eagle” ;  Ca/>f7n/  Hill  Beacon  of  Okla-  in  the  future.' 
homa  City,  and  the  Lenvton  Constitu¬ 
tion.  TvWTA  VAIVII 


tne  luture.  cation  of  a  change.”  ;  apicult 

T  T  1  T  m  r-  .  -A-  Langer,  managing  editor,  Hobokn  I 

Indianapolis,  Ind.,  June  18-— Stephen  Jersey  Observer,  said  that  there  would 
Noland,  editor,  Indianapolis  Nt'ws,  be  no  change  in  hours  or  wages.  {  ringing 


Robert  Smith,  business  manager  ot  _  ,,  .  ^  ,,,  x-  Poland,  editor,  Indianapolis  Ni-ws,  be  no  change  in  hours  or  wages.  I  iingi^ 

the  News  and  Post-Record,  said  ac-  bioux  City,  la.,  June  18— News-  stated :  “VV  e  have  made  no  changes  joseoh  A  Dear  Jersev  Ci/v  /rrin I  1 
cjpunce  of  ,hv  cnle  rPpnirri  few  J.T’Llr  n'r,*'™ ,  S' con.emptoes  no  chang.,  h. 


ern  South  Dakota  and  northeastern  code  and  as  far  as  I  know  none  is  con- 


changes  and  none  are  contemplated  now.  ^utn  ijaKota  and  northeastern  code  and  ai 

A  Hiollywood  Citizen-News  editorial  -Nebraska  are  continuing  the  hours  and  templated. 


Saturday  said  “w'e  believe  that  we  can  -h  vr'a*^ 
operate  successfully  and  conform  to  the 
dead  code’s  regulations.  If  we  can  do  j. 
so  we  believe  that  we  are  morally  obli-  ,,  '! 


wages  which  they  adhered  to  during  Charles  C.  Carll,  managing  editor,  ,,,  _  ^  “'T"**’ 

the  NR.A.  Indianapolis  Times:  “There  have  Iieen  \\  aterbury,  Conn.,  June  19— No  bilmes 

The  sentiments  of  the  Sioux  City  no  changes  at  the  Times  and  we  intend  changes  are  being  ™Bue  in  either  homs 
Tribune  were  expressed  in  a  brief  edi-  to  continue  to  carry  out  the  provisions  9*"  on  the  Bridgeport  P^t  m  mtnts : 


gated  to  our  employes  to  do  so  although  I?"®’  and  pub-  of  the  former  code.” 

we  are  now  to  Ho  ”  ‘'sher :  Thank  God  the  Supreme  Court  B.  F.  Lawrence, 


Tclcifram,  according  to  Edward  Flicker.  I  food  p 


we  are  now  free  to  do  as  we  Dlease  ”  :  i  nanK  oou  me  supreme  L.ourt  ts.  r.  Lawrence,  general  manager,  _  i -a  I 

_ _  ^  cannot  make  the  Tribune  tear  down  its  Indiampolis  Star:  “Expiration  of  the  .  The  Post  Publishing  Co.  did  notladvcrti 


BiRMiNCHAvt  Ma  Time  1R_The  ^’^'RA  banner.  Thank  God  they  cannot  newspaper  code  has  made  no  difference  the  newspaj^r 

cirmingha.m,  .-Yia.,  June  18— ihe  mi _ i.  _ r  au„  ca— ••  ation  does  not  affect  us,  Mr.  inickc I ’’“H* .9 


general  feeling ’in  the  newspaper  pub-  "i^thoels  of  fair  play.  Thank  in  operation  of  the  Star.' 

fishing  field  in  this  section  is  th^w^es.  - 


said.  “\Ve  are  going  ahead  on 


hours  and  conditioi^wUl*  mainTamed  mentally  or  physically  the  chil-  Nashville,  Tenn.,  June  18— None  of  same  schi^ule  as  ^fore.”  klbha Initios’ 

r.  .1  .  T  X-  ^  ..  dren  of  this  territory.”  the  Hatliec  in  the  Nashville  area  have  Howard  F.  Emerson,  publisho, |  _ 


for  the  present.  James  E.  Chappell, 


the  dailies  in  the  Nashville  area  have 


aecistant  rLiiKiirLi-r  Hi.  .iL. , Kelly  Said:  “Newspapers  as  made  any  changes  in  the  hours  or  - .a — -  ^  , 

otid  A  (If  Nernld  cave-  “I  ^t  tt.  K  Pubfic  enterprises  should  continue  high  wages  since  the  expiration  of  the  code.  not  interfere  greatly  with  the  oper-  ha  pr 
^  H^  th^^nT^  "'^Ses  and  short  hours  to  set  a  prece-  J  Pardue,  receiver  and  publisher  for  ations  of  his  paiier  and  that  no  change 

fLv  Lfir!  dent  for  other  fines  of  endeavor.”  the  Tennessean  papers,  made  the  fol-  are  being  made  now.  We  plan  to  cw  ^ 


Ansonia  (Conn.)  said  thecodtl 

did  not  interfere  greatly  with  the  opH-lhij  pr 


Eagle,  hours,  wages  and  conditions  pro¬ 
vided  in  the  expired  code  will  be  main¬ 
tained.”  James  E.  Mills,  editor,  Bir¬ 
mingham  Post  says:  “We  do  not  con¬ 
template  changes  from  the  provisions  of 
the  code  in  Birmingham  at  the  present.  ’ 
A  five  per  cent  salary  increase  to 
other  than  mechanical  employes  of  the 
News  and  .Age-Herald  was  granted  last 
week.  This  with  an  eight  per  cent  ad¬ 
vance  made  one  year  ago  represent  par¬ 
tial  restorations  of  salary  cuts  made 
during  the  heighth  of  the  depression. 


tinue  on  the  same  basis  as  reg»nls|  tbe  N 


v.ages  and  hours,”  he  said. 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


Cleveland,  June  19— Earle  Martin, 
editor,  Cleveland  News,  said:  “No 
changes  have  been  made  in  hours  of 
work  or  wages  on  the  News  since  the 
newspapers  code  under  the  NR.A 
ceased.” 

Louis  B.  Seltzer,  editor.  Press:  “No 
changes  have  been  made  in  our  scale 
of  wages  or  hours  of  employment.” 

Paul  Bellamy,  editor.  Plain  Dealer: 
“No  changes.” 


Retention  of  Daily  Newspaper  Code  General  Throughout  Nation. 
Bamum  Meets  Wallace  Challenge,  Urges  A.  A.  A.  Changes . . 

Classified  Group  Elects  Pickett . 

Toledo  Dailies  Ended  Electric  Strike . 

Equipment  Men  Reorganize  Trade  Group . 

I.  C.  M.  A.  Revives  NRA  Code  Aims . 

Cowleses  Acquires  Minneapolis  Star;  Davis  Merwin  Publisher 

Elditorial . . 

Personal . 

Gaar  Williams,  Famed  Cartoonist  Dies  Suddenly  In  Chicago 

Pass  In  Review . 

Circulation .  . 


Selling  The  Classified  Pages 
Retail  News  and  Notes 
Our  Own  World  of  Letters 
Advertising  Agencies  . 

Obituary . 

Shop  Talk  at  “Thirty” . 


BUYS  TWO  RADIO  STATIONS 

The  purchase  of  WDAG  and  KGR-^  major 
two  radio  broadcasting  stations  at  .Aim-  ‘Th 
rillo,  Tex.,  by  the  Plains  Radio  Broad 
casting  Company,  owned  by  Wilbur  C  tonsid 
Hawk  and  Gene  A.  Howe,  owners « 
the  Amarillo  (Tex.)  Globe-Neivs,  wa;  -It 
recently  announced.  The  combintt  of  Nl 
station  will  be  known  as  KGNC,  wit! 

Tex  Taylor  and  Wes  1.  Izzard,  man-  tion  | 
aging  editor  of  the  of  the  Globe,  a  of  A] 
managers  of  the  station.  ‘  -w 


SEEK  TO  OUST  GOVERNOR 
{Special  to  Editor  &  Publish  ei)  .  _ 
Minneapolis,  Minn.,  June  17 — A  s® 
to  oust  Floyd  B.  Olson  as  governor « 
Minnesota  on  charges  that  he  failed® 
report  his  alleged  ownership  in  the  Ff'  jq  ^ 
mer-Labor  Leader,  official  weekly  of  tl» 
Farmer-Labor  Party,  during  his  cait 
paign. 
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BARNUM  ASKS  END  TO  A. A. A.  “THREAT” 

Submits  Amendments  to  H.  R.  8492  After  Secretary  Wallace  Challenges  Warnings  in  A.  N.  P.  A. 
Bulletin — Points  to  Veto  on  Prune  Advertising  Plan  and  to  TugwelPs  Hostility 

rr\KING  up  a  challenge  by  Henry  A.  would  be  adversely  affected,  and  backed  Continuing,  Secretary  Wallace  charged  reported  to  the  House  be  amended  by 

I  Wallace,  Secretary  of  Agriculture,  up  his  statement  by  offering  to  make  no  that  newspaper  opposition  had  been  adding  the  following  provision : 

u-ciHcnt  I’erome  U  Barnum  of  the  objection  if  amendments  were  proposed  stirred  up  by  “some  processors  of  farm  ‘•No  order  shall  be  issued  under  this  act 

\ncrican  Lwspaper  Publishers  Asso-  to  cover  the  doubtful  points.  Secretary  products  who,  in  their  own  selfish  in-  a"r~o^^ 

■iition  this  week  proposed  two  amend-  W  allace  s  statement  said  in  part ;  terests,  have  opposed  virtually  every  hereby,  nor  shall  any  marketing  agreement 

Lnttto  and  two  deletions  from.  House  "Whether  officials  of  the  American  piece  of  legislation  ever  sponsored  by  contain  any  provision  prohibiting,  regulating 

Elution  8492.  which  would  revise  the  Newspaper  Publishers  Association  have  farmers  in  the  interests  of  agricultural  "  dity‘or‘prodict  colTed' by^uch  markeUng 

Affricultural  Adjustment  Act.  been  misled  by  persons  who.  for  selfish  recovery.  agreement,  nor  shall  approval  of  any  market- 

Ue  changes  requested  bv  Mr.  Bar-  reasons,  wished  to  misrepresent  the  naure  This  charge  was  denied  by  -Mr.  Bar-  ing  agreement  be  withheld  because  of  a  pro- 

ran  tvould  (1)  sirecifically  exempt  news-  of  the  amendments,  or  by  persons  who  iiurn  His  letter  dated  from  Syracuse,  ;'^:;‘°e"n  by  thosV‘lubfecrm  a'markctmg 

jnnt  from  processing  taxes ;  (.2)  forbid  did  not  take  the  trouble  to  inform  them-  N.  i.,  where  he  is  publisher  of  the  agreement.’ 

^interference  with  advertising  under  selves  as  to  what  the  pending  amend-  Syracuse  Post-Standard,  said:  "In  view  of  your  statement,  I  think 

tbepowers  granted  in  the  act;  (,3)  strike  ments  actually  contain,  I  of  course  do  not  "My  dear  Mr.  Secretary;  Your  cir-  you  should  proiKise  this  ainendment  arid 
oat  authority  for  inspection  of  private  know.  But  in  either  case,  I  vyish  to  as-  cular  letter  to  members  of  the  Ameri-  do  your  utmost  to  have  it  included  in 
rtcords  at  aiiy  time  upon  request  of  the  sure  you  that  the  statements  in  Bulletin  can  Newspaper  Publishers  -Association,  the  bill. 

scaetary;  (4)  strike  out  a  provision  No.  6430  to  which  I  have  referred  are  of  which  association  I  am  president,  has  “Notwithstanding  your  statement  that 

forbidding  refunds  of  taxes  collected  un-  without  foundation.  been  called  to  my  attention.  you  have  no  intention  of  interfering 

litr  the  act  if  the  measure  should  later  "On  the  contrary,  the  real  purpose  of  "First,  let  me  assure  you  that  the  bul-  with  advertising,  1  must  direct  your 
declared  invalid.  the  proposed  amendments  is  to  bring  letin  to  which  you  refer  was  not  attention  to  the  fact  that  the  unfriendly 

The  second  point  received  most  of  further  increase  in  the  purchasing  power  proiniited.  as  you  intimate,  by  the  pro-  attitude  of  your  department  and  some 
Mr.  Barnum’s  attention.  Taking  up  of  agriculture,  and  the  only  effect  of  paganda  or  influence  of  any  persons  of  its  officials,  particularly  the  Under- 
jeaetary  Wallace’s  disclaimer  of  in-  the  amendments  upon  newspaper  adver-  who  for  selfish  reasons  wished  to  mis-  secretary  of  Agriculture,  Professor 
lention  or  authority  to  “interfere  in  any  tising  would  be  to  assure  continuance  represent  the  nature  of  the  amend-  Tugwell,  toward  advertising  is  well 
»ay  with  advertising,”  Mr.  Barnum  of  the  increased  newspaper  advertising  ments.’  This  association  watches  close-  knowa 

directed  attention  to  the  well-known  linage  which  already  has  resulted  from  ly  all  proposed  and  pending  legislation  “Let  me  remind  you  that  at  the  direc- 
imfriendly  attitude  of  your  department  farm  Imying  in  the  past  two  years.  which  may  affect  newspapers  directly  or  tion  of  your  department,  the  Tugwell 
.  ,  .  particularly  Professor  Tugwell.”  "Bulletin  No.  6430  states  that  the  re-  indirectly,  analyzes  it  carefully  and  definition  of  false  advertising,  after  it 
The  newspapermen’s  president  charged  vised  A.A.A.  amendments  ‘contain  dis-  without  prejudice,  and  informs  its  mem-  had  been  rejected  by  Congress,  was 
that  the  department  has  already  inter-  tinct  threats  to  the  newspaper  publish-  bership  of  the  results  of  its  work.  placed  in  nine  of  the  codes  covering  the 

iered  with  advertising,  and  cited  the  ing  business’  on  two  counts:  "In  your  letter  you  state  your  dis-  liandling  of  food  products.  One  of 

controversy  over  proposed  cooperative  (i)  “‘One  section  contains  the  possibility  agreement  wit'n  the  facts  set  forth  in  a  these  codes  was  that  of  the  live  poultry 
advertising  under  the  prune  marketing  of  a  processinK  tax  being  put  on  newsprint  tyulletin  of  the  association  to  its  mem-  industry,  recently  declared  unconstitu- 
agrrement.  In  that  case,  although  the  -Among  other  provisions  in  the  amend-  bership  which  pointed  out  that,  under  Supreme  Court  m  the 

California  Prune  Growers  Association  ments  is  one  (or  compulsory  grade  labeling  of  the  proposed  Agricultural  Adjustment  .Schechter  case. 

had  spent  $540,000  on  advertising  in  two  food  products.  This  would  make  impossible  for  amendments  now  pending  in  Con-  “You  say  that  neither  the  present  act 

preceding  years,  provision  for  continuing  adver'-  Rress,  there  is  a  possibility  of  placing  nor  the  amendments  ’give  the  govern- 

the  campaign  was  stricken  out  of  the  tising  of  sueh  brands  on  the  basis  of  the  repu-  a  processing  tax  on  newsprint  paper  nient  any  authority  to  mtertere  witn 
marketing  agreement  before  it  received  tation  which  they  have  heretofore  built  up.’  and  power  to  restrict  advertising.  advertising.’  Yet  it  is  a  fact  that  your 

Federal  approval.  "The  belief  that  the  amendments  give  “I  note  your  une(|uivocal  statement  department  has  interfered  with  adver- 

The  Wallace-A.N.P.A.  exchange  was  the  Secretary  of  .Agriculture  authority  that  no  such  tax  is  being  levied  on  ,  r-  i-r  -d 

based  on  Bulletin  No.  6430  of  the  A.N.  to  impose  a  tax  on  newsprint  paper  is  newsprint  paper  or  contemplated,  and  .  f*'  193--33  the  California  Brune 
PA.  to  its  members,  which  was  headed :  based  on  a  complete  misunderstanding,  your  further  une(|uivocal  statement  Growers  Association  sjient  $145,000  in 
"Revised  A..\.A.  Amendments  and  New  Xo  such  authority  is  contained  in  the  that  the  -Agricultural  -Adjustment  Ad-  cooperative  advertising  campaign. 

Threats  to  Newspapers  and  Adver-  Adjustment  .\ct  as  it  stands  or  is  pro-  ministration  has  no  intention  of  restrict-  1933-34  the  same  association  spent 

tisers.'  This  bulletin,  signed  by  the  |)()sed  in  any  of  the  pending  amendments,  ing  advertising  and  that  if  the  members  advertising. 

Committee  on  Federal  Laws,  W.  F.  “(^'ompensating  taxes  under  the  act  can  of  this  association  are  concerned  over  .  U34  that  association  was  brought 

Wiley,  chairman,  said  in  part:  he  levied  only  on  the  commodities  com-  either  or  both  of  these  subjects,  you  into  a  marketing  agreement  under  the 

Schecter  decision,  the  peting  with  taxed  ‘basic’  commodities,  will  endorse  amendments  to  the  bill  -Agricultural  Adjustment  Act.  It  pro- 
tbe  Secretary  "of  Agriculture ^vide"’IegMs'^ative  where  the  tax  causes  a  shift  in  coiisump-  making  certain  that  their  fears  shall 

power  over  all  conditions  of  doing  business  in  tion.  -A  Compensating  tax  is  being  levied  not  be  realized. 


“The  measure  does  contain  provision 


product"'^'  “1'  1^®  manufacture  of  agricultural  paper  bags,  because  they  Compete 
"The  regubations  on  the  processing  of  jiapcr  "ith  cotton  bags.  No  tax  is  being  or  for  a  tax  on  paper.  Tlie  definition  of 
m  effect  oh  June  1,  1935,  provides  for  taxes  could  1)C  levied  Oil  newsprint  under  the  paper  under  which  the  tax  is  levied  is 
S^pe/^'pmund '>e‘^a«se  it  does  not  compete  with 
“While  officials  of  the  Department  of  Agri 


any  taxed  ‘basic’  commodity.  By  no 
stretch  of  the  imagination  could  any 


as  follows : 

“  ‘Paper  is  a  compacted  web  of  cellulose 
fibre,  sized  or  unsized,  filled  or  unfilled. 


Officials  of  the  Department  of  Agri¬ 
culture  opposed  this  at  the  hearing  held 
in  San  F'rancisco  on  June  19-22,  1934. 
You  refused  to  approve  the  provision 
and  when  the  prune  growers  sent  a 
delegation  to  Washington  to  insist  upon 
their  right  to  include  an  advertising  pro- 


caimre  state  that  at  the  moment  they  have  no  stretch  Ol  the  imagination  COUIG  any  nore,  sizea  or  unsized,  hlled  or  unhiled,  * -b-h  is.  v-.  s/ 

intention  of  putting  a  processing  tax  on  the  i.rocessinir  or  comuensatine  tax  be  levied  voated  or  uncoated,  guninied  or  ungummed,  in  vision  in  their  marketing  agreement  you 

5r^elesT't'h"ii%“/o'visrin  c"o^nu?n's'"t‘he  ‘'pr.’-  '*•>  newspHnt  tinder  the  amendments.  ‘t^ron!’ "  ""  them  that  right  The  agreemenL 

i‘if“he‘De“n«tmenf  w"h  “’'t  d  American  News-  definition  is  sufficiently  broad  efon 

^Wng  other  provisLns  in  ‘’[^''amend-  IhJt '  neTspHiit^'Se"  thf  therms  cover  newsprint  paper  or  any  kind  of  --fn  another  code,  that  for  the  wheat 

^ts  IS  one  for  compulsory  grade  labeling  -f  '9'^®  unuer  ine  term  paper.  Therefore,  even  though  you  have  flour  milHnp  industry  aonroved  bv  the 

for  m^”'co'nreT^s*  impossible  ol  ILK.  849-  might  be  subject  to  a  pro-  intention  of  levying  such  a  tax,  I  do  Secretary  of  Acriculture  a  direct  re- 

iM  many  concerns  which  have  heretofore  tav  it  is  at  libcrtv  to  orODOSe  a.  au  ^  •  .1  oeCiCiary  Ol  /\griCUuUre,  3.  alrcCt  rc 

adrmised  their  private  brands  any  futthcr  -imendnient  to  the  bill  soecificallv  measure  contains  the  striction  on  advertising  was  inserted 

advCTtisement  of  such  brands  on  the  basis  amendment  to  the  bill  specincai  y  power  for  you  to  levy  it  if  you  change  notwithstanding  the  nrotests  of  the  in- 

heretofore  (exempting  newsprint  from  such  a  t^.  your  mind,  and  I  suggest  that  you  Sf  ®  Protests 


’i  •  -  -  -  .  .  -  your  mino,  ana  i  suggest  tnat  you  dnstrv  itself 

“Likewise  the  amendments  contain  authority  {ration ^would^teve  no ^o^fection  w'hat-  to  Congress  the  following  “The  Undersecretary  of  Agriculture, 

to  compel  food  processors  to  use  (iovernment  tr^tion  would  have  no  oDjection  wnat  amendment  to  be  inserted  after  the  pro-  Professor  Tupwell  on  manv  occasions 
di^  ihel  prtxlucts  and  in  ad-  ever  to  such  an  amendrncnt,  provided  vision  for  the  paper  tax  now  included  has  condemned  advertisine  as  an  eco- 

“*““‘.*‘'5'  1  -  I  9  A  Pf, price  fix-  the  amendment  was  limited  to  this  speci-  ip  .u.  hill  as  that  measure  condemned  advertising  as  an  eco 

It*  under  which  it  is  illegal  for  any  whole-  did  not  in  anv  wav  measure  nomic  waste.  In  a  talk  in  Cleveland  on 


«  selTTy  pr^uerwhho^  fic  purpose  and  did  not  in  any  way  was  report“ed  to  the  House  : 

M  prices  on  the  basis  of  ‘grade,  size  and  seek  to  hamper  the  bill  s  major  purpose 
qoMtity.’  ,,{■  increasing  farm  buying  power. 


“These  provisions  are  being  vigorously  op- 
Wd  by  various  trade  associations,  including 


.  May  11,  1934,  he  stated  that  your  de- 
"  ‘Provided,  That  no  such  tax  shall  be  partment  was  giving  serious  attention  to 
levied  on  newsprint  paper  or  any  of  the  com-  .  °  °  . 


"Neither  the  Agricultural  Adjustment  ponent  elements  thereof.’ 


the  National  Wholesale  Grocers  Association.  .Act  nor  the  amendments  give  the  g()V- 
the  .\mencan  Retail  Federation,  the  Ameri-  ernment  any  authority  whatsoever  to  in- 
ttirnl'rs’°^XsSi!:i;:‘‘irs"w:iras’'k^^^^^  terfere  in  any  way  with  advertising 


nttUlnn  ‘ ‘^at  the  Uw  docs'  not  authorize  such 

attention  to  the  various  drafts  of  the  interference  with  business. 

“In  the  same  talk.  Professor  Tug¬ 
well  endorsed  grade  labeling  of  agri¬ 


provisions  in  marketing  agreements  re¬ 
stricting  advertising.  Yet  now  you  say 


. . .  -  .  proposed  amendments  to  the  Agricul- 

Cotton  Textile  Association  and  the  Dairy  However,  if  the  American  Newspaper  tural  Adjustment  Act.  At  the  time  u  .i  .i  .1  i.,k  r  r 
Industry  Committee  representing  the  five  Publishers  Association  officials  really  the  bulletin  was  sent  out  the  measure  "^1  grade  labeling  of  ^gri- 

najor  trade  groups  in  the  dairy  business.  l,»lipve  that  anv  such  aiithoritv  is  in-  t,  1  ’  cultural  products  and  Said  that  if  SUch 

‘The  amendments  contain  provisions  giving  believe  that  any  SUCH  author  ty  IS  m-  which  presumably  had  your  recom-  lahelin?  were  anoroved  it  would  ‘tend 

to  the  Secretary  of  Agriculture  the  power  to  eluded,  again  the  Agricultural  Adjust-  mendation  contained  a  provision  for  .  nnaci  tTf.Sieinni.Ac  fnimHeH  nnnn 

ferules  to  eliminate  practices  which  he  ment  Administration  would  make  no  ob-  labeling  of  many  products  This  pro-  •  •  ” , 

considers  to  be  unfair  along  with  the  authority  Jpptinn  to  an  amendment  snecificallv  .-.'cinn  boc  clnn..  private  brands  and  advertising, 

to  impose  symbolic  grade  labeling  on  all  fruits,  Jection  to  an  amenompt  specincauy  Msion  has  since  been  amended  so  as  to 

providing  that  nothing  in  the  act  shall  eliminate  canned  fruits  and  vegetables. 


’'fjjohlcs,  milk  and  their  products. 


'‘"OW  th-at  during  the  life  Ije  construed  as  giving  any  authority  to  but  it  still  applies  to  milk,  tobacco  anti 

INKA  under  the  act  which  was  recently  _ _ 4.:.,: _  .1  -it  . 


NRA  under  the  act  which  was  recently  nrlv#>rticincy 

JecUred  unconstitutional,  vigorous  .action  was  regU  ate  aUvertlSing. 
brought  through  the  Codes  of  Fair  Competi-  Neither  does  the  act  or  the  bill  con- 
•loii,  but  it  had  failed.  Now  the  Secretary  tainitig  the  amendments  givc  the  gov- 
AAA  ^a'^mendments'*^*'*  ernment  any  authority  to  interfere  in  the 


“So  much  for  the  two  points  which 
you  raised  in  your  letter.  I  hope  that 
you  will  now  recommend  the  amend¬ 
ments  which  you  suggested.  Even  so, 
there  are  other  objections  to  the  mea¬ 
sure  of  far-reaching  importance. 


other  widely-advertised  products. 

“You  state  in  your  letter: 

“  ‘Neither  the  Agricultural  Adjustment  Act 

lA  ampnrim  *  c.j  ..j  .v.  ...  ...-  nor  the  amendments  give  the  government  any  .  . 

‘‘Notwithstanding  the  vigorous  opposition  to  use  by  any  manufacturer  or  merchant  of  authority  whatsoever  to  interfere  in  any  way  The  bill  as  it  was  reported  to  the 
'bese  amwidments  by  practically  all  parties  private  brands  on  his  labels.  But  again  NewspaM/*"’pubiisherr''^Association  *  offISs  ^^o^ise  con^ins  a  provision  requiring  all 
aS  Jltor ‘he  Department  of  if  {here  is  the  faintest  doubt  about  this  really  brieve  that  any  such  authority  is  fn-  subject  tO  yOUr  Orders  tO  give 

Farther  is' carr";ing"ifn  .rwi  le^pread  propa^  in  the  minds  of  American  Newspaper  eluded,  again  the  Agrictural  .Adjustment  Ad-  ready  access  to  their  books  and  records 
nnda  campaign  in  tLir  behalf.’"  Publishers  Association  executives,  the  .X'nKt"  sSalTy  .froviding 'th^^^^  private  papers  to  you  or  to  your 

The  bulletin  brought  out  a  statement  .Agricultural  Adjustment  Administration  in  the  act  shall  be  construed  .as  giving  any  representative  at  any  time  upon  your 
"Om  Secretary  Wallace,  which  was  sent  would  have  no  objection  to  an  amend-  authority  to  regulate  advertising.’  request  under  penalty  of  fine  im- 

to  all  members  of  the  A.N.P..A.  In  it  ment  specifically  making  clear  that  no  “In  the  light  of  your  statement  I  prisonment  or  both  for  refusal.  Ihis  is 
the  Secretary  denied  that  newspapers  such  authority  is  granted.”  suggest  that  section  10  of  the  bill  as  (Continued  on  page  34) 
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CLASSIFIED  GROUP  ELECTS  PICKETT 
PRESIDENT  AT  CLEVELAND  MEETING 

A.  H.  Van  Duyan  Urges  Editorial  Viewpoint  in  Making  Want 
Ad  Pages  More  Profitable  for  Advertisers — Rental 
Problems  Get  Attention  of  Conference 


(By  telegraph  to  En 

CLEVELAND,  June  20— The  16th 
annual  convention  of  the  Associa¬ 
tion  of  Newspaper  Classified  Advertis¬ 
ing  Managers  closed  its  four-day  ses¬ 
sion  at  the  Hotel  Cleveland  today  by 
electing  the  following  officers :  presi¬ 
dent.  W.  H.  Pickett,  Cinciunali  En¬ 
quirer;  first  vice-president,  W.  H.  Con¬ 
nell,  San  Antonio  Express;  second  vice- 
president,  Anthony  Powderly,  Kochester 
Dcnwcrat  and  Chronicle;  secretary,  J. 
H.  Finger,  Cleveland  A'<wj;  treasurer, 
Charles  T.  Hardin,  Columbus  Dispatch. 
Directors — Frank  Decler,  I- lint  (Mich.) 
Journal;  R.  VV.  Sutherland,  Toronto 
Star,  and  K.  E.  (ioodale.  .S7.  Pelers- 
burq  (Fla.)  Independent. 

.■\.  H.  Van  Duyan  of  the  Oklahoma 
City  Daily  Oklahoman,  urged  members 
to  become  “more  and  more  editors’’ — 
not  “just  want  ad  boys  and  girls  in  the 
old  sense.” 

“Someone  made  the  statement,”  Mr. 
Van  Duyan  .said,  “that  if  you  UK)k  after 
your  readers  your  advertisers  are  well 
taken  care  of,  and  a  truer  statement 
was  never  made. 

“I  don't  l>elieve  a  proposition  which 
cannot  be  advertised  trutlifully  and 
clearly  is  worth  advertising.” 

Mr.  Van  Duyan  said  that  in  the  past 
too  many  papers  had  allowed  their  clas¬ 
sified  pages  to  be  used  by  men  who 
were  trying  to  outsmart  someone  else. 
He  decried  misleading  advertisements 
and  statements,  particularly  in  the  help 
wanted  classification. 

“1  know  of  nothing  worse,”  he  said, 
“than  an  advertisement  which  promises 
a  job  paying  $50  to  $500  a  month  and 
when  your  reader  goes  to  apply,  he 
finds  out  it’s  a  job  selling  on  commis¬ 
sion  and  it  would  be  impossible  to  make 
$100  a  month. 

“But  I  warn  you,  if  you  do  put  in  a 
strict  censorship,  put  it  in  for  everyone 
or  no  one.  There  must  be  no  excep¬ 
tions  for  friends  or  anyone  else.  What 
little  linage  you  may  lose  from  chiselers 
will  probably  be  ntore  than  made  up 
by  reputable  advertisers  with  increased 
respect  for  your  medium.” 

Marshall  P.  Trippe,  of  the  Dcj  Moines 
Register  Tribune  presented  to  the  Can¬ 
ton  Repository  and  the  Charlotte  (N. 
C.)  Observer  victory  plaques  in  recog¬ 
nition  of  advertising  campaigns.  Tl’.e 
basis  of  the  awards  included  both  pro¬ 
motion  methods  and  business  secured. 
The  Repository  won  in  the  class  in¬ 
cluding  papers  which  publi.sh  more  than 
1,000,000  lines  of  classified  ads  .and 
the  Observer  in  the  class  between  SOO,- 
000  and  1,000,000. 

Delegates  representing  nearly  30 
states  attended  the  convention. 

J.  B.  Finger,  classified  manager  of 
the  Cleivlatid  News,  and  general  chair¬ 
man  of  the  convention;  E.  O.  Syman, 
holding  the  same  position  with  the 
Cleveland  Press;  and  K.  K.  Hacka- 
thorn,  of  the  Cleveland  Plain  Dealer. 
Iwked  after  arrangements  for  the 
four-day  convention. 

The  Monday  session  was  largely  on 
the  order  of  “getting  acquainted.”  Mr. 
and  Mrs.  Syman  entertained  delegates 
and  their  wives  Sunday  night  with  a 
“free  lawn  party,”  giving  a  buffet 
supper. 

Tuesday  the  wives  of  delegates  at¬ 
tended  a  swimming  party  at  the  Cleve¬ 
land  Athletic  Club.  During  the  evening 
there  was  a  dinner  dance  at  the  Hotel 
Cleveland,  also  a  floor  show. 

Wednesday  those  wishing  diversion 
attended  a  base  ball  game.  Wednesday 
evening  the  delegates  and  their  wives 
went  for  a  boat  ride  on  I..ake  Erie. 
Thursday  there  were  inspection  trips. 

Business  sessions  consisted  largely  of 
analyses  of  past  records  and  plans  for 
future  development  of  classified  adver¬ 
tising. 

One  question  which  received  consid- 
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erable  attention  was  the  shortage  of 
houses  and  therefore  of  housing  adver¬ 
tising  in  the  classified  columns  of  news- 
paiiers. 

B.  j.  Dietrich,  classified  manager  of 
the  St.  Louis  Post-Dispatch,  told  the 
convention  Tuesday  that  rental  adver¬ 
tisements  will  improve  when  people  lie- 
gan  to  “marry'  at  the  normal  rate.” 

“Before  the  depression.”  he  said, 
“there  was  a  marriage  reserve  of  1,5<K) 
couples.  In  St.  Louis  today  there  are 
32,(100  people  who  are  not  getting  mar¬ 
ried  because  of  the  depression.  .\iul 
this  condition  is  not  peculiar  to  St 
Louis.” 

Mr.  Dietrich  said  that  another  factor 
in  the  lack  of  rental  ads  is  due  to  little 
new  construction  of  home:.. 

“The  sooner  publishers  and  advertis¬ 
ing  managers  step  out  of  the  clouds  of 
1929  into  the  realities  of  1935,  the  faster 
we  will  progress,”  he  said.  “To  dup¬ 
licate  the  success  of  those  years  is  im¬ 
possible. 

“If  ever  a  business  was  affected  by- 
all  the  factors  of  economics,  not  by  just 
one  or  two,  it  is  the  classified  adver¬ 
tising  business.  Classified  is  65  per 
cent  of  normal  and  business  indices  are 
65  per  cent  of  the  normal.  Both  classi¬ 
fied  and  business  indices  show  their  low 
points  in  1932. 

“From  that  point  a  new  era  started 
and  from  that  point  we  must  build. 
Changes  in  our  political  and  social 
status  are  inevitable  and  are  not  fin¬ 
ished.  We  are  not  through  the  depres¬ 
sion  by  any  means. 

Tuesday  O.  S.  Wespe,  of  the  Louis¬ 
ville  Times,  led  a  discussion  on  rentals 
ads,  a  problem,  he  said,  which  seems  to 
be  the  chief  concern  of  classified  man¬ 
agers.  He  told  the  delegates  that  his 
figures  obtained  from  70  lapers  showed 
a  slump  of  54  per  cent  in  rooms  to  rent 
ads  between  1928  and  1934  and  a  de¬ 
cline  of  45  per  cent  in  other  rental 
groups  in  the  same  period. 

Some  switching  of  advertisement 
from  one  classification  to  another  was 
reported  by  other  speakers.  One  said 
that  he  had  found  that  advertisers  form¬ 
erly  in  the  board  columns  are  now  in  the 
rooms  columns,  having  changed  their 
business  because  of  a  result  of  higher 
prices  for  food. 

Wednesday  E.  F.  Emmel,  of  the  At¬ 
lantic  Georgian- American ;  W.  S. 
Campbell  of  the  Detroit  Free  Press; 

E.  Ball  of  the  Detroit  Times:  and  H. 
W’.  Manz,  of  the  Cincimuiti  Post,  con¬ 
ducted  a  “question  box”  meeting. 

C.  M.  (iarroll  of  the  Ne^v  York 
Times,  president  of  the  organization, 
called  the  meeting  to  order. 

COLUMNIST  WINS  $1.01 

(Special  to  Editor  &  Publisher) 

Bkidoeton,  N.  j..  June  18— A  jury 
last  night  awarded  Shike  Levine,  colum¬ 
nist  and  publisher  of  a  weekly  news¬ 
paper  here,  $1.01  in  his  $50,000  damage 
suit  against  Dr.  Leslie  E.  Myatt,  local 
surgeon,  who  allegedly  horsewhipped 
him  in  his  office  Jan.  3.  1934.  The 
surgeon,  who  testified  he  went  to 
Levine’s  office  to  demand  an  apology 
for  a  remark  in  a  gossip  column  reflect¬ 
ing  upon  a  respectable  woman,  denied  he 
used  a  horsewhip,  declaring  it  was  a 
strap,  but  the  jury  found  him  guilty  of 
assault  and  battery.  .A  countersuit  for 
$10,000,  filed  against  Levine,  alleging 
slander,  is  pending. 

CHURCH  BILL  THROWN  OUT 

The  Canadian  Senate  on  June  18 
adopted  the  report  of  its  banking  and 
commerce  committee  rejecting  the  bill 
of  T.  L.  Church,  Toronto  Conservative, 
to  compel  newspapers  to  publish  names 
of  their  shareholders.  It  was  the  sev¬ 
enth  time  Parliament  has  thrown  out 
the  measure,  a  Canadian  press  dispatch 
said. 


CLOSE  REGATTA  FINISH 
FOOLED  REPORTERS 


Graham  McNamee,  this 

time,  was  right  and  for  ten 
minutes  the  rest  of  the  world 
was  wrong! 

At  the  nip-and-turk  finish  to 
the  varsity  crew  race  on  the 
Hudson  at  Poughkeepsie  June  18 
the  California  and  Cornell  boats 
raced  over  the  line  neck-and-neck. 
From  the  press  box  atop  the 
shore-line  hill  the  deceiving  angle 
made  the  Cornell  boat  appear  to 
he  ahead.  Official  flags  and 
bombs  to  denote  the  winner  gave 
the  verdict  to  Cornell. 

Local  rooters  went  wild,  bets 
were  jiaid — even  the  Cornell  crew 
thought  they  had  won.  So  over 
the  .Associated  Press,  United  Press 
and  Universal  Service  wires 
flashed: 

CORNELL  WINS! 

Raring  up  to  the  press  box. 
newsmen  who  had  been  aboard 
the  observation  train  said  Cali¬ 
fornia  had  won.  and  Graham 
McNamee.  broadcasting  over  a 
national  hook-up  had  announced 
the  Coasters  victory. 

The  three  services  immediately 
flashed  corrections. 


STILL  PICKETING  IN  LORAIN 


Management  Says  Boycott  Drive  Has 
Brought  Loss  of  Only  246 

Picketing  of  the  Lorain  (O.)  Journal 
r.lant  by  members  of  the  Cleveland 
New.spaiier  Guild  and  its  Lorain  unit 
continued  this  week. 

Efforts  are  being  made  to  jiersitade 
working  employes  to  join  the  dispute. 
Jciirnal  employes,  and  their  relatives, 
are  objects  of  a  telephone  camjiaign. 

Frank  Maloy,  managing  editor,  re- 
IKirted  employes  have  been  instructed  to 
avoid  arguments  and  acts  of  violence. 
The  Journal  plant  is  being  guarded  by 
IKjlice  and  deputy  sheriffs. 

John  Dunn,  telegraph  editor,  on  vaca¬ 
tion  at  the  time  of  the  trouble,  who 
joined  the  picket  lines,  was  dismissed 
when  he  reported  for  work  Monday. 

The  management  denied  charges  by 
Dunn  that  the  average  pay  of  edi¬ 
torial  employes  is  $20  a  week,  saying 
the  average  is  $30.  It  also  reported 
no  dro))  in  linage,  and  that  circulation 
on  June  19  was  down  only  246  from 
June  13  when  the  controversy  started. 

The  management  has  offered  to  meet 
with  any  responsible  citizen,  group  or 
official,  it  is  reported. 

Garland  .Ashcraft,  of  the  Cleveland 
guild,  told  Editor  &  Publisher  that 
the  guild,  adopting  its  program  to  the 
size  of  the  town  and  resources  of  the 
paper,  is  asking  only  $30  a  week  mini¬ 
mum  for  experienced  men. 

"We  are  fighting  strictly  by  boycott,” 
he  said.  “We  shall  fight  until  we  win 
our  reasonable  demands  or  until  we 
ruin  Horvitz  property  from  a  busi¬ 
ness  office  standpoint.” 


HUEY’S  TAX  UP  AGAIN 

(By  telegraph  to  Editor  &  Publisher) 

New  Orleans,  June  20 — Louisiana’s 
newspaper  tax,  declared  unconstitutional 
several  months  ago  by  a  three- judge 
federal  court,  raised  its  menacing  head 
again  today  when  the  state  filed  in 
federal  district  court  here  a  petition  for 
an  appeal  direct  to  the  United  Stater 
Supreme  Court.  The  appeal  was 
granted. 

MRS.  PATTERSON  SPEAKS 

Mrs.  Eleanor  Patterson,  publisher  of 
the  Washington  Herald,  June  19  made 
the  presentation  speech  when  an  oil 
painting  of  Representative  Mary  T. 
Norton  of  New  Jersey  was  presented 
to  the  House  District  Committee  to  be 
hung  in  the  House  office  building. 


DR.  FREEMAN  GIVEN  DEGREE 

Dr.  Douglas  S.  Freeman,  editor  of 
the  Richmond  (Va.)  Nnos  Leader,  and 
and  a  1935  Pulitzer  prize  author,  re¬ 
ceived  an  honorary  degree  of  doctor 
of  letters,  at  Dartmouth  College’s  166th 
annual  commencement  June  17. 


Free  Press  Clause 


In  Senate  Wanner  Bill 


TC 


amendment  to  the  Wagner  Labor  Dij.,  l}lS&8 
pute  Bill  as  passed  by  the  House 
19,  the  measure  carries  a  provision  that 
nothing  in  the  act  shall  abridge  the.  ni  i' 
freedom  of  the  press.  ^OLt 

The  amendment,  offered  liy  Chairnur,  ^ 
Connerv  of  the  House  Labor  Comraittep  i  .f 
reads:'  "^'ledo  dad; 

“Nothing  in  this  act  shall  abridge  th([ 
freedom  of  speech  or  the  press  ajl 
guaranteed  in  the  First  .Amendment  of| 
the  Constitution.”  I  of  electr 

.According  to  the  United  Press,  Mrl  ** 
Connery  offered  the  amendment  withontl  Ed'*®’' 
comment  and  it  was  adopted  withouti  ^ 
discussion.  It  was  reported  without!  , 
coiilimiation,  the  U.P.  said,  that  thti  ‘ 
amendment  was  inserted  at  the  reque-ti 
of  President  Roosevelt.  1  ness  and 

The  bill  had  previously  passed  thel  P 


Senate  and  is  now  in  conference.  Itt 


to 


will  iK'Come  law  within  a  week,  it 


e.xpected. 


MOONEY  SENTENCE  UPHELD 


Tint’s. 

The  s 
tt-hen  mi 
ers’  Uni 


Appellate  Division  Backs  Contempii  plan  to 
Sentence  of  Lower  Court  20  per  ' 

The  .Appellate  Division  in  New  York!  voted  t( 
June  20  unanimou.sly  upheld  the  jaill  Tuesday 
sentence  of  Martin  Mooney,  New  Forij  Edwa: 
.  Imerican  reporter,  who  refused  to  give!  States  ; 
the  March  grand  jury  the  source  olj  Toledo 
information  from  which  he  wrote  vice!  the  sect 
and  racket  stories  for  his  newspaper.-  der  whi 
The  sentence  was  upheld  on  the  groimdsf  workers 
that  there  is  no  law  in  New  Y’ork  pro--  per  cent 
tecting  the  right  of  newspaper  reporters  f  tion  on 
to  withhold  their  news  sources  in  ju--  with  an 
dicial  actions.  bers,  oi 

Mooney  was  given  a  30-day  sentence  another 
and  fined  $200  by  General  Sessions  i  by  Seer 
Judge  Morris  Koenig.  A  writ  of  habeas 
corpus  was  dismissed  by  Supreme  Court 
Justice  John  F.  Carew  and  the  case 
went  to  the  .Appellate  Division  on  ap- 
Iieal  from  Justice  Carew’s  ruling. 

The  sentence  does  not  take  effect  im¬ 
mediately,  and  the  reporter  is  fret 
.Action  will  be  taken  next  week.  Editi* 

&  Publisher  was  told,  to  carry  the  case 
to  the  Court  of  Appeals. 


MAYBORN  LEAVES  HEARS! 
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Omaha  Bee-News  General  Manager 
and  Vice-President  Resigns 

(By  telegraph  to  Editor  &  Publishir) 

Omah..\.  Neb.,  June  20 — Ward  C.  todem 
Mayborn  announced  today  that  he  had  I  ■  The  N 
resigned  as  business  manager  of  the  :umn  e 
Omaha  Rce-Nezvs  and  was  leaving  the Worke 
Hearst  newspapers  after  five  years  as-  j  that  tl 
sociation,  mostly  in  Baltimore.  fair  cc 

Prior  to  his  Hearst  connection,  Mr.  Q  should 
Mayborn  was  with  the  Scripps-Howard  1  be  pen 
interests  for  over  25  years.  Mr.  May-#  city  ar 
liorn  said  that  he  was  contemplating  |  fut 
another  offer,  and  will  he  in  New  York  -,  in  e 
City  within  the  next  ten  days.  strike 


-  ;;  nqjoti; 

ISSUED  148-PAGE  PAPER  ^ 

The  Elgin  (III.)  Cowicr-Ncws  pub-j  ers’  ai 


lished  its  largest  paper — 148  pa.?es— 
June  15  in  conjunction  with  Elgin’s 
centennial  celebration.  There  were  five 
special  sections,  each  24  pages,  in  addi¬ 
tion  to  the  news  section  of  28  pages. 
Each  copy  weighed  two  pounds,  seven 
ounces.  .Approximately  32  tons  of  print 
paper  and  more  than  1,800  pounds  of 
ink  were  used.  The  issue  carried  ap¬ 
proximately  12,000  inches  of  adver¬ 
tising.  the  largest  amount  ever  printed 
in  any  one  issue  of  an  Elgin  newspaper 
R.  Eaton  Fedou  is  general  manager  of 
the  Courier-News,  a  Copley  paper. 


NEGOTIATING  ON  LEDGER 

The  Newark  Newspaper  Guild  and 
•S.  1.  Newhouse.  new  publisher  of  the 
Nc’iintrk  i.edger,  have  opened  collective 
bargaining  conferences.  Editor  &  Pt^' 
i.iSHER  learned  this  week.  The  guild 
recently  conducted  a  strike  against  the 
Lerlger  when  L.  T.  Russell  was  pub¬ 
lisher.  The  strike  was  terminated  un¬ 
der  a  trusteeship,  which  was  ended 
when  Mr.  Newhouse  acipiired  control 
of  the  paper. 
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TOLEDO  DAILIES  ENDED  ELECTRIC  STRIKE 


Disastrous  Tie-up  of  Industry  Averted  When  Strikers  Accept  Editors  Demand  For  Arbitration — 

Papers  Made  Plans  to  Publish  In  Nearby  Cities 
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^  'TOLEDO.  O..  June  18— LarRely 

1  through  the  untiring  efforts  of  the 
jjitors  and  publishers  of  the  three  To- 
**■'  ijJo  daily  ne\vsi)ai)ers,  this  eity  of  .150,- 
(11)0  and  nearly  100  coininunities  in  its 
.  '  metropolitan  area  have  l)een  saved  from 

I  *11  the  paralysis  of  a  prolonged  shutdown 
‘  “  I  of  electrical  ixnver. 

The  strike  of  workers  of  the  Toledo 
Edison  Co. — called  June  5  and  sus¬ 
pended  after  18  hours  and  then  called 
^in  Tluir.sday,  June  13 — has  l)een 
settled,  and  a  great  share  of  the  credit 
for  averting  a  disastrous  tieup  of  busi¬ 
ness  and  industry  and  a  prolonged  inen- 
titfi  ace  to  public  health  and  safety  is  l)eing 
].!  given  to  the  executives  of  the  Toledo 
t  Bbdc,  Toledo  Xezvs-Bec  and  Toledo 
Times. 

The  strike  ended  Monday  afternoon 
D  when  members  of  the  Electrical  Work¬ 
ers’  Union  voted  311  to  48  to  accejrt  a 
«pll  plan  to  arbitrate  their  demands  for  a 
j  20  per  cent  wage  increase.  They  also 
'orkl  voted  to  return  to  work  at  7  A.  M. 
jail  I  Tuesday. 

’ori)  Edward  E.  McGrady,  assistant  United 
give!  States  secretary  of  labor,  who  flew  to 
:  of  I  Toledo  when  the  strike  was  called  for 
vice  I  the  second  time,  submitted  a  plan  un- 
per.'.  der  which  he  is  to  decide  whether  the 
md(i  workers  will  receive  immediately  a  5 
WO"  per  cent  increase.  It  provides  that  ac- 
tersi  tkm  on  the  remaining  15  per  cent  rests 
ju-  ■  with  an  arbitration  board  of  three  mem¬ 
bers,  one  to  lie  chosen  by  the  utiioti, 
another  by  the  company  and  the  third 
by  Secretary  of  Labor  Perkins. 

During  the  first  days  of  the  strike 
the  company  maintained  its  normal 
power  supply  but  by  Monday  a  great 
many  sections  of  the  city  and  some  sub- 
urbtm  communities  were  darkened  by 
what  J.  F.  O'Connor,  vice-president  in 
charge  of  operations  for  Toledo  Edison, 
termed  vandalism.  There  was  no  vio¬ 
lence  in  connection  with  the  strike. 

When  the  strike  was  first  called  June 
5  the  newspapers  used  large  i>age  one 
space  for  editorials  demanding  arbitra¬ 
tion.  The  Blade,  in  a  four-column  edi¬ 
torial,  pleaded  with  the  union  to  accept 
arbitration  and  urged  Toledo  workers 
to  demand  that  this  proposal  be  adopted. 


ub- 


By  RICHARD  P.  OVERMYER 

terpreted  this  to  mean  that  a  final  settle-  ran  three-(|uarters  of  the  length  of  the 
ment  virtually  had  l)een  reached,  with  iiage.  the  Blade  asserted  "The  ]>ublic 
only  ratification  by  the  union  necessary  <leinands  arbitration  and  arbitration  at 
for  a  complete  accord.  once."  The  \ews-Bee.  in  an  eight- 

()n  this  basis  the  newspapers  and  column  editorial  that  took  nearly  half 
Iiublic  alike  believe  the  settlement  would  the  ]iage  and  was  headed  “This  Way 
be  ratified  at  the  union  meeting  Thurs-  Only  Lies  Solution."  predicted  that  “if 
day  night.  June  13.  What  was  the  this  power  strike  goes  on  it  will  wreck 


fiROVE  I’.VTTFRSOS’  r.VRI.TOV  K.  MaTSOS" 

surprise  of  many  householders  to  hear 
cries  f>f  “Extra !  Ivdison  .Strike  Re¬ 
sumed  !’’  about  10  o’clock  that  night. 

-Myers  had  reported  that  the  Wash¬ 
ington  negotiations  had  collapsed  and 
that  the  comirany  had  gone  back  on  its 
I)romises.  The  men  voted  unanimously 
to  renew  the  strike  and  walked  out 
almost  immediately,  forming  jjicket 
lines  again. 

This  action  brought  forth  next  day 
probal)ly  the  most  vehement  page  one 
editorials  ever  used  in  a  Toledo  labor 
dispute.  In  a  four-column  editorial  that 


Paul  Block 


R.  C.  Patterson 
the  Toledo  Fvdison  Co.,  it  will  wreck 
the  just  cause  of  union  labor,  and  it 
will  deal  a  blow  to  this  community  from 
which  it  will  not  recover  in  this  genera¬ 
tion.” 

These  editorials,  and  many  others 
printed  on  page  one  and  the  editorial 
pages  during  the  strike  were  written  by 
(irove  Patterson,  editor  of  the  Blade, 
;md  Carlton  K.  Matson,  editor  of  the 
Xews-Bee. 

In  its  aftermxjn  editions  on  the  same 
day,  June  14,  the  Blade  carried  a  tele¬ 
gram  from  its  publisher,  Paul  Block,  as 


IFi/e  Killer^  Flourishing  Revolver^ 

Invades  Editorial  Room  to  Confess 

A  BIG  news  story  walked  right  into 


York  Daily  Mirror  last  Saturday  morn¬ 
ing  at  1  ;45,  when 


had  !■  The  Xews-Bee,  in  a  vigorous  six-col- 
tht'  umn  editorial  headed  “The  Electrical 
tht:_  Workers  .\re  in  the  Wrong,”  declared 
as-  -J  that  the  strike  “could  not  stand  in  any 
,j  fair  court  of  public  opinion,”  that  “it 
Mr  ^  should  be  condemned,  and  it  should  not 
3rd  ?  be  permitted  to  paralyze  the  life  of  this 
3y-|  and  to  jeopardize  the  prospects  for 
^  5  its  future.” 


ork  ■  In  editorials  the  next  day,  after  the 


James  Hurlev 


i  strike  had  been  called  off  pending  new 
n^otiations  with  the  company  in  New 
fork,  the  newspapers  praised  the  work¬ 
ers’  action  in  returning  to  work  after 
being  out  only  18  hours. 

Two  days  later  negotiations  were 
opened  in  Toledo.  Then  it  was  decided 
a  union  delegation  should  go  to  Xew 
kork  for  conferences,  the  Edison  Co. 
being  a  Henry  L.  IJoherty  concern. 
But  the  union  men  went  to  VVashington 
”*  first  to  confer  with  officers  of  the  Inter- 
^  national  Brotherhood  of  Electrical 
s  3nd  while  they  were  there 
***  ‘  two  high  officials  of  the  Doherty  com- 
pany  went  from  New  York  to  Washing- 
.  ton.  so  the  negotiations  were  conducted 
;  there. 

j  Although  the  Toledo  papers  had  staff 
correspondents  accompanying  the  union 
delegation,  little  word  of  the  actual 
progress  of  the  negotiations  was  forth- 
^mg,  as  the  conferences  were  secret. 
However,  after  two  days  of  meetings, 
J®e  10  and  11,  the  delegation  returned 
wnie,  with  the  announcement  from 
Oliver  Myers,  business  agent  of  the 
onion  and  jirinciiial  strike  leader,  that 
tw  ;  he  had  a  “good  report  to  make”.  The 

rz~ 


Greek  named 
Peter  Christ, 
blcKjd  -  stained, 
wildly  excited  and 
hysterical,  and 
nervt)usly  finger¬ 
ing  a  revolver, 
dashed  up  to 
James  Hurley,  of 
the  sixtrts  desk, 
and  blurted  out  a 
confession  that 
he  had  stabbed 
tt)  death  his 
estranged  wife, 
stuff  eel  her  body 


in  a  trunk,  and  then  shot  her  lover. 

His  actions,  and  his  careless  han¬ 
dling  of  the  revolver  required  (|uick 
thinking  on  the  desk  man’s  part.  His 
first  job,  even  tvefore  lie  got  at  the  facts 
of  the  story,  was  to  get  the  weapon 
away  from  the  confessed  killer. 

Hurley,  who  had  lieen  under  fire  in 
France,  felt  he  was  in  a  tougher  siiot 
than  he  had  ever  been  in  the  war.  With 
tlie  gun  inches  from  his  face,  and  the 
wild-eyed  man  incoherently  telling  why 
he  kille<l  his  wife,  he  finally  induced 
his  visitor  to  sit  down  in  a  chair.  .As 
he  sat  down  he  laid  the  revolver  on 
the  desk,  and  Hurley  unobtrusively  put 
it  in  a  shirt  iiocket  as  he  went  to  get 
a  glass  of  water  for  his  guest. 

He  was  then  in  a  better  state  of 
nerves  to  listen  to  the  Greek’s  story 
when  he  got  back,  and  staff  members, 
acquainted  by  this  time  with  the  di¬ 
lemma  he  was  in,  were  approaching. 

The  stranger  was  still  panting  from 
running  up  the  steep  stairs  of  the  Mir¬ 
ror  building,  and  Hurley  seized  the  op- 
IKirtunity  to  run  downstairs  to  send 
a  pressman  out  to  summon  the  police. 

F2ven  while  Hurley  was  holding  off 
Christ,  and  the  policeman  was  on  his 
way,  Frank  Doyle,  reporter,  called  the 


city  desk  to  say  that  there  had  been  a 
sho(iting  in  E.  66th  street.  It  was  the 
very  story  that  was  lieing  told  by  its 
principal  a  few  yards  away  from  the 
city  desk  ’phone. 

Christ  was  soon  at  the  police  sta¬ 
tion  and  his  story  was  being  checked. 

When  the  jittery  nerves  of  the  staff 
l>ecame  more  steady,  there  was  the 
l)roblem  of  what  to  do  with  the  story. 
It  was  only  a  matter  of  minutes  until 
press  time,  and  it  would  be  impossible 
to  rely  on  the  man’s  admission  of  guilt 
without  checking  the  facts.  A  hurried 
])olice  investigation  resulted  in  discovery 
of  the  wife’s  b(xly  in  the  trunk  but  no 
trace  of  the  “lover.” 

The  Mirror  carried  a  half-column 
story  containing  these  bare  facts,  with 
a  two-deck  liead  on  Page  One:  “Slain 
Wife  in  Trunk,  Brings  Mirror  Tale.” 

-More  detailed  investigation,  how¬ 
ever,  revealed  a  more  gruesome  story. 
Christ  had  gone  with  his  seven-year-old 
son  to  his  wife's  apartment.  They  had 
been  separated  live  jears.  They  quar¬ 
reled  over  her  lover,  and  Christ  stabbed 
his  wife  to  death  in  the  presence  of 
the  son.  He  took  his  son  home  and  put 
him  to  l)ed.  He  returned  to  the  wife’s 
apartment.  His  rival  arrived  at  mid¬ 
night.  Christ  shot  at  him  several  times, 
but  only  wounded  him  in  the  thigh. 
The  man  fled,  and  Christ  ran  out  on 
the  street,  and  took  a  cab  to  the  Mirror. 

When  he  arrived  at  the  Mirror  build¬ 
ing.  most  of  the  employes  had  gone 
home,  and  he  obtained  entrance  to  the 
editorial  room  without  l)eing  observed. 
Hurley’s  desk  was  the  nearest  to  the 
entrance. 

On  Sunday  the  Mirror  carried  a  long, 
detailed  story  of  the  affair,  written  by 
John  McNulty,  in  which  Hurley  is 
quoted  as  saying ; 

“I’m  no  hero.  You  can  put  it  down 
that  I  was  never  as  scared  at  Qiateau 
Thierry  as  I  was  when  this  guy  stood 
there  with  the  gun.  .At  Chateau  "Thierry 
you  expected  it.  and  l)esides,  they 
weren’t  so  close !” 


a  lead-all  on  the  main  strike  story  which 
told  of  a  talk  he  had  had  with  W.  Alton 
Jones.  Cities  Service  vice-president. 

■’There  is  no  reason  why  arbitration 
may  not  begin  instantly  in  Toledo,  he 
said,  s(j  that  the  public  will  not  suffer 
the  disastrous  effects  of  a  strike,”  Mr. 
Block  wired. 

”I  have  also  urged  Mr.  McGrady,  as¬ 
sistant  .secretary  of  labor,  to  go  to  To¬ 
ledo  at  once.’’ 

In  aiKjther  page  one  editorial,  Satur¬ 
day,  J  line  1 5.  the  Blade  pointed  out  that 
with  the  Fidison  and  Doherty  officials 
and  government  conciliators  in  Toledo 
there  was  ample  opportunity  for  arbi¬ 
tration  and  insisted  “this  strike  should  be 
settled  today.” 

But  it  was  not  settled  Saturday,  and 
so  on  Sunday  (irove  P.atterson,  of  the 
Blade,  Mr.  .\iatson  and  K.  C.  Patterson, 
general  manager  of  the  Morning  Times, 
took  a  hand  iiersonally.  'fhey  met  with 
.Mr.  .Myers,  union  leader;  O.  W.  Buch¬ 
anan,  chairman  of  the  strike  committee ; 
.Mr.  .McGrady  and  J.  E.  O’Connor, 
lederal  labor  conciliator,  for  several 
hours,  morning,  afternoon  and  evening, 
in  the  Secor  Hotel,  Mr.  McGrady’s 
headquarters. 

.Although  the  newspaper  executives 
f.ffered  no  definite  plan  of  settlement 
they  pleaded  and  argued  with  the  strike 
leaders  to  agree  to  arbitration,  pointing 
out  over  and  over  again  how  serious  the 
situation  was  becoming  for  the  entire 
community. 

By  this  time  the  blight  of  power 
failure  was  spreading  rapidly,  although 
in  most  cases  only  street  illumination 
was  affected.  Company  officials  esti¬ 
mated  one-third  of  the  street  lights  were 
out.  One  suburb  of  6,500  inhabitants 
was  completely  without  electric  power. 
iMre  danger  threatened,  as  the  suburb’s 
electrically-operated  siren  for  the  volun¬ 
teer  department  was  silent.  Thugs  and 
tliieves  worked  in  the  dark,  .several 
citizens  reporting  they  were  attacked 
and  rolilx'd.  Merchants  made  hurried 
plans  to  meet  refrigeration  problems 
with  ice.  Candles  and  kerosene  lamps 
were  at  a  premium. 

The  newspapermen  left  the  confer¬ 
ences  of  Sunday  without  promises  from 
the  union  men  and  with  not  too  much 
optimism.  But  .Monday’s  vote  showed 
tlie  fruit  of  their  laliors. 

These  efforts  to  bring  the  two  sides 
together  meant  added  time  and  energy 
for  men  already  harassed  by  the  prob¬ 
lem  of  how  to  publish  their  newspapers 
if  power  failed.  The  Blade  had  made 
])lan.s  to  iiublish  in  Detroit,  sending  a 
copy-desk  crew  to  the  office  of  the  Free 
Press,  using  the  .Associated  Press  re- 
i;ort  as  it  came  in  there  and  taking 
Toledo  news  by  telephone.  When  the 
'•trike  was  first  called  the  News-Bee 
arranged  to  publish  in  Monroe,  Mich., 
20  miles  from  Telodo.  Last  week,  how¬ 
ever.  the  News- Bee  began  installation 
of  a  200-horsepower  generating  plant 
which  would  have  enabled  operation  of 
alKnit  half  of  the  newspaper’s  press 
e(|uipment.  It  would  furnish  light  and 
power  for  the  composing  and  stereotyp¬ 
ing  departments  and  enough  power  to 
(.perate  one  unit  of  pres.ses,  according  to 
Mr.  Matson.  The  equipment,  set  up  in 
the  rear  of  the  mailing  room,  ctmld  have 
been  put  in  operation  in  five  hours,  Mr. 
Matson  said,  but  was  never  completely 
assembled  when  it  appeared  the  power 
would  lie  sustained. 

The  Times  had  made  arrangements  to 
publish  in  Fostoria,  O.,  35  miles  from 
Toledo,  if  power  failed. 

This  is  the  second  time  within  a  year 
that  Toledo  newspapers  have  faced  the 
possibility  of  loss  of  electric  power. 
The  same  union  voted  to  walk  out  early 
in  June,  1934,  demanding  restoration  of 
two  10  per  cent  wage  cuts.  Hurried 
plans  for  publishing  under  curtailed 
power  were  made,  but  the  strike  was 
settled  when  the  company  agreed  to 
restore  the  pay  cuts. 


8  Editor  &  Publisher  / 

EQUIPMENT  MEN  REORGANIZE  TRADE  “ 
GROUP  WITH  BROADER  AIMS 


17  PREPARING  DEFENSE 
AGAINST  TRANSRADIO 


Difficulty  Arising  Over  U.P.  Fsil*^ 
to  Make  Appearance  Irone<l  Oat- 
U.  S.  District  Court  Calendar 
Reveals  Early  Trial  Impossible 

Seventeen  defendants  were  workii^ 
siieedily  this  week  to  complete  answtn 
which  must  be  interposed  June  24  ij 
the  Transradio  Press  Service  suit  fot 
$1,1/0,000  against  the  Associated  Press,  i 
A  'nternatioiaij, 


Death  of  Code  Under  Which  National  Printing  Equipment  Asso¬ 
ciation,  Inc.,  Was  Formed  Necessitates  Revisions — 

Broad  Benefits  Expected  From  Mackey  Plan 

the  organi-  for  much  less — for  only  a  fraction  of  one 
)ment  manu-  per  cent.”  He  proisosed  a  $42,000  cam- 
NRA  was  paigii  to  supply  advertising  mats  and 
;hed  at  a  editorial  features  prepared  by  the  best 
tig  of  repre-  inissible  copy-writers  to  be  run  in  co- 
ives  of  firms  oiierating  newspapers.  Mr.  Mackey  will 
over  three-  head  a  committee  to  make  final  recom- 
:rs  of  the  mendations. 

volume  in  Later,  speaking  as  treasurer  of  the  as- 
:ld  on  Wed-  scKiation,  he  included  the  advertising 

y  June  19,  project  cost  in  an  estimate  of  from 

;  Vanderbilt  $50,{KX)  to  $70,000  annually  necessary  to 
in  New  carry  on  the  three  aims  outlined.  This 
City.  is  higher  than  the  cost  of  present  ad- 

ined  as  the  ministration  of  the  group  organized 

It  objectives  under  the  code,  but,  he  explained,  the 

irganization,  function  would  be  wider  and  its  accept- 
0 1 1  o  w  i  n  g  iiice  more  ready  because  of  the  volun- 

were  ai>-  tary  nature  of  the  activities.  ..  -  -  .  -  .  .  -  -  • -  - 

d  in  prin-  If  was  the  sense  of  the  meeting  that  luncheon  at  the  association  meeting  effect  has  bee^ arranged  between  Isaac 
;n  appointed  representation  in  the  new  body  be  by  this  week.  ... 

the  annual  firm.  Under  the  - -  _  — - 

code  the  meml^rship  voting  t^hts  were  president ;  H.  A.  Porter,  vice-presi- 
aner  adver-  the  basis  of  employes.  (Of  the  jent;  Intertype  Corporation,  Neal  Dow 
;v  plan  bv  ^  members  of  me  Becker,  president,  and  H.  G.  Williams, 

1  contribute  association,  648  were  represented  this  vice-president;  Lanston  Monotype  Ma- 
sales  volume  week.)  However,  it  was  majority  feel-  ehine  Co.,  Harvey  D.  Best,  president; 
nc  advertis-  be  on  a  jier  employe  basis.  Ludlow  Typograph  Co.,  Philip  P. 

ipers  them-  treasury  an^d  the  pro-  \jerrill,  president;  Mergenthaler  Lino- 

ceeds  of  voluntary  release  (to  be  re-  ^ypg  Co.,  Harry  L.  Gage,  vice-president, 
to  eliminate  ‘luest^  soon),  of  code  authority  funds  j  j  \iackey,  executive  vice-presi- 
eiiiiiuidic  contributed  by  association  members  is 
unprontable  expected  to  provide  enough  to  keep  the  ,  ‘  .  .j  •  r,  «  n 

ively  in  the  or^.ization  intact  until  fall.  ^ 

“certificate  practice  stipulations  in  the  code  A^hur  Bent  ey,  pr^ident  J.  E.  Eddy, 

mber  of  the  formed  the  basis  for  a  suggested  code  vice-president;  Miller  Pnnting  Ma- 
iwner  of  old  ^f  ^^hics  which  will  lie  worked  out  by  a  ^o.,  W.  G.  Montgomery; 

a  certificate  committee  under  Thomas  R.  Jones,  Montgomery  &  Bacon,  E.  R.  Bacon; 

cepted  up  to  American  Type  Founders  Company  and  pmting  Machinery  Co.,  M.  Hugo  Lind- 

new  equip-  vice-president  of  the  association.  This  c^r5’  ^ 

same  or  an-  ^vill  be  the  principal  revision  of  the  ,  T.  W.  and 

nation.  bv-laws.  the  code  of  ethics  to  supplant  Sheridan  Co..  F.  S.  Tip^n, 

ed  upon  the  the  code’s  fair  practice  clause  as  a  secretary-treasurer ;  Smythe  Mfg.  Co., 

code  under  for  disciplining  of  members.  Mr.  E.  Bush;  Jos^h  E.  Smythe  Co., 

the  sections  Mackev  suggested  that  he  had  “had  no  r  \vni* 

by  competi-  faith  in  the  code  from  the  beginning”  ^o.,  W  C  Glass;  Webendorfer-Will.c 
•  disgruntled  but  would  have  faith  in  a  mutual  pact  ’  Webendorfer. 

against  re-  for  fair  dealing,  guided  by  good  judge-  NON-MEMBERS ;  Rathbun  &  Bird 
ment  and  common  sense,  within  the  Co.,  Inc.,  Carl  G.  Bergstrom,  treasurer  ■ 
these  three  limits  of  e.xisting  anti-trust  legisla-  Eilert  Printing  Co.,  Eugene  Kelley;  R 
have  a  far  tion.  Hoe  &  Co.,  H.  M.  Tillingha.st  and  T 

tire  publish-  Those  represented  at  the  meeting  L.  McCarthy;  E.  P.  Lawson;  J.  W 
ictice.  were :  Pitt.  Inc.,  Ashley  Pitt ;  Gitzendanner 

pted  to  ar-  MEMBERS:  American  Type  Found-  Muller  Co..  Paul  Gitzendanner,  Jr..  A 
irganization.  ers  Sales  Corp.,  T.  R.  Jones,  presi-  W.  Qianning  Co.,  A.  W.  Channing 

>eybold-Pot-  dent,  and  George  E.  Packard;  Babcock  Woerner  &  Nelson,  Inc..  M.  H.  Nelson 
id  a  revision  Printing  Press  Mfg.  Co.,  James  E.  Ramsaier-Hollard  Corp..  Louis  Hoi 
vhich  would  Bennet,  president ;  Claybourn  Corpora-  lard ;  Lithographers’  International  .\s 
liquid  asset  tion,  L.  W.  Claybourn,  president ;  Cline  sociation.  Maurice  Saunders ;  Nationa 
tes  of  value.  Electric  Mfg.  Co.,  .A.  J.  Cline,  presi-  .Association  of  Photo-Lithographers.  W 

t  the  effort  dent;  Dexter  Folder  Company,  James  E.  Soderstrom;  Daniel  Moscow.  Inc. 

and  would  S.  Gilliert,  president,  and  George  Heint-  Daniel  Moscow ;  New  York  Employinf 
:e  with  the  zemann  and  O.  D.  Reich,  vice-presi-  Printers  .\ssociation,  John  Gydi 
second-hand  dents;  E.  G.  Fuller  Company,  E.  E.  Oswald;  Peckham  Machinery  Co..  E 

not  be  wise  Bush.  F.  Peckham;  Baltimore  Type  &  Com 

legislate  to  Harris-SeyNild-Potter  Co.,  R.  V.  jxisition  Corjxiration,  H.  F.  Czar 
which  it  is  Mitchell,  president,  N.  L.  Davey,  vice- 
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Publishers’ .Association,  Columbia  Broad. 

Company,  National  Broadcast 
^  charges  the 

,  Legal  difficulties  the 

^  misunderstanding  which  led  to  the  tail 

^  ^  ure  of  the  U.  P.,  Hugh  Baillie  and! 

Roy  Howard  to  make  an  appearance; 
Neal  Dow  Becker,  director,  and  James  t/efore  the  specified  deadline,  have  beol 
E.  Bennet,  secretary,  enjoying  the  buf-  willed  out.  A  stipulation  with  thatl 


Joseph  T.  Mackey 


W.  Digges,  Traiisradio  counsel,  and! 
DeWitt,  Van  .Aken  and  Moynihani 
named  by  the  U.  P.  to  handle  the  caset 
in  New  York. 

At  least  six  important  law  firms  were  | 
busy  this  week,  checking  data  for  their| 


Because  of  the  in- 


respective  answers, 
volved  nature  of  the  complaint,  it  is| 
expected  each  interest  will  answer  indi-[ 
vidually,  except  that  where  an  indi-| 
vidual  is  sued  as  a  member  of  a  certain) 
organization,  his  answer  will  vary  bull 
little  from  that  of  the  organization.  ^ 
Next  Monday  is  the  deadline— at! 
present.  It  has  been  discussed  between  i 
some  of  the  defendants  that  since  j 
Transradio  worked  up  its  case  over  a  I 
pericxl  of  many  months,  another  exten-f 
sion  in  time  for  answering  might  be  in  t 
order  for  some  of  the  defendants,  li 
this  extension  should  be  requested  dj 
Mr.  Digges  and  refused  by  him,  a; 
show-cause  action  could  require  thei 
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come  tax  returns  for  1929  and  1930.] 
The  commissioner  of  revenue  had  ap- 
jiealed  from  the  board’s  decision. 

The  Evening  Star  Corporation  cob- 
tended 


thereo 

imatel 

amem 


‘the  contributions  were  a  con¬ 
sideration  for  a  benefit  flowing  directly 
to  the  donor  as  an  incident  of  business’ 


the  S 
ticabli 
minis! 
ameni 
pired 


6  (New  York),  a  new  contract  has 
lieen  presented  to  the  Publishers 
ciation  of  New  York  City  by  the  unwn 
The  present  contract  expires  July  I 
The  proposed  new  contract  asks  $1- 
for  a  day  shift  o£  seven  hours; 
for  a  night  shift  of  seven  hours;  $13-® 
for  a  third  shift  of  654  hours.  Tk 
present  contract  calls  for  $10.83  for  a 
day  shift  of  754  hours;  $11.33  fora 
night  shift  of  754  hours;  $11.83  fora 
third  shift  of  7  hours.  No  confereno 
has  been  called  yet. 

HEADS  A.P.  IN  MADRID 

A.  H.  Uhl,  of  the  Paris  staff  of  tk 
.Associated  Press,  has  been  appoint 
chief  of  bureau  at  Madrid,  replacBj 
Rex  Smith,  who  is  returning  to  tk 
United  States. 


recen 

Miss 

labor 

chief 


Editor  &  Publisher  for  June  22,  1  935 
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I.  C.  M.  A.  REVIVES  NRA  CODE  AIMS 


It;  International  Meeting  Recommends  Publishers  Stand  by  Newspaper  Boy  Provision  of  Defunct 

Agreement — A.  B.  C.  Report  Acted  Upon  Favorably 


len4 


iBy  telegraph  to  Editor  &  Publisher) 

^IN'CIN'-NATl,  Ohio,  June  20 — I’rovi- 
U  sions  of  the  ne\vsi>ai)er  lx>y  ainend- 
molt  to  the  daily  iiewspaiier  code  were 

*  aunimously  approved  liy  the  Interna- 
iiomI  Circulation  Managers  in  their 
37th  annual  convention  here,  and  it  was 
recooimendeil  that  publishers  volun- 
;jrily  operate  their  circulation  depart- 

^■|  naits  in  accordance  with  the  terms 
anuined  in  that  amendment. 

Approval  was  -ilsit  given  to  the  re- 
port  of  the  committee  on  .Audit  Hureau 
tpA  of  Circulations,  and  the  association 
faiu  recommended  the  adoption  of  the 
changes  profiosecl.  The  association 
recognized  the  tribute  it  had  received 
in  the  appointment  of  Frank  S.  Newell, 
than  lilodc.  for  the  past  year  I.  C. 

M,  .A.  president,  as  chairman  of  the 
committee.  .Mr.  Newell  was  succeeded 
as  president  by  Louis  J.  Hoffmann,  St. 
buis  Star-Times,  and  Walter  R. 
***  Rauck,  Pittsimrfih  Press,  advanced  from 
second  to  first  vice-president. 

David  H.  Smith.  Portland  Oregon 

•  lownal.  was  unanimously  elected 
.  -  i  second  vice-iiresident,  when  jack  Estes, 

DSas  Netvs  and  Journal,  declined  to 
..'l  a^t  a  nomination.  To  fill  the  unex- 
.  i  pired  one-year  term  of  Mr.  Smith  on 
1^1  the  directorate.  C.  D.  O’Rourke,  Clcve- 
Imd  Press,  was  elected,  and  three  new 
.  directors  were  named  as  follows: 

R.  J.  Seeman,  St.  Louis  Globe-Demo- 
;  !  rrof;  Shiel  Dunsker,  Cincinnnati  Post; 
M.  W.  Halmbacher,  Oklahoma  City 
Oklahoman  and  Times. 

Clarence  Eyster,  Peoria  Star,  was 
again  reelected  secretary-treasurer  of 
J  the  association. 

jJ  Dallas  was  selected  for  the  1936  meet- 
'  ing,  upon  the  urging  of  Mr.  Estes,  and 
'  Harold  Hough,  Fort  IVorth  Star-Tele- 
'  gram,  winning  over  Buffalo  on  the 
.1  second  ballot  when  Washington,  Quebec 
and  Milwaukee  withdrew  from  the  race. 

Only  two  resolutions  were  presented 
hy  C.  D.  O’Rourke,  Cleveland  Press, 
chairman  of  the  resolutions  committee. 
Both  were  unanimously  adopted  in  the 
first  executive  session  ever  held  by  the 
‘ '  association. 

The  resolution  endorsing  the  news- 
paper  boy  amendment  follows 
n|.  “Whereas  the  proposed  amendment  to 
the  newspaper  boy  section  of  the  recent¬ 
ly  expired  code  for  the  daily  newspaper 
publishing  business  was  arrived  at  after 
inany  hours  of  careful  and  painstaking 
effort  and  consultation  on  the  part  of 
representatives  of  the  National  Recov- 
^  Administration,  the  United  States 
Department  of  Labor,  the  Children’s 
Bureau  and  publisher  representations 
representing  a  fair  cross  section  of  the 
newspaper  publishing  business  of  the 
united  States, 

•And  whereas  code  assenters  voting 
thereon  voted  by  a  majority  of  approx¬ 
imately  four  to  one  to  accept  such 
amendment, 

.And  whereas  the  recent  decision  of 
the  Supreme  Court  rendered  it  imprac- 
tiable  for  the  National  Recovery  Ad¬ 
ministration  to  technically  accept  said 
a^dment  as  part  of  the  recently  ex¬ 
pired  code. 

And  whereas,  this  amendment  has 
tjwived  the  unqualified  approval  of 
Frances  Perkins,  secretary  of 
Iwr,  and  of  Miss  Catherine  Lenroot, 


By  ARTHUR  ROBB 


.Aliproval  of  the  Newell  A.  B.  C.  re- 
ixirt  was  given  as  follows: 

“Whereas,  it  was  voted  by  the  mem- 
liers  of  the  .Audit  Bureau  of  Circulations 
at  the  last  annual  convention  that  a 
si>ecial  committee  representing  the 
newspaper  division  be  appointed  to  in¬ 


by  James  Wright  Brown,  president  of 
Editor  &  Pl'dlishf.r. 

Third  prize  was  won  by  the  Akron 
Times-Press  lioys,  representing  the 
Ohio  State  Circulation  Managers  As¬ 
sociation.  This  team  was  composed  of 
Dallas  Riddle  and  Parke  Moewe,  both 


the  Children’s  Bureau. 

‘And  whereas  in  the  opinion  of  mem- 


1 


of  this  association  the  provisions 
of  that  amendment  are  fair  to  the  boy, 
the  publisher  and  the  public,  and  do  not 
institute  an  undue  or  unreasonable 
burden  upon  the  publishing  industry, 
Therefore  be  it  resolved  that  this 
association  approves  of  the  provisions 
of  said  amendment  and  recommends  to 
the  publishers  of  this  country  voluntary 
operation  of  their  circulation  depart¬ 
ments  in  accordance  with  the  terms  con¬ 
tained  in  that  amendment.” 


Frank  Newell  (left)  Toledo  (Ohio)  Blade,  I.  C.  M.  A.  president,  and  Clar¬ 
ence  Eyster,  circnlation  manager,  Peoria  (Ill.)  Star. 


vestigate  the  ojieration,  rules  and  regpi- 
lations  of  the  bureau,  and 

“Whereas,  the  president  of  the  Audit 
Bureau  of  Circulations  sensed  the  im- 
ixirtance  and  propriety  of  a  jiroposed  in¬ 
vestigation  into  the  operations  of  the 
bureau  and  to  this  end  named  a  special 
newspaper  committee  to  make  a  study 
of  the  current  rules,  regulations,  and 
by-laws  toward  needed  revision  of  the 
method  of  control,  representation,  and 
standardization  of  audits,  and 

“Whereas,  the  tiresident  of  the  Audit 
Bureau  of  (Circulations  saw  fit  to  name 
as  chairman  of  the  special  newspaper 
committee  the  president  of  the  Interna¬ 
tional  Circulation  Managers  .Associa¬ 
tion,  Mr.  Frank  S.  Newell,  thereby  not 
only  assuring  the  success  of  the  under¬ 
taking  in  hand  from  its  very  inception 
but  paying  a  personal  compliment  to 
Mr.  Newell  and  registering  a  tribute  to 
the  International  (Circulation  Managers 
■Association  as  an  organization,  there¬ 
fore  be  it 

“Resolved  that  the  International 
Circulation  Managers  .Association  be, 
and  is,  heartily  in  favor  of  and  places 
its  stamp  of  approval  uoon  the  recom¬ 
mendations  contained  in  the  special  re¬ 
port,  and  be  it  further 

“Resolved,  That  the  International 
Circulation  Managers  Association  as  an 
organization  goes  on  record  as  recom¬ 
mending  the  adoption  of  the  proposed 
changes,  lielieved  by  the  special  com¬ 
mittee  to  be  essential  to  a  more  equi¬ 
table  circulation  administration.” 

The  fifth  annual  demonstration  of 
carrier  salesmanship  was  put  on  by  four 
picked  teams  of  boys  before  an  audience 
that  jammed  the  hall  of  mirrors  in  the 
Netherland  Plaza  Hotel. 

First  prize,  the  R.  W.  Bingham 
Newspaper  Boy  Trophy,  was  awarded 
to  the  team  representing  the  New  Ro¬ 
chelle  Standard-Star  and  the  New 
A’ork  State  Circulation  Managers  As¬ 
sociation.  The  boys  are  Kenneth  Tred- 
well  and  Charles  (Dhagan.  both  15  years 
old  and  with  three  and  two  years  .ser¬ 
vice  respectively  on  the  Standard  Star. 

Second  award  was  taken  by  the  Pitts¬ 
burgh  Press  team,  representing  the  In¬ 
terstate  Circulation  Managers  Associa¬ 
tion.  These  boys,  both  15  years  old,  are 
A'^incent  McTiernan  and  Bernard  Cur¬ 
ran,  Swissvale.  Pa.,  carriers  for  the 
Press.  They  won  the  plaque  donated 


14  years  old,  and  with  six  and  seven 
months’  respective  service  as  carriers. 
Their  prize  is  a  certificate  of  distin¬ 
guished  merit  awarded  jointly  by  Edi¬ 
tor  &  Publisher  and  the  I.  C.  M.  A. 

Fourth  place  went  to  the  Battle  Creek 
.Melon- Journal  team  representing  the 
Central  States  Circulation  Managers 
Association.  The  boys  are  Joe  Schroe- 
der,  14,  and  Gerald  Hoy,  15,  with  six 
and  two  months  newspaper  service.  In 
the  recent  contest,  lapel  medals,  bearing 
the  replica  of  the  second  prize  plaque,  a 
figure  typifying  journalism  as  the  bearer 
of  light  and  truth,  were  presented  by 
Editor  &  Publisher  to  the  boys  on 
the  first  three  teams — gold  for  the  first, 
silver  for  second,  and  bronze  for  third 


prizes. 

The  teams  which  reached  the  1.  C. 
M.  A.  contest  were  selected  after  elimi¬ 
nation  trials  in  the  regional  circulation 
associations,  after  these  contestants  had 
ptoved  their  superiority  over  hundreds 
of  other  boys  in  their  local  groups. 

Limited  by  the  rules  of  the  contest 
and  the  available  time,  to  four  teams, 
the  committee  had  to  refuse  the  entry 
of  a  Canadian  team,  and  the  contest  was 
between  boys  representing  the  Ohio 
State,  the  Interstate,  the  Central  States 
and  the  New  York  State  Circulation 
Managers  Associations. 

•All  four  teams  exhibited  ease,  poise, 
complete  familiarity  with  their  newspa- 
jiers  and  their  competition,  courtesy 
combined  with  jiersistence  and  resource¬ 
fulness  in  the  face  of  adverse  circum¬ 
stances,  and  the  judges,  a  group  of 
leading  Louisville  retailers,  selected  the 
winners  with  considerable  difficulty. 

Awards  were  presented  at  the  annual 
banquet  Wednesday  night  by  James  W. 
Brown,  Jr.,  of  Editor  &  Publisher.  In 
a  brief  address.  Mr.  Brown  pointed  out 
that  the  rapid  recent  growth  of  news¬ 
paper  circulation  had  lieen  paralleled  by 
the  development  of  sales  training  in 
more  than  200  newspaper  circulation  or¬ 
ganizations,  and  predicted  that  the  gains 
made  by  these  highly  trained  boys 
would  be  more  stable  than  those  at¬ 
tained  by  older  methods. 

No  other  formal  address  was  made 
at  the  banquet,  which  was  featured  by 
a  long  and  rapid  succession  of  radio  and 
vaudeville  numbers  arranged  by  the 
local  committee  in  charge  of  Shiel  Dun¬ 
sker,  Cincinnati  Post. 

Contest  technique  was  outlined  from 


several  viewiioints  at  the  Wednesday 
morning  session. 

Regarding  contests  as  “just  a  little 
undignified,  and  the  increases  from 
them  largely  illusory,”  K.  A.  McMil¬ 
lan,  Toronto  Star,  admitted  that  under 
certain  conditions  they  are  a  necessary 
evil.  The  Star  has  found  them  valu¬ 
able  in  reducing  the  summer  circulation 
slump,  he  declared. 

.A  recent  contest,  he  said,  increased 
the  Star’s  net  paid  from  240,000  to  29(),- 
000  within  10  days,  and  held  the  gain 
throughout  the  three  months  contest 
Iieriod.  A  month  later,  the  circula¬ 
tion  had  dropped  back  to  246,000,  in¬ 
dicating  that  the  contest  had  produced 
from  3,000  to  6,0(X>  net  gain.  The  con¬ 
test  was  a  series  of  48  picture  puzzles 
with  coupon  attached,  followed  by  pub¬ 
lication  of  the  answers. 

Much  of  the  temporary  increase,  he 
said,  was  represented  in  multiple  pur¬ 
chases  of  copies  by  entrants  who  put  in 
several  sets  of  answer.  He  estimated 
that  20,000  copies  were  thus  accounted 
for. 

Magnitude  of  jirizes  and  amount  of 
I>romotion  determine  the  number  of 
entrants,  he  said,  even  more  than  the 
type  of  contest. 

Contests  should  seem  easy,  but  should 
not  actually  be  easy,  he  advised,  if  the 
liaper  wants  to  avoid  a  large  number 
of  ties.  More  entries  will  come  if 
each  puzzle  is  accompanied  by  a  list  of 
possible  answers,  one  of  which  is  guar¬ 
anteed  to  be  correct.  In  the  Star’s 
proverb  contest,  each  of  the  first  24 
jmzzles  carried  a  list  which  included  the 
correct  answer.  The  second  24  were 
scattered  throughout  the  lists  which  had 
been  published  to  date. 

A  choice  of  merchandise  or  cash  is 
the  most  appealing  prize  set-up,  Mr. 
McMillan  finds.  Most  will  take  the 
cash,  but  the  merchandise  affords  op¬ 
portunity  for  pictorial  layouts  which 
will  pique  public  interest.  Merchandise 
prizes  can  also  be  bought  at  wholesale 
rates  from  national  advertisers  and  paid 
for  in  space,  reducii^  the  cost  of 
operation  and  giving  the  advertising  de- 
Iiartment  the  benefit  of  increased  linage. 

Complaints  must  be  handled  promptly 
and  forthrightly,  he  advised,  adding  that 
a  well-conducted  contest  is  a  good-will 
producer,  but  a  few  indiscretions  may 
do  irreparable  harm. 

Promotion  of  a  movie  and  radio  game 
contest  by  the  Ncivark  (N.  J.)  Star- 
Eagle  was  described  in  detail  by  1. 
Isenberg.  Preliminary  advertisements 
were  published  in  the  Star-Eagle  and 
other  papers  for  several  days,  announc¬ 
ing  603  prizes  with  a  value  of  $7,500. 

Just  lief  ore  the  start  and  for  two 
weeks  afterward,  the  paper  sent  out  four 
young  women,  who  worked  in  pairs  in 
department  stores,  theatre  lobbies,  sta¬ 
tions,  etc.,  to  talk  audibly  about  the 
contest. 

The  whispering  campaign  drew  atten¬ 
tion  without  exciting  suspicion.  Also, 
the  paper  distributed  150,000  four-page 
circulars  just  before  the  start.  Truck 
jiosters,  window  and  stand  cards  were 
used,  augmented  after  the  first  week  by 
posters  throughout  the  circulation  area. 
Large  circular  distribution  was  also 
made  at  the  end  of  the  first  and  second 
weeks.  Redeemable  coupons,  good  for 
back  pictures  if  accompanied  by  small 
cash  sums,  were  also  printed.  “Give¬ 
aways”  were  distributed  by  men  dressed 
to  impersonate  movie  and  radio  stars. 
Contestants  were  allowed  a  week  after 
.  the  last  picture  for  submission  of  an- 
'swers  and  after  the  actual  judging  began, 
the  Star-Eagle  began  printing  first 
one,  then  two  pictures  a  day  with  the 
correct  answer  and  the  reasoning 
process  by  which  it  was  reached.  .An¬ 
nouncement  of  the  winners  sold  many 
extra  papers,  Mr.  Isenberg  said. 

The  contest  achieved  its  purpose, 
which  was  to  sell  the  people  the  new 
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dress  that  had  been  adopted  a  short 
time  previously,  Mr.  Isenberg  reported. 

A  "twin  contest”  was  described  liy 
Franklin  Rook,  Minneapolis  Journal, 
as  one  it  put  on  ostensibly  to  stimulate 
reader  interest,  with  no  direct  circula¬ 
tion  tie-up.  Several  new  features  had 
been  added  to  the  Sunday  Journal, 
doubling  the  number  of  comic  i>ages, 
an  extra  magazine  section  and  an  eight- 
page  gravure  section,  and  the  contest 
was  staged  with  the  idea  of  putting  the 
paper  into  new  homes.  The  top  in¬ 
crease  of  10,554  copies  was  held  re¬ 
markably  well,  Mr.  Rook  stated. 

News  and  circulation  departments  co¬ 
operated  in  obtaining  photographs  of 
twins  between  5  and  12  years  of  .age 
in  city  and  country  territory.  The 
pictures  were  scrambled  so  that  no  set 
of  twins’  pictures  was  published  in  a 
single  issue.  Eiglit  pictures  were  pub¬ 
lished  in  the  gravure  section  for  eiglit 
weeks,  and  96  prizes,  totalling  $.1.1M)0, 
were  offered  for  the  correct  matching 
of  the  twins.  Contestants  were  re¬ 
quired  to  pick  out  the  twins,  paste  them 
together,  and  return  the  complete  set 
at  the  close  of  the  contest 

Merchants  and  manufacturers  who 


used  to  doubt  the  value  of  newspaper  ,  , 

circulation  obtained  bv  contests  are  Mayor  Russell  Wilson  of  Cinrinnati  (left*  meets  Harold  X.  Hough,  circulation 
now  more  contest  crazy  than  any  news-  manager.  Fort  Worth  (Tex.)  Star-Telegram  at  I.  C.  M.  A.  meeting. 


paper  has  ever  been,  both  as  to  num- 
of  contests  and  amount  of  prizes. 
Walter  Rauck,  Pittsburgh  Press,  com¬ 
mented.  He  is  doubtful  as  to  the  pro¬ 
ductive  value  of  most  contests  in  point 
of  permanent  circulation,  but  favored 
contests  which  encouraged  readers  to 
study  their  neAispapers. 

Six  principles  to  guide  newsiiajier 
executives  in  selecting  features  were 
advanced  by  Mr.  Dunsker.  as  follows : 

First :  know  your  own  product, 

which  classes,  groups,  and  ages  it  caters 
to  and  is  accepted  by. 

Second:  To  which  other  classes, 

groups,  and  ages  do  you  wish  to  ap¬ 
peal? 

Third:  .Among  which  class,  group, 
or  age,  not  now  reached,  do  you  wish 
to  make  the  fastest  growth? 

Fourth :  How  much  white  space  can 
you  give  to  feature.s  and  not  become 
over-featured  ? 

Fifth :  How  much  money  can  you 
spend  ? 

Sixtii :  Never  buy  a  feature  to  keep 
it  out  of  a  competitive  newspaper. 

Saturday  promotion  technique  was 
discussed  by  Clay  Smith.  Loiiistnlle 
(Ky.)  Herald  Post  and  in  a  paper  sub¬ 
mitted  by  D.  J.  Walsh.  Chicago  Daily 
Netus.  Both  concerned  peculiar  local 
situations. 

Radio  and  the  newspajicr  brought 
forth  some  of  the  most  illuminating 
papers  of  the  meeting,  from  E.  P. 
Schwarz,  Des  Moines  (la.)  Register  and 
Tribune.  Jack  Estes,  Dallas  S’eti's,  and 
Harold  Hough,  Fort  IVorth  Star-Tele- 


"News  broadcasting  is  here,  and  it  is 
here  to  stay.  The  public  likes  it.  They 
are  asking  for  more  of  it.  This  is  no 
time  for  us  to  ask  ourselves  as  to 
whether  or  not  news  broadcasting  is 
just  a  fad,  but  we  must  realize  the 
new  day  and  decide  what  we  are  go¬ 
ing  to  do  about  it. 

"The  newspapers  them.selves  are  to 
blame  for  all  of  this,  because  they 
started  putting  out  news  bulletins  first. 
They  put  the  idea  into  the  heads  of  the 
broadcasters,  but  fixing  a  blame  does  not 
solve  a  question. 

“It  so  happens  that  the  newspaper 
for  which  I  work  is  a  pioneer  in  broad¬ 
casting,  and  for  12  years  I  have  man¬ 
aged  the  radio  for  our  newspapers. 
During  the  day  my  job  is  to  try  to  sell 
the  news,  and  during  the  night  I  am 
working  to  give  away  the  stuff  I  have 
been  trviiig  so  hard  all  day  to  sell.  I 
am  riding  the  fence,  and,  brother,  the 
rail  is  getting  pretty  sharp. 

“News  broadcasting  is  not  going  to 
take  the  place  of  newspapers,  but  it’s 
not  going  to  help  them  either.  The 
turiiHiver  class  of  circulation  is  now 
and  has  always  been  our  greatest  prob¬ 
lem.  The  fellow  who  ‘has  not  time  to 
read.’  who  ‘can’t  afford  it,’  who  ‘buys 
it  down  town' — his  news  appetite  has 
never  lieen  so  very  great,  and  there  are 
many  of  his  kind.  Without  them,  it 
means  the  difference  between  a  loss  and 
a  gain  to  many  of  us.  His  sales  re¬ 
sistance  is  not  going  to  be  lessened  when 
he  can  hear  news  on  the  air  whenever 
lie  feels  he  needs  a  little. 


"Some  of  you  seem  to  feel  news 
broadcasting  a  novelty  which  may  soon 
wear  off.  Don’t  deceive  yourself  on 
that,  because  before  the  novelty  wears 
off,  it  will  have  reached  the  habit  stage 
with  many. 

“Newspapers,  as  at  present  issued, 
in  a  great  many  cases  may  have  to  be 
radically  changed  to  meet  this  era. 
It’s  a  problem  for  the  editors.” 

Mr.  Estes  criticised  the  tactics  of 
Trans- Radio  Press  Service  in  selling 
their  service  to  newspaper  broadcasting 
stations,  declaring  that  most  newspapers 
which  purchased  it  felt  compelled  to 
do  so.  in  order  to  keep  news  from  be¬ 
ing  broadcast  under  the  auspices  of  local 
retailers  or  manufacturers. 

.After  invocation  of  the  divine  bless¬ 
ing  by  Rev.  Frank  H.  Nelson,  pastor 
of  Christ  Church.  Cincinnati,  the  con¬ 
vention  was  welcomed  to  the  city  by 
Mayor  Russell  Wilson,  who  said  that 
lie  had  worked  at  various  times  for 
two  local  newspapers  in  every  editorial 
capacity,  and  now,  as  Mayor,  was 
working  for  all  three.  He  delivered 
what  he  termed  a  “solemn  homily”  on 
comics  to  the  circulation  managers, 
who.  rather  than  the  editors,  he  re¬ 
garded  as  responsible  for  this  phase  of 
journalism — neither  art  nor  literature. 

“I  want  to  protest  to  you,”  he  said, 
"against  the  bad  English  used  in  the 
comic  strips.  While  I  have  the  ap¬ 
pearance  of  a  silver>'-haired  grand¬ 
father,  I  am  really  a  young  father  of 
two  Imivs,  ten  and  five  years  old.  I 
have  been  use<l  to  reading  the  comics 


gram. 

Mr.  Schwarz  presented  the  Register- 
Tribune’s  system  of  using  its  three  radio 
stations  for  newspaper  promotion,  in¬ 
volving  an  expense  in  19.15  of  approxi¬ 
mately  $77,000  for  time  and  talent,  or 
double  the  amount  used  two  years  ago. 

(Space  does  not  permit  an  adequate 
outline  of  his  remarks  in  this  report 
and  a  detailed  story  will  appear  next 
week. — Ed.) 

Radio  inroads  in  the  news  dissemina¬ 
tion  field  were  discussed  by  Harold 
Hough,  treasurer  and  circulation  man¬ 
ager  of  the  Fort  IVorth  Star-Telegram, 
and  manager  of  the  paper's  radio  sta¬ 
tion  WB.AP. 

He  admitted  that  newspapers  are 
to  blame  for  the  present  situation,  but 
declared  news  broadcasting  is  here  to 
stay. 

“We  find  ourselves  confronted  with 
the  cold  fact  that  the  article  we  have 
been  exclusively  selling  and  distribut¬ 
ing  all  our  lives  is  now  being  delivered 
to  our  customers  faster  than  we  can 
get  it  there,  and  that  article,  as  you  well 
know,  is  ttews,"  he  told  the  convention. 

“The  bars  are  down,  and  the  amount 
of  news  on  the  air  today,  while  more 
than  ever  before,  is  but  a  patching  to 
what  will  be  on  the  air  within  a  few 
weeks. 


0.  C.  Ham  (right)  managing  director.  Audit  Bureau  of  Circulations,  Chicago  and 
Frank  J.  Clancy,  circulation  manager,  Buffalo  Courier-Express,  photographed  at 
I.  C.  M.  A.  convention. 


to  them,  translating  the  .strips  into 
English,  but  now  that  the  oldest  boj 
can  read,  he  has  taken  to  reading  th^ 
to  me — and  my  English  has  deterior- 
ated  considerably.” 

Harold  Hough,  Fort  IForth  Star. 
Telegram,  characteristically  responded  to 
the  .Mayor’s  welcome,  which  he  ac¬ 
cepted  in  full.  The  comic  strips  have 
their  being  because  reporters  and  edi¬ 
tors.  he  said,  persist  in  writing  of  what 
jieople  don't  want  to  read,  and  saying 
in  two  columns  what  could  be  said  m 
lialf  the  space,  so  that  the  circulation 
department  had  to  have  some  attraction 
to  sell  papers  to  iteople  who  can’t  read, 

W.  R.  Rauck,  Pittsburgh  Press,  sec¬ 
ond  vice-president,  reporting  for  the 
program  committee,  told  the  members 
that  they  had  realized  a  profit  of  $1,600 
on  their  convention  program.  Clarence 
Eyster,  Peoria  Star,  reported  as  secr^ 
tary-treasurer,  that  the  association  had 
cash  on  hand  totalling  $4,582.48.  His  ■ 
tiooks  were  approved  by  the  auditing 
committee. 

M.  W.  Halmbacher,  Oklahoma  City 
Oklahoman-Times,  as  chairman  of  the 
membership  committee,  reported  88  ap¬ 
plications  for  admission  to  the  I.  C. 

.\1.  .A.,  two  short  of  the  record  for  the 
past  12  years. 

Entertainment  plans  were  outlined  by 
Shiel  Dunsker,  Cincinnati  Post,  in 
charge  of  IcKal  arrangements  for  the 
delegates’  amusement.  These  included 
golf,  passes  to  the  Latonia  race  track, 
a  trip  through  the  extraordinary  plant 
of  the  Cincinnati  Titnes-Star,  bridge, 
sight-seeing  trips,  an  “over-the-Rhine” 
evening  with  a  German  band  in  appro¬ 
priate  uniform  and  brass  equipment 
ix)xing  and  wrestling  matches,  capped 
on  Wednesday  by  the  annual  banquet, 
with  entertainment  by  night  club  and  . 
radio  stars. 

Making  his  first  extemjwraneous  r^ 
jiort  in  five  years  as  chairman  of  the 
newspaper  bciy  welfare  committee,  H. 

W.  Stodghill,  Louireille  Courier- Journal 
and  Times,  summarized  the  committee's 
efforts  to  combat  the  false  propagaiuk 
against  newspapers  issued  by  proponents  | 
of  the  child  lator  amendment.  He  also 
paid  high  tribute  to  the  report  on  Audit 
Bureau  of  Circulations  operations  r^ 
cently  rendered  by  President  Newell’s 
committee. 

The  I.  C.  M.  A.,  Mr.  Stodghill  d^ 
dared,  had  anticipated  by  several  yean 
the  agitation  against  employment  of 
txiys  in  the  distribution  and  sale  oi 
newspapers,  and  long  before  the  advent 
of  NR  A,  had  compiled  and  prepwed 
accurate  data  on  the  many  questions 
involved.  He  referred  to  a  report  of 
the  newsboy  welfare  committee  of  1929, 
headed  by  James  C.  Montgomery,  De¬ 
troit  Xezvs,  which  had  advised  the  mm- 
bership  to  guard  against  exploitation 
of  boys  and  their  exposure  to  liarmful 
influences,  and  cited  the  specific  resolu¬ 
tion  passed  by  the  association  in  1930, 
committing  the  group  to  the  policy  ad¬ 
vocated  in  previous  years.  The  com¬ 
mittee  since  then,  he  said,  has  steadily 
worked  on  plans  to  make  this  resolution 
effective  throughout  the  I.  C.  M.  A 
membership  and  has  been  rewarded 
with  considerable  success. 

Overcoming  adverse  propaganda  has 
lieen  made  much  too  difficult,  he  said, 
by  the  news  departments  of  newspapen, 
which  continued  to  find  “human  inter¬ 
est”  in  the  affairs  of  boys  who  sell  • 
newspapers.  He  cited  the  case  of  a  • 
Kansas  City  youngster  who  had  been  , 
struck  by  an  automobile.  One  of  the  1 
local  papers  carried  a  typically  old-  ■ 
fashioned  story  of  the  little  fellow  > 
whose  shrill  voice  would  not  be  heard  ^ 
for  many  a  day  crying  his  papers  down-  , 
town,  and  how  the  merchants  of  the  i 
neighborhood  were  raising  a  fund  to  I 
pay  his  hospital  bill.  Investigation  by  ^ 
Mr.  Stodghill’s  committee  revealed  that  ( 
the  boy  had  been  hurt,  not  while  selling 
jiapers,  but  on  his  way  to  church,  »t-  , 
tached  to  the  parochial  school  which  be  ; 
regularly  attended.  He  was  not  seri¬ 
ously  hurt,  spent  only  four  days  in  the  i 
hospital  and  only  five  days  out  ol  I 
school,  and  was  back  on  his  newspaper  ! 
post  within  the  week.  ,  j 

So  long  as  newspapers  persisted  in  | 
{CotUinued  on  page  22) 
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Upon  what  meat 
do  prospects  feed? 


The  GERMANS  have  a  pat 
way  of  saying  “Man  ist  was 
man  isst,’’  meaning  that  man  is 
what  man  eats.  It  has  a  pat 
application  to  advertising.  If 
you  want  to  know  what  manner 
of  prospect  you’re  dealing  with, 
look  to  his  income.  Better,  look 
to  his  spending.  People  who 
spend  more  for  food,  it  may 
safely  be  wagered,  are  better- 
than-average  prospects  for  most 
advertised  goods  and  services. 

Special  figures  compiled  from 
the  Federal  Census  of  American 
Business  on  grocery  store  sales 
in  1933  have  just  been  made 
available.  They  show  that  in 
New  York  City  districts  where 
larger  incomes  mean  greater 
spending,  more  is  also  spent  in 
grocery  stores.  Incomes,  you 


see,  do  have  something  to  do 
with  spending  for  food. 

Average  annual  expenditure 
of  all  New  York  City  families 
in  grocery  stores  is  $183.  In  dis¬ 
tricts  where  total  annual  spend¬ 
ing  is  between  $6,000  and  $9,000 
per  family,  grocery  store  spend¬ 
ing  averages  $265.  In  districts 
where  total  annual  family  spend¬ 
ing  averages  $9,000  and  more, 
grocery  store  spending  averages 
$455. 

The  significant  note  for  adver¬ 
tisers  is  this:  In  the  districts 
with  above  -  average  annual 
family  expenditure  and  grocery 
store  purchases.  The  New  York 
Times  has  a  greater  percentage 
of  its  circulation  than  any  other 
New  York  newspaper. 


©Iff  Nfui  fnrk  ©iittfa 


F!4  M  I  L  I  ES  whose  cup¬ 
boards  have  more  than  a 
bone  are  better-than-average 
prospects  for  advertised 
goods  and  services,  T o  reach 
these  families  in  New  York, 
advertisers  for  sixteen  years 
have  used  The  New  York 
Times  as  their  chief  selling 
medium.  They  do  so  today. 
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MARTIAL  LAW  ORDER  Cowleses  Acquire  Minneapolis  Star; 
‘GAGS*  NEWSPAPERS  -  ^  ’ 


Dailies  Forbi«lden  to  Criticise  or  Com* 
ment  in  Any  Way  on  Action 
of  Guardsmen  Called  Out 
in  Omaha  Strike 


{.Special  to  Editos  &  Publisher) 

Omaha,  Xeb.,  June  17 — With  the 
establishment  of  martial  law  here  Satur¬ 
day  following  bloody  riots  in  South 
Omaha  on  three  consecutive  nights  in 
which  two  men  were  killed  and  nearly 
a  hundred  injured,  the  usual  military 
proclamation,  affecting  newspajiers  and 
publications  was  posted  by  H.  J.  Paul, 
adjutant  general  for  Nebraska’s  Na¬ 
tional  Guard. 

The  order,  published  in  the  li'orld- 
Herald  and  Bee-NfU’s,  stated;  (Article 
4)  :  “No  publication,  either  by  news¬ 
paper,  pamphlet,  handbill  or  otherwise 
reflecting  in  any  way  upon  the  United 
States  or  the  state  of  Nebraska  or  their 
officers,  or  tending  to  influence  the  pub¬ 
lic  mind  against  the  United  States,  the 
National  Guard,  or  the  State  of  Ne¬ 
braska  or  their  officers,  and  no  article 
commenting  in  any  way  on  the  action 
of  the  military  authorities  will  be  per¬ 
mitted.’’ 

The  order  then  went  on  to  forbid 
assemblages  in  streets  and  parks,  for¬ 
bade  temporarily  the  sale  of  intoxicat¬ 
ing  liquors,  and  cited  a  number  of  other 
conditions. 

The  order  concerning  the  newspapers 
amounted  to  a  virtual  “press  gag.” 
However,  General  Paul  has  ever  been 
regarded  the  close  personal  friend  of 
newsmen  and  editors.  It  is  traditional 
each  year  that  he  gives  a  duck  feed  to 
newspapermen. 

For  covering  the  riot-torn  areas, 
reporters  were  given  military  passes  by 
General  Paul’s  assistant.  Brigadier  Gen¬ 
eral  Amos  Thomas. 

Newspapermen  were  never  at  any 
time  threatened  or  molested  by  rioters, 
though  many  suffered  ill  effects  from 
the  almost  constant  exploding  of  gas 
bombs,  fired  into  mobs  by  the  police. 

Duke  Downey,  World-Herald  photog¬ 
rapher,  was  momentarily  stopp^  by  a 
maddened  mob  from  taking  a  night 
photo  of  a  burning  trolley,  but  George 
Sedlacek,  reporter,  also  of  the  World- 
Herald,  persuaded  the  crowd  the  flam¬ 
ing  street  car  would  make  a  good  pic¬ 
ture  and  to  let  Downey  go  ahead. 
Several  rioters  agreed  and  helped  push 
back  the  crowd  in  order  not  to  interfere 
with  Downey  at  his  work. 


has  lieen  aiqHiinted  business  manage 
Mr.  Bunting  has  been  with  the  Pantj^ 

Davis  Merwin  Becomes  Publisher  jiacities  including  that  of  classifi^  2^ 

vertising  manager,  and  has  since  19)1 
Partisan  League  m  1920.  and  went  into  j^^en  circulation  manager,  a  position  k 
receivership  m  1923.  In  1924  John  still  retain.s.  Mr.  Gunn,  who  also  joM 
Thompson  and  the  late  A.  B.  Frizzell  the  Pantagraph  staff  in  1912,  has  Ua 
Ixmght  It.  Three  years  later,  after  auditor  and  office  manager,  and  assi^ 

George  Adams,  who  had  been  managing  -  ^ 

editor  of  the  Minneapolis  Journal,  be- 


pURCHASF  of  the  controlling  in 


terest  in  the  Minneapolis  Star  by 
John  Cowles  and  Gardner  Cowles,  Jr., 
of  the  Des  Moines  Register  and  Trib- 
ttne,  but  with  all  executives  of  the 
Star  continuing  in  their  present  posi- 


.secretary-treasurer  of  the  company. 
succeeds  the  late  James  M.  McMurry.  * 
Other  chief  executive  heads  of  lim 
Pantagraph  organization  are  Adli 
Stevenson,  vice-president;  C.  C.  yj,.| 
quis,  secretary-treasurer;  J.  L.  H^;,. 
brouck,  editor ;  C.  W.  Orcutt,  managb 
editor ;  Perry  J .  LaBounty,  advertisiEj 
manager,  and  Russell  B.  Miller,  nsi 
chanical  superintendent. 


BANGS  OUT— UNTIL  6  I 
Releai^i 


WALTER  B.  BROWN 


Chicago  City  News  Bureau  Chief  for 
Many  Years  Dies 

Walter  B.  Brown,  60,  better  known 
as  “Brownie”  to  veteran  newspaper¬ 
men  scattered  across  the  country,  who 
obtained  their  apprenticeship  under  his 
management  of  the  City  News  Bureau 
of  (Chicago,  died  June  13  in  Monrovia, 
Cal.  His  death  was  due  to  a  pro¬ 
longed  illness  which  brought  his  resig¬ 
nation  as  general  manager  of  the  bureau 
four  years  ago. 

With  him  was  his  wife,  Christine 
Conley  Brown,  whom  he  married  in 
1925.  Three  daughters  also  survive. 
They  are  Mrs.  Elinor  Nicholson  and 
Mrs.  Janet  Osberg  of  Chicago  and 
Mrs.  Thera  Kerry  of  Aurora,  Ill. 
Their  mother,  Mrs.  Pearl  Palmer 
Brown,  died  in  1910. 

Mr.  Brown  retired  as  manager  of  the 
bureau  in  October,  1931.  He  had  suc¬ 
ceeded  to  the  position  in  1913  on 
the  death  of  Harry  L.  Sayler,  one  of 
the  founders  of  the  news-gathering  or¬ 
ganization,  which  is  cooperatively 
owned  by  Chicago  daily  newspapers. 

Born  in  Coming,  N.  Y.,  Mr.  Brown 
worked  on  newspapers  there  until  the 
outbreak  of  the  Spanish-American  war, 
when  he  fought  with  a  New  York  regi¬ 
ment.  In  1899  he  started  with  the 
(Thicago  City  News  Bureau  and  except 
for  a  brief  period  on  the  Chicago 
Tribune,  he  h^  been  with  the  bureau 
until  his  retirement. 

The  funeral  was  held  June  15. 


JoHK  Cowles  Gardner  Cowles,  Jr. 

tions,  was  announced  June  14.  The 
price  was  undisclosed  but  said  to  be 
near  $1,000,000. 

-Associated  with  the  Cowleses  as  a 
large  stockholder  in  the  Star  is  Davis 
Merwin.  who  resigns  as  publisher  of 
the  Bloominqton  (Ill.)  Pantagraph  to 
become  publisher  of  the  Minneapolis 
daily.  Mr.  Merwin  is  vice-president 
and  treasurer  of  the  Daily  Star  Com¬ 
pany. 

John  Cowles,  who  is  associate  editor 
of  the  Des  .Moines  dailies,  and  his 
brother,  Gardner  Cowles.  Jr.,  executive 
editor,  are  president  and  vice-president, 
respectively. 

John  Thompson,  for  the  last  11  years 
general  manager  of  the  Star,  continues 
in  the  same  post,  with  substantial  stock 
holdings.  George  .Adams,  for  eight 
years  editor  of  the  Star,  will  continue 
as  editor  and.  like  Mr.  Thomp.son,  will 
be  an  important  stockholder. 

.All  other  present  Star  executives 
continue  in  their  positions,  a  number  of 
them  as  stockholders. 

Truman  D.  Weller,  who  has  been 
assistant  national  advertising  manager  of 
the  Des  Moines  Register  and  Tribune, 
has  joined  the  Star  as  an  assistant  to 
the  publisher,  working  under  Mr.  Mer¬ 
win  and  Mr.  Thompson.  Mr.  Weller 
is  also  a  substantial  stockholder. 

Many  congratulatory  messages  were 
received  by  the  new  owners  of  the  Star 
following  announcement  of  the  sale.  One 
from  President  Roosevelt  to  John  Cowles 
said  “acquisition  of  this  property  ex¬ 
presses  confidence  in  the  future.”  Many 
prominent  newspaper  publishers  sent 
telegrams. 

.John  Cowles  told  Epitor  &  Pitrusher 
this  week  that  there  will  be  no  effort 
made  to  operate  the  Minneapolis  Star 
from  Des  Moines.  Mr.  Merwin  will  he 
in  charge  with  full  authority,  he  said. 

“We  plan  a  number  of  improvements 
and  additions  to  the  Star.”  Mr.  Cowles 
said,  “hut  we  do  not  intend  to  change 
its  hasic  news  and  editorial  appeal.” 

No  Sunday  edition  will  he  started  “for 
the  present  at  least.”  he  said. 

The  Star  was  started  bv  the  Non- 


Davis  Merwin  Joe  M.  Bunting 

came  the  Star’s  editor,  the  daily  started 
to  grow  steadily.  The  Frizzell  estate 
has  been  controlling  owner  of  the  Star 
^ince  the  death  of  Mr.  Frizzell  a  year 
ago. 

In  an  announcement  to  readers  the 
new  owners  said  the  Star  “will  con¬ 
tinue  to  be  a  paper  for  all  the  iieople 
— not  just  for  one  group  or  class,”  and 
that  it  “will  continue  to  be  politically 
and  financially  independent.” 

The  withdrawal  of  Mr.  Merwin  from 
the  Bloomington  Pantagraph,  which  he 
had  served  13  years  as  business  man¬ 
ager,  managing  editor,  general  manager 
and  finally  as  publisher,  brought  the 
following  announcement  of  personnel 
changes  on  that  paper; 

Coring  C.  Merwin,  brother  of  Davis 
Merwin,  becomes  associate  editor. 
Roth  are  part  owners  of  the  Pantagraph. 
Since  1929  Coring  C.  Merwin  has  re¬ 
sided  in  California,  where  he  was  with 
the  -Alhambra  Kilns,  Ltd.,  Alhambra, 
as  president  and  general  manager.  He 
rejoined  the  Pantagraph  staff  on  May  1. 

Joe  M.  Bunting  has  been  advanced 
to  the  position  of  general  manager  of 
the  Pantagraph.  and  Emmet  V.  Gunn 


Huntington  Editor-Mayor 

From  Jail  for  Trial 

(By  telegraph  to  Editor  &  Pubiishei) 

Huntington,  Ind.,  June  20— VVhi'/ 
the  ex- Mayor  of  Huntington,  Zach  T* 
Dungan,  a  Democrat,  was  testifyir 
against  the  present  city  administration,; 
Mayor  C.  W.  H.  Bangs,  Republican,! 
and  militant  editor  of  the  Himtingtou 
Xezi's,  was  granted  freedom  of  nint* 
hours  each  day  during  the  trial  by  Spt-s 
cial  Judge  David  E.  Smith. 

The  mayor  will  lie  released  from  tlxif| 
Huntington  County  jail  at  9  o’clodd 
each  morning  of  the  trial  but  must  r^| 
port  again  at  6  o’clock  in  the  eveniirt 
according  to  the  ruling  which  disple3se<’5 
the  plaintiff  attorneys  representing  ihrj 
Northern  Indiana  Power  Company.  ^ 

The  trial  in  session  is  to  determine^ 
whether  the  City  of  Huntington  ca-'l 
distribute  electric  current  or  that  fet 
Northern  Indiana  Power  Company  hj-J 
the  exclusive  rights  to  distribute  an  i 
sell  electricity  in  this  community.  f 

The  courtroom  was  turned  into  il 
"free-for-all”  as  Mayor  Bangs  madeb'  j 
first  public  appearance  since  May  >1 
when  he  entered  the  Huntington  Cour.-j 
ty  Jail  for  failure  to  post  bond  after* 
being  ruled  guilty  of  contempt  of  corj 
for  directing  the  connection  of  home* 
despite  the  fact  the  plaintiff  had  issue;* 
a  restraining  order. 


B'°  G 


AIMS 


283,659 


was  the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  For  the  month  of 


MAY,  1935 


This  represents  A  GAIN  OF  4,917 
OVER  MAY,  1934  ...  The 
Sunday  Sun  circulation  averaged 
196,707  oer  Sunday  for  May, 
1935 — a  gain  of  9,522  over  May, 
1934. 


Evmrything  in 

Rmvolvmg  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


IS 


in 


showing 

business 

30,000 


The  Sunfday  Journal 
a  remarkable  pickup 
with  its  circulation  gain  of 
over  a  year  ago  an(d  its  display 
advertising  for  May  showing  a 
gain  of  50,000  over  the  field. 


THE  MINNEAPOLIS 

JOURNAL 


O’ Mara  a  Ormsbee,  Inc.,  RepreaentaUvM 


J 


Prosperity  figures  are  steadily  climbing  in  Washing¬ 
ton,  D.  C.  Look  at  these  comparisons  and  weigh  the 
significant  story  they  tell  of  sustained  and  steadily  in¬ 
creasing  activity: 

Bank  clearances  for  the  first  five  months  of  1935  show  a 
GAIN  of  $70,043,274.86  over  the  like  period  of  1934. 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  St. 

Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


Checks  passing  through  the  clearing  house  during  the 
first  five  months  of  1935  totaled  $360,041,780.18  as  com¬ 
pared  with  $289,998,505.32  from  January  1st  to  May 
31st,  1934. 

Bank  clearances  for  the  month  of  May  1935  amounted 
to  $77,957,951.42  compared  with  $61,662,074.95  for 
May  1934 — an  increase  of  $16,295,876.47. 

Seeking  business  where  there  is  business  will  bring  you 
to  the  Washington  Market —in  which  The  Star,  Evening 
and  Sunday,  is  the  ONE  newspaper  ABSOLUTELY 
NECESSARY  in  this  prosperous  territory. 


An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
Member  Major  Market  Newspapers 
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BILL  WOULD  CONTROL 
LIQUOR  ADVERTISING 

Bill  to  Provide  Substitute  for  FACA 
Gives  Administrator  Power 
to  Regulate  Inter¬ 
state  Copy 

By  James  J.  Buti.er 

(Editor  S'  Publisher  Correspondent) 

WASHINGTON.  D.  C,  June  20— 
In  tlie  projKised  hill  to  set  up  an 
aRcncy  to  succeed  the  Federal  Alcohol 
Control  Administration,  which  went  out 
of  existence  as  a  result  of  the  U.  S. 
Supreme  Court  decision  in  the  Schechter 
case,  numerous  unfair  trade  practices 
relating  to  advertising  are  declared  to 
l)e  violations  of  law. 

The  bill,  sponsored  hy  Chairman 
Robert  I..  Doughton  of  tiic  House 
ways  and  means  committee,  went  to 
hearing  before  that  committee  Wednes¬ 
day  night.  Its  early  adoption  by  the 
House,  and  concurrence  by  the  Senate, 
was  assured,  although  there  is  likelihood 
that  the  measure  will  be  altered  some¬ 
what  l)efore  being  passed. 

Authors  of  the  bill  sought  to  follow 
the  dictates  of  the  Supreme  Court  by 
giving  the  prohibitions  against  unfair 
practices  the  dignity  of  statutory 
proclamation. 

The  sections  on  advertising  would 
make  it  unlawful — 

“To  publish  or  disseminate  or  cause 
to  be  published  or  disseminated  by  radio 
I'roadcast,  or  in  any  newspaper,  period¬ 
ical  or  other  publication  or  by  any  sign 
or  outdoor  advertisement  or  any  other 
printed  or  graphic  matter,  any  advertise¬ 
ment  of  distilled  spirits,  wine  or  malt 
beverages,  if  such  advertisement  is  in, 
or  is  calculated  to  induce  sales  in,  inter¬ 
state  or  foreign  commerce,  or  is  dis¬ 
seminated  by  mail,  unless  such  advertise¬ 
ment  is  in  conformity  with  such  refla¬ 
tions,  to  be  prescribed  by  the  Adminis¬ 
trator,  (1)  as  will  prevent  deception 
of  the  consumer  with  respect  to  the 
products  advertised  and  as  will  pro- 
liibit,  irrespective  of  falsity,  such  state¬ 
ments  relating  to  age,  manufacturing 
processes,  analyses,  guarantees  and 
scientific  or  irrelevant  matters  as  the 
■Administrator  finds  to  be  likely  to  mis¬ 
lead  the  consumer;  (2)  as  will  provide 
the  consumer  with  adequate  information 
as  to  the  identity  and  quality  of  the 
products  advertised,  the  alcoholic  con¬ 
tent  thereof  (except  in  case  of  wines 
and  except  that  statements  of.  or  state¬ 
ments  likely  to  I'c  considered  as  state¬ 
ments  of,  alcoholic  content  of  malt  bev¬ 
erages  are  prohibited),  net  contents  of 
the  package,  and  the  per.son  responsible 
for  the  advertisement;  (.H  as  will  re¬ 
quire  an  accurate  statement,  in  the  case 
of  distilled  spirits  produced  by  blending 
or  rectification  if  neutral  spirits  have 
l)ecn  used  in  the  production  thereof,  in¬ 
forming  the  consumer  of  the  percentage 
of  neutral  spirits  so  used  and  of  the 
name  of  the  commodity  from  which 
such  neutral  spirits  have  been  distilled; 
(4)  as  will  prohibit  statements  that  are 
disparaging  of  a  competitor's  products 
or  are  false,  misleading,  obscene,  or  in¬ 
decent:  (5)  as  will  prevent  the  use  of 
any  trade  or  brand  name  with  respect  to 
which  a  finding  has  been  made  by  the 
-Administrator  under  subsection  (f)  that 
the  use  of  such  name  is  unfair;  and 
(6)  as  will  prevent  statements  incon¬ 
sistent  with  any  statement  on  the  laliel- 
ing  of  the  products  advertised.  This 
subsection  shall  not  apply  to  outdoor 
advertising  in  place  on  the  date  of  the 
enactment  of  this  Act.” 

In  the  meantime  the  Distilled  Spirits 
Institute  reports  almost  100  per  cent 
response  to  its  recommendations  that 
FACA  code  conditions  be  continued  on 
a  voluntary  basis. 

There  has  been  only  a  slight  let-down 
on  submission  of  advertising  copy  for 
scrutiny  before  being  run,  and  those 
who  have  stopped  have  done  so  on  a 
provisional  basis.  They  are  members  of 
the  Wine  Institute,  operating  on  the 
West  Coast,  and  they  have  explained 
that  their  business  is  primarily  in  the 
wine  field,  and  secondarily  in  distilling, 
and  they  desire  first  to  know  what  the 
Wine  Institute  contemplates  before  defi¬ 


nitely  committing  themselves  to  the  pol¬ 
icy  of  the  distilled  spirits  group. 

Resolutions  adopted  by  the  Distilled 
Spirits  Institute  and  accepted  as  the  in¬ 
dustry’s  credo  pending  adoption  of  per¬ 
manent  federal  regulation,  say — “pend¬ 
ing  further  legal  study  and  considera¬ 
tion  of  broad  industry  policies,  our 
memljership  shall  maintain  the  high  stan¬ 
dards  of  hours  and  labor  at  present  es¬ 
tablished  for  our  industry;  continue  in 
effect  the  present  standards  of  honest 
and  clean  advertising  and  informative 
lal)eling  of  industry  products  and  to 
abide  by  the  fair  methods  and  trade 
practices  which  have  characterized  our 
commercial  transactions.” 

The  Federal  .Alcohol  Control  .Admin¬ 
istration,  inactive  since  the  Schechter 
decision,  went  out  of  existence  Sunday 
at  midnight,  but  the  offices  and  work¬ 
ing  force,  stripped  of  all  power  of 
control,  remains. 

ASKS  LIST  OF  STATIONS 

(By  telegraph  to  Editor  &  Publisher) 

Washington.  D.  C.,  June  20— .Aim¬ 
ing  S.  Prall,  chairman  of  the  Federal 
Communications  Commission,  has  asked 
for  further  information  from  Represen¬ 
tative  Francis  D.  Culkin  of  New  A’ork, 
who  last  week  protested  radio  parody 
on  Lincoln’s  Gettysburg  address.  Mr. 


N.  Y.  NEWS  RECEIVES 
400  PHOTOS  A  DAY 

Maurice  Symond*,  Librarian,  TelU 

Colleagues  of  Methods  of  Sorting 
and  Filing  Pictures — Many  Un¬ 
used  Pictures  Are  Filed 

.Approximately  400  pictures  a  day  are 
received  by  the  A’ck'  York  Daily  News 
for  selection  and  filing,  Maurice  Sy- 
monds  told  newspaper  librarians  at  the 
meeting  of  the  Special  Libraries  Asso- 
liation  in  Boston  last  week. 

In  describing  the  “Romance  of  a  Pic¬ 
ture — From  the  Photographer  to  the 
I'iles”  Mr.  Symonds  said: 

"The  library  file  clerk’s  first  duty- 
each  morning  is  to  gather  all  the  pub¬ 
lished  pictures  from  the  art  department. 
Others,  made  from  the  extra  negatives, 
l>ut  which  were  not  used,  are  also  col¬ 
lected  from  the  picture  editor.  Several 
pictures  which  have  lieen  retouched,  and 
of  which  cuts  were  made,  but  not  used, 
are  also  picked  up  in  the  composing 
riKim.  These  are  called  holdovers,  and 
are  sometimes  published  the  following 
tlay. 

"Then,  Kk).  there  are  the  unused 
-Associated  Press  wirephotos  and  orig¬ 
inals  and  also  tho.se  of  the  Acme  service 


ing  the  published  and  the  unpublished 
l>rints.  This  is  essential  to  make  poj. 
>ible  the  captioning  of  those  that  wtn 
published.  If  among  the  daily  collectioj 
are  prints  made  up  for  the  advance  roto¬ 
gravure  or  Sunday  sections,  they  art 
lilaced  in  a  special  drawer  so  marktd 
and  held  until  date  of  publication. 

"Starting  with  the  last  edition,  cap¬ 
tions  underneath  the  printed  picture> 
are  dated  with  a  rul^er  stamp  and  cut 
from  the  paper.  Captions  are  that 
sorted  in  this  order:  men,  women, 
doubles,  groups,  subjects  and  sports 
The  next  step  is  to  sort  the  published 
pictures  in  the  same  manner.  These 
are  then  matched  with  the  proper  cap¬ 
tions  cut  from  the  paper.  All  used 
prints  must  be  accounted  for. 

"Now  the  captions  are  pasted  on  the 
liack  of  each  picture.  The  date  thereon 
tells  when  it  was  used,  and  the  printed 
word  gives  all  the  information. 

"Unused  photographs  must  then  be 
gone  over  carefully.  Many  are  saved  for 
the  permanent  file,  while  others,  known 
as  third,  fourth,  and  jioor  prints,  are 
put  in  a  day  by  day  folder,  filed  in  i 
drawer,  and  held  for  several  months 
any  extra  prints  on  personalities  are 
>aved,  especially  when  they  show  a  pose 
different  from  the  one  which  ahead' 
has  lieen  used. 


Ck>n 

type 

use( 


which  the  picture  editor  sends  into  the  “Pictures  for  the  permanent  file  are 

- y.  Including  those  coming  through  marked  with  a  heavy  blue  pencil.  The^ 

marker,  having  considerable  experience 


He  library 

‘or-  the  mails,  and  the  batches  sent  in  by  the 
‘ion  movie,  drama  and  sports  departments,  knows  just  where  they  should  be  stored 
ler-  it  is  safe  to  say  that  the  total  of  pic-  “Filing  is  the  next  step.  First,  group 
hen  tures  received  by  the  library  each  day  jiictures  are  cross-filed.  The  remaining 
re-  easily  reaches  the  400  mark.  ones  are  sorted  in  an  .A-to-Z  arrange- 

ade  "Now  we  come  to  the  job  of  sejiarat-  ment  and  placed.” 


STRONG  LEAVES  DAILY 

John  H.  Strong,  general  manager  of 
the  Oklahoma  City  Capitol  Hill  Daily 
Beacon,  has  resigned  his  position  to 
become  general  manager  of  Carl  Ma- 
ftee’s  Weekly  Rei’ietv,  it  was  announced 
this  week  in  Oklahoma  City.  Erol 
Austin  of  Guthrie,  Okla.,  succeeds  him. 

Stanton  Hudson  of  Sedalia,  Mo.,  will 
liecome  news  editor  of  the  weekly  pub¬ 
lication.  Mr.  Strong  was  piublisher  of 
the  Erie  (Pa.)  Dispatch-Herald  and 
was  owner  of  the  Pittsburfih  (Kan.) 
Sun. 


McCLATCHY  ASKS  REVISION 

(Special  to  Editor  &  Publisher) 
Washington,  D.  t'..  June  19 — 
Charles  K.  McClatchy,  of  the  Sacra¬ 
mento  (Cal.)  Bee.  has  filed  a  petition 
with  the  United-  States  Board  of  Tax 
-Appeals  for  redetermination  of  his  in¬ 
come  tax  liability  for  1932,  which,  ac¬ 
cording  to  the  Commissioner  of  Internal 
Revenue,  discloses  a  deficiency  of 
$4,169.47. 


ENTERS  MORNING  FIELD 

The  IVaynesburq  (Pa.)  Democrat 
^^esscnger,  formerly  published  evenings, 
has  entered  the  morning  field. 


accurate 
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Compare  this  column  of 
type  with  the  type  face 
used  in  your  newspaper 

Take  your  scissors  and  cut  out  the 
column  of  type  at  the  right,  then 
place  it  alongside  a  column  of  text 
matter  in  your  newspaper.  Which 
type  is  easier  to  read?  Which  is 
more  likely  to  please  your  readers 
and  advertisers?  Which  is  more 
inviting  to  the  eye  ?  •  If  your  type 
needs  to  be  smaller  than  the  type 
shown  at  the  right,  let  us  send 
you  a  specimen  of  Intertype  Ideal 
News  of  the  size  that  you  require. 
Then  make  the  test  suggested 
above.  Fifteen  hundred  newspa¬ 
pers  have  made  this  or  a  similar 
test  and  decided  that  the  Inter¬ 
type  Ideal  News  is  a  better  face. 
Are  you  open-minded? 


The  Model  G  Intertype  is  not  a 
machine  that  requires  a  speciaUy 
trained  operator  or  a  specially 
trained  machinist.  There  has  been 
I  no  addition  of  complicated  mecha- 
j  nisms.  Neither  are  there  any  new 
I  functions  for  the  operator.  Any 
!  operator  can  get  his  maximum 
i  output  from  Model  G.  There  is 
!  nothing  whatever  different  or  new 
!  to  distract  his  attention  —  nothing 
'to  interfere  with  the  speed  and 
j  accuracy  of  his  work. 

1  Model  G  is  operated  by  a  stand-  ; 
,ard  90-character  keyboard.  The| 
j  machine  has  the  same  “feel”  as  I 
(other  Intertypes— the  same  quick | 
j  response  to  the  keyboard.  That  is  i 
!  one  reason  why  Model  G  is  as  fast  j 
j  as  any  other  Intertype.  The  mat-  i 
rices  have  the  same  short  drop  j 
I  from  magazines  to  assembler,  and  I 
j  from  distributor  bars  to  the  mag-  I 
azines,  as  on  other  Intertypes.  The  I 
keyboard  mechanism  is  exactly  | 
the  same.  The  90-channel  maga¬ 
zine  and  escapements  and  the  drop 
of  the  matrices  in  relation  to  that 
of  the  spacebands  are  all  the  same. 
The  Model  G  is  built  for  speed. 

Model  G’s  standard  90-channel 
magazine  carries  all  sizes  of  mat¬ 
rices  up  to  and  including  18-point 
(and  some  condensed  24-point  and 
30-point  faces).  All  Model  G  mag¬ 
azines  are  easily  removed  and  re-  I 
placed.  The  matrices  are  always 
locked  in  by  the  escapements,  thus 
eliminating  any  danger  of  “spills.” 
The  main  magazine  and  all  side 
I  magazines  are  interchangeable  on 
I  other  Intertypes.  The  wide  72- 
channel  magazine  is  interchange-  j 
I  able  on  the  Model  H  Intertype.  i 

No  Elxtra  Motions 
j  If  the  operator  wants  to  change 
from  one  face  or  size  of  type  to 
another  on  Model  G,  there  is  no 
movement  of  magazines  or  any 
mechanism  excepting  the  key¬ 
board  rods.  The  action  is  so  slight 
and  so  nicely  balanced  that  only  a 
light  touch  on  the  shift  lever  is 
required.  There  are  no  extra  mo¬ 
tions,  nothing  extra  for  the  oper¬ 
ator  to  remember  or  do.  Model  G 
assembler  front,  distributor  bars, 
channel  entrances  and  magazines 
are  fixed  and  do  not  require  atten¬ 
tion  of  the  operator  at  any  time. 
These  are  very  important  features 
of  Model  G,  for  simplicity  of  con¬ 
struction  means  dependable  and 
continuous  operation. 

When  setting  matrices  from  the 
72-channel  magazine,  the  operator 
actually  has  command  of  75  chan¬ 
nels.  This  is  due  to  a  simple  ar¬ 
rangement  whereby  spacing  ma¬ 
terial  from  the  lower  (90-channel) 
magazine  is  always  available  to 
the  operator  without  extra  mo¬ 
tions  of  any  kind,  regardless  of 
which  magazine  he  is  using.  This 
releases  three  channels  in  upper 
magazine  for  any  extra  characters 
that  may  be  desirable. 

Model  G  has  a  new  distributor 
feature  — an  improved  distributor 
bar  for  the  wide  72-channel  maga¬ 
zine.  This  new  bar  provides  much 
greater  rail  surface  for  support¬ 
ing  heavy  matrices.  At  the  point 
of  drop-off  every  matrix  is  sus¬ 
pended  by  all  of  its  teeth,  insiuing 
a  straight  drop  from  the  bar  into 
the  channel  entrance.  This  new 
Intertype  feature  makes  for  im¬ 
proved  distribution  and  longer 
wear  of  matrices.  Large  wide 
tooth  matrices  will  now  wear  even 
longer  than  in  the  past.  Another 
time-saving  Model  G  feature  is 
instant  changes  from  one  face  or 


INTERTYPE  CORPORATION  •  360  Furman  St.,  Brooklyn,  N.  Y. 
Chicago,  130  North  Franklin  St. ;  New  Orleans,  1007  Camp  St. ;  San 
Francisco,  500  Sansome  St. ;  Los  Angeles,  1220  South  Maple  Ave. ; 
Boston,  80  Federal  St. ;  Canada,  Toronto  Type  Foundry  Co.  Ltd. 
Distributors  Throughout  the  World 
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4  NEWSPAPER  LABOR 
DECISIONS  REACHED 

Voluntary  Labor-Sharing  Held  No 
Valid  Reaaon  for  Higher  Hourly 
Rates  in  Butte,  Mont., 

Case 


(Special  to  Kditok  &  Publisher) 

C HU' AGO,  June  19 — Four  important 
newspaper  arbitration  decisions,  includ¬ 
ing  Butte,  Mont.,  typographical  wages 
and  liours,  termination  of  Boston  photo¬ 
engravers’  apprenticeship  moratorium, 
rejection  of  Boston  TyjKJgraphic'il 
L’nion’s  demand  for  reproduction  of 
This  ITcck,  and  interpretation  of  New 
Orleans  pressmen’s  cimtract,  were  an¬ 
nounced  here  today  hy  Harvey  J.  Kelly, 
chairman  of  the  ,\.N.P.A.  Special 
Standing  Committee. 

Prof.  Paul  H.  Douglas,  University  of 
Chicago,  International  Arbitration  Board 
chairman  in  the  case  of  Butte  Typo¬ 
graphical  Union  No.  126  vs.  Butte 
Daily  Post  and  Montana  Standard,  de¬ 
nied  in  large  part  the  union’s  demand 
for  an  increase  of  approximately  28 
l)er  cent  from  93.3  cents  to  $1.20  per 
hour  for  day  work  with  corresponding 
increases  for  night  work  'Hie  new 
scales  are  98  cents  i)er  hour  for  days; 
$1.05  per  hour  for  nights.  The  peak 
hourly  rates  were  $1.(^  per  hour  for 
days  and  $1,133  per  hour  for  night.v 

The  Butte  case  was  heard  here  last 
.^pril  by  a  sub-committee  of  the  Inter¬ 
national  Board,  consisting  of  Giairman 
Douglas,  Mr.  Kelly  and  Claude  M. 
Baker,  I.  T.  U.  vice-president.  The 
board  made  one  of  its  rare  excejjtions 
in  permitting  jyarties  to  waive  local  ar¬ 
bitration  and  come  before  the  board  in 
the  first  instance.  The  award  is  efifcc- 
tive  for  one  vear  from  June  18.  with 
wage  changes  retroactive  to  .\pril  15, 
1935.  The  union  had  argued  for  an 
award  retroactive  to  Nov.  1,  1934. 

The  union’s  demand  for  a  straight 
seven-hour  day  with  punitive  rates 
thereafter,  was  denied.  The  award  pro¬ 
vides  for  a  variable  shift  of  7  to 
hours  with  overtime  after  7'/2  hours 
have  been  worked.  The  wage  increase 
amounts  to  5  per  cent.  By  stipulation, 
the  award  also  applies  to  .Anaconda, 
Mont. 

Chairman  Douglas  in  his  award  de¬ 
nied  voluntary  lalxrr-sharing  as  a  valid 
r  eason  for  increased  wages,  stating : 

“I  shall  not,  however,  consider  the 
r  eduction  in  the  earnings  caused  by  this 
latter  policy  since  it  was  voluntarily 
carried  out  by  the  union  and  represented 
a  share-the-work  program  upon  their 
part  for  which  the  publishers  should 
not  be  asked  to  i>ay  in  the  form  of  a 
higher  hourly  rate.  I  shall,  therefore, 
confine  myself  to  a  consideration  of 
hourly  and  daily  earnings.” 

In  the  case  of  New  Orleans  Press¬ 
men’s  Union  No.  26  vs.  Neiv  Orleans 
Item-Tribune,  involving  manning  of 
presses,  it  was  held  by  Prof.  Douglas, 
arbitrator,  that  use  of  color  cylinder 
transforms  the  triple  press  to  a  quad¬ 
ruple  press  and  when  ojjerating  neces¬ 
sitates  employment  of  an  additional 
man.  Prof.  Douglas  denied  the  union’s 
claim  that  registering  of  comic  plates 
constitutes  operation  of  a  press  and 
that  three  men  must  be  employed  for 
this  purpose.  He  held  that  only  two 
men  need  be  employed  for  this  operation 

Resetting  of  This  Week,  Sunday  roto¬ 
gravure  magazine  supplement,  is  not 
required,  according  to  the  ruling  of 
John  C.  Leggatt,  arbitrator  in  a  case 
brought  by  Boston  Typographical  Union 
No.  13.  In  arriving  at  his  derision. 
Judge  Leggatt  referred  to  the  fact  that 
This  Week  comes  to  the  Boston  Herald 
in  exactly  the  same  manner  as  the 
American  Weekly  comes  to  the  Boston 
Adtvrtiser. 

The  Boston  photo-engravers’  case 
arose  out  of  a  request  of  the  union  for 
interpretation  of  the  local  contract 
clause  entitled  “Moratorium  on  Appren¬ 
tices”  which  was  referred  back  to  the 
local  joint  board  for  settlement  by  Judge 


Fred  C.  (jause.  International  .Arbitra¬ 
tion  Board  chairman,  in  his  award  ol 
May  11,  1935.  The  award  declares  the 
moratorium  is  ended,  stating,  in  part : 

"In  putting  on  new  apprentices  under 
the  wage  scale  laid  down  by  the  Cause 
award,  each  office  shall  have  the  right 
at  this  time  of  change  to  put  appren¬ 
tices  on  in  any  year  or  years  of  appren¬ 
ticeship  elected  by  the  office,  and  the 
union  undertakes  to  furnish  each  office 
comiietent  and  acceptable  apprentices 
in  any  year  or  years  of  apprenticeship 
as  and  if  desired  by  each  office.  Each 
office,  of  course,  has  the  right  to  nut 
on  all  first-year  apprentices  of  its  own 
choice  if  it  so  elects.” 


TURNER  GOES  TO  NEA; 
WALKER  PROMOTED 


years.  L’lion  returning  from  Euroue 
.Mr.  Turner  liecame  night  editor  of  the 
United  Press  in  New  York  and  held 


U.P.  Southwestern  Division  Manager 
Named  Business  Manager  of  Syn¬ 
dicate,  While  Walker  Is  Ap¬ 
pointed  General  Manager 


FOUR  BUREAUS  ADDED 


Fifth  Contemplated  by  U.P.  in  Gen¬ 
eral  Expansion 


With  the  fourth  of  a  series  of  new 
bureaus  open  this  week  and  a  fifth  con¬ 
templated  in  the  southeastern  area,  ac¬ 
tivity  in  the  United  Press  .Association 
takes  on  the  aspect  of  a  general  exjian- 
sion  in  the  news  agency’s  operations. 

In  Baton  Rouge,  where  a  half-time 
man  had  l.'een  employed,  the  commotion 
stirred  up  by  Huey  Long  necessitated 
the  opening  of  a  bureau  under  .Alan 
t'oogan,  previouslv  with  the  Kansas  Citv 
staff. 

Edward  Brant  has  openetl  a  bureau 
in  the  Guaranty  Trust  Building  in  Wind¬ 
sor.  Ont.  He  was  transferred  from  the 
I'liicago  staff. 

From  the  New  (3rleans  bureau  (ilenn 
.Adcox  has  lieen  transferred  to  Knox¬ 
ville,  Tenn.,  to  take  charge  of  the  new 
office  there  in  the  Knoxiillc  News- 
Sentitiel  building. 

Henry  B.  Henson  is  in  charge  of  the 
new  Toledo  bureau  in  the  Cle7’eland 
Xezi's-Bee  building. 

In  the  New  York  bureau,  locatetl  in 
the  .Veto  York  Daily  \etvs  building, 
the  exiiansion  has  lieen  both  in  person¬ 
nel  and  floor  space.  Two  men  have 
lieen  added  to  the  desk  and  several  men 
have  lieen  moved  in  from  outlying 
jioints  to  haiulle  general  desk  work  iiii 
the  home  office.  .Among  them  is  Ted| 
Maloy,  former  bureau  manager  at  Little; 
Rock,  .Ark.  There  are  now  125  men  in 
the  New  York  office.  James  C.  .Aus¬ 
tin.  who  wrote  most  of  the  running 
■Story  on  the  Hauptnunn  trial,  has  lieen 
transferred  to  the  bureau  managership 
in  Detroit,  a  post  which  has  been  filled 
only  temporarily  for  several  months. 

.Approximately  40  men  have  lieen 
added  to  the  staff  either  to  "process" 
the  U.P.  reiKirt  for  newscasting  or 
to  take  the  places  of  some  who  have  lieen 
assigned  to  this  work. 


.Announcement  of  the  apiioiutment  of 
Ralph  H.  Turner  as  business  manager 
of  NF'A  .Service,  Inc.,  was  made  this 
week  by  I'red  S.  Ferguson,  president. 
Turner  has  resigneil  as  southwestern 
division  manager  of  ilie  Uniteil  Press, 
with  headquarters  at  Kansas  City,  to 
accept  the  new  post  next  week. 

.At  the  same  time  it  was  announced 
that  Herbert  W. 
Walker  who  has 
been  business 
manager  of  NE.A 
for  the  last  four 
years,  has  been 
prtimoted  to  gen- 
e  r  a  1  manager, 
with  supervision 
over  business  and 
editorial  depart¬ 
ments.  Mr.  Fer¬ 
guson  was  for¬ 
merly  Ixith  jiresi- 
dent  and  general 
manager. 

Fred  H.  Kury. 
who  joined  the  business  department  if 


Kalfh  H.  Turner  Kkhi  It.  Kiny 
that  iKisition  until  he  was  named  south¬ 
western  division  manager,  with  super¬ 
vision  over  iKith  news  and  business 
affairs,  in  1928. 

.Air.  Walker  is  also  a  graduate  of 
the  I’niversity  of  .Missouri  and  in  1934 
it  .  school  of  journalism  awarded  him 
the  annual  alumni  medal  for  outstand¬ 
ing  newspaiier  work.  He  was  etlitor  of 
NILA  lr(>m  1926  tj  1931  when  lie  be- 
vame  business  manager. 

Peter  Edson  is  etlitor  of  NE.A. 


Herbert  \V.  AValkik 


N  E.A  in  1934  after  lieing  with  the  Pitts- 
hHr<ih  Press  for  a  number  of  years,  be¬ 
comes  sales  manager. 

Mr.  Turner  is  a  graduate  of  the  Uni¬ 
versity  of  Missouii  schoid  of  jtiurnal- 
ism  and  has  had  wide  exiieriencc.  in  the 
b'ar  I'iast  and  in  i-'urope.  as  well  as  in 
this  coitntry.  .After  stiending  two  years 
with  the  Japan  Advertiser,  he  joined  the 
I'nited  Press  in  1919  as  cable  editor, 
brom  New  York  he  was  sent  to  Mexicti 
City  as  manager  for  the  I'.P.  and  there 
covered  several  revolutions.  .After  a 
period  in  AA'ashington  Turner  served  as 
a  member  of  the  London  staff  for  two 


PRINTERS  HONOR  MACLEAN 

AA'hen  Eugene  MacLean  left  his  ixisi- 
tion  of  general  manager  of  the  lYash- 
inoton  Post  this  week,  members  of 
AA’ashington  Post  Cha|>el.  Columbia 
TyiHigraphical  Union,  tendered  him  a 
farewell  party  and  presented  him  with 
$1(KI  worth  of  smoking  pijies.  Mr. 
.AlacLean  is  an  inveterate  pifie  smoker. 
This  action  was  an  expression  of  the 
printers'  appreciation  of  his  considerate 
treatment  of  their  wage  scale,  submit¬ 
ted  last  year  to  a  publishers  committee 
of  which  the  retiring  general  manager 
was  a  member. 


KALAMAZOO  RATE  UFTED 

Kalamazoo  (Mich.)  Gazette  has  in¬ 
creased  its  rate  for  general  advertising 
from  9  cents  a  line  to  10  cents  flat 


dom™ 


FLEISHER  VISITING  U.  S. 

AA'ilfrid  F'leisher,  Tokio  correspondent, 
etc  York  Herald  Tribune,  is  visiting 
the  United  States  on  leave.  He  will  sail 
for  a  visit  to  Sweden  about  June  28. 
Later  he  will  return  to  Japan  by  way  of 
the  United  States.  Mr.  Fleisher  is  the 
son  of  Benjamin  AVilfrid  Fleisher,  editor 
and  publisher  of  the  Japan  Advertiser,  of 
Tokio. 
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With  a  circulation 
totaling  137,327  The 
Providence  Journal  and 
The  Evening  Bulletin 
have  a  greater  distri¬ 
bution  than  all  other 
Rhode  Island  dailies 
combined. 
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Four  newspaper  body  faces.  All  designed  to  come  through  the 
ordeal  of  modern  stereotyping  and  printing  with  their  read¬ 
ability  unimpaired.  Four  faces,  to  meet  varying  requirements 
of  taste,  make-up,  and  production  conditions. 

Ionic  No.  5  The  original  Legibility  face,  used  by  thousands  of 
papers. 

Excelsior.  Medium  weight.  A  good  choice  of  type  for  average 
newspaper  printing  conditions. 

Paragon.  On  papers  where  sturdy  advertising  display  requires 


heavy  inking.  Paragon  prints  sharp  and  clean  and  holds  a 
lighter  color  in  the  news  columns. 

Opticon.  Heavier  than  Excelsior,  lighter  than  Ionic  No.  5  . .  . 
Opticon  may  be  recommended  for  papers  where  the  display, 
and  consequently  the  inking,  runs  lighter;  or  where  the  use 
of  a  hard-finish  paper  minimizes  the  spread  of  ink. 

Whatever  your  preference  as  to  color  .  .  .  whatever  your 
printing  conditions,  there  is  a  Linotype  Legibility  face  to  meet 

your  requirements.  lO  Point  Excelsior  with  Bold  Foce  No.  2 


■LINOTYPE* 


‘LINOTYPE* 


THE  LINOTYPE  LEGIBILITY  GROUP 

LINOTYrE  IONIC  Nt.  S  LINOTYPE  EXCELSION  LINOTYPE  PARAGON  LINOTYPE  OPTICON 

There  are  two  hurdles  news  must  sur-  There  are  two  hurdles  news  must  sur-  There  are  two  hurdles  news  must  There  are  two  hurdles  news  must  sur¬ 
mount  in  its  quick  trip  from  the  Lino-  mount  in  its  quick  trip  from  the  surmount  in  its  quick  trip  from  the  mount  in  its  quick  trip  from  the 
type  keyboard  to  the  reader’s  mind.  Linotype  keyboard  to  the  reader’s  Linot3'pe  keyboard  to  the  reader’s  Linotype  keyboard  to  the  reader’s 
One  is  in  the  newspaper  plant;  the  mind.  One  is  in  the  newspaper  plant;  mind.  One  is  in  the  newspaper  plant;  mind.  One  is  in  the  newspaper  plant; 
other  is  in  the  reader’s  eye.  the  other  is  in  the  reader’s  eye.  the  other  is  in  the  reader’s  eye.  the  other  is  in  the  reader’s  eye. 

Modem  newspaper  printing  condi-  Modern  newspaper  printing  condi-  Modern  newspaper  printing  con-  Modem  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive  ditions  offer  many  hazards.  To  sur-  tions  offer  many  hazards.  To  su^ive 
the  ordeal  of  dry-mat  stereotyping,  the  ordeal  of  dry-mat  stereotyping,  a  vive  the  ordeal  of  dry-mat  stereo-  the  ordeal  of  dry-mat  stereotyping,  a 
a  type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from  typing,  a  type  face  must  be  sturdy,  type  face  must  be  sturdy,  free  from 
thin  lines  and  delicate  serifs.  It  must  thin  lines  and  delicate  serifs.  It  must  free  from  thin  lines  and  delicate  thin  lines  and  delicate  serifs.  It  must 
be  designed  with  due  regard  for  the  be  designed  with  due  regard  for  the  serifs.  It  must  be  designed  with  due  be  designed  with  due  regard  for  the 
slurring  effect  of  mbber  rollers,  and  slurring  effect  of  rubber  rollers,  and  regard  for  the  slurring  effect  of  rub-  slurring  effect  of  rubber  rollers,  and 
the  tendency  of  thin  inks  to  collect  the  tendency  of  thin  inks  to  collect  ber  rollers,  and  the  tendency  of  thin  the  tendency  of  thin  inks  to  collect 
in  sharp  angles  and  narrow  openings,  in  sharp  angles  and  narrow  openings,  inks  to  collect  in  sharp  angles  and  in  sharp  angles  and  narrow  openings. 

The  well-designed  news  face  makes  The  well-designed  news  face  makes  narrow  openings.  The  well-designed  news  face  makes 

the  best  possible  use  of  space.  It  must  the  best  possible  use  of  space.  It  must  The  well-designed  news  face  makes  the  best  possible  use  of  space.  It  must 
be  compact  and  yet  not  look  crowded,  be  compact  and  yet  not  look  crowded,  the  best  possible  use  of  space.  It  be  compact  and  yet  not  look  crowded. 
This  is  achieved  by  careful  distribu-  This  is  achieved  by  careful  distribu-  must  be  compact  and  yet  not  look  This  is  achieved  by  careful  distribu¬ 
tion  of  the  white  space  in  and  around  tion  of  the  white  space  in  and  around  crow’ded.  This  is  achieved  by  care-  tion  of  the  white  space  in  and  around 
the  letter  so  that  it  actually  looks  the  letter  so  that  it  actually  looks  ful  distribution  of  the  white  space  the  letter  so  that  it  actually  looks 
bigger  than  it  is.  Points  of  difference  bigger  than  it  is.  Points  of  difference  in  and  around  the  letter  so  that  it  bigger  thaii  it  is.  Points  of  difference 
between  similar  letters  are  deftly  em-  between  similar  letters  are  deftly  actually  looks  bigger  than  it  is.  between  similar  letters  are  deftly 
phasized  and  the  individual  letters  emphasized,  and  the  individual  let-  Points  of  difference  between  similar  emphasized,  and  the  individual  let- 
drawn  so  that  they  will  knit  firmly  ters  drawn  so  that  they  will  knit  letters  are  deftly  emphasized,  and  ters  drawn  so  that  they  will  knit 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAQO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
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TOLEDO  PRESS  TRIUMPH 

WHAT  newspapers  are  capable  of  doing  for 
the  cities  in  which  they  are  published  was 
again  brilliantly  demonstrated  at  Toledo,  this 
week'.  Without  warning,  that  community  of  350.(KK) 
souls  suddenly  faced  a  menacing  .strike  of  electrical 
workers  whose  ruthless  plan  was  to  tie  up  the  city, 
making  life  precarious  and  business  impossible. 

The  editors  of  the  three  local  newspapers,  Bhuh', 
News-Bee  and  Times,  all  incidentally  under  “chain” 
ownership,  decided  at  once  that  extreme  measures 
must  be  taken  to  avert  a  major  tragedy.  Using 
large,  page-one  display,  they  published  ringing  edi¬ 
torials  demanding  arbitration.  In  a  four-column 
editorial  the  Blade  pleaded  with  the  electrical 
workers’  union  to  accept  arbitration  as  proposed  by 
a  mediator  sent  to  the  stricken  city  by  the  Depart¬ 
ment  of  Labor,  and  urged  all  Toledo  workers  to 
influence  such  action.  The  News-Bee,  in  a  powerful 
six-column  editorial,  headed  "The  Electrical  Workers 
Are  in  the  Wrong,”  asserted  that  the  strike  was  so 
unfair  it  could  not  be  won  in  the  court  of  public 
opinion,  and  bitterly  denounced  those  who  were 
intent  on  paralyzing  business  and  jeopardizing 
Toledo’s  future. 

When  the  strike  was  temporarily  called  off, 
pending  negotiations  with  the  Henry  L.  Doherty 
concern  m  New  York,  the  newspapers  praised  the 
strikers'  action.  Those  negotiations  failed,  the 
strike  was  resumed,  and  the  newspapers  published 
extras,  again  arousing  the  people.  Next  day  the 
etlitors  returned  to  large  display  first-page  editorials, 
vehemently  demanding  that  the  war  be  settled  by 
arbitration  and  that  the  city  and  its  people  be  not 
crushed  between  reckless  forces  of  capital  and  labor. 
Carlton  K.  Matson,  of  the  News-Bee,  and  Grove 
Patterson,  of  the  Blade,  did  the  heavy  writing,  ex- 
pUxling  one  verbal  bomb  after  another.  Then  three 
newspapermen,  Mr.  Matson,  Mr.  Patterson  and  R.  C. 
Patterson,  general  manager  of  the  Morning  Times, 
took  a  hand  personally,  meeting  with  the  strike 
leaders  and  labor  conciliators,  pleading  for  many 
hours  for  arbitration.  One-third  of  the  city  was  in 
darkness.  Business  was  coming  to  a  standstill.  Tlie 
scKial  condition  was  desperate. 

Under  this  pressure  the  strikers  and  company 
executives  began,  finally,  to  weaken.  Suddenly,  they 
came  to  an  agreement.  All  Toledo  gives  high  credit 
to  the  press. 

This  editorial  feat  is  an  eloquent  answer  to 
cynical,  morbid  and  disgruntled  whiners  who  scoff 
at  “free  press”  pretensions,  and  would  make  the 
public  believe  that  modern  editorship  is  prostrate 
and  that  newspapers  are  mere  profit-making  busi¬ 
nesses.  By  the  way,  the  merchants  of  Toledo  might 
be  asked  what  a  shopping  news  could  have  done  in 
the  black  hours  of  last  week  to  save  the  city,  its 
people  and  its  business. 


Guild  radicals  might  win  the  forthcoming  ref¬ 
erendum  on  A.  F.  of  L.  affiliation.  Only  dues- 
paying  members  can  vote.  Many  conservatives 
have  lost  interest  and  will  not  cast  ballots.  Edi¬ 
tors  ought  to  tell  guild  employes  what  profes¬ 
sional  price  the  press  would  pay  if  ne^vs  impar¬ 
tiality  is  clouded. 


STATE  CENSORSHIP 

WHEN  martial  law  was  established  at  Omaha, 
following  bloody  rioting  last  week,  there  was 
posted  by  the  adjutant  general  of  the  National 
Guard  a  censorship  order,  as  follows ; 

“No  publication,  either  by  newspaper,  pamphlet, 
handbill  or  otherwise  reflecting  in  any  way  upon 
the  U.  S.  or  the  State  of  Nebraska  or  their  officers, 
or  tending  to  influence  the  public  mind  against  the 
U.  S.,  the  National  Guard,  or  the  State  of  Nebraska 
or  their  officers,  and  no  article  commenting  in  any 
way  on  the  action  of  the  military  authorities  will 
be  permitted.” 

We  wonder  how  many  newspapermen  know  that, 
no  matter  in  what  state  martial  law  is  declared,  such 
action  is  the  first  to  be  taken  by  the  commander 
of  the  National  Guard.  This  local  censorship  is  hy 
far  more  rigorous  than  any  federal  censorship  ever 
contemplated.  The  United  States  Government  in  the 
World  War,  greatest  of  all  conflicts,  was  content 
to  permit  a  voluntary  censorship,  and  to  recognize 
the  right  of  free  press,  but  the  states  resort  to  an 
archaic  theory  of  suppression. 


I  A.  L 


IC 


Blessed  are  they  that  have  not  seen,  and 
yet  have  believed. — John,  XX;  29. 


STICK  TO  PRINCIPLES 

PROFESSING  one  view  and  practicing  an¬ 
other — under  unhearable  pressure,  it  is  true — 
the  organized  advertising  agencies  of  the  coun¬ 
try  again  came  before  the  publishers  in  Chicago  and 
implored  them  to  maintain  their  general  advertising 
rate  structures. 

John  Benson,  the  A.A.A.A.  spokesman,  truly  de¬ 
clares  that  the  national  advertising  structure  faces 
destruction  so  far  as  newspapers  are  concerned  if 
the  newspapers  continue  to  sell  space  to  national  ad¬ 
vertisers  upon  which  the  agency  cannot  collect  com¬ 
missions.  The  agency  and  the  special  representa¬ 
tive  cannot  exist  upon  space  sold  through  their  efforts 
but  placed  through  local  dealers,  without  commission. 
The  newspaper  can  exist,  but  upon  a  greatly  cur¬ 
tailed  income,  if  a  large  volume  of  national  adver¬ 
tising  enters  its  columns  through  the  low  rates 
earned  on  the  large  space  contracts  of  local  concerns. 

None  of  these  eventualities  is  desirable  or  neces¬ 
sary’.  They  can  all  be  averted  if  newspaper  pub¬ 


lishers  and  advertising  agencies  both  regard  them¬ 
selves  as  sellers  of  space,  both  set  forth  their  prin¬ 
ciples  in  plain  language  and  slick  to  them,  at  a 
sacrifice  if  necessary.  The  advertising  agency  cuts 
its  own  throat  when  it  pleads  for  maintenance  of 
rates  one  minute  and  demands  the  next  that  a  pub¬ 
lisher  break  his  rate  card.  The  newspaper  pub¬ 
lisher  cannot  regard  the  agent  as  a  friend,  or  as  his 
business  representative,  under  these  conditions. 

Not  publishers  alone,  but  publishers  and  agencies 
together  hold  the  key'  to  the  problem.  Let  the 
agencies  take  a  dose  of  their  own  medicine  if  they 
would  have  assistance  from  publishers.  Let  the 
agencies  set  forth  their  opposition  to  rate  evasion 
in  forthright  words  and  give  their  clients  the  argu¬ 
ments  which  demand  maintenance  of  the  national 
advertising  structure — and  let  future  conduct  con¬ 
vince  publishers  that  the  words  mean  what  they 
say. 


Goar  Williams,  Hoosicr  cartoonist,  icon  the 
hearts  of  millions,  all  saddened  by  nezi’s  that  the 
pen  has  dropped  from  his  gifted  hand. 


I 


A  SOUND  PLATFORM 

T  was  an  interesting  and  convincing  announct. 
ment  that  Davis  Merwin,  John  Cowles  and 


A1L.  F 


Gardner  Cowles.  Jr.,  made  to  the  rc.aders  of  tig 
Minneapolis  (Minn.)  Star,  following  their  purchase 
of  that  newspaper  Jast  week. 

The  new  management  said  they  were  joining 
forces  with  the  old  management  to  help  realize  an 
ambition  to  make  the  Star  “one  of  America’s  great 
liberal  newspapers.”  .\11  of  the  old  staff  would 
remain,  and  the  paper  would  be  published  “for  all 
the  people — not  for  just  one  .group  or  class.”  The 
Star  would  be  politically  and  financially  independem. 
would  present  the  news  fairly  and  concisely,  hold 
opinions  to  the  editorial  page,  and  fight  for  cirk 
development.  It  would  “balance  enterprise  witii 
decency,”  and  seek  to  inform  and  entertain  the 
readers. 

That’s  good  enough  platform  for  any  newspaper 
to  stand  upon  and  we  share  the  belief  of  the  signers 
of  the  announcement  that  success  is  in  store  for  the 
Star. 


Senor  Basillio  Alvarez,  deputy,  urges  Spain 
to  copy  U.  S.  press  freedom  to  cure  her  HU. 
Well,  it  is  the  world’s  best  insurance  against 
ruthless  dictators,  from  above  or  below. 
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RADIO  NEWS  INQUIRY 

The  Southern  Newspaper  Publishers  .Asso¬ 
ciation  has  sent  to  members  a  blank  form 
bearing  the  following  questions; 

1.  Do  you  regard  further  development  and  exten¬ 
sion  of  news  broadcasting  as  dangerous  to  all  news¬ 
papers  ? 

(a)  Especially  to  evening  newspapers? 

(b)  Especially  to  morning  newspapers? 

2.  Do  you  object  to  sale  of  regular  news  bulletin 
services  to  broadcasting  stations  by  the  various  press 
asscKiations  ? 

3.  What  is  your  estimate  of  ojierations  of  Press- 
Radio  Bureau? 

4.  What  do  you  think  should  be  the  policy  of 
publishers  and  press  services? 

They  are  interesting  and  important  questions. 
Is  newspaper  prestige  being  weakened?  Are  cir¬ 
culations  affected?  Can  loss  of  linage  be  directly 
traced  to  radio  by  reason  of  sponsored  news? 

It  may  be  too  early  to  determine  by  practical  ex¬ 
perience  whether  the  present  system  will  damage 
the  press,  as  theorists  predict,  or  whether  the  pro¬ 
ponents  of  radio  news  are  right  in  asserting  that 
there  will  be  no  conflict.  But  we  hope  S.  N.  P.  .A. 
will  make  public  the  results  of  its  canvas.  It  might 
be  a  good  thing  for  .A.  N.  P.  A.  and  other  regional 
and  state  bodies  to  take  a  similar  action,  A.  N. 
P.  A.  collating  the  returns  and  announcing  the 
result.  If  there  is  proof,  from  the  field,  that  the 
press  is  being  seriously  damaged  by  the  new  radio 
news  policy,  the  facts  ought  to  be  known  to  the 
whole  field  at  the  earliest  possible  moment. 


WHAT  NEXT? 

QUESTIONNAIRE  sent  to  the  editors  of -U' 
states  by  William  C.  Stewart,  of  .Southbridqtt 
(Mass.)  Evening  News,  last  week,  revealed:  | 

(1)  In  the  opinion  of  87  per  cent  of  the  editors  > 

in  the  poll  the  people  of  their  respective  states  would  I 
not  approve  an  amendment  to  the  Constitutiem  gir-j 
ing  the  Federal  Government  power  to  regulate  con- 1 
ditions  of  labor  and  industry.  j 

(2)  The  same  number  of  editors  said  their  news¬ 
papers  were  not  inclined  to  support  an  ainendroem 

(3)  .Asked :  “Is  there  any  appreciable  sentimei; 
in  your  state  in  favor  of  denying  the  Supreme 
Court  the  power  to  declare  .'.cts  of  Congress  un¬ 
constitutional?”  86  per  cent  replied  “No." 

(4)  Fifty-seven  per  cent  of  the  editors  believed 
it  likely  that  employers  were  sufficiently  favorable 
to  maintaining  wages,  hours,  fair  trade  practice  d 
and  other  NR.A  code  provisions,  to  justify  the 
hope  that  a  new  Recovery  Act  would  work  by 
voluntary  processes. 

(5)  And  87  per  cent  of  the  editors  thought  there 
was  no  need  of  a  new  newspaper  code. 

This  is  a  valuable  and  convincing  cross-sectior  j  ^ttes  1 
of  public  sentiment  and  another  proof  that  vastf  Pennsyl 
numbers  of  people,  perhaps  a  majority,  believe  that  I  Jame 
.American  business  is  able  and  willing  to  work  on!  ^  l8e 
its  own  salvation,  create  and  maintain  its  own  re| 
forms,  acting  with  sufficient  social  vision  to  brinsj 
about  a  return  of  prosperity.  | 

Edward  H.  Butler,  publisher.  Buff  do 
New’s,  summarized  the  sentiment  of  many  editors  in 
the  poll  as  follows :  “It  is  not  necessary  to  have » 
code,  voluntary  or  otherwise.  The  majority  of  em¬ 
ployers  want  to  be  fair  and  do  the  right  thing,  li 
labor  would  cooperate  to  the  same  extent,  I  thmi 
conditions  would  rapidly  improve.”  Earle  Martin. 
Cleveland  News,  said  90  per  cent  of  Ohio  employer; 
were  sufficiently  favorable  to  maintaining  provisions 
of  the  NR.A  to  make  voluntary  codes  workable,  but 
Edward  J,  Meeman,  Memphis  Press-Scimitar,  was 
doubtful  that  employers  would  obey  voluntary  codes 

The  complexity  of  the  situation  is  thus  well  illus¬ 
trated.  The  question  is  whether  business  can,  or 
will,  work  out  its  own  recovery  salvation,  human 
nature  being  what  it  is.  If  the  Constitution  most 
stand,  if  the  Federal  Government  cannot  legall; 
regulate  business,  and  if  organized  business,  ano 
organized  labor,  cannot  or  w’ill  not  resist  the  tempta 
tion  to  tear  themselves  and  their  world  to  pitfts 
through  their  own  excesses,  the  question  arise 
What  next?  The  portent  is  nothing  the  free  pr«- 
can  contemplate  with  composure,  especially  in  vie* 
of  censorship  examples  set  by  Russia,  Italy  am 
Germany. 


Official  organ  of  Federal  Grand  Jury  Asso¬ 
ciation  calls  the  administration  of  criminal  jtu- 
tice  “a  disgrace”  and  asks  press  aid.  One  uvy 
to  help  is  to  expose  disgraceful  conditions  leith- 
out  fear  of  squeamish  press  critics,  lordly  judges 
or  grand  juries  that  cite  reporters  for  contempt- 
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and  XOW 
for  the 
THRILL 
OF  IT!! 


His  Children  Are  Partners  With 

J.  H.  Wolpers  on  Missouri  Daily 


PURELY  PERSONAL 


PKANK.  KNOX,  Uiticdffo 
Vaily  -Vf’tiJ  publisher,  (lelivere<l  the 

-nencemeiit  address  at  Alma  ColleRe. 
\lina.  Mich-.  June  15.  Col.  Knox,  a 
juate  of  -Mina  College  in  189S.  was 
^principal  siieaker  at  the  commcnce- 
^  ceremonies. 

^tor  Carter  Glass,  publisher, 
L^hburn  (Va.)  Sen’s  and  Adx-ance, 
.^ved  the  honorary  degree  of  Doctor 
from  Princeton  University  at 
annual  commencement  exercises 
line  18.  President  Harold  Willis 
i)odds  eulogized  him  as  "a  courageous 
^gjjsman,  governed  only  by  his  judg- 
jjtnt  and  conviction,”  in  conferring  the 
w(e.  On  June  19  Senator  Glass  was 
jIjo  awarded  an  honorary  L.L.  D.  by 
Vik  University. 

Franklin  D.  Schurz,  vice-president. 

Beiid  T ribune,  who  has  Iteen  tak- 
a  rest  cure  in  a  South  Bend  hos- 
^  has  returned  to  his  desk. 

Edward  H.  Butler,  publisher,  Buffalo 
(X.  Y.)  Ex  ening  Nnvs,  presented  the 
jiplonias  to  the  graduates  of  the  Buftalo 
State  Teachers  College  in  his  capacity 
a  president  of  the  tx»ard. 

John  Stewart  Bryan,  president  and 
publisher,  Richmond  (Va. )  Snvs-Lea- 
iff  and  president  of  the  College  of  Wil- 
ams  and  Mary,  Williamsburg,  Va.,  has 
leceived  an  honorary  LL.D  degree  from 
the  College  of  Charleston,  Charleston, 
S.C. 

John  Borg,  publisher,  Ilachcnsack 
(X.  J.)  Bergen  Evening  Record  has 
bttn  appointed  trustee  of  the  Xorth 
Jersey  Title  Insurance  Co. 

Paul  S.  Huber,  president  and  general 
sianager  of  the  Norfolk  Newspapers, 
Inc.,  Norfolk,  Va.,  accompanied  oy 
Mrs.  Huber  and  Paul^  Jr.,  attended 
;oinniencenient  exercises  at  Sweetbricr 
College  last  week,  where  Miss  Rebecca 
Huber  received  her  degree. 

James  Kerney,  Jr.,  vice-president  and 
director,  Trenton  (N.  J.)  Times  News¬ 
papers,  and  Mrs.  Kerney  are  parents  of 
a  daughter  born  June  12. 

J.  .\.  MacLaren,  editor,  Barrie  (Ont.  ) 
Examiner,  completed  40  years  in  that 
capacity  on  June  13  and  marked  the  oc¬ 
casion  by  entertaining  members  of  the 
Examiner  staff  at  a  dinner. 

Vance  C.  McCormick,  publisher, 
Harrisburg  (Pa.)  Patriot  and  Evening 
Seus  had  been  reelected  a  trustee  of 
Pennsylvania  State  College. 

James  R.  Landy,  veteran  publisher 
of  the  Olhia  (Minn.)  Times,  on  June 
17  assumed  new  duties  as  collector  of 
internal  revenue  for  Minnesota  in  St. 
Paul.  His  appointment  by  President 
Roosevelt  was  confirmed  by  the  senate 
last  week. 

F.  Grover  Britt,  publisher,  Clinton 
(N.  C.)  Sampson  Independent,  and  vice- 
president  of  the  North  Carolina  Press 
.\ssociation,  is  at  the  Thompson  Mem¬ 
orial  hospital,  Lumberton,  N.  C.,  suffer¬ 
ing  from  severe  cuts  and  bruises  re¬ 
sulting  from  an  automobile  accident. 


X’OK  more  than  a  generation 
readers  have  followed  Rudolph 
Dirks's  comic  classic,  THE  CAP¬ 
TAIN  AND  THE  KIDS,  for  the 
fun  of  it. 


But  from  now  on  they’re  going  to 
look  for  the  daily  strip  not  only  for 
that  reason  hut  also  for  the  thrill 
of  it. 


J.  II.  VV’oLPERS 


sports  editor  of  the  Morning  Telegraph,  come  assistant  advertising  manager  of 
and  Haps  Frank,  sports  columnist  on  Meyer’s  Department  Store,  Greens- 
the  morning  edition,  made  the  trip  by  boro,  N,  C, 

j_  Smith,  traveling  representative 
G.  Harold  Lee  was  recently  named  of  the  Chattanooga  Nexvs,  was  robbed 
circulation  manager  of  the  Flushing  (N.  June  10  of  $145  which  he  had  collected 
Y.)  Journal.  from  carrier  boys. 

Miss  Harmon  Taylor  of  the  adver-  Gerald  Thistlethawaite,  formerly  a 
tising  department,  Elisabeth  City  (N.  reporter,  Sedalia  (Mo.)  Capital,  has 
C.)  Daily  Advance,  has  resigned  to  be-  (Continued  on  next  page) 


J/OR,  beginning  Monday,  July 
1,  a  new  element  leaps  into  the 
story.  On  that  day  begins  a  se¬ 
quence  which  for  mystery  and 
excitement  and  suspense  equals  the 
hilarious  absurdities  of  the  char¬ 
acters  and  their  predicaments.  It’s 
a  new  slant  that  will  send  this 
perennially  popular  feature  to  new 
heights  of  popularity. 


Most  Important 


IN  THE  BUSINESS  OFHCE 

^AJOR  E.  W.  OPIE,  of  Staunton, 
Va.,  general  manager  of  the 
Leader  Publishing  Company,  has  been 
promoted  to  the  rank  of  lieutenant- 
colonel.  116th  Infantry,  Virginia  Na¬ 
tional  Guard. 

D.  Hiden  Ramsey,  general  manager 
oltht  Asheville  (N.  C.)  Citisen-Titnes, 
a'as  one  of  the  principal  speakers  at  the 
ikdication  of  the  Rhododendron  Gar- 
<1^  on  Craggy  Mountain  near  Ashe¬ 
ville,  N.  C.,  on  the  opening  day  of  the 
8th  annual  rhododendron  festival. 

^ward  J.  Meehan,  national  adver¬ 
tising  manager.  South  Bend  (Ind.) 
Tribune,  has  been  elected  president  of 
the  National  Association  of  Notre  Dame 
Monogram  Men,  recently  formed. 

Major  A.  H,  Stackpole,  general  man¬ 
ner  of  the  Harrisburg  (Pa.)  Telegraph 
Newspapers,  and  N.  Frank,  sports 
witer  on  the  evening  paper,  flew  to 
New  York  for  the  Baer-BraddcKk  fight 
m  the  Telegraph’s  airplane.  A1  Clark, 


To  almost  every  person  home  and  family  are 
most  important  considerations. 


Daily  Strip  and  Sunday  Page 
By  HARRY  TUTHILL 

Retains  its  popularity  through  the  years  because  it 
is  about  HOME  AND  FAMILY — and  it’s  funny! 


IjET  us  send  you  advance  proofs 
of  this  forthcoming  sequence.  We’ll 
be  glad  to  quote  terms.  Write  us 
today.  Address: 


United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 


The  McN aught  Syndicate,  Inc. 

V  V.  McNiTT  TIMES  BUILDING  charlbs  v.  McAOam 

Chatrman  NEW  YORK,  N.  Y.  Preident 


20 


Editor  &  Publisher  for  June  2  2,  19  35 


PERSONAL 


(Continued  from  ['age  19) 


joined  the  Chillicoihe  (Mo.)  Constitu¬ 
tion-Tribune  advertising  staff. 

Karl  Dean  has  joined  the  Morganton 


R.  P,  Lynch,  managing  editor, 
Phoenix  (Arizona)  Republic,  was  pre¬ 
sented  with  a  desk  pen  set  hy  meml)ers 
of  the  news  staff  to  mark  the  conclu¬ 
sion  of  his  first  year  in  that  post.  He 


FOLKS  WORTH  KNOWING 


A  NEWSPAPERMAN'  who  has 
pursued  his  chosen  profession  for 


has  been  with  the  newspaper  many  nearly  60  years  with  only  brief  inter¬ 


years  in  other  capacities.  Jerry  Me-  ruptions,  meanwhile  overcoming  the 


(N.  C.)  News  Herald  as  advertising  tation  sjteech 


Lain,  police  reporter,  made  the  presen-  handicap  of  complete  blindness,  was 


manager.  He  succeeds  R.  W.  Wood. 

King  Rogers,  circulation  specialist  in 
the  New  York  Herald  Tribune  promo- 


Richard  .'\ldrich.  New  York  Times 
music  critic,  was  awarded  the  honorary 
degree  of  ^^aster  of  .\rts  at  the  Brown 


tion  department,  will  return  from  a  va-  University  commencement,  held  June  17 


cation  cruise  to  Mexico  June  24.  On  in  Providence,  R.  1.  He  was  formerly 


the  same  day  Ray  Quinn,  in  charge  of  drama  critic  and  editorial  writer  on 
production  in  the  department,  will  be-  the  Pror’idence  Journal. 


gin  his  vacation,  and  on  July  6  Elsa  Thomas  Baird,  formerly  with  the 


Lang,  promotion  manager,  will  leave  on  Ionia  (Mich.)  County  Nni’s,  has  joined 


a  cruise  to  Central  .America. 

Rol)ert  J.  Corrigan,  after  14  years 
with  the  advertising  staff  of  the  Glen¬ 
dale  (Cal.)  Ne7vs-Press,  this  week  re¬ 
signed  to  join  the  ad  department  of  the 
Ptisiulena  (Cal.)  Star-News  and  Post. 
He  is  a  former  president  of  the  Cali¬ 
fornia  Newspaper  Advertising  Man- 


the  Battle  Creek  (Mich.)  Moon- Jour¬ 
nal  staff  as  county  courthouse  rejwrter, 
succeeding  Richard  .\llgire. 

Leslie  Gould,  financial  editor  of  the 
-Veto  York  Journal,  and  .\lan  Gould, 
sjjorts  editor  of  The  -Associated  Press, 
attended  the  graduation  of  their  sister, 
Rosalie,  in  Elmira,  N.  Y.,  last  week. 


agers’  Association,  and  a  nenhew  of  R.  Miss  Gould  was  graduated  with  honors 
J.  Corrigan,  Chicago  circulation  expert,  from  Elmira  College. 


His  duties  on  the  News-Press  are  to 
l)e  handled  by  Edward  S.  Kellogg. 


Thomas  Dwyer  has  resigned  from  the  news  staff. 


Cecelia  A.  Ryan  has  joined  the 
Holyoke  (Mass.)  Transcript-Telegram 


local  ad  staff  of  Buffalo  Times. 


IN  THE  EDITORIAL  ROOMS 


Miss  Mary  Louise  Walliser.  of  the 
b'an  Antonio  E^’cning  .Xezvs  staff  has 
l)een  elected  a  director  of  the  San  .An- 


'HOMAS  YUTZA',  managing  edi-  tonio  Little  Theater. 


BIGBESI 
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.iFIGTIOl 


—365  Short  Shorts 
—52  Blue  Ribbon  Short  StoriK 
complete  each  issue 
—about  ten  full  length  novels 


(All  First  Run) 


DAILY  SERIALS 


A  tor,  the  Battle  Creek  (Mich.) 
Enguirer-Nezos,  and  George  B.  Dolliver, 
Jr.,  of  the  Battle  Creek  Moon-Joumal 
staff,  were  elected  to  the  board  of  gov¬ 
ernors  of  the  Battle  Creek  University 
of  Michigan  club  June  10. 


Jay  C.  Wilson,  of  the  Harrisonburg  Scene  at  bust  presentation.  Editor 


(\’a.)  Daily  Nezos  etlitorial  staff,  has 


Irs’ine  is  at  right. 


been  appointed  resident  manager  of  honored  by  citizens  of  Oregon  recently  , 


Massanutten  Caverns  Virginia  State 
Highway  No.  4  between  Harrisonburg 
and  Skyline  Drive,  effective  June  15. 

b'red  J.  Topping,  business  review  edi¬ 
tor  and  former  relief  tri-state  editor 


EDITOR  &  PUBLISHER  t  .r  and  former  relief  tri-state 

Including  of  the  Ez<ansz>ille  (Ind.)  Court 

Fourth  Estate  joined  the  -Associated  Press  N 

NEWSPAPERDOM  Journalist  '>nreau  as  state  house  reporter. 


in  a  public  testimonial  dinner  to  B.  E.  ; 
Irvine,  editor  of  the  Portland  (Ore.)  ' 
Oregon  Journal. 

Funds  quietly  subscribed  by  friends 
have  itaid  for  a  bust  of  Editor  Irvine,  | 


of  the  Ez<ansz>ille  (Ind.)  Courier,  has  executed  by  Adrien  Voisin,  which  was 
joined  the  .Associated  Press  Nashville  unveiled  at  the  meeting.  The  bust  will 
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bureau  as  state  house  reporter,  placed  on  the  campus  of  Oregon 

A1  Leach.  Jr.,  formerlv  ou  the  Corvallis,  of  which  the 

Princeton  (Ind.)  Clarion  Nezos,  has  ^  “any  years, 

joined  the  Ez'ansinlle  (Ind.)  Jourmd  his  career  at  the  age  of 

•  1  X  rr  '  thirteen  as  correspondent  to  an  Albany, 


THE  ORTEGA  FEUD 

by  Marie  de  Nervaud 

THE  HUSBAND  SNATCHER 

by  Elizabeth  York  Miller 

BORDER  BREED 

by  William  MacLeod  Raine 

THE  BRIAR  PIPE 

by  Stuart  Palmer 

I’LL  NEVER  TELL 

by  Roy  Vickers 


SUNDAY  SERIALS 


editorial  staff. 

Frank  Hunt  lia.s  been  made  business 
review'  editor  of  the  Ez’ansz’ille  (Ind.) 
Courier  and  Journal.  He  also  is  siwrts 
editor. 

Neil  Hester,  telegraph  editor,  Raleigh 
(N.  C.)  Nezi's  and  Obserz'er  for  15 


Ore.,  weekly  from  the  little  town  of 
Scio.  Later  he  became  editor  of  the 
Scio  Advertiser,  and  telegraph  dis¬ 
patcher  at  Corvallis.  Failing  eyesight 
drove  him  for  a  time  to  attempt  farm¬ 
ing,  but  when  the  opportunity  came  in 
1895  for  him  to  become  editor  and 


years,  has  been  elected  president  of  the  owner  of  the  Corvallis  Times,  he 
Raleigh  Lions  Club  for  the  fiscal  year  grasped  it.  in  spite  of  the  certainty  of 


1935-36.  He  edits  the  club’s  weekly 
news  sheet. 


Warren  Alexy,  of  the  Philadelphia 


imminent  blindness. 

He  has  said  he  believes  blindness 
somehow  aided  him  to  expand  his  ener- 


Ezvning  Ledger  .staff,  has  joined  the  g>cs  and  sensibilities,  and  he  became 
Philadelphia  Record  Sunday  depart-  one  of  the  most  widely  quoted  editors 


on  the  Coast.  In  1906  his  editorials 


Gerald  Duncan,  formerlv  of  the  .Vc«-  attracted  the  attention  of  Colonel  C.  S 


York  Evening  Journal,  h'as  joined'  the  Jackson,  publisher  of  the  Journal,  and 


FOUR  WINDS 

by  Roland  Pertwee 

THIS  BOY  JOE 

by  Booth  Tarkington 

THE  SHIELD  OF  SILENCE 

by  Edwin  Balmer  and 
Philip  Wylie 

UNTITLED  SERIAL 

by  Courtney  Ryley  Cooper 

KNIGHTS  OF  THE  RANGE 

by  Zane  Grey 


Repretenuuvee :  Editorial:  Earl  Burke.  llZk  Jonee  1,  ,  IiiVaH  oc  oHUnrirtl  wrtf^r  Tn 

Street,  San  Franclaco,  and  Ken  Taylor,  ItlS  North  \  C7V  York  Daily  S CWS  reWTltC  StatT.  nC  WHS  nlrea  aS  TOlloriai  >>  rlier.  in 
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United  States  and  Canada  with  basic  data  of  leading 
newspapers  of  the  World— last  Saturday  in  January — 
"A.N.P.A.**  numbers  last  two  Saturdays  in  April — 
Advertising  Convention  number  first  Saturday  in  June — 


James  G.  Zack,  son  of  Charles  S. 
Zack,  of  the  Nezo  York  Ezming  Jour- 


1919  he  was  named  editor-in-chief. 


nal  copy  desk  and  Editor  &  Publisher  ville  June  14 


M  iss  Martha  Elloise  Caldwell,  in  Nash- 


BLUE  RIBBON 
SHORT  STORIES 


correspondent,  has  joined  the  Haeken-  Walter  Framer, 


broadcaster. 


United  States  and  Canada  with  basic  data  of  leading  cnhnrhan  ctalT 
newspapers  of  the  World— last  Saturday  in  January—  aunuiimii  muh. 

••A.N.P  A."  number.  Uit  two  s«tuni»j.  In  April—  Harold  Brown,  reiKjrter  for  eight 
Advertising  Convention  number  first  Saturday  in  June —  t  i  'r-*  .  rr 

Advertising  linage  records  in  March  and  August —  VCarS  On  the  (Jkla/wffia  City  IWICS  Stan, 


sack  (N.  }.)  Bergen  Evening  Record  pi„si,urgh  Post  Gazette  to  Miss  Han- 
suburban  staff.  the  Cinema  Lady  of  Sta- 


Newipeper  mte.  end  clrcuUtloni  in  Juiutnrtnd  July — 
MarkM  Uuldo  conutning  .Underdlzod  menbmndliini 
and  marketing  data  on  1.490  newspaper  markets 
third  Seturdar  in  Norember — 

Size  ot  type  page  899  z  12  Incfaet — 168  agate  lines 
(1299  emi)  on  tour  columns — total  ot  672  agate 
lines  to  the  page — 

Largest  typa  paga  In  the  business  paper  field — 
Displejr  adrertlslng  ratee:  translenL  TSe.  par  agata 
line,  or  serlet  ot  Insoiticms  as  toUows: — 


has  joined  the  Oklahoma  Nezvs  staff 
as  a  general  assignment  man. 


tion  WWSW  in  the  Mtirrowfield  Hotel, 
Pittsburgh.  June  16. 


1  Page  072  S2S0 

H  Page  336  140 

14  Page  168  75 

H  Page  84  SO 

Page  42  30 


a  general  assignment  man.  PRESS  ASSOCIATION  NOTES 

WEDDING  BELLS 

"  in  the  Lincoln  bureau  of  the  Assty- 
TAMES  I".  KING,  statehouse  corres-  ciated  Press,  was  transferred  to  the 
•J  pon^nt,  Kausas  City  Star,  to  Miss  Chicago  office,  effective  June  12.  Young 
Alicia  Grant  of  St.  Louis,  June  15.  recently  covered  the  southwest  Nebraska 
Leslie  E,  Schildein,  advertising  man-  Hood  for  the  \  P 
ager,  Lincoln  (111  )  Evening  Courier,  to  ‘^hief  of  the  Washington 

Miss  Margaret  .Me.xander  also  of  Lin-  hureau  of  the  Associated  Press,  has 


BY  Reuben  .Maun',  Charles  J. 
Mcf  Juirk,  Vincent  Shtiean,  Wallace 
Irwin,  -Margaret  E.  Sangster, 
Thyra  Samter  Winslow,  (iouver- 
neur  Morris,  Cosmo  Hamilton, 
Rita  Weiman,  Achmed  Abdullah. 
Henry  C.  Rowland,  Peter  R.  Kyne, 
Rafael  Sabatini,  Elizabeth  Jordan, 
Ren  Ames  Williams,  Irvin  S.  Goto. 
Ellis  Parker  Butler  and  others. 


82-time  bejl.  u  enjr  other  Khedule.  n.meUr,  8168  tol  ,  Louisznllc  Hcrald-PoSt  tO  Miss  Vel- 
oer  oage:  888  half  page;  888  quarter  page.  ’  r  x-  »  , l  , 


coin,  June  16  at  the  First  M.  E.  Church,  been  made  a  Kentucky  Colonel  bv  order 
Evanston,  Ill  ...  of  Governor  Ruby  Laffoon.  ' 

Harry  N.  Millican,  assistant  city  edi-  _ 


Claa.tfied  ratea:  78c.  per  agate  line  one  Ume;  89c.  Uia  Williams  of  New  Albany,  Illd., 
per  agate  line  tour  time,.  luiie  8 

Situations  wanted:  50e.  oer  aeate  line  one  time;  i  wr 

46c.  i>er  agate  Une  three  Umes  (count  til  words  to  Al.  Wayo,  of  the  Hwnmond  (Ind.) 
Subscription  rates:  By  mail  payable  in  advance  TwtCS  rewrite  dcsk  tO  Miss  Gladys  A. 


United  States  and  Island  Possessions  14  per  year; 
Canada  $4.50:  Foreign  65. 


uanatia  ae.av:  foreign  #o.  *  j  ic  * 

Charter  Member  of  the  Audit  Bureau  of  Circulations  Cher,  June  Ih  in  t^IlK^gO. 


tor,  i^ouiszniie  ncraia-rost  to  Miss  vei-  ASSOCIATIONS 

ma  Williams  of  New  Albany,  Ind.,  rXEMOCRATIC  editors  of  Illinois 
June  8.  meet  in  Springfield,  Ill.,  June 

.\1.  Wayo,  of  the  Hammond  (Ind.)  29,  for  the  annual  election  of  officers  of 
Times  rewrite  dcsk  to  Miss  Gladys  A.  the  Democtratic  Editorial  Association. 
Ingebritsen.  Madison,  Wis.,  school  tea-  Bruce  A.  Campbell,  state  central  com- 


NOTE; — Invariably  on  each  offer 
of  a  new  release,  some  editors  will 
wire,  “What  previous  publica¬ 
tion  has  this  novel  had?”  The 
answer  is  always  “Nonel”,  be¬ 
cause  we  buy  and  offer  FIRST 
RUN  FICTION. 


with  an  average  certified  **A.B.C.**  ai  follows: 


mittee  chairman,  will  be  the  speaker. 


William  Edward  Keys,  San  Antonio  The  editors  will  be  guests  of  the  demo- 
Express  reporter,  to  Miss  Dorothy  cratic  state  central  committee  at  a  noon 


Ueoember  31,  1934  .  9,661 

-  1933  8,626 

“  1932 .  9,337 

“  1931 .  10,116 

-  1930 .  10,403 

-  1929 .  10,180 

-  1028 .  8,967 


Imogene  Richards,  of  Ferris,  Tex.,  in  luncheon.  V.  Y.  Dallman,  editor  of  the 
the  First  Methodist  (Thurch,  Ferris  re-  Springfield  (Ill.)  State  Register,  is 


Chicago  tribune- 

new  YORK  NEWS 
SYNDICATE,  INC. 


president  of  the  association  and  Richard 


ARTHUR  W.  CRAWFORD 

Gcncrtl  M«iMscr 


James  E.  Char  let,  industrial  editor,  C.  Bell,  editor  of  the  IV  kite  Hall  (III.) 
the  Tennessean  Papers,  Nashville,  to  R-egister-Republican,  is  secretary. 
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WILLIAMS,  FAMED  CARTOONIST, 
dies  suddenly  in  CHICAGO 


RJovecl  “Hoosier”  Artist  Stricken  With  Cerebral  Hemorrhage  In 
Cv  After  Driving  From  Home  to  Chicago — Dropped  Poli¬ 
tical  Cartooning  for  Human  Interest  Subjects 


ER 


rk  t 


G\\R  williams,  famed  “Hoos- 

Lr’’  Chicago  Tribune  cartoonist, 
ho  would  rather  make  readers  lau^h 
’  than  make  them 

angry,  whose 
whimsical  draw¬ 
ings  of  “plain 
everyday  folks” 
endeared  him  to 
thousands  of 
newspaper  read¬ 
er  s  throughout 
the  country,  died 
suddenly  June  15 
in  Chicago.  He 
was  54  years 
old. 

Mr.  Williams 
was  stricken  with 
Gaai  Williams  a  cerebral  hcm- 
orrhaRe  as  he  sat  in  his  automobile  at 
Randolph  street  and  Michigan  avenue 
Jiortly  liefore  8  a.  m.  Saturday  with 
his  wife  and  a  family  friend.  He  was 
uken  to  Passavant  Hospital  and  died 
shortly  before  noon  without  regaining 
consciousness.  He  had  been  in  appar¬ 
ent  good  health  and  on  the  drive  to 
Chicago  from  his  home  in  Glencoe,  he 
joked  gaily  with  his  companions.  With 
him  besides  his  wife.  Mrs.  Lena  Engel¬ 
bert  Williams,  was  Miss  Blanche  Still- 
mxi  of  Indianaiiolis. 

The  funeral  was  held  June  17  in 
I'.raceland  Cemetery  chaiiel.  The  bexiy 
was  then  cremated  and  the  ashes  taken 
to  Richmond,  Ind.,  for  burial.  Besides 
his  widow,  he  is  survived  by  his  mother. 

Mr.  Williams  was  born  Dec.  12, 
1880,  in  Richmond  and  attended  school 
there.  He  later  studied  at  the  Art  In- 
itmite  in  Chicago.  After  a  career  as 
a  political  cartoonist  and  illustrator  on 
the  Chicago  Daily  Nc7vs  and  Iiidian- 
apolis  News,  he  went  to  the  Tribune 
14  years  ago.  At  that  time  he  aban¬ 
doned  political  cartooning  and  devel¬ 
oped  the  lovable  characters  on  which 
his  subsequent  fame  was  based.  His 
cartoons  were  distributed  to  newspa¬ 
pers  throughout  America  by  the  Chi¬ 
cago  Tribune-New  York  News  Syndi¬ 
cate. 

.\inong  his  craft,  the  artist  was  re¬ 
ferred  to  as  the  “James  Whitcomb  Riley 
of  the  cartcKin.”  He  was  typically 
"Hoosier”  and  his  art  was  indigenous  to 
the  state  which  furnished  such  literary 
ligures  as  Riley,  Tarkington,  the  two 
McCutcheons  and  George  .Ade.  Mr. 
Williams’  father  was  a  draftsman  and 
showed  considerable  ability  as  an  ama¬ 
teur  artist.  He  directed  his  son’s  skill 
Jt  drawing  and  encouraged  him  in  every 
pssible  way.  The  cartoon,  “Among 
Folks  in  History,”  was  turned  out  by 
the  cartoonist  “primarily  to  give  my 
lather  a  grin.” 

Included  among  his  better  known 
characters  and  cartoons  were  “Mort 
breen.”  the  leading  character  in  “A 
strain  on  the  Family  Tie,”  “Among 
Folks  in  History,”  “Our  Secret  Ambi¬ 
tion,  and  “Zipper”  the  friendly  little 
'’‘^"'tth  a  curiosity  complex. 
Characteristic  of  the  man  was  his 
explanation  to  Editor  &  Publisher 
’*'*’’21  years  ago  why  he  quit  draw- 
">?  political  cartoons.  He  said : 

It  is  a  lot  more  fun  to  make  a  fel¬ 
low  laugh  than  to  make  him  angry.  I 
ffljoyed  political  cartooning,  but  I  am 
having  more  fun  now  with  my  human 
■'tlerest  stuff.” 

Therein  lies  the  secret  of  Gaar  Wil- 
h^s  success.  He  enjoyed  making 
other  people  happy. 

The  mid- Victorian  settings  used  in 
his  Sunday  cartoon.  “Among  Folks  in 
History,”  were  drawn  by  Mr.  Williams 
irom  memory  of  his  own  home  in 
.  Vt’c  County,  and  the  homes  and  fur¬ 
nishings  of  his  relatives.  In  this  con¬ 
nection,  Mr.  Williams’  home  in  Glen- 
«)e.  Ill.. 

is  mid-Victorian  in  style  and 
®Hy  Indiana”  in  atmosiMiere. 

I  can  shut  my  eyes  and  see  those 


rooms  back  home — the  big  base  burner 
in  the  living  room— the  rolling  pin  or 
shock  of  gilded  wheat  behind  a  picture 
— the  platform  rockers — and  grand¬ 
father's  horse  and  surrey,”  recplled 
Ml.  Williams  in  an  interview  with 
Editor  &  Pi  ulisher.  “We  never  quite 
got  there,”  he  laughed  in  remarking 
that  his  father  never  owned  a  horse 
and  liuggy.  "But  grandfather  would 
let  us  have  the  surrey  on  Sunday  after¬ 
noons.” 

Fishing,  hunting  and  motoring  were 
.Mr.  Williams’  three  favorite  hobbies. 
He  referred'  to  motoring  as  “road  rid¬ 
ing”  and  said  that  it  kept  him  “stirred 
up.” 

Discussing  humor  in  cartoons,  Mr. 
Williams,  once  said: 

"There  is  always  something  funny 
alxiut  everything.  I  always  try  to 
imagine  myself  in  the  .same  predicament 
as  my  comic  characters  and  then  it  is 
easier  to  get  the  human  element  into 
iny  drawings.  The  secret  ambitions 
of  various  i>eople  always  strike  me  as 
funny.  They  are  usually  outlandish 
things  with  the  jierson  imagining  him¬ 
self  well  set  up  in  the  center  of  the 
stage,  with  everything  well  in  hand.” 

Mr.  Williams’  Sunday  comic, 
"Among  Folks  in  History,”  was  the 
most  iKipular  one  of  his  series,  judging 
from  the  number  of  letters  he  received. 
"My  Secret  .\inbitioiT’  ranked  second. 

In  .Monday’s  Tribune,  where  Mr. 
Williams’  cartoon  usually  appeared  on 
the  editorial  page,  one  of  his  famous 
cartoons  (reproduced  on  this  page) 
was  printed,  together  with  a  tribute 
which  said,  in  part : 

"In  this  place  there  is  no  need  to  tell 
of  Gaar  Williams’  character,  for  the 
quality  of  the  man  was  fully  reflected  in 
his  work.  Those  who  knew  him  only 
through  his  drawings  on  this  page 
could  be  as  certain  as  were  his  intimates 
of  his  kindliness,  his  modesty,  his  hu¬ 
mor,  and  his  quiet  enjoyment  of  life. 


In  this  sense  tens  of  thousands  knew 
him  well  and  mourn  him  as  a  friend. 

"He  stood  in  the  tirst  rank  among 
contemixirary  humorists,  but  he  was 
also  eminent  as  a  social  historian.  In 
the  years  to  come  those  who  seek  to 
catch  the  quality  of  the  (leriod  from  a 
little  liefore  1890  to  our  day  will  turn 
to  his  work  as  an  important  source. 
Tliey  will  do  so  because  of  Williams’ 
unrivaled  memory  for  physical  detail 
and  liecause  of  the  no  less  astonishing 
accuracy  with  which  he  jiortrayed  the 
mind  of  the  ordinary  man  of  his  (leriod.” 

Carey  (Jrr,  Tribune  cartoonist,  de¬ 
voted  his  front  page  cartoon  to  the 
memory  of  Mr.  Williams. 

John  'T.  McCutcheon,  dean  of 
.American  cartoonists,  in  his  review  of 
leading  newspaper  cartoonists  during 
the  iiQst  half  century  in  Editor  & 
Piblisher's  Golden  Jubilee  Number 
last  July,  paid  his  respects  to  his  fel¬ 
low  Hoosier  artist  as  follows: 

"The  delightful  drawings  of  Gaar 
Williams  stand  absolutely  alone  in  a 
class  by  themselves.  .Mways  de¬ 
liciously  funny,  beautifully  drawn,  they 
represent  the  pi:torial  history  of  the 
l>eriods  they  encompass.  His  success 
in  maintaining  so  uniformly  high  a 
standard  is  another  of  the  mysteries  of 
our  profession.” 


NEW  DAVENPORT  DAILY 


Free  Weekly  Enters  Morning  Field — 
Charles  J.  Hinkle  Is  Publisher 

The  Davenport  (la.)  Tri-City  Star 
morning  daily,  made  its  appearance 
Tuesday,  June  4.  The  Star  started  pub¬ 
lication  T'eb.  28  as  a  free  distribution 
weekly.  The  Friday  free  paper  will  be 
continued  until  Tan.  1,  19.16,  as  an  added 
service  to  advertisers,  it  was  announced. 

The  newspa|)er  is  on  a  paid  basis. 

The  Star  has  a  Hoe  32-page  quad¬ 
ruple  press  and  10  typesetting  machines. 

It  is  jiublished  by  the  Beacon  Pub¬ 
lishing  Co.,  with  Charles  J.  Hinkle, 
publisher;  Geo.  Brunton.  editor;  A.  J. 
Holstrom,  advertising  manager;  H.  C. 
Curran,  national  advertising  manager ; 
F.  W.  Stainbrook,  mechanical  superin¬ 
tendent.  International  News  and  Uni^ 
versal  Services  are  used. 

Small  Spencer.  Brewer.  Inc.,  is  repre¬ 
senting  the  Star  nationally. 


^mong  tin  Jfolks  in 

illSltOlT 

IBp  i^aar  Williams 

Dftfinbtr  12,  1880 

3une  15,  1935 

-G7AAe. 

MujfiMS- 


A  famous  Gaar  Williams  Cartoon  reprinted  in  a  black  border  by  the  Chicago 
Tribune  in  tribute  to  his  work. 


DAILIES  SWAP  PAID 
SPACE  WITH  WFIL 

Arrangement  Made  Between  Phila¬ 
delphia  News  and  Record  for 
Boosting  of  Lead  Story — 
Station  Gets  Display  Space 


;  (.Special  to  Eoitos  &  PusLisBEal 
Phil.\delthia,  Pa.,  June  20 — A  new 
jKilicy  of  co-operation  between  news¬ 
papers  and  radio  was  inaugurated  here 
this  week  when  station  WFIL  signed 
contracts  with  the  Thiladelpitia  Daily 
.ViTi'j  and  the  Philadelphia  Record  to 
exchange  spot  announcements  in  its 
news  broadcasts  for  advertising  space 
in  those  dailies. 

Martin  Gosch,  news  editor  for  the 
radio  station  and  a  former  Camden  and 
New  York  newspaperman,  who  spon- 
.sored  the  plan,  said  WFIL  considers  it 
“the  first  step  toward  reconciliation  be¬ 
tween  newspapers  and  radio.” 

The  exchange  of  advertising  liegan 
Monday  in  the  News  an  evening  tab¬ 
loid,  and  on  WFIL  broadcasts  at  noon 
and  6  :30.  The  Record’s  spot  announce¬ 
ments  were  scheduled  to  begin  June  21 
when  that  daily  also  begins  to  publish 
WFIL  program  advertising  “swapped” 
in  the  deal.  The  Record,  a  morning 
paper,  will  have  its  announcements  on 
the  7:45  a.  m.  and  11  p.  m.  news  broad¬ 
casts. 

The  arrangement  in  no  way  provides 
any  tie-up  between  the  news  departments 
of  the  [lapers  and  the  stations. 

The  station  has  full  INS  service  21 
hours  a  day  and  bulletins  of  this  ser¬ 
vice  only  are  used.  Both  the  Record 
and  News  also  are  served  by  INS. 
I'ifteen  minutes  before  a  newscast  the 
Record  or  News  city  desk  will  be  called 
to  check  on  the  story  being  given  the 
biggest  play.  The  newspaper’s  ad  is 
then  tied  in  with  that  story  at  the  end 
i>f  the  broadcast,  the  announcer  stating 
that  “further  details  and  complete  in¬ 
formation  may  lie  obtained  in  the  cur¬ 
rent  edition  of  the  News”  (or  Record, 
as  the  case  may  be). 

Gosch  arranged  the  deal  with  J.  H. 
Keen,  managing  editor,  and  John  C. 
Marscher,  advertising  manager,  of  the 
Daily  News,  and  J.  David  Stern,  pub¬ 
lisher,  William  F.  Hawkes.  managing 
editor,  and  Richard  C.  Laughlin,  adver¬ 
tising  manager,  of  the  Record.  The 
contracts  are  for  an  indefinite  period. 

The  radio  station’s  ad  in  the  News 
will  run  105  lines  a  day  and  in  the 
Record  55  lines.  The  “tie  lines”  re¬ 
ferring  to  the  papers  are  exchanged  on 
the  basis  of  the  300-time  spot  announce¬ 
ment  rate. 


GOVERNMENT  RADIO  ASKED 

Bill  Would  Provide  for  Limitations  on 
Air  Advertising 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  June  19 — Fed- 
rela  ownership  of  radio,  under  a  sys¬ 
tem  which  would'  sharply  restrict  use 
of  the  air  waves  for  advertising  pur¬ 
poses,  is  projected  in  a  bill  introduced 
by  Representative  Joseph  Monaghan 
(R.),  Montana. 

The  bill  would  enlarge  the  powers 
of  the  U.  S.  Communication  body  to  give 
it  exclusive  control  and  the  duty  of 
operating  stations  “in  such  localities 
and  communities  as  in  their  judgment 
will  best  serve  the  interests  of  all  our 
people.”  Its  membership  would  be  in¬ 
creased  from  seven  to  nine  with  no 
person  eligible  who  has  a  financial  in¬ 
terest  in  radio  manufacture,  sale,  oper¬ 
ation  or  control. 

The  bill  would  direct,  in  part ; 

“The  Commission  shall  provide  such 
radio  programs  as,  in  their  judgment, 
will  best  promote  the  educational,  cul¬ 
tural,  civic  and  economic  interests  of  all 
of  our  people  irrespective  of  locality.” 


DAILY  RESUMES  PUBUCATION 

The  Paids  Valley  (Okla.)  Democrat 
recently  resumed  publication  as  a  daily. 
Jesse  Alexander  is  publisher  and  Carl 
Allard,  managing  editor.  Thomas  F. 
Clark  Company,  Inc.,  is  representing 
the  daily  in  the  national  field. 
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Editor  &  Publisher  j  or  June  2  2t  19  35 


E  ripriii  ATORQ  APPRrtVF  On  April  1,  both  papers 

1  CIRCU^TOKS  APPROVE  raised  the  price  of  evening  editions 

j  AIMS  OF  CODE  from  2  to  3  cents  in  the  city,  where 

iContintJd  fro^pa<,c  10)  ^ 

I  _  _  tor  several  years,  and  both  morning  and 

evening  prices  were  increased  to  3 
placing  the  newspaiKT  boy  liefore  their  cents  outside  the  city.  The  home  de¬ 
readers  as  an  object  of  charity  and  livered  rate  was  raised  from  12  to  IS 
maudlin  sentimentality,  the  circulation  cents  a  week.  Mail  rates  were  also 


(Continued  from  page  10) 


department,  he  said,  would  have  a  diffi-  increased  from  $4.50  to  $5  a  year,  $2.50 
cult  time  to  convince  the  public  other-  to  $2.75  for  six  months,  and  50  to  60 


He  cited  many  charges  which  had  lieen 


eiits  per  montli.  The  loss  in  total  city 
.'irculation  was  5.9  per  cent  for  one 


brought  against  newspapers  by  oppo-  pajier  and  7  per  cent  for  the  other,  and 
nents  of  child  labor,  and  detailed  the  in  total  net  paid  one  paper  showed  a 


rebuttals  the  committee  had  made  to  loss  of  5.3  per  cent,  and  the  other  5.7 
each.  Especially  effective  had  been  the  per  cent.  The  comparison  is  .\pril 
committee’s  disproof  of  the  charge  that  against  March  figures. 


delinquency  was  greater  among  boys  Subscriliers  were  advised  of  the  great 


who  sold  newspapers  than  among  all  increase  in  the  oiierating  costs  of  all 
children  in  corresponding  age  groups,  newspapers  since  the  last  price  increase 


The  charges  had  been  proven  to  be  l.vecame  effective.  Xewspaiiers  which 
founded  on  inaccurate  data,  he  said,  sold  for  one  cent  40  years  ago  could 


Similarly,  the  allegation  that  selling  not  be  given  away  today,  and  newspa- 
newspapers  was  an  especially  hazardous  pers  which  sold  at  2  cents  20  years  ago 
occupation  was  disprov^  through  data  would  lie  highly  unsatisfactory  to  pres- 
collected  by  the  committee  on  all  ju-  ent-day  readers — and  the  reader  re- 
venile  accidents  reported  across  the  ceives  today  nearly  twice  what  he  re¬ 
country  for  an  entire  month.  Those  in  ceived  20  years  ago  for  the  same  money, 
w’hich  newspaper  boys  were  concerned  Another  argument  was  that  the  reader 
formed  a  negligible  part  of  the  total,  must  appreciate  the  necessity  of  “news- 
and  those  in  which  the  sale  of  news-  paiier  independence,”  that  any  newspaper 
papers  figured  were  extremely  few  and  with  inadequate  operating  revenues  must 
trivial.  fail  in  its  highest  responsibilities  to  the 

Since  the  committee  began  its  work  public,  and  the  revenue  must  come  from 
five  years  ago,  Mr.  Stodghill  said,  more  subscribers,  not  from  advertisers.  It 
than  200  newspapers  have  incorjwrat^  was  further  set  forth  that  under  pres- 
sales  training  of  boys  as  part  of  their  ent  competitive  conditions,  expenses  can- 
circulation  operations.  He  paid  tribute  not  be  further  reduced.  The  reader 
to  committee  members  who  had  worked  must  soon  turn  from  the  paper  that 
with  him  since  1930,  and  to  his  own  economized  by  reducing  reader  interest 
newspaiier  organization  which  had  per-  or  value.  Standards  must  be  main- 
mitted  him  ample  time  in  the  service  of  tained. 

I.  C.  M.  A.  and  in  the  preparation  of  Commenting  that  wirephotos  are 
data  for  the  newspaper  code  negotia-  still  in  a  stage  too  early  for  permanent 
tions,  and  earnestly  urged  that  the  asso-  verdict  as  to  the  value  of  the  process 
ciation  continue  the  work  with  the  same  for  circulation,  Frank  J.  Clancy,  Buffalo 
fervor.  Courier-Express,  said  that  the  principal 

rising  vote  of  thanks  was  extended  objection  to  date  to  the  service  lias  bwn 
Mr.  Stodghill  at  the  request  of  Presi-  that  many  pictures  transmitted  by  wire 
dent  Newell.  liave  had  insufficient  news  value.  This 

The  annual  honor  of  raising  the  <ondition,  he  believed,  had  been  taken 
I.  C.  M.  A.  bannw  from  the  hotel  roof  »«  hand  by  the  Associated  Press  man- 
was  awarded  to  David  H.  Smith,  Port-  agement.  Wirephoto,  he  pointed  out, 
loud  Oregon  Journal,  as  the  member  is  only  a  vehicle,  and  is  not  a  means  of 
who  had  traveled  farthest  to  the  con-  producing  pictures,  any  more  than  a 
vention,  and  to  Harold  C.  Hult,  St.  typesetting  machine  is  a  means  of  pro- 
Joseph  (Mo.)  News-Press  and  Ga-  ducing  news  stories.  What  wirephoto 


zeitc,  youngest  circulation  manager  pres-  will  do  for  its  users  depends  almost 


ent.  Mr.  Hult  admitted  his  26  years.  entirely  on  the  quality  of  pictures  fur- 


The  technique  of  increasing  prices 


was  the  subject  of  the  opening  sympo¬ 
sium  of  shop  topics. 


“Before  wirephoto,”  he  commented, 
“photographers  were  paid  for  pictures 


rates  come  chiefly  from  remote  sec-  nothing  for  pictures  sent  by 


tiations  and  the  handling  of  othrt 
dealings  with  these  crafts  is  reqirirint? 

so  much  time  that  the  publishers  ha^t  _ 

jointly  hired  a  man  to  act  as  thtrf  where 
representative  on  all  union  matters.  /a\'E  I 
■in  our  city,  racketeering  was  starttf^  O'nron 
by  our  city  government  in  rotten  pol,.! 
tics,  and  permeated  through  the  polk,  Sish’ 
force  and  courts  and  a  fertile  field  nijf  .  ,  ,  n 
left  for  racketeer  unionization  whktt  opei 

intrk  rru^rrivi*  ^ 


David  H.  Smith  (left)  circulation  man¬ 
ager,  Portland  Oregon  Journal,  I.  C.  M. 
A.  delegate  who  travelled  farthest  to 
the  meeting  and  Harold  C.  Huh,  young¬ 
est  circulation  manager  present  who 
was  from  the  Sf.  Joseph  (Mo.)  News- 
Press.  They  received  the  honor  of 
raising  the  1.  C.  M.  A.  flag  over  the 
hotel. 


‘Losses  in  circulation  due  to  higher  service.  Now 


tions,”  declared  George  Schmid,  Battle  .^H's  creates  a  lack  of  enthusiasm 

Creek  (Mich.)  Enquirer  and  Nezvs,  their  part,  a  condition  which  might 
“and  as  advertisers  are  largely  interested  he  remedied  at  a  comparatively  small 
in  the  purchasing  power  of  immediate 

trading  areas  they  are  not  much  con-  The  Courier-Express  has  had  a  satis- 
cemed  with  this  loss.”  factory  experience,  he  said.  “For  the 

Success  in  raising  rates  is  easier,  he  five  months  before  wirephoto,  our  av- 
said,  with  co-operation  between  the  erage  daily  increase  over  the  same  pe- 
local  newspapers  themselves  and  their  riod  of  the  previous  year  was  8,107 
advertisers,  but  a  newspaper  which  must  copies.  In  the  first  five  months  of  wire- 
raise  rates  and  cannot  attain  an  agree-  photo  operation,  this  average  increase 
ment  with  competitors,  can  do  so  with  rose  to  9,589  copies — an  improvement 
a  minimum  loss  of  circulation.  of  1,482  copies  a  day,  or  more  than  1 

The  Enquirer  and  News  and  its  local  per  cent  of  our  total.  The  showing  is 
competitor,  he  said,  last  January  decided  really  better  than  that.” 
to  raise  rates  to  rural  subscribers  and  Communal  promotion  activities  of  the 
on  motor  routes,  ^th  of  which  were  Cape  Girardeau  (Mo.)  Southeast  Mis- 
below  rates  charged  to  other  sub-  sourian,  famous  for  variety  and  inten- 
scribers.  The  circulation  was  held  in  sity  through  the_  Middle  West,  were 
large  part,  and  the  Enquirer  and  News  described  by  Alvin  Macke,  circulation 
saved  substantially  by  substituting  manager  of  that  _  newspaper.  Mr. 
R.  F.  D.  wherever  possible  for  motor  Macke's  brief  outline  of  the  paper’s 

delivery.  Other  newspapers  in  Michi-  manifold  contacts  with  the  life  in  the 

gan  soon  followed  suit,  he  said,  and  city  and  environs  held  the  convention 

the  Enquirer  and  News  now  has  the  for  more  than  half  an  hour,  and  can- 

largest  circulation  in  its  history.  not  be  adequately  treated  in  this  repwrt. 

Cooperation  between  compietitors  to  They  will  be  published  substantially  in 
obtain  the  revenue  that  the  circulation  full  in  the  next  issue, 
department  should  produce  was  advised  Asking  the  question — “Our  program 
in  a  paper  prepared  by  C.  B.  McCauley,  for  newspapier  boys — is  it  purely  com- 
Tulsa  (Okla.)  Tribune,  who  was  not  mercial?”  Rex  Fisher,  East  St.  Louis 
present.  (HI  )  Journal,  left  it  unanswered,  but 

A  detailed  description  of  the  pro-  his  suggestions  were  distinctly  in  favor 
cedure  followed  by  the  two  Ottawa  of  a  negative  solution. 

(Out.)  newspapiers  in  their  first  price  “I  believe  that  the  very  nature  of  our 
increase  in  20  years,  in  a  paper  by  T.  program  for  newspaper  boys  occupies 
V.  Armstrong,  manager  of  the  Ottawa  the  chaotic  teen  age  with  an  oppiortunity 
Newspaper  Subscription  Bureau,  main-  for  the  boys  to  be  gainfully  employed 
tained  jointly  by  the  Journal  and  the  and  at  the  same  time  test  the  abilities 
Citisen.  The  paper  was  read  by  Jo-  and  aptitudes  that  help  him  choose  the 
seph  Feherenbach,  Kitchener  (Ont.)  field  of  work  he  is  best  fitted  to  follow,” 


developed  into  coercive  sluBgimci"  '  , 


said  Mr.  Fisher.  “From  the  first  day  the 
boy  enters  our  service,  he  is  guided 
and  instructed  by  competent  men  who 
measure  his  ability  to  accept  responsi¬ 
bility  and  conduct  the  affairs  pertaining 
to  his  work  in  a  business-like  manner. 
Today  we  do  not  claim  that  a  boy  in 
newspaper  service  merely  gets  expe¬ 
rience;  we  know  that  he  receives  train¬ 
ing  that  gives  him  the  benefit  of  expe¬ 
rience  of  men  who  have  been  long 
active  in  business  life.  We  are  willing 
to,  and  do,  accept  a  mediocre  boy  and 
train  him  for  the  part  he  is  to  play. 
Granted  that  a  boy  is  benefitted  by  the 
business  training,  perhaps  we  should 
consider  whether  we  are  doing  anything 
to  safeguard  and  strengthen  his  charac¬ 
ter.  If  we  have  nothing  but  a  commer¬ 
cial  interest  in  the  boy,  certainly  we 
would  give  little  or  no  thought  to  this 
side  of  his  development.  For  example, 
we  urge  the  boy  to  save  a  part  of  the 
money  he  earns.  We  do  not  knowingly 
permit  him  to  use  his  newspaper  route 
earnings  to  pay  for  indulgence  in  habits 
unbecoming  to  a  boy  of  his  agq.  We 
endeavor  to  teach  him  the  importance 
of  being  clean  in  mind  and  body.  We 
want  him  to  know  the  good  of  being 
kind  and  the  value  of  friendliness.  We 
encourage  our  boys  to  complete  their 
education  as  nearly  as  they  can,  and 
many  boys  have  been  kept  in  school  by 
advice  and  co-operation  from  their  su¬ 
periors  in  the  circulation  department. 
In  addition  to  training  and  character 
building  values,  the  newspaper  route 
provides  work  for  the  boy,  just  plain 
work.  And  work,  so  long  as  it  is  not 
drudgery,  and  not  harmful  to  the  boy, 
is  good  for  him.” 

Winnipeg  (Man.)  newspapers  have 
maintained  a  rate  of  25  cents  a  week, 
without  Sunday  editions,  for  14  unin¬ 
terrupted  years,  J.  D.  CEameron,  IV in- 
nipeg  Free  Press,  told  the  convention, 
and  have  kept  it  throughout  the  depres¬ 
sion,  losing  no  more  circulation  in  their 
essentially  agricultural  regions  than  did 
newspapers  which  decreased  their  sub¬ 
scription  prices.  Like  the  previous 
Canadian  example  advanced  by  Mr. 
Armstrong  of  the  Ottawa  newspapers, 
this  success  depended  largely  upon  the 
complete  and  unsuspicious  co-operation 
of  the  competing  Winnipeg  dailies  over 
the  long  period,  he  said,  and  the  un¬ 
ceasing  interest  of  carriers  in  canvass¬ 
ing  their  routes  and  maintaining  ade¬ 
quate  earnings. 

“Unions  and  Unionization  during 
1934”  was  discussed  by  Clem  O’Rourke, 
Clez'eland  Press. 

“We  in  Cleveland  feel  that  our  city 
has  had  more  than  its  share  of  union¬ 
ization  during  the  past  year  or  two,” 
he  said.  “Cleveland  newspapers  now 
have  contracts  with  eight  different 
unions  and  some  of  their  employes  are 
already  members  of  two  others.  Nego- 


bombings,  window  smashings,  proptrt)  ‘  Ln  in 
defacing  and  even  murder.  Such  a  con. i  re*^sub 

dition  is  not  good  for  organized  liw:  i^taiiiino 
any  more  than  for  the  city  itself,  hsii  ‘"^te 
business  prospects  nor  the  indiddai.  nwork 
worker  and  citizen.  When  it  is  fimlhi  nioi 

an  accepted  fact  by  both  employers  aadj  loc 

employes  that  each  needs  the  other  ini  ,^adve 
this  existence,  it  will  be  recognized  that F  'Twspap 
any  effort  of  one  to  even  hinder  thti 
other  will  be  a  boomerang.”  j  '^rtisi 

“Selling  the  Idea  of  the  Business  oil  out 
Carrying  Papers”  was  the  topic  oil  .^gthaii 
Lloyd  C.  Smith,  Kansas  City  (Kaa))  Vhv 
Kansan,  who  has  devoted  many  yeani  juse’pi 
and  words  to  the  objectives  of  the  ne»s-[  ^bout  tl 
paper  boy  welfare  committee.  j 

“One  basic  ’principle  of  salesmanship  t  m  pron 
requires  that  if  you  are  going  to  sdl.t  ,3,1^  ni 
you  must  have  something  to  sell,”  he)  the  job 
said.  “This  means  that  if  you  are  go- 1  but  the 
ing  to  sell  the  newspaper  boy  on  the)  trail 
idea  that  he  is  in  the  btesiness  of  carry-  ■  re 
ing  papers,  if  you  are  going  to  sell  Insj  p,pe’r  p 
parents  and  the  general  public  on  thist  jJore  b 
idea,  you  must  really  have  the  boy  ini  itss  by 
the  business  of  carrying  papers.  If  yont  publish! 
w  ant  the  boy  to  work  simply  as  a  paper  f  Ijvt-ner’s 
carrier,  a  delivery  boy,  you  ned  do  p  lisher  c 
nothing  to  convince  his  parents  that  he  t  b  1^ 
is  a  business  man,  that  his  main  jobt  t’jking 
is  to  sell,  and  that  he  should  conduct!  promot 
his  business  according  to  business  prin-  naessa 
ciples.”  ■  but  as 

Coincident  views  on  the  progress  oi  (  operatic 
the  federal  child  labor  amendment  were ;  by  cap 
presented  in  papers  by  E.  S.  Dobson,!  aries  c 
Brooklyn  Times-Union  and  Don  Davis,  publish 
Birmingham  Nezes  and  Age-HtnM.  "educa 
Both  submitted  histories  of  the  amend-  someth 
ment  and  its  fate  at  the  hands  of  state  telling 
legislatures,  and  both  expressed  the  newsp; 
view  that  continued  vigilance  was  neces-  of  the 
sary  to  keep  the  amendment  from  en-  ushe? 
actment. 

Audit  Bureau  of  Circulations  prob- 
lems  occupied  much  of  the  concluding  , 
session  Thursday.  President  Newell  | 
read  and  commented  upon  the  report  d  J 
his  committee,  which  was  also  discussed  i 
by  Mr.  Stcxighill  and  Paul  Thomson  ■ 

Nezo  Orleans  Item  - Tribune.  Mr  ' 
Stcxighill  intimated  that  he  is  not  a  can-  • 

(iidate  for  re-election  as  an  A.  B.  C 
director,  after  five  years’  service. 

W.  J.  Little  and  Joseph  R.  Taylor,  j 
both  past  presidents,  were  elected  Ici' 
honorary  life  membership.  A  resolutkn 
of  congratulation  was  sent  to  Joe  M  (j 
Bunting,  upon  his  advancement  from  li 
circulation  manager  to  general  manage  ! 
of  the  Bloomington  Pantograph,  and  1; 


letters  of  sympathy  were  addressed  to  | 
Dan  Hanlon,  St.  Louis  Post-Dispatek. , 
and  Karl  Hall,  Boston  Herald-Traveler 
both  reported  absent  because  of  illness 


GUILD  BANS  AGREEMENT 


N.  Y.  General  Meeting  Against  Pro- ) 
posed  Pact  Offered  by  Daily  Newt  ] 

A  general  meeting  of  the  Newspaper «; 
Guild  of  New  York  at  the  Hotel  .Astor'l 
June  19,  turned  down  a  proposed  agree 
ment  between  the  New  York  DaHy  | 


Nezvs  and  its  employes  by  a  vote  oty 


116  to  69. 


A  resolution  was  also  adopted  pro-j. 
viding  for  approval  of  the  agreement^ 
if  the  words  “by  commission  of  „ 
Newspaper  Guild  of  New  York”  bein-^ 
eluded,  and  if  negotiations  are  conduc^i 
in  accordance  with  the  guild  constitn-  ; 
tion.  _  ■ 

The  agreement,  as  reported  previously,  li  ^ 
was  offered  by  the  News  management,  j, 

It  provided  for  continuance  of  the  fiv^[  jj 
day  week  and  a  $15  minimum  for  copy  ^ 
boys.  The  News  unit  voted  to  accept? 
the  agreement,  but  the  guild’s  \Vi 

sentative  assembly  turned  it  down,  aMj 
referred  it  to  a  general  meeting,  ‘'f 
was  said  by  the  opposition  that  tbc; 
News  agreement  fostered  a  company? 
union.  | 
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Where  Are  All  the  “First'’  Ads? 

OSE  bit  of  evidence  that  newspaper 
promotion  is  growing  up  is  the  di- 
ijijishing  number  of  ‘‘tirst’  ads  and 
leadership”  ads.  It  wasn't  long  ago 
(jat  a  newspaper  never,  well,  hardly 
eser,  opened  its  promotion  mouth  unless 
ii  was  to  shout  “tirst  in  linage”  or  "lead¬ 
ership  in  circulation.”  Now  the  ads  are 
3»re  subtle,  more  intriguing,  more  en¬ 
tertaining,  more  informative.  There  is 
a  greater  respect  for  appearance,  for 
art  work,  for  typograj^iy.  The  ads  may 
list  more  l)Ut  they  are  worth  more, 
flify  look  at  the  newspaper  more  with 
the  advertiser’s  eyes  and  less  with  the 
lewspapers  eyes.  They  analyze  the 
newspaper  and  tell  why  it  is  worth  the 
idiertiser  s  attention.  And  even  the  out 
and  out  "tirst”  ads  are  more  interest¬ 
ing  than  they  used  to  tx;. 

Why  has  this  happened?  Partly  be¬ 
cause  promotion  managers  know  more 
about  their  jobs  than  they  did  (ten  or 
liiteen  years  ago,  remember,  there  was 
no  promotion  to  speak  of).  Partly  be¬ 
cause  newspaper  promotion  is  no  longer 
the  job  of  one  man  who  did  everything, 
but  the  job  of  a  department  consisting 
oi  trained  copywriters,  artists,  layout 
men,  researchers.  Partly  because  news¬ 
paper  promotion  is  being  done  more  and 
more  by  promotion  men  and  less  and 
less  by  editors,  advertising  managers, 
publishers,  circulation  managers,  the 
owner’s  son,  the  assistant  to  the  pub¬ 
lisher  or  the  publisher’s  daughter.  Part¬ 
ly  because  publishers  themselves  are 
t^ing  a  more  intelligent  attitude  toward 
promotion  and  regarding  it  not  as  a 
necessary  evil  and  unfortunate  expense 
but  as  a  very  essential  part  of  their 
operation  and  one  that  should  be  handled 
by  capable  men  who  are  paid  the  sal¬ 
aries  of  capable  men.  Partly  be^causc 
publishers  themselves  have  been 
"educated”  to  using  copy  that  means 
something  to  space  buyers  instead  of 
telling  other  publishers  how  big  their 
newspapers  are.  And  partly  because 
of  the  incentive  of  the  Editor  &  Pi'B- 
USHER  Promotion  Awards. 

♦  ♦  * 

Milwaukee’*  Damm 

FEW’  newspapers  have  a  greater  hold 
on  their  communities  than  the  Mil¬ 
waukee  Journal,  b'ew  newspapers  have 
such  a  large  variety  of  activities  for 
their  readers  or  do 
so  much  to  bind 
them  together  into  a 
large,  active  family. 
Clubs  for  children, 
clubs  and  club- 
rooms  for  women, 
reading  rooms,  ex¬ 
hibits,  libraries,  out¬ 
ings,  picnics,  con¬ 
tests,  lectures  tour¬ 
ists’  clubs,  radio 
broadcasting  —  this 
isn’t  supixised  to  lie 
an  accurate  or  com¬ 
plete  list  of  the  journal’s  sound  service 
activities,  but  it  does  indicate  the  kind 
of  things  it  goes  in  for  and  the 
way  it  ties  its  readers  to  itself. 
More  than  any  metroiiolitan  newsjia- 
per  we  know  of,  the  Journal  belongs 
to  its  readers,  and  its  readers  belong 
to  the  Journal.  This  involves  a 
great  deal  of  promotion  and  a  wide 
variety  of  promotion.  Unlike  most  other 
newspajiers  that  operate  broadcasting 
stations,  the  Journal  considers  all  its 
radio  activities  as  promotion.  Its  atti¬ 
tude  is  that,  in  a  broad  sense,  station 
W'TMJ  is  maintained  to  promote  the 
paper,  and  therefore  all  its  broadcast¬ 
ing  is  liandled  by  the  promotion  depart¬ 
ment  under  the  direction  of  Walter  J. 
Damm,  promotion  manager.  There  are 
76  people  in  Uamm’s  department,  and  6.S 
of  these  are  engaged  in  the  radio  activi¬ 
ties  of  the  newspaper.  The  remaining 
11  do  the  straight  promotion  and  re¬ 
search  work,  and  5  of  the  11  are  copy¬ 
writers.  Nobody,  therefore,  will  dispute 
W’alter  Damm’s  claim  of  having  the 
largest  promotion  department  in  the 
country.  It  is  a  well  organized  and 
Well  directed  department.  The  out  and 
out  promotion,  as  most  newspapers  un- 


WaLTER  j.  DAM^ 


elerstand  it,  is  handled  by  C.  R.  Coulee, 
who  serves  under  Damm  with  the  title 
of  manager  of  Business  Service. 

Damm  s  own  time  is  taken  up  largely 
with  the  radio  work,  and  he  has  been 
active  in  national  radio  circles,  making 
many  trips  here  and  there,  addressing 
meetings,  trying  to  get  legislation  passed 
in  Washington,  organizing  groups.  How¬ 
ever,  things  are  (juieter  and  steadier  on 
the  radio  front  now,  and  life  for  Walter 
Damm  isn’t  as  e.xciting  as  it  was  a  few 
years  ago  when  the  present  giant  was 
still  a  troublesome  infant. 

Damm  has  been  with  the  Milwaukee 
Journal  for  2U  years,  serving  various 
terms  in  classified  work,  as  assistant  to 
the  advertising  manager,  as  manager  oi 
the  merchandising  and  research  depart¬ 
ment.  He  has  had  his  present  title  of 
promotion  manager  for  9  years. 

It  was  while  he  was  manager  of  mer- 
cl'.andising  and  research  that  he  first 
gained  considerable  recognition  for  his 
■'Consumer  -■Xnalysis,”  which  has  since 
become  an  annual  affair.  It  was  not 
c.nly  one  of  the  earliest  analyses  of  its 
kind,  but  is  also  still  accepted  as  one 
of  the  best.  Starting  at  a  time  when 
consumer  surveys  were  comparatively  j 
new,  it  set  a  high  standard  for  complete¬ 
ness  and  reliability.  Each  year  it  deter¬ 
mines,  by  means  of  a  questionnaire 
addressed  to  the  housewives  of  Milwau¬ 
kee,  what  they  buy,  what  they  pay,  what 
brands,  sizes,  etc.,  etc.,  they  prefer.  To 
assure  large  returns  on  the  question¬ 
naire,  the  Journal  offers  each  signer  a 
liasket  filled  with  groceries  and  other 
household  products.  The  result  is  a 
lengthy  report  that  advertisers  consult 
eagerly  because  it  takes  most  of  the 
guess  work  out  of  the  Milwaukee  mar¬ 
ket.  Usually  the  tabulation  is  based  on 
5,000  completed  questionnaires,  and  the 
annual  cost  is  about  $8,000. 

•Another  job  that  Damm  is  proud  of 
is  his  radio  analysis  called  "Listening 
Habits  of  Greater  Milwaukee.” 

Walter  Damm  is  42  years  old,  was 
born  in  Milwaukee,  is  married,  has 
no  children.  His  wife  is  his  pal,  and 
he  frequently  takes  her  with  him  on  his 
many  trips.  He  has  strong  social  lean¬ 
ings.  likes  a  good  time,  is  quite  a  figure 
in  his  home  town,  prefers  old  fashioneds, 
doesn’t  care  much  for  books,  never  went 
to  college,  likes  German  cooking,  cheese 
crackers,  and  broiled  steaks  that  are 
two  inches  thick,  plays  a  good  hand 
of  Iiridge  and  loses  patience  easily  with 
those  who  play  poorly,  is  quite  a  boy  on 
the  links.  He  dislikes  advertisers  who 
want  free  merchandising  services,  and 
he  would  like  to  lead  a  movement  to 
make  newspapers  offer  merchandising 
help  only  when  the  advertiser  pays  for 
it.  His  biggest  hobby  is  photography. 
*  *  • 

Vermont 

TO  bid  for  some  summer  advertising 
to  the  summer  vacationists  in  Ver¬ 
mont,  si.x  allied  newspajiers  of  that 
state  address  their 
joint  story  t  f) 
space  buyers 
through  trade  pa¬ 
pers.  What  if  the 
copy  is  a  little  e.x- 
aggerated?  (“You 
can  sell  in  A’^ermont 
this  Summer  .  .  . 
Because  almost 
everybody  who  is 
anylMjdy  will  be 
here,  as  usual.” ) 


The  inviting  photo¬ 
graphs  will  make 
many  a  space-buyer  itch  to  be  in  Ver¬ 
mont.  He  may  not  decide  to  put  any 
money  in  the  Vermont  dailies  but  he 
may  send  his  family  and  himself  to 
Vermont  for  the  summer. 

«  * 

A  Good  M>n 

IF  you  want  a  good  promotion  or  re¬ 
search  man.  or  if  you  are  one  and 
want  a  job,  write  to  John  Koepf,  pro¬ 
motion  manager  of  the  Cincinnati  Post 
and  director  of  the  N.  N.  P.  A.  Employ¬ 
ment  Service  Bureau.  There  is  no  fee 
and  it’s  all  in  the  strictest  confidence. 

•Allen  French. 


WHO  BUYS  YOUR 
SHAVING  CREAM? 


Can  You  Answer  These  Questions? 

1.  What  population  characteristics  are  of  primary  importance  in 
the  sale  of  shaving  cream? 

2.  What  is  the  per  capita  consumption  of  shaving  cream  for 
Greater  Cleveland?  For  each  county  of  the  Compact  Cleveland 
Market? 

3.  How  much  shaving  cream  can  be  sold  in  Greater  Cleveland? 
In  the  Compact  Cleveland  Market? 

4.  What  percentage  of  shaving  cream  is  sold  in  the  cities  (10,000 
or  over)  of  the  Compact  Cleveland  Market? 

5.  Are  there  more  drug  outlets  in  Greater  Cleveland  than  in  the 
balance  of  the  Compact  Cleveland  Market? 

6.  Do  you  know  how  many  shavers  there  are  in  Greater  Cleveland? 
In  the  Compact  Cleveland  Market? 

7.  Will  cities  of  equal  size  buy  equal  amounts  of  shaving  cream? 

8.  Do  you  know  the  potential  shaving  cream  volume  for  your 
wholesalers’  sales  territory  in  the  Compact  Cleveland  Market? 
This  Information  might  be  the  means  of  persuading  wholesalers 
to  stock  your  brand  or  increase  the  sales  efforts  they  are  putting 
forth  on  your  product. 

fVe  will  be  glad  to  place  this  information  in  your  hands,  if  you  will  write 
for  it.  Address  the  Market  Survey  Department  of  the  Cleveland  Plain  Dealer. 

CLEVELAND 
PLAIN  DEALER 


We 

Know 

f 


24 


Editor  &  Publisher  j  or  June  22,  1935 


PALMER  ADDRESSES 
CREDIT  EXECUTIVES 

A.N.P.A.  Manager  Urges  Extreme 
Vigilance  in  Changing  Times — 
Papers  Giving  Circulation  Guar¬ 
antees  Dwindling 

{Special  to  Editor  &  Publishes) 
Pittsburgh,  June  1&— One  hundred 
credit  executives  of  newspapers,  assem¬ 
bled  here  as  the  newspaper  division  of 
the  National  Association  of  Credit  Men, 
today  heard  L.  B.  Palmer,  general 
manager  of  the  American  Newspaper 
Publishers'  Association,  call  for  caution 
and  vigilance  in  the  granting  of  credit. 

“Brave  is  the  man  who  now  attempts 
to  forecast  future  business  conditions 
with  any  degree  of  conviction,”  Mr. 
Palmer  said.  “There  are  so  many 
critical  issues,  so  many  pitfalls  even 
for  seasoned  judges  of  credits  that  each 
individual  problem  must  be  weighed 
with  increasing  care. 

“With  all  the  conflicting  forces  that 
are  abroad,  some  of  which  it  seems 
certain  will  cause  radical  changes,  the 
credit  man  who  succeeds  in  maintaining 
his  high  batting  average  will  be  fortun¬ 
ate  indeed.” 

The  Wagner  Labor  Disputes  Bill,  the 
Social  Security  Bill  and  the  Revised 
Agricultural  Adjustment  Administra¬ 
tion  Amendments  he  then  cited  as  but 
a  few  of  many  pending  measures  which 
pres^e  the  necessity  for  the  newspaper 
publisher,  and  no  less  the  newspaper 
credit  manager,  to  seek  new  formulae 
in  his  business. 

“Danger  signals  are  flying,  and  means 
of  safety  must  be  sought,”  he  declared. 
“Perhaps  the  best  protection  against  the 
unknown  or  the  uncertain  may  be  a 
shortening  of  credits,  an  increase  in 
cash  discounts,  or  consultation  with  the 
oracle.” 

At  one  point  Mr.  Palmer  digressed 
to  note  with  gratitude  a  statement  is¬ 
sued  by  Secretary  Wallace  the  day  be¬ 
fore  announcing  that  the  pending  Agri¬ 
cultural  Adjustments  Bill  will  not  affect 
advertising  or  the  price  of  newsprint. 
Amendments  will  be  offered  to  the  Sec- 
reta^,  he  told  the  group,  which  will 
specifically  provide  the  non-regulation  of 
advertising  and  exemption  of  news¬ 
print  from  processing  taxes. 

Mr.  Palmer  outlined  at  length  the 
care  with  which  1,000  advertising  agen¬ 
cies  have  been  rated  by  the  .\.N.P.A., 
as  well  as  the  collection  work  which 
the  association  carries  on  for  members. 
He  explained  in  detail  how  the  associa¬ 
tion  has  constantly  worked  to  have 
agencies  improve  their  financial  struc¬ 
tures  and  maintain  better  surpluses. 

He  cited  the  value  of  the  A.N.P.A. 
40-year-old  files  on  old  debtors  and 
urged  all  credit  men  to  send  their  claims 
to  the  association. 

Specifically  proposed  was  the  mailing 
of  carbons  of  interchange  credit  cor¬ 
respondence  between  newspaper  credit 
men  to  the  A.N.P.A.  offices  in  exchange 
for  the  association’s  monthly  bulletin. 

Mr.  Palmer  revealed  that  only  50 
members  now  are  checking  the  associa¬ 
tion's  monthly  list  of  approved  agencies 
and  returning  them  to  the  association. 
He  urged  all  to  do  so  and  cited  the  ex- 
perieiKe  of  the  association  that  agency 
failures  are  generally  preceded  only  six 
months  by  passing  of  cash  discounts. 

He  expressed  his  willingness  to  con¬ 
form  to  a  suggestion  from  the  floor 
that  a  notice  in  red  be  placed  on  these 
reports,  so  that  they  would  reach  the 
credit  executive  who  should  properly 
execute  and  return  them. 

The  form  developed  for  accepting  of 
transferred  contracts  was  recommended 
as  available  from  the  association’s  head¬ 
quarters,  and  the  credit  managers  were 
advised  to  accept  no  such  transferred 
contracts  on  any  other  basis  because  the 
involved  question  of  the  awarding  of 
rebates  which  will  arise. 

A  decrease  of  from  225  in  1933  to  119  in 
1935  of  newspapers  which  will  accept 
guaranteed  circulation  contracts  was 
cited.  Three  hundred  and  forty  papers 
were  polled  both  years,  the  speaker 
said. 

.Mien  Selby,  manager  of  credits  and 


collections,  Chicago  Daily  Nnvs,  was 
elected  chairman  of  the  group,  succeed¬ 
ing  V.  D.  Stuart,  Oaklattd  (Cal.) 
T  ribune. 

Discussions  were  also  led  by  Charles 
.\.  Colton,  credit  manager,  Boston 
Transcript;  Mr,  Selby,  Mr.  Stuart, 
Kenneth  S.  Thomson,  executive  secre¬ 
tary,  Oakland  .\ssociation  of  Credit 
.Men;  James  McGovern,  manager  classi¬ 
fied  advertising,  Pittsburgh  Press,  and 
D.  W.  Armstrong,  cr^it  manager, 
Rochester  (N.  Y.)  Demoerat  and 

Chronicle. 


DISMISSAL  MOVED  IN 
CONTEMPT  CASE 

Proceedings  Continued  in  Citation 

Against  Two  Washington  Herald 
Reporters  and  Editors  Growing 
Out  of  Murder  Verdict  Story 

By  James  J.  Butler 

(Editor  &  Publisher  Cctrrespondent) 

Washington,  D.  C.,  June  19 — Con¬ 
tempt  of  court  proceedings  against  two 
reporters  and  two  editors  of  the  If'ash- 
ington  Herald, 
and  against  Amer¬ 
ican  Newspapers, 

Inc.,  publishing 
corporation,  have 
been  continued  by 
the  Rockville, 

Md.,  court  until 
June  26,  because 
the  presiding 
judges  are  busy 
elsewhere. 

Service  was  ob¬ 
tained  upon  the 
two  reporters — 

Pat  Frank  and  Helcesox 

David  Lee  —  but 

not  upon  their  co-resixindent  chiefs. 
Michael  W.  Flynn,  managing  editor, 
and  Ray  Helgeson,  city  editor. 

The  actions  grew  out  of  publication 
in  the  Herald  of  a  news  story  to  the 
effect  that  John  Martin  Boland  had 
lieen  found  guilty  by  the  three- judge 
court  of  conspiracy  to  commit  murder. 
The  story  appeared  before  the  judges 
handed  down  their  verdict  (which  was. 
as  the  paper  .stated,  “guilty”),  and 
while  the  trial  of  another  alleged  con¬ 
spirator  was  in  progress.  This  the 
court  stated  in  its  citation,  embarrassed 
and  obstructed  the  administration  of 
justice.  The  trial  of  the  second  defen- 
dent  ended  with  a  hung  jury. 

In  a  formal  answer,  attorneys  for  the 
two  reporters  moved  dismissal  of  the 
citation  on  the  ground  that  it  was  not  in 
proper  form  and  did  not  constitute  a 
legal  charge. 

A  special  appearance  on  behalf  of 
American  New.spapers,  Inc.,  was  made 
in  view  of  a  misnomer  by  which  “The 
.\merican  Newspapers  Incorporated” 
was  named  in  the  citation. 

.Attorney  Elisha  Hanson's  petition 
asking  dismissal  of  the  complaint  states, 
ill  part : 

“American  New.spapers,  Inc.,  know.s 
of  no  corporation  known  as  The  .Amer¬ 
ican  Newspapers  Incorporated,  although 


Philadelphia  RECORD 
Daily  Circulation 


in  the  Third  Market 


tlierc  may  be  such  a  corporation,  and 
while  -American  Newspapers,  Inc.,  has 
not  been  cited  by  this  Honorable  Qiurt 
in  the  above  entitled  proceedings  or 
served  with  any  papers  therein,  never¬ 
theless,  as  a  part  of  this,  its  special 
appearance,  it  respectfully  makes  this 
additional  further  .statement: 

“If  said  citation  was  intended  for 
-American  Newspajxjrs,  Iik.,  then  .Ameri¬ 
can  Newspapers, Inc., respectfully  shows: 

“(a)  The  court’s  order  is  vague,  in¬ 
definite  and  uncertain  as  to  the  parties 
referred  to. 

“(b)  The  court’s  order  is  vague,  in¬ 
definite  and  uncertain  as  to  what  reports 
it  refers  to. 

“(c)  The  court’s  order  is  vague,  in¬ 
definite  and  uncertain  as  to  the  particu¬ 
lar  cause  in  which  said  order  alleges 
that  the  court  has  been  embarrassed. 

“(d)  The  court’s  order  is  vague,  in¬ 
definite  and  uncertain  as  to  the  particu¬ 
lar  cause  in  which  the  court  alleges  the 
administration  of  justice  has  been  ob¬ 
structed. 

“Further.  -American  Newspapers.  Inc., 
respectfully  states  that  if  it  were  the 
jarty  intended  in  the  citation,  it  now 


honorable  court,  and  that  if,  by  u, 
publication,  it  has  enibarrasseci  this 
honorable  court  and  thereby  obstruett,; 
the  administration  of  justice  by  thi, 
boiHirable  court,  it  is  ready  and  wiHj^ 
to  make  apology  therefor  both  to  thi* 
honorable  court  and  by  publication. 


IIROAD 

FLA 


Totsl  ior 

Nstworki 

Msy. 


ALL  PAPERS  AFFECTED 


Newsboys  Demands  Not  Directed! 
Against  Plain  Dealer  Alone 


-A  news  disiiatch  appearing  on  pagefJfi 
>f  EimoR  &  Publisher  for  June  ijj! 


Pat  Frank 


David  I-ee 

wishes  to  inform  this  honorable  court 
that  it  has  neither  the  desire  nor  t’ne 
intention,  nor  has  it  ever  had  such  de¬ 
sire  or  intention,  to  obstruct  the  admin¬ 
istration  of  justice  in  this  honorable 
court  in  any  particular  cause  or  in  any 
cause  whatsoever  [lending  before  this 


relating  to  an  agreement  recently  cob- 
eluded  lictween  the  Cleveland  publish^ 
and  the  newsboys  union,  proves  to  havt 
l>een  at  variance  with  the  facts. 

The  three  Cleveland  newspapers,  th(l 
-Veruj,  the  Plain  Dealer  and  the  Prett] 
and  not  alone  the  Plain  Dealer  as  im-i 
plied  in  the  article,  participated  in  the] 
recent  negotiations  which  terminated  is 
a  two-year  contract,  signed  bv  the  three] 
newsiiapers  and  the  union  June  7.  Thel 
contract  is  openable  only  as  to  vi-ages.! 
hours  and  designated  corner  locations  at  I 
the  end  of  one  year. 

“The  statement  in  the  article  that  a 
strike  of  Plain  Dealer  newsboys  was' 
scheduled  for  June  10  is  news  to  the] 
publishers  and  certainly  was  not  a  fac¬ 
tor  in  the  agreement  which  was  con-: 
chided,  as  implied  in  the  article,"  a  pob- 
lisher's  spokesman  said.  “.At  no  tine 
during  the  negotiations  was  a  strike 
threatened.  On  the  contrary,  both  the 
newspapers  and  the  union  expressed  a 
desire  to  avoid  a  strike  or  lockout. 

“The  contract  did  not  increase  the 
profit  per  hundred  papers  to  newsboys 
on  either  daily  or  Sunday  newspapers, 
as  stated  in  the  article.  Rates  were 
not  changed  from  last  year.  The  mini¬ 
mum  weekly  guarantee  for  full-time 
newspaper  sellers  was  increased  iron 
$15  to  $16,  and  not  $16.50  as  stated  in 
the  article.” 
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ARTWORK  EXEMPT  FROM  TAX 

.A  ruling  has  been  announced,  exempt 
ing  commercial  artwork  from  the  Illi¬ 
nois  occupational  tax. 


DRY  MATS 


For  clean  halftone  work  and  heavy  solids 
— in  fact,  for  good  reproduction  of  all 
kinds  of  screens,  line  work,  and  type 
matter — use  FLEX  Dry  Mats. 
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FLEX  MATS  mold  with  minimum  pres¬ 
sure,  hence  are  easy  on  weak  slugs  and 
delicate  hairlines.  They  scorch  quickly, 
at  moderate  temperatures. 


Try  FLEX  Dry  Mats.  Samples  on  request. 
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broadcast  advance 
aATTENlNG  OUT 

Tcl*l  Nation*!  and  Columbia 

[j^orkt  Only  6.6%  Abead  of 
Hlay,  1934,  Smallest  Margin 
Yet  This  Year 

pirst  available  figures  on  broadcast 
^sing  in  May,  those  for  the  Na- 
pjnjl  and  the  Columbia  systems,  indi- 
att  that  time  sales  declined  a  trifle 
port  than  the  usual  seasonal  average. 
Tilt  total  lor  the  big  networks  was 
(d»  6.6  per  cent  higher  than  for  May, 
1934,  the  smallest  margin  shown  by  any 
potth  this  year,  hjirlier  months  had 
fjUfcd  from  14.5  to  22.6  per  cent  ahead 
of  the  corrcsi)onding  months  in  19.14. 

Compared  with  the  averages  indi- 
attd  by  figures  for  the  la.st  four  years, 
jiay  was  25.4  i)er  cent  ahead,  but  this 
ilio  was  the  smallest  percentage  yet 
tliis  year.  Since  January  the  margin 
hid  shrunk  steadily  from  40.5  i)er  cent 
to  28.2  per  cent  in  April. 

The  National  and  Columbia  totals 
jsually  account  for  something  more 
than  half  of  the  complete  broadcasting 
ajnres  reported  later  each  month  by 
the  National  Association  of  Broad¬ 
casters. 

The  following  figures  give  details. 
Talent  costs  are  not  included. 

TOTAL  NBC  AND  CBS 
(Baled  on  Reports  of  National  AdvertisiiiK 
Records) 


Ibj  . 

1935 
Dollars 
..  $3,978,968 

Pet.  of 
1934 
106.6 

E.  &P. 
Barometer 
125.4 

Awl  . 

itttb  ... 

. .  4,289,356 

114.5 

128.2 

. .  4,854,861 

120.4 

134.0 

Fdjmry  . 

. .  4,412,780 

122.6 

138.9 

JiBoanr  .. 

, . .  4,646,248 

122.3 

140.5 

NATIONAL  BROADCASTING 

Hit  . 

...  2,691,513 

108.7 

April . 

. .  2,692,073 

113.4 

.  .C.Oy^.U/J  110. .... 

COLUMBIA  BROADCASTING 


Hit  .  1,287,455  102.5 

April .  1,597,283  116.4 

Magazine  advertising,  as  measured  by 
National  Advertising  Records,  amounted 
to  $5,126,786  in  eleven  May  weeklies 
and  semi-monthlies,  and  $6,152,887  in 
some  70  monthlies  appearing  during 
May,  a  total  of  $11,279,673  for  about 
80  magazines. 

This  compares  with  April  totals  of 
$5348,567  for  the  weeklies,  and  $7,- 
015,054  for  the  monthlies  appearing  that 
month,  a  grand  total  of  $12,363,621. 

The  cumulative  total  for  the  four 
months  of  1935  is  $55,949,209  for  these 
four-score  magazines. 


GANNETT  ADDRESSES  DAIRYMEN 


New  York  Publisber  Stresses  Need  for 
Increased  Farm  Income 

{Special  to  Editor  &  Publisher) 

Syracuse,  N.  Y.,  June  19 — Frank  E. 
Gannett,  Rochester  publisher  and  head 
of  the  (iannett  chain  of  newspapers, 
stressed  the  importance  of  agricultural 
restoration  to  the  general  recovery  pic¬ 
ture  at  a  meeting  here  today  of  the 
Horae  Department  of  the  New  York 
State  Dairymen’s  League. 

“When  prices  are  balanced  so  that 
values  in  farms,  homes,  buildings  and 
other  equities  are  restored,  recovery 
»ill  come,”  he  said. 

“A  prosperous  agriculture  means  a 
prosperous  nation. 

“Enable  the  farmer  to  buy,  give  him 
income  enough  to  purchase  the  things 
he  wants  and  needs,  such  as  cars,  radios, 
furniture,  bathroom  and  plumbing  equip¬ 
ment,  electric  service,  new  machinery 
»nd  scores  of  other  products — give  the 
farmer  more  income  and  watch  the 
wheels  in  our  factories  hum.” 


AGENCY  IN  PENTHOUSE 

New  and  modern  offices  will  be 
ojiened  July  2  for  the  McCurdy  Ad¬ 
vertising  Agency,  in  a  specially  con¬ 
structed  penthouse  on  top  of  the  Key¬ 
stone  Building,  324  Fourth  Avenue, 
Pittsburgh.  New  members  of  the  staff 
ire  Fre<l  W.  Walters  as  production 
chief  and  A.  P.  McKim  as  sales  ex- 
eortive.  John  R.  McCurdy,  Jr.,  con- 
hnues  as  president  of  the  agency,  with 
Art  A.  Myers  as  art  director. 


WORCESTER  MAN  COVERED 
■SOTH  COMMENCEMENT 
{Special  to  Editor  &  Publisher) 
ORCEISTER,  Mass.,  June  18 
^  — When  five  of  the  nine  sur. 
viving  members  of  the  class  of 
1885  came  back  to  Worcester  for 
their  golden  reunion  at  Holy 
Cross  College  this  week,  they 
found  reporting  the  college  com¬ 
mencement  exercises  the  same 
man  who  had  chronicled  the 
news  of  their  own  graduation  50 
years  ago. 

He  is  William  J.  Larkin,  city 
editor,  Worcester  Evening  Post, 
who  personally  covered  the  com¬ 
mencement  for  the  fiftieth  time, 
reporting  the  address  by  the 
Apostolic  Delegate,  Most  Rev¬ 
erend  Amleto  Giovanni  Cico- 
gnani,  and  the  awarding  of  de¬ 
grees  by  Governor  Curley. 

Mr.  Larkin  is  also  secretary  of 
the  Holy  Cross  Fathers'  Asso¬ 
ciation. 


CONVICT  LABOR  OPPOSED 


Texas  Press  Objects  to  State  Compe¬ 
tition  on  Printing 
Louis  C.  Elbert,  vice-president  and 
general  manager  of  the  Galveston  News 
and  Tribune,  was  named  president  of 
the  Texas  Press  Association  at  its  an¬ 
nual  session  which  closed  in  (ialveston 
Saturday,  June  15.  He  succeeds  Sam 
C.  Holloway  of  Deport.  Other  officers 
elected  were  H.  H.  Jackson  of  Coleman, 
vice-president ;  Sam  P.  Harben  of  Rich¬ 
ardson,  secretary  (re-elected)  and  Ben 
L.  Harigel,  I.a  Grange,  treasurer  (re¬ 
elected  ) . 

The  Foard  County  News,  published  in 
Crowell,  was  announced  winner  of  the 
Belo  cup  which  was  presented  by  George 
B.  Dealey,  president  of  the  A.  H.  Belo 
Corporation,  publishers  of  the  Dallas 
Nc<ivs  and  Journal.  The  Uvalde  Ledger- 
News  was  given  honorable  mention. 

Resolutions  adopted  included  one  op¬ 
posing  legislation  which  seeks  to  con¬ 
trol  working  hours  and  conditions;  an¬ 
other  opposing  any  attempt  to  put  the 
-State  in  competition  with  the  printing 
industry  through  use  of  convict  labor ; 
another  pledging  support  to  the  Texas 
centennial  project  and  urging  that  paid 
newspaper  promotion  be  used  by  the 
centennial  ci.mmittee ;  and  another  ex¬ 
pressing  complete  confidence  in  “the 
matchless  leadership  of  President 
Roosevelt.” 


S.  G.  McCLURE  HONORED 

A  bronze  plaque  headed  “Fifty  Years 
in  Journalism”  was  presented  to  Samuel 
G.  McClure,  publisher  of  the  Santa 
Monica  (Cal.)  Outlook,  by  employes  of 
the  newspaper  at  a  dinner  in  the  Grand 
Hotel  June  7.  Another  plaque  was 
given  to  Jacob  D.  Funk,  general  man¬ 
ager  of  the  newsi>ai)er.  .Announcement 
was  made  at  the  dinner  that  a  5  per 
cent  bonus,  to  be  paid  monthly,  has  been 
authorized  for  employes  by  Mr. 
McClure. 


THE 

BEST  NEWS 
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News  of  man's  conquest 
of  nature.  News  from 
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STORE  MEN  ADVOCATE 
COPY  CENSORSHIP 

Sale*  Promotion  Division,  NRDGA, 

Declare*  Work  of  New  York 
Newspaper*  Should  Be  Copied 
Elsewhere 

A  resolution  advocating  newspaper 
censorship  of  retail  advertising  copy 
was  adopted  by  directors  of  the  Sales 
Promotion  Division  of  the  National  Re¬ 
tail  Dry  Goods  Association  at  the  con¬ 
cluding  session  of  the  mid-year  conven¬ 
tion  held  at  the  Stevens  Hotel,  Chicago, 
last  week.  The  resolution  was  intro¬ 
duced  by  Paul  E.  Murphy,  advertising 
manager  of  Frederick  Loeser  &  Co., 
Brooklyn,  chairman  of  the  division. 

The  board  of  directors,  in  another 
resolution,  voted  to  award  a  cup  an¬ 
nually  for  the  best  newspaper  advertise¬ 
ment  or  series  of  related  ads  published 
by  any  store  regardless  of  size,  affili¬ 
ated  with  N.R.D.G.A.  The  resolution 
advocating  censorship  of  retail  copy 
follows : 

“Resolved,  That  the  Sales  Promotion 
Division  endorses  the  work  of  New 
York  City  newspapers  in  protecting  the 
integrity  of  retail  advertising  through 
constructive  censorship  of  retail  copy 
and  recommends  that  newspapers  in 
other  cities  follow  suit ;  and  further¬ 


more,  that  all  other  advertising  media 
apply  this  same  philosophy  of  censor¬ 
ship  to  advertising  as  a  whole.” 

Mr.  Murphy  stressed  the  vital  bene¬ 
fits  to  retailers  from  censorship  policies 
of  New  York  newspapers,  declaring  “the 
board  of  directors  of  the  Sales  Promo¬ 
tion  Division  has  gone  on  record  as  op- 
Iiosed  to  advertising  copy  which  dis¬ 
credits  advertising  as  a  whole.” 

“Recognizing  the  tremendous  strides 
made  by  New  York  newspapers  in 
cleaning  up  retail  advertising  by  refus¬ 
ing  to  run  any  copy  which  has  the  ef¬ 
fect  of  destroying  faith  in  it,”  he  con¬ 
tinued,  “we  recommend  that  these  poli¬ 
cies  l)e  immediately  adopted  by  news- 
lepers  in  all  other  cities  and  also  ex¬ 
tended  to  the  control  of  all  forms  of  ad¬ 
vertising.” 

The  award  for  outstanding  newspaper 
advertisements  in  the  retail  field  will 
be  made  through  a  popular  ballot  of 
delegates  attending  the  annual  conven¬ 
tion  of  N.R.D.G.A. 


P.N.N.A.  MOVES  TO  PORTLAND 

The  Pacific  Northwest  Newspaper 
Association  has  moved  its  headquarters 
from  Spokane  to  Portland.  S.  R. 
Winch,  Portland  Oregon  Journal,  was 
recently  elected  president  of  the  associ¬ 
ation,  succeeding  the  late  J.  F.  Young, 
Spokane  Spokesman  Review.  E.  F. 
Bitler  is  secretary. 


★ 

OLD  -  FA  S  H  I  O  N  E  D 

SIMPLICITY 


'•  Telephone  service  in  thi.s 
I  country  is  modern.  It  leads  the 
j  world.  Yet  there  is  an  old-fash- 
'  ioned  simplicity  about  the  Bell 
System.  This  applies  to  capital 
structure  and  financial  methods 
as  well  as  to  the  nation-wide  plan 
I  of  decentralized  operation  under 
j  centralized  control, 
j  The  American  Telephone  and 
Telegraph  Company  has  only  one 
class  of  stock  and  that  stock  is 
not  watered. 

It  has  675,000  stockholders  liv- 
j  ing  in  every  corner  of  the  land. 
Their  average  holding  is  twenty- 
eight  shares.  No  individual  or 


organization  owns  as  much  as  one 
per  cent  of  the  stock.  There  are 
no  secret  reserves  or  hidden  assets. 

Tliis  structure  is  not  of  recent 
origin,  but  dates  hack  many  years 
to  tlie  early  days  of  the  telephone. 
It  has  lived  on  because  it  is  right 
and  in  the  best  interest  of  the 
public.  It  has  been  fundamental 
in  making  the  Bell  System  a  dis¬ 
tinctive  American  business. 


Research  for  the  Hell  System  is  car¬ 
ried  on  by  Hell  Laboratories.  Manu¬ 
facturing,  purchasing,  distributing  by 
Western  Electric.  Both  help  in  giving 
the  country  good,  economical  tele¬ 
phone  service. 


BELL  TELEPHONE  SYSTEM 
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OHIO  DAILY  STARTS 
“BOUQUET  CLUB” 


Daily’s  Horse  Pulling  Contest  amoL'Jd'IhrS" « | 

Something  New  in  Promotions  owners  in  recognizing  and  de«lo^ 


Notables  in  16  States  Enrolled  by 
Lancaster  Eagle — Origi¬ 
nated  by  Managing 
Editor 


horse  and  mule  power  through  better 
breeding,  feeding,  conditioning,  tram- 
ing  and  driving. 

2.  To  assist  in  building  goodwill  and 


Mt 

W 

9. 


.■\ii  unusual  club  sponsored  by  a  news- 
pajier  made  its  advent  in  Lancaster,  O., 
this  week,  with  membership  cards  being 
delivered  by  Postal  Telegraph  to  mem¬ 
bers  of  the  Daily  Ragle  "Bouquet  Club” 
in  all  parts  of  the  country. 

The  club,  originated  last  December  by 
the  paper’s  managing  editor,  Edward 
J.  Mowery,  started  off  as  a  modest  trib¬ 
ute  to  individuals  in  everj'  walk  of  life 
accredited  with  unusual  civic  achieve¬ 
ments. 

Not  long  after  the  first  "bouquet” 
made  its  appearance,  telegrams  and  let¬ 
ters  suggesting  the  eligibility  of  various 
state  and  national  "heroes”  were  re¬ 
ceived  from  readers  all  over  Ohio.  All 
such  suggestions  received  minute  atten¬ 
tion. 


lo  asst  St  m  ouiiamg  goodwill  -^lls” 
a  better  understanding  between  city  ii»i  ^tever 
country.  ’  .■*”; 

3.  To  demonstrate  the  value  oi  w  not  he 
proiter  harnessing  and  efficient  drivin*  --os’  thi 


USED  1,200  PHOTOS  IN  EDITION  I 

The  Allcntoivn  (Pa.)  Morning  Cailr  ^  lassf 
in  its  school  edition  which  appeared  I' ,“mcnt. 
June  12  with  32  pages  m  two  sections!  i  'Li  PI 
used  1,2(X)  photographs  to  record  the  of 
story  of  the  Allentown  school  systeirJ'f’j^ut  1 
The  first  page  of  the  edition  carried,  5 ,rs"  at 
a  31  picture  layout  of  the  variots. ‘i-up  fr« 
schools  of  the  city  which  surrounded  ites. 
the  history  of  .\llentown  schools.  Scat- ;  ^-Friday  i 
tered  throughout  the  edition  were  candid  iijir  Phillif 
earner^  pictures  of  the  various  school '  s  out  m 
classes  in  session  and  a  short  history  sently  we 
of  each  school.  The  edition  carried  .-Riding  a 
approximately  50,400  agate  lines  of  ad-  :r..!io!!al  w 
vertising  sold  by  the  daily's  staff.  P,  !«  wondei 
15.  Ruhe  is  editor  and  P.  \V.  Leisen-  ',:ai;nt  pul 
ring  advertising  manager.  ;  rneuiwn, 

-  Beer  adv 

HELD  JUNIOR  AVIATOR  DAY  y  by  tv 
demonstration  of  stunt  flying  was  g  collect 


*giL.  JM, 


With  organization  plans  under  way  ,  ,  -r  t  »  u  j 

this  week,  members  have  signified  their  View  of  crowd  of  more  than  8.000  whirh  attended  Chicago  Tribunes  Horse  and 
intentions  of  acting  as  critics  upon  ques-  Mule  Pulling  Contest,  June  15 

tions  of  state  and  national  scope,  and  txioUE  in  the  annals  of  metn.poli-  Legion.  A  10,0(K)  pound  elet>liant.  Judy, 
lierK^ical  polls  by  mail  wi  l  supplant  the  ^  jan  newsnapermg  was  the  Horse  was  imported  from  the  zoo.  A  white 
regular  meetings  of  the  ordinary  club. 


tan  newspapermg  was  the  Horse  was  imported  from  the  zoo.  white  witnessed  by  members  of  the  -  iht  on 


and  Mule  Pulling  Contest  conducted  by  furred  team  of  Samoyed  dogs  trailing  Times  Junior  Aviator  Squadron,  who 


\  ersatility  jiersonified  is  the  keynote  Chicago  Tribune  on  its  L(K)0-:icre  their  owner  in  an  Arctic  sled  joined  the  celebrated  “Junior  Aviator  Day”  June 

tnc  mcmbcrsnip.  lll  “iMilKncr An  rkM-.fa«V»irkn#»r4  nf  ic  ♦Ua  AJ**rw-vff 


u.e  mem^rsnip.  experimental  farm  at  Wheaton,  111., 

1  opping  the  list  of  notable  members  t  '  -c 

.  With  an  entrv  list  of  38  teams  iron 


is  President  Franklin  D.  Roosevelt, 
whose  “humanity  to  the  afflicted”  and 
“political  bravery”  won  him  a  citation : 
the  President  will  be  asked  to  assume 
honorary  presidency  of  the  club. 

J.  Edgar  Hoover  was  acclaimed  be¬ 
cause  “he  broke  the  back  of  .America’s 
kidnap  monster”;  Freddie  Bartholemew, 
Hollywood’s  juvenile  screen  star,  “ma¬ 
terially  aided  public  morale  with  his 
suiierh  performance  in  ’David  Copper- 


experimental  farm  at  Wheaton,  111.,  “pulling.”  An  old-fashioned  “yoke’  of 
June  IS.  o.xen  showed  their  skill.  And  finally 

With  an  entry  list  of  38  teams  from  25  young  men  from  the  audience  tried 
eight  states,  and  an  audience  of  8.250  to  outpull  the  heavy-weight  prize  win- 


scattered  over  the  new  cut  hayfield.  it  iiing  team.  It  was  all  good  sport. 


constituted  the  largest  horse  and  mule  Overhead  an  airplane  took  aeri.il 


l>ulling  contest  ev'er  held  In  the  United  views.  A  loudspeaker  broadcast  the  ar- 


States.  .Also  it  was  the  first  ever  con-  nouncements.  explanations,  decisions  of 


ducted  by  a  newspaper  and  may  start  Wayne  Dinsmore,  secretary  of  th 


15  at  the  Buffalo  .Airport.  Features 
of  the  program  were  a  model  glider  Current 
contest  and  a  conducted  tour  through  ;  as  cl 
the  airport  hangers.  Carroll  Kitts, 

Times  promotion  editor,  was  in  charge  ‘  rtf'**” 

-  ;'j.-trated 

10,000  AT  CHOIR  FESTIVAL  se  side  i 
.An  audience  of  10,000  j^rsons  at- r... her. 
tended  the  Second  .Annual  Choral  Fes-  Sizes  of 


an  epidemic  of  pulling  contests. 

The  St.  Louis  Globe-Democrat  is  al¬ 
ready  thinking  about  sponsoring  a  simi- 


Horse  .Association  (•{  .America  who  sup-  tival  sponsored  by  the  Pittsburgh  Pojt-r  upto  dou 


ervised  the  events  and  the  judging.  Gasettc.  June  17  at  Forlies  Field  in  ce 


Col.  Roliert  R.  McCormick,  detained  which  2.(KK)  trained  singers  comprising  [  jiia 


field.’”  Edward  J.  Reillv  was  cited  for  lai  event  for  the  National  Dairy  Coun-  at  Washington  on  official  business,  tele-  40  choirs  i>articip^ed.  The 
his  “implicit  confidence  iii  the  .American  ci''s  convention  in  September.  N timer-  phoned  long  distance  twice  during  the  was  t|fficially  tqien^  by  Oliver  J. 


people’s  sense  of  fair  play.” 


Ills  other  paiiers  have  also  shown  day  to  keep  in  touch  and  make  sure  his  ler,  editor  of  the  daily. 


-A  sprinkling  of  real  heroes  are  found  interest. 


on  the  Itouquet  roster,  too.  one  of  whom  The  results  at  the  Tribune  e.xperi- 


is  W.  C.  Ri-se,  who  .saved  the  lives  of  mental  farm  were  t.f  such  high  class 
six  ]>crsons  in  the  Canadian  train  wreck.  1^*5  year  s  first  prize  winners  at 


The  club  maintains  no  headquarters, 
no  dues  are  assessed.  Persons  from 
16  states  arc  members. 


A.B.C.  REPORT  APPROVED 


headquarters,  tbe  Iowa  State  Fair,  the  Ohio  State 
Persons  from  Pair  and  the  Indiana  State  Fair  were 
left  among  the  also-rans.  The  Illinois 
—  state  record  was  broken  by  two  tons  in 

’PROVED  the  heavy-weight  division. 

Many  of  the  Tribune’s  city  friends 
Changes  Be  who  had  never  waded  through  fresh 
“ly  I  cut  clover  hay  before  found  a  great 

I'BusHEK)  thrill  in  the  new  sport,  cheered  them- 

ly  .A  lout  41)  selves  hoarse,  and  voted  to  have  the 


P.N.P.A.  Group  Urges  Changes  Be  who  had  never  waded  tl 
Put  in  Effect  July  1  cut  clover  hay  before  fo 

m  tbrill  in  the  new  sport,  c 
ri  ARRisBURG,  Fa.,  lunc  19 — AIhjiu  40  1  i  i  a  j 

.*1  1  *1  *  i  s<flvcs  hoarse,  ancl  voted 


aiir  (Colm”'''"' 


have  sent  to  the  newspaper  members  of 
the  .A.B.C.  hoard  a  statement  endorsing 


For  many  years  the  Chicago  Tribune 
had  dailv  featured  the  news  sttiries  of 


the  reiKirt  of  the  Audit  Bureau  of  Cir-  agricultural  editor.  Frank  Ridgway, 


dilations  Committee  as  follows 


whose  city  readers  thereby  grow  more 


“After  .studying  the  report  ’ of  the  familiar  with  how  the  other  rural  half 


Audit  Bureau  of  Circulations  Investigat-  ‘'f  America  lives.  Recently,  also,  a 


ing  Committee,  the  undersigned  members  <^hronicle  of  the  intimate  doings 

of  the  A.B.C.  hereby  endorse  the  recom-  «f  .  ‘he  experimental  farm  has  lieen 


CWrl.* 
Th.  ***"*^W 


mendations  made  and  through  this  means 
transmits  this  requc.st.  to  tlie  new  spa;H*r 


added. 

The  “pulling  contest”  was  well  or- 


’ 


board  incmlKTs,  that  the  committ«-’s  Ra'i'zed  to  provide  a  day  of  entertain-  j 
recommendations  made  in  the  report  be  chicken  dinner,  at  p  ipular  i 


.  or 


put  into  effect  before  July  1.  1935,  the  '  served  by  the  .American 

date  on  which  certain  changes  already 


passetl  by  the  board  are  scheduled  to  be 
made.” 

This  action  followed  discussion  of  the 
rep«irt  at  a  meeting  of  Pennsylvania 
.A.B.C.  members  at  State  College,  Pa., 
May  27. 

Changes  in  the  rules  and  method  of 
operation  of  the  A.B.C.  were  asked 
originally  by  S.N.P..A.  and  P.N.P..A. 
newspapers.  The  subject  was  discussed 
at  length  at  meetings  in  1930.  1931  and 
in  subsequent  years.  Several  members 
of  the  P.N.P.A.  desired  to  organize  a 
state  audit  bureau,  but  leaders  in  the 
field  counselled  against  haste  in  this  ac¬ 
tion,  seeking  to  reform  the  A.B.C.  in¬ 
stead.  Considerable  satisfaction  with  the 
report  of  the  investigators  was  expressed 
at  the  State  College  meeting. 


PUBLISHER'S  COM  ME  NT  ON 

in)orri$on  Plan! 


J,  •  CAM  PAIQ  NS  •  J 

hTHE  PROVEN  CIRCULATION  BUILDERl 


W©  pan  say  for  the  John  F.  Morrison 
I'otiipany  that  they  have  a  tcuod  PLAN 
for  soliciting  subscriptions.  The  repre¬ 
sentatives  sent  here  lo  coiuluct  the  con¬ 
test  were  high-class  gentlemen  anti 
business  men  who  ttaik  charge  of  the 
campaign  aiitl  the  publisher  of  the  newi- 
tiaper  ha«l  no  cares  with  which  to  roiuend. 
To  those  who  have  in  mintl  putting  on  a 
new^piper  circulation  cairpaign  we  recoin- 
men<l  highly  the  MOKKISON  i'LAN. 


Macoupin  t'ounty  Daily  Kinjuirer. 

Larlinville.  Illinois. 

K.  J.  Lumpkin.  Publisher. 


PLANNING  FLOWER  SHOW 

llie  Buffalo  (N.  Y.)  Ih'eniug  Xeies 
will  hold  its  fifth  .innual  flower  show 
June  28-30  in  Grover  Cleveland  Park. 


I  ui*  xr.  I 

th»  bo*  p' ^  Trcastwi  ?»•'  *•*' 

9fA  up 

bad  nu®*roua  used  your 
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OF  THE  WORLD’S  LEADING 

PUBLISHERS 


CLINE  PRESS  DRIVES 
and  CONTROL .  . 

Reels,  Tensions,  and  Pasters 

CLINE  ELEC.  MFC.  CO. 


Chicago;  21 1  West  Wacher  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  First  Nat'l  Bank  Bld{ 


Selling  The  Classified  Pages 


EMPIRE  SCHOOL  GRADUATION 

Frank  K.  Gannett  and  Victor  Ridder, 
New  York  State  publishers,  will  speak 
and  Marlen  E.  Pew,  editor  of  Editor 
X;  Prni.iSHER,  will  make  the  class 
address  at  the  14th  annual  commence- 
iiient  of  the  Empire  State  School  of 
Printing,  Ithaca,  X.  V.,  June  21.  Prof. 
Claude  E.  Kulp,  suiicrintendcnt  of  Ithaca 
liuhlic  scluKils,  and  Dr.  Albert  R.  Mann 
of  t'ornell  L’liiversity  are  also  on  the 
program.  Mr.  Pew’s  address  is  titled 
Young  .Man’s  I’ancy.” 


The  telephone  riHim  of  tlie  l’ost-(.ja- 
zette,  under  the  >uper\isiou  of  Ruth  . 
.\braham,  has  hit  around  lUO  per  cent  .  . 
gain  in  ads  for  each  mouth  this  year. 

Can  the  Pittsburgh  Post-tiazette  break  * 
lUO  per  cei’.t  in  ads  for  June? 

*  *  *  thes 

More  iloings  at  the  hand  of  Ralph 

J.  Meyers,  classiiied  advertising  "i 
manager  of  the  Boston  Atiu'rican  and  dt.p; 
Advertiser,  who  has  been  concentrating  eoui 
his  department’s  eftorts  upon  immediate  ^ont 
business  to  "lick  the  proverbial  summer 
slump.”  satis 

X'ow  it’s  a  special  drive  for  hotel  ad- 
vertising  from  hostelries  in  metropolitan  '  I  ' 
lioston  and  at  the  resort  spots  along  the  ^  i 
coast.  This  campaign  is  being  sold  on  wes 
the  basis  of  a  five-line  minimum  for  30  due 
insertions.  aid ; 

Ivach  hotel  ad  appearing  in  the  Amer-  lam 
ican  and  Advertiser  on  contract  will  be  ihe 
included  in  an  attractive  hotel  folder,  the 
These  will  be  distributed  from  manyr  mer 
IKiints  in  Boston,  from  the  Hearst  in-  F 
formation  liooths  throughout  the  coun¬ 
try  and  in  Paris,  and  from  the  Foster  ver; 
tourist  agencies  in  the  west.  we 


your  paper  carrying  a  good  repre- 
I  JiOtiun  oi  advertising  from  "bars 
enlls>,”  restaurants,  "beer  parlors,” 
%»tcver  they  may  be  called  in  your 

liDOt,  here'.-,  a  good  tip  lor  summer 
.  .jn-ss’  that  might  be  applied  where 
'-^‘ar  linage  is  not  being  obtained.  It 
■  be  handled  as  straight  classified 
7as  classified  display  by  the  want  ad 

jarimciit.  ,  •  • 

jval  Phillips,  classified  advertising 
i^^er  of  the  Syracuse  Herald,  is  run- 
•cc  about  1.300  lines  a  week  from  "beer 
and  the  Herald  annual  linage 
^-up  from  this  source  equals  75,000 

^"Friday  is  tlie  big  day  for  beer  ads,” 
jb.  Phillips  says,  "because  the  public 
T  <,  out  more  oii  week-ends.”  ( Loyal 
rrcenily  went  to  his  Syracuse  job  after 
lining  a  few  weeks  on  classified  pro- 
m..tiunal  work  in  New  York  City,  and 
wonder  whether  he  compares  his 
(rtsent  public  to  Xew  York  or  to  his 
h.fflcuiwii.  which  is  Birmingham,  Ala.) 
Bter  advertising  in  the  Herald  is  han- 
itd  by  two  solicitors  who  also  make 
collections.  They  work  mainly  at 
ant  on  this  rendezvous  copy  (and 


DR.  BLEYER  RECOVERING 

Dr.  Willard  G.  Bleyer.  director  of 
the  I’nivcrsity  of  Wisconsin  School  of 
Journalism,  has  returnecl  to  his  home 
at  Madi.son  from  Baltimore,  where  he 
underwent  a  major  oiieration  at  Johns 
Hopkins  Hos]>ital  in  -March.  .Mthough 
his  condition  is  reported  as  excellent  he 
will  not  resume  his  work  for  several 
weeks. 


80  percent  of  The 
Sun*$  circulation  is  ^ 
distributed  after  3 
o’clock  when  New 
Yorkers  begin  to 
go  home — a  larger 
percentage  than 
that  of  any  other 
New  York  h€WS-^<^ 
paper. 


The  Sunday  real  estate  campaign 
appearing  this  month  in  the  .Adver¬ 
tiser  started  out  with  a  streamer  at  the 
top  in  which  were  (juoted  the  opinions 
of  industrial  and  financial  leaders  with 
regard  to  the  soundness  of  real  estate  as 
an  investment. 

Statements  in  a  similar  place  on  the 
second  Sunday  were  those  from  the  gov¬ 
ernor  of  Massachusetts,  the  mayor  of 
Boston,  and  prominent  realtors.  The 
same  plan  is  being  used  throughout  the 
month. 


(ief  the  major  heading  of  "-Announce- 
Boits.”  -A  two-inch  five-column  head  is 
ua-trated  with  a  table  service  cut  on 
OK  side  and  a  dancing  couple  on  the 
other. 

Sires  of  ads  run  from  a  one-inch  space 
op  to  double-columit  splurges  on  anni- 
ttrsary  celebrations,  special  revue  nights, 
gala  floor  shows,  etc. 


NEW  WYOMING  DAILY 

The  Newcastle  (Wyo.)  News-Letter- 
Journal,  formerly  published  weekly, 
made  its  appearance  recently  as  a  daily 
newspaper  published  morning  except 
Monday.  Layle  Nelson  is  publisher; 
D.  G.  Richardson,  business  and  general 
manager  and  Zoe  Musser,  circulation 
manager.  The  daily  is  represented  in 
the  national  field  by  Prudden,  King  and 
Prudden,  Inc. 


Thomas  H.  patten  of  the  Bos¬ 
ton  American  classified  department 
won  the  year  subscription  to  Editor  & 
PfBUsiiF-R  for  signing  the  largest  num- 
l*cr  of  .10-time  contracts  during  the  last 
two  weeks  of  May.  This  was  one  of 
the  prizes  put  up  by  Mr.  Meyers. 


pOMMENTS  by  New  York  classi- 
Li  lied  managers  just  returned  from 
the  Cleveland  convention  of  .A.  N.  C.  A. 

M.  indicate  that  every  manager  who 
ailed  to  attend  has  missed  another 
grad  opportunity  to  improve  his  knowl- 
(dp  of  classified  operation  methods. 

Tbe  Classified  Managers  .Association 
proudly  bears  an  unusual  reputation 
among  advertising  directors,  business 
nanagers  and  publishers — for  many  of 
thfse  freely  admit  that  the  classified 
mn.  assembled  for  the  annual  conclave, 
latially  do  more  constructive  work  to¬ 
ward  improvement  of  their  field,  than 
aay  other  group  of  advertising  execu¬ 
tives. 

The  floor  discussions  are  naturally  the 
CTK  of  the  education,  but  these  busi- 
iie>5  sessions  do  not  account  for  100  per 
emt  of  the  knowledge  to  lie  gleaned. 

Private  hotel  rooms,  liefore  or  after 
midnight,  are  where  the  more  secret  *  p 
schemes  of  building  a  classification  are  .'  ^ 
divulged  before  small  groups.  These  1’"*” 

mere  intimate  chats  are  off  the  record,  _  _ 
never  find  their  way  into  the  official  T  J 
invention  digest. 

♦  *  ♦  not 

“\^ELL,  you  asked  for  it.  .  . 

,  ’  I  don’t  believe  we  can  qualify  ■ 
lor  any  world's  championship,  but  I  H 
*ould  like  to  see  how  our  figures  com-  H 

Pre  with  other  morning  lapers  in  simi-  H 

*  size  cities.  Personallv.  I  think  our  H 

lioys  and  girls  have  done  a  prettv  swell  H 

job."  ■ 

Xone  other  speaking  than  James  F.  I 

v  Connor,  classified  advertising  man-  H 

i?er  of  the  Pittsburgh  Post-Gazette.  It  H 

Ws  as  if  his  boys  and  girls  really  H 

Mve  done  more  than  accept  orders,  be-  I 

Ouse  Media  Records  shows  a  gain  of  I 

®ore  than  110,0(X)  lines,  virtually  45  per  I 

*iil.  for  the  first  five  months  of  the  I 

’car. 

The  ad-count  gain  of  the  Post-(ia- 
wte  is  over  20,085  for  the  same  pe- 
^od,  and  amounts  to  an  increase  of 
"  per  cent  over  the  corresponding 
months  of  last  year.  The  gain  in  in¬ 
dividual  ads  by  months  is : 

“nary .  1.937  .30% 

[wmary .  2.680  44% 

wch .  3,420  40% 

.  5,407  65% 

«y .  I..641  98% 


N  EW  YORK 


A  MILLION 

BUYERS 


represents  more  than  one 
hundred  important,  non- 
competing  publications 
in  Latin  America,  in 
Europe,  in  Australia,  in 
South  Africa  and  in  the 
Far  East. 


Advertisers  in  The  Booth  Newspapers 
reach  a  million  buyers  in  prosperous 

MICHIGAN 

BOOTH  NEWSPAPERS,  Inc. 

Net  Paid  Circulation 
GraamidsPRa  More  Than  a 

quarter 

MILLION 

I.  A.  Klein,  Inc. 
New  York 

J.  E.  Lutz 
Chicago 


JOSHUA  B.  POWERS,  Inc. 
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Retail  News  and  Notes 


New  York  Edison  ComiMiiiy  is 


gETTEK  weather  and 


politico-economic  confusion  brought 
an  improvement  in  retail  trade  for  the 
second  week  of  June  There  began  to 
l)e  considerable  buying  of  summer 
goods,  and  gains  were  particularly 
strong  in  the  farm  areas  of  Northwest 
and  Southwest,  which  had  respectively 
here  and  there  in  different  retail  centers 
60  per  cent  (Minneapolis)  and  25  per 
cent  (Dallas)  larger  sales  than  a  year 
ago.  Dun  &  Bradstreet  estimate  for  the 
whole  country  sales  3  to  8  per  cent  l)et- 
ter  than  a  year  ago;  practically  no  gain 
in  New  England ;  2  to  5  per  cent  in  the 
rest  of  the  East ;  8  to  10  per  cent  gain 
in  the  South;  5  to  10  per  cent  in  the 
^fiddle  West;  15  to  20  per  cent  in  the 
Southwest;  and  15  to  18  per  cent  in 
the  Pacific  Coast. 

Wholesale  business  was  better  than 
for  five  or  six  weeks — a  promising  sign 
for  late  summer  and  early  autumn 
retail  trade. 


By  RICHARD  WEBSTER 

a  little  less  of  the  high  spots :  trade-in  averages  10 
per  cent  of  the  new  sale;  must  be  kept 
down  or  kept  out  if  mark-up  on  new 
goods  is  small ;  requires  a  separate  store 
(especially  for  furniture)  to  sell  trade- 
ins,  and  they  are  sold  as  is  without  re- 
liairs;  mark-up  on  trade-ins  ranges 
from  15  to  46  per  cent,  averaging  35, 
with  these  percentages  typical :  washers, 
40;  furniture,  44;  refrigerators,  37; 
cleaners,  45;  radios,  40;  rugs,  39.  Trade- 
in  departments  proved  profitable  with 
])roper  control  of  the  amount  of  credit 
allowed  in  90  per  cent  of  stores  sur¬ 
veyed. 


using  newspaper  space  to  say  (with 
pictures  of  the  two  Wanamaker  build¬ 
ings)  “Wanamaker’s  modernization  plan 
includes  Ckntral  Station  Service  for 
light 


NEW  JERSEY  OUTING 
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Newspapermen  Are  Gnesti  J 
Trenton  Timet  Newspapers  ** 

Twenty-four  representatives  of 
power  and  air  conditioning.  This  New  Jersey  daily  newspapers  gathetJ 


R 


ET.ML  sales  of  electric  refrigera- 


FOR  this  May  department  store  sales 
the  country  over  were  about  1  per 
cent  less  than  a  year  ago,  but  24  chains 
summarized  by  Merrill,  Lynch  &  Co. 
showed  an  aggregate  gain  of  3.66  per 
cent. 


E.^RLY  in  July  Leroy  Clark  Palmer 
will  become  general  merchandise 
manager  of  Oppenheim  Collins  &  Co., 
in  charge  of  the  34th  Street,  New 
York,  store.  He  resigned  as  vice- 
president,  director  and  merchandise 
manager  of  apparel  with  Lord  &  Tay¬ 
lor.  A  graduate  of  Iowa  State,  Mr. 
Palmer  was  for  a  time  with  Wilson  & 
Co.,  packers  of  Chicago,  and  has  been 
associated  with  Lord  &  Taylor  (twice), 
J.  C.  Penney  &  (3o.,  and  Associated  Dry 
Goods  Corp. 


were  78.9  per  cent  more  than  in  1934 
first  quarter,  and  383.1  per  cent  more 
than  in  the  first  3  months  of  '33.  Unit 
price  in  1935  was  8.1  per  cent  less  than 
a  year  ago — partly  explaining  the  jump 
in  sales. 

From  25  to  30  per  cent  of  all  sales 
of  electric  refrigerators  this  year  will 
be  made  by  department  stores,  accord¬ 
ing  to  the  estimate  of  Ralph  C.  Cam¬ 
eron,  GE  department  store  division 
manager. 

The  Sears  Roebuck  Park  Avenue, 
New  York,  sales  room  on  major  elec¬ 
trical  appliances  has  been  so  successful 
with  refrigerators,  routing  considerable 
business  through  suburban  stores  and 
even  Far  West  branches,  that  a  line 
of  ranges  priced  up  to  $200  has  been 
added  to  the  display. 


great  store  for  years  produced  its  own 
electricity  in  its  own  generating  plant, 
but,  now,  in  its  modernization  plan, 
after  thorough  investigation  of  the  en¬ 
tire  situation,  lias  contracted  for  electric 
service  which  will  be  furnished  through¬ 
out  by  the  New  York  Edison  Com¬ 
pany.” 

Gimbel’s  full  page  advertisement  in 
the  June  16  Sunday  newspapers  of  New 

York  had  a  big  display  head  “Gimbels  _ 

is  Air  Cooled.  The  equivalent  coolness  Hudson  Dispatch;  John  E.  Beer,  n® 
of  1,400,0(K1  lbs.  of  ice  every  24  hours.”  RKing  editor,  and  l^uis  Rushkin,  cim. 

Is  this  a  new  sort  of  combination  lation  manager,  Newark  Sunday  CoJ, 
offer?  Stern  brothers.  New  York,  ad-  -Wthur  J.  Sinnott,  editor,  John  Coaklej] 
vertise  for  $100  an  “entire  maple  bed-  financial  editor,  and  Polk  I”  reeman, 
room,  pictures,  lamps,  draperies,  every-  umnist  and  cartoonist,  N ewark  EwniJ 
thing,”  curtains,  Currier  Ives  prints.  News;  Garvan  P.  Taylor,  editor  ^ 
dresser  mats,  etc.  All  listed  with  reg-  MotiUlair  ^  Times ; 


at  the  Trenton  Country  Club,  trta»| 
N.  J.,  for  a  day’s  outing  as  guests 
Trenton  Times  Newspapers  June  4.  TJ 
outing  consisted  of  a  luncheon,  golf  ^ 
dinner. 

'Pilose  who  attended  were: 

John  Borg,  publisher,  and  Donald  (;| 
Borg,  editor,  Hackensack  Bergen  Eve¬ 
ning  Record;  Arthur  Fagan,  editor, anl 
Adolph  Langer,  managing  editor, 
sey  Observer;  H addon  Ivins,  edh« 


OPEN  Saturday  and  closed  Monday 
will  be  the  summer  schedule  for 


these 


Good  practical  advice 
books : 

“Outside  Selling :  its  Pitfalls  and  Ojh 
portunities  for  Department  and  Furni¬ 
ture  Stores,”  a  40-page  research  re¬ 
port,  published  by  the  Retail  Ledger  of 
Philadelphia,  sums  up  the  experience  of 
200-odd  stores  in  this  new  distribution 
method  which  is  so  good  when  it  works 
— and  sometimes  just  won’t  work. 

“Hints  on  How  to  Make  Food  Ads 
Work  Harder,”  is  a  24-page  tabloid 
size  manual  for  grocers,  prepared  by 
the  United  Fruit  Company’s  advertis¬ 
ing  department. 


Shepard’s  in  Boston.  Monday  is  slow, 
Saturday  is  their  best  shopping  day, 
and  the  new  arrangement  gives  the  de¬ 
sirable  two-day  week-end  holiday. 

On  June  15  Jordan  Marsh  Co.  broke 
ground  for  the  building  of  7  suburban 
prize  model  homes  in  their  Home  De¬ 
velopment  Plan — in  Belmont,  Melrose. 
Milton,  Newton,  Wellesley,  West  Rox- 
bury  and  Winchester.  The  competi¬ 
tion  for  plans  closes  on  the  25th. 


ular  prices  totalling  $133.38. 

Three  recent  Macy  advertisements 
well  illustrate  that  store's  constant 
change  of  manner  and  jvace.  First, 
headlined  “(')3  years  ago  today,”  showed 
a  picture  of  Horace  Greeley,  with  this 
(fiiotation  from  him ;  “Never  run  into 
debt,”  disfilay  “63  years  later,”  and 
short  paragraph  on  Macy  selling  for 
cash.  Second,  larger  space,  all  text : 
“One  of  the  best  reasons  why  the 
United  States  is  a  pretty  sound  com¬ 
munity  is  because  of  all  retail  sales  72 
per  cent  are  for  cash.”  and  a  little  more 
text  application.  Third,  smaller  than 
either  of  the  others,  “To  Fathers  of  the 
Class  of  1935. .  .Nothing  you  can  give 
them  will  do  them  more  good  than  the 
habit  of  saving . . .  The  Macy  habit.  A 
sensible  and  welcome  way  to  plant  that 
habit  is  to  give  your  member  of  the 
Senior  Class  a  personal  D.  A.  in 
Maev’s.” 


K  .\rthu 

‘terteit,” 

.tnictions 


jtntsso 
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IN  Los  Angeles  and  San  Francisco, 
Safeway  Stores  have  been  advertis- 


FOR  the  first  four  months  of  this 
year  the  sale  of  electrical  appliances 
in  the  territory  of  the  Tennessee  Valley 
Authority  (excluding  the  work  villages 
of  Norris,  Wheeler  and  Wilson  dams) 
amounted  to  2,435  units  and  $279,382; 
1.097  refrigerators  (88  in  January  and 
452  in  April),  771  radios,  274  ranges. 
135  water  heaters,  95  washers,  55 
pumps,  8  ironers.  Sales  per  residential 
customer  were  $4.71  in  January,  $12.07 
in  April,  and  $34.53  for  4  months.  The 
per  customer  average  for  4  months  was 
$52.55  in  the  Alabama  part  of  TV  A, 
$31.50  in  Mississippi  (where  the  largest 
number  of  appliances  was  sold)  and 
$18.12  in  Tennessee. 

In  Tupelo,  Miss.,  the  sale  of  electric 
refrigerators  had  reached  60.1  per  cent 
of  saturation  by  May  1.  For  Athens, 
Ala.  (population,  4,250),  the  percent 
of  saturation  was  59.9  on  the  same  date. 
The  national  average  is  29.3  jier  cent 
^turation;  for  the  whole  TV.\  area 
it  is  43.2  per  cent. 

The  TVA  display  rooms  send  pros- 
p^ts  to  the  dealers.  The  proprietor 
of  the  Athens  Furniture  Co.  savs  that 
old  ice  boxes  are  traded  in  at  $3  to 
$5  valuation  and  resold  to  homes  with 
no  current— and  that  as  service  has 
been  extended  sometimes  the  same  box 
Iws  been  traded  in  as  many  as  three 
times. 


At  the  National  Retail  Dry  Goods 
■  Association’s  convention  in  (Hiicago 
a  survey  of  trade-in  practices  was  sum¬ 
marized  by  T.  L.  Blanke,  manager  of 
NRDGA  merchandising  division.  Some 


“HOME  ECONOMICS” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


We  conduct  more  Cooking  Schools 
for  dailyil  newspapers  man  any 
other  organization — THERt 
MUST  BE  A  REASON. 


We  comiuct  four  ceokrug  schools  for 
daily  Hesvspapersarsd  any  other  organ- 
ization — there  must  be  a  reason  , 


HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Ave.  New  York  Gty 


Williams,  publisher,  Paterson  Afoniij 
Call;  Judge  Joseph  A.  Dear,  puNisho; 
Walter  M.  Dear,  editor,  Fred  J.  Gains 
way,  managing  editor,  and  Rudolph  Ltal 
business  manager,  Jersey  City  Joimul 
Richard  DeWitt,  editor  and  publisher 
Long  Branch  Record;  Col.  Charles  C 
Kahlert,  publisher  and  general  manager: 
Irving  J.  Reimers.  editor  and  asi 
publisher,  Perth  Amboy  News. 

The  hosts  were  Thomas  L.  Kemep 
treasurer  and  general  manager,  Jai 
Kerney,  Jr.,  vice-president,  Jose^ 
Kerney,  advertising  director,  A.  C, 
Reeves,  president  and  Don  A.  Johni 
production  manager,  of  the  Treni 
Times  New’spapers. 


HEADS  CANADIAN  PRESS 


W. 


COAST  CLUBS  MEET  JUNE  23-27 


mg  m  newspapers  a  bold  answer  to  the 
loss  leader  outburst  that  followed  the 
upset  of  NRA  by  the  Supreme  Court. 
This  chain  in  full-page  new’spaper  ad¬ 
vertisements  offered  to  buy  at  regular 
prices  butter,  sugar  and  other  bait 
goods  sold  by  cut-rate  stores;  and  it 
s|)ent  several  thousand  dollars  for  such 
buying-in  of  foods  on  which  other  stores 
had  already  sacrificed  for  their  promo¬ 
tions  nearly  the  same  amount  of  money. 

.\  month-long  store-selling  campaign 
by  the  Emporium  of  San  Francisco  is 
a  remarkable  institutional  promotion 
based  largely  on  nationally  advertised 
trade-marks  exclusively  handled  at 
their  store.  Competitors  asked  the  Bet¬ 
ter  Business  Bureau  to  check  on  the 
advertised  statement  that  the  Emporium 
sold  5,000  radios  last  year — and  an 
audit  showed  sales  were  5,083  sets. 


“TTie  Akset  Test  of  Advertising”  Is 
Theme  of  California  Gathering 

(Special  to  Editor  &  Publishes) 

San  Diego,  June  19 — “The  Asset 
Test  of  Advertising”  has  been  chosen 
as  the  convention  theme  for  the  32d  an¬ 
nual  meeting  of  the  Pacific  Advertis¬ 
ing  Clubs’  Association,  opening  here 
June  23  and  continuing  to  June  27. 
One  thousand  delegates  and  their  wives 
are  expected  to  attend. 

Albert  E.  Flowers,  jiast  jiresident, 
San  Diego  Ad  Club,  is  general  chair¬ 
man.  Business  sessions  are  to  be  con¬ 
fined  to  mornings  and  luncheon  periods, 
leaving  afternoons  and  evenings  free  for 
those  in  attendance  to  visit  the  San 
Diego  exposition,  and  the  two  neighbor¬ 
ing  resorts  across  the  border,  Agua  Ca- 
liente  and  Tijuana.  Headquarters  will 
be  at  the  U.  S.  Grant  Hotel. 


B.  Preston,  Brentford,  Oil, 
Elected  by  New  Board 

W.  B.  Preston  of  the  Braniji 
(Ont.)  expositor  was  elected  presi( 
of  the  Canadian  Press  June  14  at 
closing  meeting  of  the  board  of  dirtc 
tors,  following  the  annual  conventicrl 
at  Winnifieg.  E.  Norman  Smith  of 
Ottawa  Journal  was  re-elected  hunonn 
president. 

H.  P.  Duchemin  of  the  Sydney  (X 
S.)  Post-Record  was  elected  first  vio-l 
president,  and  F.  J.  Burd  of  the  Vm\ 
couz’er  Province  second  vice-i)residoii| 
J.  F.  B.  Livesay  is  general  manage| 
and  secretary. 


MRS.  MELONEY  SAILS 

Mrs.  William  Brown  Meloney,  editor] 
of  This  Week,  the  Sunday  magazine  sec 
tion  of  the  New  York  Herald  Tri()ii«| 
and  20  other  papers,  sailed  for  Europe 
on  the  Bremen  Friday,  June  14.  She 
will  be  gone  for  five  or  six  weeks  aai 
will  visit  England,  France,  Italy  anc 
IKJssibly  Germany. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  OHI 


Foldins  by  Hand 
Could  Not  Satisfy 
Bis  Circulation  Needs 

^^IMPROVE!^^  is  the  demand  of  Progress 
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To  return  to  hand  (oldin9  in  this  day  of  bis  circulations  and  hish  speed  pro¬ 
duction,  would  be  like  soins  back  to  printins  newspapers  from  flat  type-forms. 
Just  as  the  mechanical  folder  of  today  is  not  the  folder  of  early  days,  neither 
is  the  Wood  Dry  Mat  the  same  as  twenty  years  ago  when  introduced  as  the 
first  American-made  product  of  its  kind.  The  Wood  Mat  has  kept  at  the 
head  of  the  procession  because  "Improve!”  is  the  Wood  watchword. 
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WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES 
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lK  Arthur  Kallet’s  new  book,  “Coun- 
1  terteit,”  there  is  a  section  giving:  in- 
.jBCtions  on  how  to  analyze  advertise- 
ild  cl  ^ts  so  they  may  lie  “read  with  profit." 
^  It  is  a  pity  he  does  not  give  similar 
^estions  on  how  to  analyze  l)ooks  of 
diticism  atK)Ut  advertising,  which 
jsht  then  l>e  read  with  tnore  profit, 
for  Mr.  Kallet  ofiers  some  valid  news 
various  outrageous  swindles  on 
tlx  public,  but  stretches  it  out  with 
rrpetitions  of  twice-told  charges,  with 
oj^laints  aUmt  what  might  l)e  but  is 
Jrt  included  in  advertising,  with  sug- 
r  la]  jjjtions  alHiut  how  to  mix  floor  wax 
and  mimei>graphing  ink,  with  charges 
Jfiwi  j^jnst  the  New  Deal  and  the  N'RA 
-(-ounterfeit  remedies,”  and  with  fses- 
.  iiinistic  laments  about  the  possibility  of 
i«tl  j^g  any  consumer  protection  from 
itgislative  action.  More  important  and 
I  more  unwarranted  in  the  dilution  pro- 
***  C*  jj  the  naming  of  products  and  firms 
'yi  jj  such  fashion  as  to  indicate  they  are 
unworthy  of  any  consumer’s  patronage, 
»heii  a  careful  reading  of  the  text  shows 
iKthing  to  bear  out  that  impression.  The 
result  is  a  96-page  book  (Vanguard 
f  P  Press,  New  York),  selling  at  $1.50. 
i/T  It  is  not  fair  to  call  the  volume 
primarily  an  attack  on  advertising,  de- 
spite  the  cover  blurb’s  concentration  on 
riot  part  of  the  book,  and  despite  the 
c  iact  that  Mr.  Kallet  is  one  of  the  Con- 
>umers’  Research  group,  using  Consum- 
trs’  Research  material.  True,  the  Isook 
names  names”  and  gives  photographs 
oi  actual  products,  many  of  them  adver- 
lised  goods.  But  Mr.  Kallet  makes 
plain  a  much  broader  thesis  in  his  con- 
j'.!4  eluding  chapter :  "The  remedy  must  be 
sought  not  in  legislation  but  in  a  funda¬ 
mental  change  in  our  economic  system.” 
Rather  characteristically,  the  author 
drops  in  a  footnote  at  this  point  and 
begins  to  talk  about  something  else: 
'Not  primarily  because  of  goods 
counterfeiting,  however;  more  because 
so  many  are  unable  to  buy  even  counter¬ 
feit  goods.”  In  other  words,  his  attack 
i;  on  business  as  a  whole,  and  upon  the 
profit  system,  and  he  wars  on  advertis¬ 
ing  merely  as  an  important  adjunct  of 
business. 

In  the  field  of  advertised  goods,  and 
particularly  in  the  drug  and  cosmetic 
.sections  thereof,  Mr.  Kallet  does  make 
specific  charges.  He  names  a  wrinkle 
lemover  selling  at  $5.50  and  $11.00  as 
bong  “worth  no  more”  than  a  counter¬ 
feit  bill.  He  shows  a  picture  of  a  well- 
known  “fancy”  canned  pineapple,  label¬ 
ing  its  contents  “substandard.”  He  re¬ 
ports  16  Federal  seizures  of  an  adver¬ 
tised  saline  laxative  in  1928  or  earlier, 
Md  quotes  government  charges  that  the 
shipments  seized  contained  filth.  A 
purer  form  of  these  salts,  he  says,  may 
he  bought  at  25  pounds  for  $1.50  instead 
w  14  ounces  in  a  trade-marked  package 
lor  $1.50. 

Mr.  Kallet  does  not  name  names  of 
1  “baby-soother”  containing  morphine 
which  killed  many  infants  “around  the 
time  of  the  passage  of  the  first  pure 
food  and  drug  legislation,”  nor  of  the 
radio-active  medicinal  water  which 
raused  two  “horrible  deaths”a  few  years 
>80 ;  but  he  uses  these  instances  to 
^ove  his  charge  that  “manufacturers 
[unqualified  in  the  text]  and  those  who 
help  them  sell  their  products”  are  will¬ 
ing  to  injure  or  even  kill  their  cus- 
toircrs  if  they  can  profit.  The  laws,  he 
insists,  have  been  unable  to  protect  con¬ 
sumers  even  in  such  extreme  instances. 

“Countless  examples  could  be  given 
of  similar  disregard  for  the  consumer’s 
J’^lfare  in  products  now  on  the  mar- 
art,”  writes  Mr.  Kallet,  going  on  to 
discuss  _  bran:  “The  testimony  of 
authorities  leaves  little  doubt  that  in 
the  aggregate  and  considering  the  great 
number  of  persons  who  take  bran  cou¬ 
rtly,  it  is  far  more  dangerous  than 
the  two  products  cited  above.”  Here  he 
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inserts  a  photograph  of  one  of  the  best- 
known  breakfast  foods  lieside  an  ap- 
Iietizing  pile  of  torn  sandpajHir  in  a 
cereal  bowl. 

Elsewhere  in  the  food  fielc’,  Mr. 
Kallet  criticizes  the  rush  to  add  vita¬ 
mins  to  milk,  bread,  ice  cream,  and 
other  products.  “Vitamin  D  in  excess 
is  a  health  hazard,”  he  states.  .Again 
he  criticizes  cereal  advertisers  tor  sup¬ 
pressing  “the  fact  that,  in  the  opinion 
of  competent  investigators,  cereals  in 
excess  interfere  with  the  proiier  devel¬ 
opment  of  children’s  teeth.”  iiage  of 
photographs  here  shows  four  advertised 
cereals  and  five  vitamin  IikkIs,  with 
sarcastic  cutlines,  but  with  no  word  of 
direct  charge  against  any  one  of  them. 

Four  laxatives  are  named  as  contain¬ 
ing  phenol phthalein,  and  Dr.  J.  F.  Mon¬ 
tague  is  quoted  as  saying  in  a  recent 
l)Ook  that  while  this  “can  be  harmless" 
in  small  doses  at  long  intervals,  it 
acts  unfavorably  upon  some  iiersons, 
and'  has  caused  several  deaths. 

The  book  retells  the  story  of  a  Ger¬ 
man  who  committed  suicide  by  swal¬ 
lowing  the  contents  of  a  tulje  of  t(X)th- 
paste.  Tliis  brand  gets  two  pages  by 
itself  and  also  (Mr.  Kallet  doesn’t  mind 
repeating)  is  shown  in  a  half-page  cut 
with  six  other  brands  of  toothpaste. 
But  despite  the  implication,  there  is  no 
charge  that  any  of  the  other  brands 
is  harmful.  Mr.  Kallet  belittles  the  im- 
IKjrtance  of  brushing  the  teeth,  mildly 
recommends  it,  and  lives  up  to  the 
Co'i'Umers’  Research  tradition  by  urg¬ 
ing,  use  of  precipitated  chalk  at  a  frac¬ 
tion  of  the  cost  of  toothpaste. 

He  compares  an  advertised  toilet  soap 
at  35  cents  a  cake  with  another  (also 
advertised)  at  6  cents,  stating  that 
chemical  analysis  shows  10  i)er  cent  of 
undesirable  ingredients  in  the  former, 
and  only  8.6  per  cent  in  the  latter.  (We 
wonder  mildly  why  the  analysis  said 
nothing  about  the  90  per  cent).  He 
lists  eight  other  soaps,  terming  five  of 
them  good  or  average  in  quality,  but 
adding,  “claims  unwarranted.” 

The  “gargle  gang”  of  eight  antisep¬ 
tics  and  mouthwashes  also  comes  in  for 
scorn,  providing,  incidentally,  an  excel¬ 
lent  lesson  in  how  to  “name  names” 
without  incurring  danger.  Mr.  Kallet 
shows  a  picture  of  the  eight,  quotes 
from  their  own  advertising,  and  then 
reprints  a  paragraph  from  Consumers’ 
Research  “Handbook  of  Buying”  to  the 
effect  that:  “No  proprietary  mouth¬ 
wash  is  needed,  useful,  or  effective  in  the 
ways  usually  claimed.  ...” 

In  this  and  other  cases  Mr.  Kallet 
makes  telling  use  of  (|uotations  from 
advertising,  and  one  may  hope  that 
some  corporation  presidents  will  blush 
and  vow  reform  at  his  exposition  of 
how  their  copy  appears  in  the  eyes  of  a 
skeptical  consumer.  Certainly  the 
makers  of  products  which  are  con- 
cededly  useful  and  safe  should  have  no 
desire  to  get  into  bad  company  by 
using  advertising  which  lays  itself  open 
to  criticism. 

But  Mr.  Kallet  himself  resorts  to 
imagination  about  as  wildly  in  some 
parts  of  his  book  as  the  copywriters  at 
whom  he  tilts.  One  chapter,  for  in¬ 
stance,  essays  to  tell  “How  to  Get  Ad¬ 
vertising.”  It  says:  “One  of  the  most 
successful  methods  is  that  of  concealing 
advertising  in  the  columns  devoted  to 
leading  matter.  Consumers  are  begin¬ 
ning  to  read  advertisements  with  vary¬ 
ing  degrees  of  defensive  skepticism,  but 
this  armor  is  usually  laid  aside  when 
news  columns ...  are  being  read...  Such 
concealed  advertising  is  usually  not  paid 
for  in  cash,  but  is  a  form  of  bribery 
used  to  get  contracts  for  paid  advertis¬ 
ing.” 

Strange  then,  that  the  only  newspaper 
Mr.  Kallet  mentions  as  using  this  “most 
successful”  method  carried  last  year  the 
smallest  amount  of  linage  in  its  city — 
only  a  seventh  as  much  as  the  leader. 


sary  high  distribution  cqsts.  When 
business  writers  talk  mysteriously  about 
high  distribution  costs,  remember  the 
can  of  beans.” 

But  the  humorous  aspect  of  the 
bean-can  chapter  lies  in  citing  this 
prtxluct  as  an  example  of  how  to  avoid 
high  distribution  costs  by  abstaining 
from  advertising.  Few  manufacturers 
have  been  heavier  or  more  consistent 
advertisers  than  Campbell  Soup  Com¬ 
pany.  In  magazine  advertising  alone 
the  company  has  spent  nearly  two  mil¬ 
lion  dollars  a  year  for  the  last  three 
years.  A  few  big  advertisers  acting 
individually  sold  the  idea  of  buying 
pork  and  beans  ready-cooked  in  cans, 
and  the  Campbell  Comi»ny  by  years  oi 
advertising  established  its  name  in  the 
food  field.  The  fact  that  Campbell  can 
.sell  canned  beans  cheaply  is  strange 
evidence  to  cite  as  proof  that  adver¬ 
tising  is  useless  and  wasteful. — R.  S.  M. 

if  * 

Emile  GAUVREAU,  the  macabre 
editor  of  the  tabloid  New  York 
Daily  Mirror,  recently  spent  some  weeks 
in  Russia,  and,  unorthodoxly  enthusias¬ 
tic,  has  made  a  treatise  on  the  U.  S. 
S.  R.  as  compared  with  the  U.  S.  A.  It 
is  a  Ixxjk  called  “What  So  Proudly  We 
Hailed"  (Macauley,  $3.50). 

As  l)ecomes  the  excellent  tabloid  edi- 


Fred  S.  Ferguson,  president  of  NEA 
Service,  Inc.,  (left).  Dr.  Allan  Roy 
Dafoe  and  young  Fred  Thayer  Ferguson 
us  photographed  last  week  by  Fred  Da-  tor  that  Mr.  Gauvreau  has  long  been. 


vis,  the  official  quintuplet  photographer. 
The  famous  country  doctor  who  brought 
the  Dionne  quintuplets  into  the  world 
was  Mr.  Ferguson’s  guest  at  his  home 
in  Huntington,  L.  I.,  when  the  doctor 
passed  through  New  York  en  route  to 
his  home  at  Cullendar,  Ont.,  after  at¬ 
tending  the  American  Medical  Associa¬ 
tion  meeting  in  Atlantic  City. 

Newspaper  and  magazine  censorship 
of  advertising  means  little,  according  to 
Mr.  Kallet,  who  cites  the  New  York 
Times  and  Good  Hotisekeeping  as  lead¬ 
ers  in  such  censorship,  and  follows 
with  caustic  references  to  advertising 
found  in  their  pages.  Here  he  again 
■■names  names”  of  advertised  products, 
in  a  few  instances  making  charges  of 
outright  quackery.  “In  justice  to  the 
New  York  Times,”  he  concludes,  “it 
should  be  said  that  it  carries  less  ob¬ 
jectionable  advertising  than  most  news¬ 
papers.  .  .But  other  newspapers  boast  no 
scrutinizers.” 

Some  of  Mr.  Kallet’s  charges  concern 
unbranded  articles,  about  which  com¬ 
ment  is  easy  and  meaningless.  A  half¬ 
page  picture  shows  a  chair  whose  rung 
has  pulled  loose  at  one  end  because,  we 
are  told,  the  maker  skimped  on  the  glue. 
On  another  page  is  the  charge  that 
“some’  milk  companies  fill  Grade  A 
and  Grade  B  bottles  from  the  same  vats. 
■J'his  is  tar  from  naming  names. 

Mr.  Kallet  swells  his  series  of  photo¬ 
graphs  by  reproducing  a  McCreery  de¬ 
partment  store  advertisement  for  men’s 
suits,  a  General  Electric  oil  furnace  ad¬ 
vertisement,  a  De  Soto  automobile  ad¬ 
vertisement,  and  a  Sinclair  gasoline 
advertisement.  This  looks  like  defying 
the  giants ;  but  we  were  unable  to  find 
any  statement  in  the  book  that  criti¬ 
cized  these  i)roducts  as  harmful  or 
fraudulent.  'TTie  advertisements  are 
mere  springboards  for  Mr.  Kallet’s  no- 
longer-original  idea  that  advertising 
should  consist  solely  of  specifications 
about  quality  and  warnings  of  possible 
difficulties  confronting  purchasers. 


the  text  fills  up  the  spaces  between  the 
pictures.  One  group  of  pictures  is 
titled  “I  Look  At  Russia”  and  the  other 
“I  Look  At  America.”  The  Russian 
group,  in  general,  depicts  a  healthy, 
alert,  up-and-coming  country ;  the 
American  group,  closing  with  a  revolt¬ 
ing,  unprintable  picture  of  the  decayed 
remains  of  the  Lindbergh  baby  on  the 
coroner’s  table,  shows  life  in  our  coun¬ 
try  at  its  worst.  The  contrast  is  start¬ 
ling  at  first,  until  the  reader  sees  that 
the  contrast  is  startling  by  design. 
Nevertheless  it  is  a  skillfully  constructed 
book,  and  the  selection  and  captions  to 
the  many  pictures  have  a  bizarre  de 
Quincy  touch.  The  peculiar  soddenness 
that  has  marked  Mr.  Gauvreau’s  pre¬ 
vious  between-board  efforts  have 
achieved  a  new  eminence  in  this  new 
economical  social  study. 

As  John  Chamberlain,  Neiv  York 
Times’  book  reviewer,  has  pointed  out, 
the  un-Hearstian  attitude  of  Mr.  Gauv¬ 
reau.  a  Hearst  editor,  in  itself  is  some¬ 
thing.  The  unadulterated  black-and- 
white  contrast  he  draws  is  damning  in 
that  it  indicates  a  lack  of  sincerity. 
A’ou  look  at  his  American  section  and 
you  instinctively  feel  that  he  has  chosen 
spectacular,  but  not  representative,  ex¬ 
amples  to  show  what  this  country  of 
ours  is.  Lynchings,  “drag”  parties, 
suicides,  murders,  breadlines,  poverty, 
devastation,  the  midget  on  Morgan’s 
lap,  etc.,  make  startling  pictures  but  they 
do  not  represent  the  life  of  the  average 
citizen  and  community  in  this  land.  They 
do,  it  seems  from  this  book,  represent 
the  contortions  of  a  mind  that  can  sc'e 
only  filth  in  his  own  back  yard.  And  so 
Russia’s  green  pastures,  as  depicted 
here,  do  not  appear  impressive.  Mr. 
Gauvreau’s  shocking  contrasts  defeat 
their  own  purpose — J.  W.  P. 


ZENITH  PLANS  CAMPAIGN 

(.Special  to  Editor  &  Publisher) 

Chic.\go.  June  19 — More  than  200 
Zenith  Radio  distributors  are  here  today 
Only  in  the  case  of  the^oil  furnace  did  find  tomorrow  at  the  Edgewater  Beach 
the  author  make  any  such  acknowledg-  Hotel  to  learn  of  Zenith’s  fall  advertis- 


ment :  “The  advertising  for  the  Gen¬ 
eral  Electric  Oil  Furnace  has  been 
chosen  for  discussion  not  because  of 
any  deficiencies  in  this  burner.  .  .  .” 

An  even  more  striking  instance,  and 
one  that  is  not  lacking  in  humor,  is 
Mr.  Kallet’s  dissertation  on  Campbell’s 
Pork  and  Beans,  with  three-quarter- 
page  cut  of  a  can.  “Campbell’s  Pork 
&  Beans,”  he  writes,  “finds  its  way 
into  these  pages  only  because  its  price 
to  the  ultimate  consumer  is  five  cents. 
.  .  .  Many  products  that  cost  less 

than  Campbell’s  beans  for  ingredients, 
labor,  and  other  production  costs  sell 
for  from  ten  to  thirty  times  as  much  as 
the  can  of  beans.  .  .  .  The  can  of 
beans  will  help  you  to  understand  that 
high  prices  are  not  the  result  of  neces- 


ing  program.  Newspaper,  magazine 
and  radio  advertising  schedules  are  re¬ 
leased  about  Aug.  15.  Zenith  has  al¬ 
ready  launched  its  farm  paper  advertis¬ 
ing.  announcing  a  new  line  of  battery 
radio  sets. 


A.P.  PERSONNEL  CHANGES 

The  Associated  Press,  New  York, 
this  week  made  the  following  person¬ 
nel  announcement:  Bernard  Freeman, 
formerly  of  the  Nezo  York  Herald  Tri¬ 
bune,  has  been  employed  in  the  Boston 
bureau,  effective  June  24.  C.  Boehm 
Rose  of  the  Utica  Daily  Press,  will  be¬ 
come  a  member  of  the  Boston  staff, 
June  24.  Edward  L.  Bridges,  of  the 
LaGrange  (Ga.)  News,  lias  joined  the 
.Atlanta  bureau. 
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Fare-1. iCting  for  Retail  Stores — Oriental  Business  Coiiiin^  Baek 
The  Publisher  and  the  Agent 
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ward  renovation  of  business  prop¬ 
erty,  a>  reported  in  tliis  paper  last  week, 
linds  at  least  two  firms  well  on  their 
way  in  a  joint  campaign  of  this  sort. 
Pittsburgh  Plate  (jlass  Comiiany  has 
been  forced  by  business  conditions  into 
carrying  on  a  drive  of  its  own  to  en¬ 
courage  modernizing  of  store  fronts  in 
tlie  last  few  years,  and  now  is  joined 
by  Westinghouse  Lamp  Company  in  an 
effort  to  .sell  the  idea  of  not  oidy  re¬ 
modeling  show  windows,  but  also  giving 
them  adequate  lighting.  .-Vs  a  matter 
of  fact,  the  two  firms  have  Iteen  work¬ 
ing  tor  several  months  on  preliminary 
arrangements.  Klectric  utility  com¬ 
panies  are  also  to  lie  hrought  into  the 
selling  program. 

This  week  the  campaign  was  an¬ 
nounced  to  a  group  of  business  pajicr 
editors  in  Xew  York  at  a  meeting  at 
the  Waldorf-Astoria  Hotel.  Four  slide- 
films  prepared  to  illustrate  the  iwssible 
improvements  in  run-down  store  build¬ 
ings  were  shown,  and  will  lie  made 
available  tor  meetings  to  be  arranged 
all  over  the  country.  Numerous  before- 
and-after  pictures  were  included,  show¬ 
ing  amazing  transformations,  and  the 
idea  was  pointed  by  statements  of  busi¬ 
ness  gains  which  have  actually  resulted 
in  specific  cases. 

.Advertising  possibilities  in  the  plan 
will  have  to  be  determined  by  progress 
made  during  the  summer,  according  to 
J.  F.  O'Brien,  advertising  and  sales  pro¬ 
motion  manager  of  Westinghouse  Lamp. 

Ft>r  the  present  at  least,  publication 
advertising  is  on  a  back  seat.  Harcourt 
Mitchell,  of  the  FHA  Washington  staff, 
announced  that  beginning  next  week 
between  354  and  4  million  copies  of  a 
Ixioklet.  "Modernizing  for  Profit," 
would  be  mailed  to  real  estate  owners 
all  over  the  countrj’.  Local  meetings 
of  business  men  are  to  be  held  in  all 
sections,  with  the  aid  of  local  FH.A 
committees. 

Pittsburgh  Plate  Glass  is  spending 
$100,000  this  year  in  promoting  the  plan, 
it  was  announced  by  H.  B.  Higgins, 
vice-president.  Fifty  men  are  at  work 
on  it,  and  some  14  trade  pa  tiers  are 
being  used. 

One  possibility  of  newspaper  adver¬ 
tising  seems  to  lie  in  more  aggressive 
promotion  by  stories  whose  premises 
have  been  modernized.  So  far  as  the 
work  can  be  made  to  bring  increased 
sales  and  increased  profits,  it  should 
also  make  better  newspaper  prospects. 


By  ROBERT  S.  MANN 

TO  persons  who  insist  that  the  ad¬ 
vertising  agency  serves  only  the  ad¬ 
vertiser,  and  is  merely  a  customer  of  the 
imblisher,  we  take  pleasure  in  recom¬ 
mending  a  little  pamphlet  issued  by  the 
American  .Association  of  .Advertising 
.Vgencies  under  the  title,  “What  the 
.Media  Owner  Nec<ls  and  the  .Advertis¬ 
ing  .Agency  Does.” 

The  description  of  the  agency's  ser¬ 
vices  to  the  media  it  represents  is  a 
chapter  from  the  recent  Four-.A  an¬ 
alysis  of  the  study  of  advertising  agency 
compensation  made  by  the  .Association 
of  .National  .Advertisers.  It  was  re¬ 
viewed  with  the  rest  of  that  analysis  in 
this  paper  when  first  publishetl,  but  is 
well  worth  preserving  in  its  present 
form.  Tlie  chapter  was  written,  it  is 
announced,  “by  an  advertising  agency 
head  who  in  former  years  had  been  a 
prominent  national  advertiser  and  is 
thus  well  qualified  to  know  the  best  in¬ 
terests  of  both." 

The  booklet  makes  a  strong  argument 
by  comparing  the  publisher’s  relation 
to  the  agencies,  with  the  relation  of  an 
automobile  manufacturer  to  his  dealers. 
"Just  as  the  automobile  manufacturer 
lixes  the  commission  to  be  allowed  to 
his  dealer  on  the  basis  of  what  is  re¬ 
quired  to  make  a  dealer  operation  profit¬ 
able,"  it  says,  "just  so  the  publishers 
have  sought  to  keep  their  agency  com¬ 
mission  at  a  minimum  level  which  would 
make  the  agency  business  reasonably 
profitable  to  the  kind  of  men  whom  the 
publishers  lielieve  the  business  needs.” 

.And  the  parallel  is  continued  to  the 
point  of  showing  that  the  motor  maker 
would  not  sell  direct  to  consumers  at 
wholesale  rates,  lest  he  weaken  his 
dealer  structure  and  thus  hurt  future 
sales. 


the 


Extension  of  the  scope  of 
National  Electric  Manufacturers 


Returning  to  this  country  after 
a  three-month  business  trip  to  the 
Orient,  Irwin  .A.  Vladimir  of  New 
A’ork  City,  account  executive  of  the 
Maxon,  Inc.,  foreign  advertising  di¬ 
vision.  reports  improved  business  and 
advertising  conditions  in  Hawaii,  Japan, 
China  and  the  Philippines.  Esjiecially 
in  Japan,  he  said,  betterment  was  notice¬ 
able. 

With  him  he  brought  back  authori¬ 
zation  for  this  summer's  campaign  in 
this  country  by  Japanese  Canned  Crab- 
meat  Packers  and  Exporters  .Associa¬ 
tion.  This  was  released  this  week  in 
newspapers  of  thirteen  cities,  begin¬ 
ning  June  20  and  June  21,  also  in  two 
grocers’  papers.  The  advertising,  with 
which  Mr.  Vladimir  has  lieen  associated 
for  years,  is  on  a  slightly  larger  scale 
than  last  year's. 

Plans  for  a  new  campaign  for  For¬ 
mosa  Oolong  tea  were  di.scussed  with 
the  governor-general  of  Formosa,  but 
plans  are  not  definite  as  yet,  Mr.  Vla¬ 
dimir  said.  .A  house-to-house  sampling 
cami>aign  in  selected  territory  will  be 
begun  late  in  June,  with  newspaper  ad¬ 
vertising  plans  to  be  determined  later. 

Mr.  'V’ladimir  arranged  for  release  of 
advertising  in  the  Orient  for  several 
.American  exporters  while  on  his  trip. 
In  these  campaigns  reliance  was  placed 
on  newspapers  and  magazines  of  the  re¬ 
spective  nations  as  the  principal  media. 


■Association  into  the  field  of  marketing 
is  being  worked  out  in  committee  nego¬ 
tiations.  it  became  known  this  week. 
Some  members  of  the  association  have 
lieen  active  in  coojierative  campaigns 
of  the  past,  notably  the  electric  refrig¬ 
eration  campaign  sponsored  by  the  Eidi- 
son  Electric  Institute,  which  started  the 
hall  rolling  for  the  current  sales  of  a 
million  units  or  .so  each  year;  but 
NEM.A  as  an  association  has  not  been 
a  factor. 

NEM.A  headquarters  in  New  York 
this  week  was  quick  to  point  out  that 
no  cooperative  advertising  fund  was  in 
sight  and  that  the  association  had  no 
present  plans  involving  purchase  of  ad¬ 
vertising  space,  although  that  may  come 
later.  Efforts  are  being  made  to  make 
preliminary  arrangements  to  facilitate 
sales  work  in  both  residential  and  in¬ 
dustrial  markets. 


AD  TIPS 


Canada  Has  $2,200,000 
For  Tourist  Promotion 


WITH  the  July  1  deadline  approach¬ 
ing  for  the  bulk  mailing  system 


by  which  circulars  may  lie  addressed 
merely  to  "Householder’’  for  distribu¬ 
tion  to  every  home  in  specified  territory. 
Uncle  Sam  himself  has  given  the  plan 
a  trial.  Chicago  "householders”  have 
been  receiving  copies  of  a  three-fold 
card  from  the  U.  S.  Treasury,  describ¬ 
ing  tlie  L’nited  States  Savings  Bonds, 
and  soliciting  orders  on  a  detachable 

COllpi  ill. _ 


Salem  N.  Batikin  Company,  U33  N. 
Michigan  avenue.  Chicago.  Isauing  or- 
liers  to  newapapera  on  Centiir.v  Distilling 
Co..  Chicago. 

MeJunkin  .lilverllaing  Company,  228  N. 
I>a  Salle  street,  Chicago.  I'sing  a  few 
newspaiK-rs  on  Mllaou  Company,  Cincin¬ 
nati.  Ohio. 

C.  Wendel  Muencli  &  Co..  210  B.  Ohio 
street,  Chicago.  Csing  a  few  newspapers 
on  Durkee  Famous  Foods,  Inc. 

Rogers  &  Smith,  20  N.  Wacker  drive, 
Chicago.  Issuing  some  additional  orders 
on  Jel-Sert  Co.,  Chicago  (Freeze  and 
Flavor  .\de). 

Vanden  Company,  012  N.  Michigan  ave¬ 
nue,  Chicago.  WMll  place  account  of 
Lanteen  Laboratories,  (^hicago,  beginning 
July  1. 


Tourist  promotion  agencies  through¬ 
out  Canada  will  S|x;nd  approximately 
$2.2(I0,(JCK)  this  year  for  advertising,  the 
largest  amount  in  the  country's  histiiry, 
in  a  coordinated  effort  to  attract  travel¬ 
lers  and  vacationists  to  the  dominion,  it 
was  revealed  by  Theodore  G.  .Morgan, 
chairman  of  the  executive  committee 
of  the  Canadian  .Association  of  Tourists 
and  publicity  Bureaus,  Montreal,  fol¬ 
lowing  the  completion  of  a  nation-wide 
>nrvey  undertaken  by  that  organization. 


PLANNING  SCOTCH  CAMPAIGN 

Plans  are  Indiig  develo|)ed  for  adver¬ 
tising  William  Whiteley’s  Scotch 
whiskies:  King's  Ransom,  House  of 

lairds,  Whiteley's  Li(|nenr,  and  .Auld 
George.  Promotion  jilans  are  to  he 
formulateil  and  e.xecuted  by  Cowan  & 
Dengler,  New  York  agency,  under  the 
direction  of  Irving  Haim,  president  of 
.Alliance  Distributors,  Inc.,  the  sole 
U.  S.  agents. 


NOW  RICHARDSON-OSWALD 

Richardson- Plant.  Inc.,  Cleveland, 
agency,  has  changed  its  name  to  Rich- 
ardson-Oswald,  Iik.  This  change  fol¬ 
lows  the  election  of  Charles  Oswald  as 
vice-president  after  five  years  as  copy 
chief  and  art  director.  VV.  E.  Richard¬ 
son  is  president  and  treasurer.  Lillian 
.A.  Yokey  is  secretary. 


NEW  ACCOUNT  TO  GREY 

Grey  Advertising  Service,  Inc..  New 
York,  has  been  appointed  to  handle  the 
advertising  for  Inectint.  a  product  of 
Sales  .Affiliates,  Inc.,  New  A’ork.  .A 
test  campaign,  including  newspaper  and 
radio  advertising,  will  be  rim  shortly 
in  a  large  Eastern  city. 


TEXAS 


THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (EveninS) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

buainem  institutioD 


Publiabed  by  the  oldi 
in  XezM. 


OSWALD  AGENCY  EXPANDS 

Because  of  increasing  volume,  tht 
Oswald  .Advertising  Agency,  Inc.,  Phil, 
adelphia,  has  moved  into  larger  q®,. 
ters  in  the  Insurance  Company  of  Xoni. 
.America  Building,  16th  street  and  Tfe 
Parkway.  The  following  advertiser; 
have  placed  their  advertising  with  thi 
agency :  Megow  Model  .Airplane  Com! 
IKiny,  and  the  Frankford  Laundry,  botj 
of  Philadelphia. 


LAUCK  JR.  JOINS  FRENCH  UN£ 


Gerold  M.  Lauck,  Jr.,  son  of  (lerold 


twos 


inanager  oi 


.M.  Lauck,  New  York 
N.  \V.  .Ayer  &  Son,  sailed  on  thi 
Champlain,  June  15th,  for  I'rance  where 
he  will  lie  employtxl  during  the  san- 
mer  in  the  Paris  offices  of  the  French 
Line.  In  the  fall  he  will  resume  hb 
>tndies  at  Yale  University 


GALLUP  AND  ANDERSON  SAIL 

Dr.  George  H.  Gallup,  research  direc¬ 
tor  of  Young  &  Rubicam,  Inc.,  New 
A’ork  City,  and  Harold  H.  -Anderson, 
Publishers  Syndicate,  Chicago,  accont- 
lianied  by  their  wives,  sailed  June  9 
from  New  A’ork  on  the  Europa  for  i 
six-week  trip  to  Europe. 


NAMED  RADIO  DIRECTOR 

Joe  DuMond  has  been  chosen  direc 
tor  of  radio  production  of  Henri,  Hurst 
&  McDonald,  Chicago  agency.  For  the 
past  seven  years  he  has  been  a  radio 
station  manager. 


ANNOUNCES  PAINT  ACCOUNT 

.Matteson,  Fogarty  and  Jordan  Com¬ 
pany,  Chicago  agency,  has  been  ap¬ 
pointed  to  direct  the  advertising  ot 
Founders  Paint  Company,  Milwaukee. 


FADA  NAMES  AGENCY 

J.  M.  Marks,  general  manager  Fada 
Radio  &  Electric  Corporation,  has  an¬ 
nounced  appointment  of  Kelly.  Nason  & 
Roosevelt.  Inc.,  as  their  advertising 
agency,  effective  June  10.  Harry  J. 
VVinsten  is  the  account  executive  and 
sales  counsel. 


PLACING  CEMENT  ACCOUNT 

The  Lehigh  Portland  Cement  Com¬ 
pany.  Allentown.  Pa.,  has  appointed  the 
Fox  &  Mackenzie  .Agency,  Philadelphia, 
to  handle  its  advertising. 


TRACY-LOCKE-DAWSON  NAMED 

The  New  A’ork  office  of  Tracy- 
Locke-Dawson,  Inc.,  is  now  handling  the 
account  of  Paul  Garrett  &  Co..  Brooklyn, 
Garrett’s  Virginia  Dare  Wines. 


HANDUNG  GIN  ACCOUNT 

The  Clements  Company.  Philadelphia 
agency,  has  been  appointed  by  the  Mount 
Rose  Distilling  Co.,  Trenton,  N.  J.,  to 
advertise  Mount  Rose  Gin. 


JOINS  EASTMAN,  SCOTT  AGENCY 

.Albert  Hill  formerly  with  the  sales 
and  promotion  division  of  Coca-Cola 
Company,  .Atlanta,  has  joined  Eastman, 
Scott  &  Co.,  .Atlanta  agency. 


HUPP  APPOINTS  STACK-GOLBE 

The  Hupp  Motor  Car  Corpiration  lias 
appointed  .Stack-(Jolbe  .Advertising 
.Agency,  Chicago,  to  direct  its  account, 
effective  at  once. 


Properly  to  cover  thia  great  State  you  must 
use  the  leaders: 


"\  knew  I  had  a 
big  edge 


in  appearances 


II 


exulted  the  solicitor  who  had  just 
won  a  big  contract.  “The  Bugle 
such  a  rotten  printing  job  and 
haninieretl  the  diirercnce  until  the) 
signetl  up.  By  the  way,  1  must  send 
a  liox  of  golf  balls  to  <  ’.harlie  Free. 
He  lioostetl  for  us.’’ 

But  no  1k)x  of  cigars  for  the  niai 
who  really  boostetl  most,  the  skilled 
^^terex)  foreman  who  sticks  to  Certi¬ 
fied  Mats.  It’s  all  a  (lart  of  the 
day's  work  for  him. 

.Another  cast*  where  the  siimllest 
item  in  publishing,  the  dry  mat, 
won  big  n*sults. 

For  dejiendable  sten-otyping.  rely 
on  Certified  Mats,  made 
U.  S.  A. 


CERTIFIED  DRYM.V 
CORPORATION 

.140  Madison  Ave.,  New  York,  N- 
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^ioertisin  g  Agencies 

;Sncy  matters  up 

TO  CANADIAN  GROUP 

(j)N.A.  President  Heads  Joint  Com¬ 
mittee  of  Six  Publishers  and 
Four  Agents — To  Report 
Next  October 


Problems  of  agency-publisher  rela- 
jjos  in  Canada  are  to  be  studied  this 
jgmner  by  a  commission  of  six  pub¬ 
lishers  and  four  advertising  agents,  un- 
^  an  arrangement  growing  out  of 
(jotroversy  over  the  move  of  the  pub- 
lislurs  to  standardize  the  rates  of 
gggy  commission  and  cash  discount  at 
15  per  cent  and  2  per  cent  respectively. 
The  members  of  the  committee,  au- 
I'BTized  at  last  week's  meeting  of  the 
Linadian  Daily  Newspaper  Publishers 
tjsociation.  are:  O.  L.  Spencer,  Cal- 
Herald,  new  president  of  C.  D. 
)i.  A.;  W.  J.  J.  Butler,  Toronto  Mail 
6'  Empire;  T.  F.  Drummie,  St.  John 
(S.  B.)  Telegraph-Journal ;  W.  B. 
Preston,  Brantford  (Ont.)  Expositor; 
H.  B.  Muir,  Kingston  (Ont.")  IVhig- 
Stjudard;  Victor  ^fton,  IVinnipeg  Free 
Pr«j;  H-  B-  Cockfield,  of  Cockfield 
Brown  &  Co.,  Ltd.,  Montreal;  J.  A. 
MacLaren.  MacLaren  Advertising  Com¬ 
pany,  Ltd.,  Toronto;  C.  T.  Pearce,  of 
,A  McKim,  Ltd.,  Montreal,  and  Adam 
Smith,  of  R.  C.  Smith  &  Son,  Ltd., 
Toronto,  president  of  the  Canadian  As¬ 
sociation  of  Advertising  Agencies. 
Appointment  of  the  committee  grew 
out  of  protests  made  at  the  convention 
by  leading  Canadian  advertising  agents 
against  the  publishers’  plan  to  stand¬ 
ardize  commissions.  This  plan,  adopted 
last  October  to  take  effect  Jan.  1,  1936, 
was  reaffirmed,  as  told  in  this  paper 
last  week.  Two  resolutions  adopted  at 
that  time  tell  the  story  of  the  negotia¬ 
tions.  The  first  one  said : 

"We  have  listened  attentively  to  the  presen- 
utiom  ably  and  forcefully  addressed  to  us  by 
jentlemen  representing  individually  and  cor¬ 
porately  the  views  of  allied  interests  on  the 
subject  of  standardization  of  agency  commis¬ 
sion  and  cash  discount. 

"The  considered  unanimous  judgment  of  this 
meeting  is  that  we  reaffirm  the  decision  of 
our  October  meeting  that  becomes  effective 
Jan.  1,  1936. 

"The  additional  suggestions  made  by  those 
vbo  have  addressed  us  for  the  improvement 
of  advertising  practice  and  ethics  will  he 
taken  under  advisement  as  expeditiously  as 
possible.” 

The  second  resolution,  based  on  the 
final  clause  of  the  first,  was  adopted 
after  the  agents  had  again  addressed 
the  convention.  It  said : 

"That  the  Canadian  Daily  Newspapers  As- 
lociation  approves  the  suggestion  made  by 
Messrs.  Cockfield,  Pearce.  Smith  and  Mc¬ 
Connell  that  a  commission  be  appointed  at 
this  meeting  consisting  of  six  publisher  mem¬ 
bers  and  four  agency  members  to  study  and 
recommend  in  regard  to  agency  operation  and 
report  to  our  October  meeting.” 


USE  OF  DAIUES  INDORSED 

Chevrolet  Dealer*  Applaud  Firm’s 
Newspaper  Plans 

Seventy-four  of  Chevrolet’s  leading 
dealers,  meeting  in  Detroit  for  a  two- 
day  conference  last  week  on  sales  and 
advertising  plans  for  the  balance  of 
1935,  went  on  record  as  unanimously 
indorsing  the  Chevrolet  Motor  Com¬ 
pany’s  decision,  announced  at  the  con¬ 
vention  to  retain  the  newspaper  as  the 
backbone  of  the  company’s  advertising 
program. 

The  announcement  tnat  Chevrolet  in¬ 
tended  to  adhere  to  this  time-tried 
policy  was  made  by  C.  P.  Fisken,  ad¬ 
vertising  manager,  who  spoke  in  enthu¬ 
siastic  terms  of  the  results  the  company 
bas  obtained  through  newspaper  space. 

"^Ve  are  constantly  on  the  lookout 
for  any  means  of  making  our  appeal 
to  the  public  more  effective.”  said  Mr. 
risken,  "but  up  to  date  we  have  found 
nothing  to  compare  with  the  newspaper 

the  ‘main  highway’  for  our  adver- 
tising  expenditure.” 


NEW  4-A  MEMBER 

C-  P.  Clark,  Inc.,  Nashville.  Tcnn., 
n^s  been  elected  to  the  American  Asso¬ 
ciation  of  Advertising  Agencies. 


NAMES  COMMITTEE  CHAIRMEN 

Z.  L.  Potter,  Erwin,  Wasey  &  Co., 
Chicago,  chairman  of  the  Western  Coun¬ 
cil  of  American  Association  of  Adver¬ 
tising  Agencies,  this  week  announced 
the  following  committee  chairmen  ap¬ 
pointments  :  Albert  W.  Sherer,  Lord  & 
Thomas,  education  in  advertising ;  G.  V. 
Lowrie,  McCann-Erickson,  Inc.,  media; 
CJharles  Daniel  F'rey,  Charles  Daniel 
Frey  Company,  agency  practice;  George 
Speyer,  J.  Walter  Thompson  Company, 
mechanical  production ;  W.  D.  Mc- 
J  unkin,  MeJ  unkin  Advertising  Com¬ 
pany,  legislation;  Maurice  Needham, 
Needham,  Louis  &  Brorby,  Inc.,  mem¬ 
bership;  and  Richard  Marvin,  J.  Walter 
Thompson  Company,  radio. 


GRAHAM-PAIGE  CAMPAIGN 

F.  Willis  Munro,  recently  advertising 
manager  of  the  Hupp  Motor  Car  Cor¬ 
poration,  has  Iieen  appointed  assistant 
advertising  manager  of  the  Graham- 
Paige  Motors  Corporation,  it  is  an¬ 
nounced  by  C.  W.  Matheson,  vice-presi¬ 
dent.  An  aggressive  program  of  sales 
promotion  is  being  launched  by  the  lat¬ 
ter  company  as  part  of  its  plan  to  double 
sales  during  the  early  summer  months. 


OYSTER  ACCOUNT  TO  AYER 

N.  W.  -Ayer  &  Son,  Inc.,  has  been 
appointed  advertising  agent  by  the 
(iyster  Growers  &  Dealers  Association 
of  North  America,  at  a  meeting  held 
in  New  York  last  week.  The  advertis¬ 
ing  appropriation  of  $100,1)00  is  to  be 
spent  in  newspapers,  magazines  and  bill¬ 
boards  beginning  Sept.  1,  it  was  an¬ 
nounced  by  Gordon  Sweet,  chairman  of 
the  advertising  committee. 


BANS  OBJECTIONABLE  ADS 

The  Mutual  Broadcasting  System, 
which  includes  the  Chicago  Tribune 
station,  WGN,  has  announced  it  will  not 
take  programs  advertising  laxatives,  de¬ 
pilatories  and  deodorants  or  other  prod¬ 
ucts  that  may  be  objectionable  to  the 
public.  The  radio  chain  is  establishing 
a  sales  organization  to  handle  the  sale 
of  network  time  exclusively. 


you  are  facing  any  of 
these  problems; 

Raising  subscription 
prices; 

Maintaining  circula¬ 
tion  after  a  price 
increse; 

Increasing  revenue 
from  mail  sub¬ 
scribers; 

Stabilizing  and  in¬ 
creasing  carrier 
circulation: 

. let  us  show  you  how 

our  services  can  be  very 
helpful.  Inquiries  an¬ 
swered  without  obliga¬ 
tion. 

WHITLOCK 

and  COMPANY 

333  N.  Michigan  Avenue 
Chicago,  Illinois 

Direct  Representatives 
of  the  Publishers 


SAYS  BANKS  NEED  DAIUES  FIVE-MONTH  PERFUME  DRIVE 


Newspaper  Space  Essential,  Bankers’ 
Institute  Is  Told 

(Special  to  Editor  &  Publisher) 

Omaha.  Neb.,  June  17 — Sound  ad¬ 
vertising  for  banks  can  best  be  had  in 
newspapers,  W.  R.  Snodgrass,  manager 
of  the  advertising  and  new  business  de- 
l>artment  of  the  Union  National  Bank 
of  Kansas  City,  Mo.,  told  delegates  at 
the  national  convention  of  the  .American 
Institute  of  Banking  held  here  last 
week.  Nearly  1,500  banking  institute 
members  from  every  corner  of  the  na¬ 
tion  attended  the  five-day  meeting  that 
started  June  10  and  ended  on  the  14th. 
Mr.  Snodgrass  said: 

“Newspaper  advertising,  to  my  mind 
is  the  one  essential  necessary  to  sound 
bank  advertising.  It  does  a  job  nothing 
else  can  do. 

“The  printed  page  is  the  market  place 
of  the  modern  world  today.  This  is 
the  place  the  people  come  to  find  their 
wants.  Banks,  I  am  sorry  to  report, 
have  been  negligent  in  using  this.” 

TWO  JOIN  A.N.A. 

National  Biscuit  Company,  New  York 
City,  has  been  elected  to  membership 
in  the  Association  of  National  .Adver¬ 
tisers.  Robert  J.  FlcKid  will  represent 
the  company  in  the  .\.N..A.  .Another  new 
.A.N..A.  member  is  Merck  &  Co.,  Inc.. 
Rahway,  N.  J.,  represented  by  Douglas 
W.  Coutlee. 


BUFFALO  STORE  TO  BBDO 

Wm.  Hengerer  Company,  Buffalo  de¬ 
partment  store,  has  appointed  Batten. 
Barton.  Durstine  &  Osborn.  Inc.,  as  its 
advertising  agent,  effective  July  1. 


Lanvin  Perfumes,  imported  by  Mau¬ 
rice  Levy,  N.  Y.,  will  have  their  most 
ambitious  advertising  and  sales  promo¬ 
tion  campaign  this  fall  and  winter 
through  Donahue  &  Coe,  Inc.,  Rocke¬ 
feller  Center,  N.  Y.  Lynn  Farnol  is 
account  executive.  .A  five-month  drive 
in  class  magazines  and  the  rotogravure 
sections  of  large  city  newspapers,  to¬ 
gether  with  specially  designed  novelty 
window  and  counter  displays,  is  planned. 

HAS  SOAP  ACCOUNT 

The  Iowa  Soap  Company,  Camden, 
N.  J.,  has  appointed  the  Aitken-Kynett 
Co.,  Philadelphia  agency,  to  place  its 
advertising  in  the  east.  The  line  of 
jiroducts  includes  Magic  Washer  Pow¬ 
der,  Protex  Soap  and  other  soap  prod¬ 
ucts. 

NEW  YORK  AGENCY  NAMED 

W.  I.  Tracy,  Inc..  New  York  agency, 
has  been  appointed  by  M.  W.  Houck  & 
Bro.,  New  A’ork,  the  New  York  dis¬ 
tributors  of  Pappy’s  Guava  Jelly.  .Ad¬ 
vertising  will  start  next  month  in  news- 
pafiers  and  magazines. 

CHICAGO  ACCOUNT  EXECUTIVE 

Allen  B.  Dicus  has  been  appointed  an 
account  executive  with  Blackett-Sample- 
Hummert,  Inc..  Cliicago  agency.  He 
was  formerly  sales  promotion  manager 
of  Stewart-Warner  Corporation. 

HAS  MACHINERY  ACCOUNT 

The  Federal  .Advertising  Agency,  Inc., 
New  York,  has  been  named  advertising 
and  merchandising  counsel  by  the  E.  J. 
.\Ianville  Machine  Company,  cold  forg¬ 
ing  specialists,  Waterbury,  Conn. 


Yes. . 


SUMMER  CIRCULATION 
GAINS  ARE  POSSIBLE 


The  myth  about  tlie  inevita¬ 
bility  of  summer  circulation 
drops  has  been  exploded. 

Utilizinji;  the  talents  of  Peter  Arno, 
John  Held  Jr.,  Roland  Coe  and 
other  artist-humorists  of  note.  Pub¬ 
lishers  Service  contests  have  proved 
that  circulation  can  not  only  be  sus¬ 
tained,  but  actually  increased,  dur¬ 
ing  the  summer  months. 

There’s  still  time  to  ward  off  that 
customary  decline.  For  detailed 
information,  wire  .  .  . 


PUBLISHERS  SERVICE 
COMPANY 

i  n  corporate  (i 

75  WEST  STREET  NEW  YORK,  N.  Y. 
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COLOR  IS  ABSORBING  TOPIC  AT  FIRST  Iowa  Composing  Room  Executives  jfg£DEF 
GRAPHIC  ARTS  SESSIONS  Belter  Plates,  Mats  From  Agencieti ' 


Tillinghast  Urges  New  Cc^y  Writing  Technique  in  Agencies  to  ,fteg,aph  to  edito«  &  Pubushm) 

Promote  Gro%¥th  of  Daily  Color  Linage  in  Intermediate  ^EDAR  RAPIDS,  Iowa,  June  18— 

D.ily  P.p«^100  .t  M«t 

(By  telei^raph  to  Editor  &  Publisher)  heat,  laughter,  harvest,  plenty,  autumn,  better  newspaper  printing  and  more  ef- 

CINCINNATI,  Ohio,  June  20 — Color  happiness  and  warmth.  That  yellow  fective  national  advertising  copy,  mem- 
in  terms  of  the  chemist  and  physicist,  is  the  symbol  of  cowardice,  indecency,  hers  of  the  Iowa  Daily  Newspaper 
applied  to  the  working  needs  of  the  decay,  deceit,  inconstancy  and  sickness.  Composing  Room  Executives  Associ- 
printer  and  advertiser,  is  being  dem-  Jn  spite  of  these  associations  half  the  ation,  meeting  here  today  and  yesterday 
onstrated  before  the  Graphic  Arts  Re-  world — the  Oriental  half — reveres  yel-  at  their  ninth  annual  conference,  recom- 
search  Bureau,  meeting  as  a  unit  of  the  [qw  as  a  religious  color.  Green  has  rnended  to  advertising  agencies  that 
American  Society  of  Mechanical  Engi-  |)een  the  symbol  of  victory,  safety  and  more  attention  be  paid  to  improved 

neers  here  today  and  tomorrow.  also  sickness — the  latter  probablv  be-  „iates  and  mats  sent  to  newsnaoers. 

The  lecturers,  all  .distinguished  in  cause  green  pigment  was  once  made  ‘  The  meirs  adopted  a’ 
^ucational  and  industrial  research  fields,  from  arsenic.  These  and  other  inter-  suggesting  to  agencies  that  reproduction 
have  an  audience  ot  newspaper  engi-  pretations  of  the  emotional  effects  of  of  national  advertising  could  be  im- 
neers,  superintendents,  printing  execu-  color  are  probably  due  to  early  asso-  „rov«I  if  better  denth  is  nrovided  in 
lives,  and  officers  of  machinery  and  ciation  with  situations  which  suggested  electrotypes  and  mat^s  The  resolution 
equipment  firms,  totalling  about  100.  these  meanings.  There  are  no  sound  ,  recommended  more  attention  lie 

Highly  technical  in  content,  the  lectures  reasons  for  accepting  them  as  authen-  to  imiformitv  of  thickness  of  these 

are  illustrated  with  all  manner  of  spec-  tic”  uniformity  of  thickness  of  these 

tacular  electrical  and  mechanical  devices,  ^  Tillinghast,  a  lietter  quality  of  mats  ,e 

niinre^rent  enerts.  the  •  i  ^  x  iuiiiimicu. 


tacular  electrical  and  mechanical  devices, 
demonstrating  fluorescent  effects,  the 


lemonsiraung  i.uorescci.i  cucvis,  u.e  vice-president  of  K.  Hoe  &  Co.,  Inc.,  Association  officers  were  re-elected 
hue.  value,  and  chroma  characteristics  Vvmrnfr  in  Dailv  News-  w  °  Thcv  nre 


on  Color  i  rinting  in  Daily  News¬ 
papers”,  which  was  scheduled  for  Eri- 


of  colors  individually  and  in  combination.  *oa,,ers”'  which 'wa'^  chediil^' for  ensuing  ye^.  Thp’  a^:  I-eo 

Much  of  the  first  dav’s  discussion  '  scheduled  tor  1  ri-  j  Carle,  Mason  City  Glohe-Gas:ctte, 

centered  around  the  question  of  color  '  of  presses  president;  Edward  Funk,  Waterloo 

cenierea  arouna  me  question  oi  coior,  attachments.  He  then  re-  Cnurtor  vice  nredHent  anH  Paul  F 

its  technicalities  and  use.  turned  tn  hie  lieiief  that  "dailv  .cicr  vice-president,  and  raui  i. 

A  trilogv  of  talks  on  color  by  mem-  li  .  Kamler,  Clinton  Herald,  secrefary- 

.V  iiiivsv  lams  iHi  vuiui  iiiciii  jjg  [jO(th  Simple  and  attractive.  * 

bers  of  the  research  laboratories  of  the  t'i  ,i,„  onini.m  formed  treasurer. 

International  Printing  Ink  Corporation  f^om  observations  I  have  made  of  good,  '^yaterloo  was  chosen  for  the  1936 
was  presented  In  speaking  on  Color  indifferent  color  printing  in  ,  a  »  •  „ 

UiernistryV’  Dr.  Albert  E.  Gess  er,  after  hundreds  of  dailies  during  the  past  association  voted  to  invite  stereo- 

detailed  chemical  analysis  ot  the  prob-  few  years,  and  from  many  talks  with  *>'P^''®  Dailies  to  next  years 

lems  contronting  those  working  with  advertising  men  and  readers,  that  the  <-'onterence  with  the  understanding  that 
color  printing,  led  up  to  a  plea  for  coor-  more  simple  types  of  color  advertising  sufficient  interest  is  shown  by  stereo- 
dinated  experimentation  in  the  matter  of  one  or  two  non-overlapping  colors  t>pers,  the  name  of  the  association  will 
of  vehicles,  i>articularly.  properly  applied  can  have  an  appeal  changed  to  include  this  group.  L. 

“The  last  word,”  he  said,  “will  never  very  nearly,  if  not  equally,  as  effective  Caldwell,  Cedar  Rapids  Gazette,  was 

be  spoken  on  this  intricate  subject  of  as  the  more  complicated  process  work,  appointed  chairman  of  stereotypers’ 
color  chemistry.  Today’s  achievements  provided  that  the  proper  technique  in  membership  committee, 
will  be  old  tomorrow.  (Greater  perman-  copy  preparation  is  followed.”  More  than  50  composing  room  execu- 

ence  is  expected;  better  and  faster  ap-  xf-  Ti11ini»ba«;t  nr#.-  tives  attended  the  convention  held  in 

plication  is  demanded  by  the  printer,  paration  of  color  copy  for  the  dailv  Roosevelt  Hotel.  President  Carle 
dyer  and  painter,  caretul  and  never  newspaper  should  lie  a  special  art  and  Presided  at  general  sessions.  The  con- 


Referring  to  the  composing  room  js 
the  service  department,  Joe  McCormick  | 
editor  of  the  Cedar  Rapids  Tributti  ^ 
weekly,  presided  as  toastmaster  at  the  i 
.Monday  luncheon  at  which  Mavot 
Frank  K.  Hahan  welcomed  the  vishws  F’’ 
John  Miller,  Gazette  publisher,  ami  ^ 
Henry  Hromek,  Gazette  mechanical ».  bitt<  S' 
jierintendent,  also  addressed  the  meat, 
bers.  who  were  guests  of  the  log 
jiaper. 

John  F.  Hynes,  secretary,  Emploj^ 

Mutual  Casualty  Qimpany,  disett* 
accident  prevention  in  newspaper  plai 
at  the  Monday  afternoon  session.  Ga 
field  Sampson,  Omaha  Bee-Nm 
spoke  briefly  on  composing  room  proj 
Icms. 

Informal  but  highly  informative  rotaf 
table  discussions  on  various  problq 
took  place  both  days  under  diredif 
of  Mr.  Link. 

George  A.  Brandenburg,  Qiicagoca 
respondent  of  Editor  &  Pubusi] 
spoke  today  on  important  developma 
in  newspaper  makeup,  including  incr^fl 
use  of  local  pictures,  one-man  engriJl 
ing  plants,  label  headlines  and  be^ 
composition.  In  addition  to  compoi 
room  executives  from  every  major 
in  Iowa,  visitors  included  representtsJ 
tives  from  papers  in  Linco^  XdJ 
Madison,  Wis.,  Omaha  and  Kewanetl 
Ill.  — 


More  than  50  composing  room  execu¬ 
tives  attended  the  convention  held  in 


UNAGE  CORRECTIONS  ; 

Because  of  typographical  errors  in 
the  Media  Records  May  linage  report 
published  in  Editor  &  Publisher  for 
June  15th,  the  Tulsa  (Okla.)  Work 
was  listed  as  an  evening  and  Sunday 
.newspaper.  It  should  have  been  morn¬ 
ing  and  Sunday.  The  Forth  Worth 
(Tex.)  Press  should  have  been  credited 
with  a  gain  of  18,492  lines  instead  oi 
a  loss. 


of  the  shackles  of  yesterday’s  thinking  essence,  and  speed  and  production  of  briefly  outlined  relationships  between 
— or  even  of  today's,  to  create  new,  iiaramount  importance.”  news  department  and  comjtosing  room. 


evLt?:;ew"t  "re.  .IK-nUcd  out  that  a  new  technique 


evolve  new  processes  for  making  more  ter  understanding  of  departme.ital 

durable  lacquers,  create  more  brilliant  sinmlicitv  and  taff'inrer^^  P^^Wems.  pointing  out  that  friction 

M?ntr"Th‘^rth*^^h  the^  mechanical  problems  peculiar  to  could  be  kept  at  a  minimum  by  a  frank 

chemist  can  protluce  smaller  daily  in  weekday  color  e-^change  ot  ideas. 

e\en  smoother,  cleaner  and  faster  inKS  mivertising.  He  thinks  that  such  pre-  Franklin  E.  Katterjohn,  advertising 
and  preserve  the  paration  of  copy  would  contribute  to  ‘brector  of  the  Gazette,  spoke  on  the 
arts.  Ihe  indi\idual  studies  of  s^ial-  improvement  of  the  appearance  of  need  for  closer  cooperation  between 

daily  color  advertising  and  would  tend  advertising  department  and  composing 
ermnat^.  f-  „  ,  .  ,  t'*  increase  linage  in  that  newspaper  room.  He  pointed  out  that  advertisers 

,  .  ,  nur  L.  iJardy,  in  Color  as  classification.  have  become  more  discriminating  in 

Light,  brought  out  that  “because  the 
use  of  color  was  an  old  art  long  before  ~ 


When  we  say: 


*<MORLEY 

MATS 


their  tastes  and  are  demanding  service 
which  requires  close  harmony  between 


its  scientific  basis  was  understood,  the  BUNTMAN  N.A.E.A.  SECRETARY  these  tw?  de^rtments. 


distinction  between  a  physical  and  psy-  Irwin  Maier,  advertising  director  ‘  LTOti  Link7l)ej  ivfofitej  Register  and 
OTOlogical  match  is  not  always  made.  Miluaukee  Journal  and  President-Elect  Tribune,  told  the  group  that  newspapers 
or  example,  in  the  manufacture  of  of  the  New’spaper  .Advertising  Execu-  are  becoming  less  departmentalized  and 


are 


Leon  Link,  Des  Moines  Register  and 


a  newspaper  to  a  manufacturing  pro- 


or  example,  in  the  manufacture  of  <\f  the  Aewspaper  Advertising  Execu-  are  becoming  less  departmentalized  and 
ary  color,  u  a  particular  batch  of  drv  Uves  Association,  Inc.,  has  announced  more  institutionalized  He  reported 
color  happens  to  be  somewhat  offshade,  the  apixiintment  of  Irving  C.  Buntman  i,;„u  UpUts  of  the  r^ent  mechanical 
it  is  common  practice  to  add  some  other  of  -Milwaukee  as  secretary-treasurer  of  Scrence  of  the  A  N  P  A  at  De- 
material  to  it  until  it  matches  the  stand-  the  association.  Mr  Buntman  succeeds  j^oit.  Mr.  Link  liken^  production  of 
ard.  In  general,  the  visual  match  is  Hoyt  F.  Boylan  of  Richmond.  Ind.  and  ^  newspaper  to  a  manufacturing  pro- 
not  a  iierfect  physical  match,  and  the  held  a  similar  position  in  1929  and  1930.  , 

difference  often  appears  later.  For  ex-  Buntman  is  executive  director  of  ^ 

ample,  two  colors  that  are  held  to  physi-  Wisconsin  Xlarkets,  Inc.,  representing 
cal  standards  will  produce  the  same  re-  I"!  daily  Wisconsin  newspapers,  and  will 
suit  when  they  are  mixed  together  in  continue  those  duties. 

definite  proportions.  If  they  are  merely  _ 

held  to  a  visual  match  with  their  re-  BIG  VACATION  SFCTIONS 

SSr  r  amual  ,„veL  and 

mixed  ”  differently  when  recreation  supplement  was  published 

14,  ’  ,,r  ,  ^  Friday,  June  14,  by  the  nine  newspapers 

•  Welp  discussed  “Color  of  the  Westchester  County  Publishers, 

in  se.  making  much  of  the  fact  that  Inc.,  group.  Tiie  papers  ran  a  total  of 
to  fear  that  following  a  362  pages  that  clay,  of  which  190  were 
alitv  destroy  your  i>erson-  in  the  supplement.  .Advertising  totaled 

al-  209,369  lines  in  all  supplements  and 
“In  th  (  'A  c  there  were  229,313  lines  of  news.  The 

the  use  of  cofor,’’  hS%afd  ‘T'ememfcr  ^^ochelle  led  the 

that  while  genius  may  wo^k  iHol^U  ®r7hicrtherrw?  e"4^  in‘ th^  sS 
color  combinations  we  of  lesser  talent  "  J.  ^ 


BETTER' 


...we 


mean 


- - iv-ootl  LdlClll  TTIPnt 

must  play  safe.  We  can  achieve  real 
distinction  if  we  use  hues  of  low  value 
and  weak  chroma  for  our  larger  areas  C* 

and  contrast  the  small  areas  in  hues  of  Th 

high  value  and  strong  chroma.  York 


LUDLOW 
Typefaces 
please  the 
advertisers 
.  .  .  Ludlow 
costs  please 
the  office . . 


just  THAT! 


Samples  tvill 
prove  it 


Write  for 
them 


C.  H.  EDDY  CO.  APPOINTED 

The  Charles  H.  Eddy  Company,  New 
York,  this  week  announced  that  it  had 


LUDLOW 


Morley  Button 

MANUFACTURING  CO. 


We  have  been  told  that  red  is  the  been  appointed  national  advertising  rep 
symbol  of  war,  passion,  danger  and  resentative  of  the  Brooklyn  TimeS' 
courage.  That  orange  signifies  glory.  Union,  effective  July  1. 


Typograph  Company 

2032  Clybourn  Ave.,  Chicago 


Portsmouth,  New  Hampshire 
New  York  Ofl&ce’— 46  E.  11  Sl 


Editor  &  Publisher  for  June  2  2,  19  35 


33 


creDERICK  r.  peters 
^  IN  EVANSVILLE 


THOMAS  CHARLES  QUiNN 


Scripp*-Howaril  Editor  Stricken 
jj^l  f^ile  at  De»k — Began  New*- 
paper  Career  on  Cin- 
t)^|  cinnati  Pott 

Fitderick  Keener  Peters,  (>0,  editor 

president  the  i'r«Hjr>i7/e  (  Ind.) 


^tst,  Scripps- Howard  paper,  died  late 


Former  Owner  of  Old  New  York  Daily 
Newt  and  Ledger  Diet  at  70 

Thomas  Charles  yuinn,  former  owner 
of  the  old  Xi'w  York  Daily  News,  died 
June  15  at  his  home  in  New  York.  He 
was  70  years  old. 

Born  at  Woburn,  Mass.,  Aug.  24, 
18()4.  he  attended  public  schools  at 
Woburn  and  l)egan  his  newspaper  career 
as  a  "printer's  devil”  in  1881  with  the 
lYohurn  Advertiser.  Three  years  later 
he  became  editor  of  tliat  newspaper, 
and  after  that  he  was  reporter  on  the 
Jiostoii  (ilobe.  In  1889  he  was  appointed 
managing  editor  of  the  New  York 
Press. 

Mr.  Quinn  bought  a  half  interest  in 
Doiialioc's  Magazine,  which  was  pub¬ 
lished  in  Boston.  In  1895  he  was  man¬ 
aging  editor  (»f  Depew’s  "History  of 
.\mcrican  Commerce,”  and  in  March, 
189(i,  he  started  to  publish  the  Penny 
.Magazine  in  New  York.  He  became 
managing  editor  of  the  New  York  Daily 
News  in  December,  1901,  and  bought 
that  publication  from  the  late  Frank  A. 
•Munsey  in  June,  1904. 

I'rom  19(18  to  1916  Mr.  Quinn  was 
publisher  of  the  New  York  Ledger, 
and  for  the  following  four  years  he 
was  Supervisor  of  Public  records  for 
the  State  of  New  York.  He  was  also 
secretary  of  the  Catholic  Writers  Guild 
of  .America. 


Cfibttuary 


UVY  S.  RICHARD 
Editor  Diet 


Age 


Frederick  R.  Peters 


Sunday  afternoon,  June  16,  of  a,  second 
stroke  of  apoplexy.  He  suffered  the 


first  stroke  Saturday  while  at  work  at 

)rle 
lav 


his  desk  at  the  newspaper 
In  addition  to  his  duties  at  the  Press, 
which  he  founded  in  191X>,  Mr.  Peters 
was  from  1909  to  1929,  publisher  of  the 
Terre  Haute  Post,  in  1922  and  1923, 

■  editor  of  the  Indianatiolis  Times,  and 
“■  from  1916  to  1929,  manager  of  the 
iVestern  Indiana  group  of  Scripps- 
"I  Howard  Newspapers. 

.\  bitter  foe  of  iwlitical  corruption, 
Mr.  Peters  attracted  nation-wide  atten¬ 
tion  in  1914  while  in  charge  of  the  Terre- 
Haute  Post  by  exposing  election  frauds 
which  resulted  in  the  prosecution  and 
conviction  of  many  Terre  Haute  offi- 
wrcials.  During  this  fight  a  warrant  for 
I  his  arrest  on  a  charge  of  contempt  of 
^  court  was  issued  by  the  county  judge 
who  later  was  i>ne  of  those  sent  to 
prison. 

Bom  in  1874  in  Zanesville,  O.,  the 
son  of  a  Methodist  minister,  Mr.  Peters’ 
first  venture  into  the  newspaper  world 
was  the  publishing  of  a  monthly  paper 
.  while  in  his  early  ’teens.  At  the  age 
of  16  he  became  a  correspondent  for 
:  Cincinnati  newspapers  and  in  this  man- 
i  ner  helixd  to  pay  his  way  through  the 
University  of  Cincinnati. 

Mr.  Peters’  first  regular  job  as  a 
reporter  was  in  1899  on  the  Cincinnati 
Post.  Another  member  of  the  staff  at 
the  time  was  William  Philip  Simms, 
now  Scripps- Howard  foreign  editor. 

TTie  first  issue  of  the  Evansville 
Press  was  published  July  2,  1906.  Mr. 
Peters,  who  served  continuously  as  edi¬ 
tor  until  his  death,  writing  for  the  25th 
anniversary  edition  in  1931,  recalled  that 
the  lone  typesetting  machine  in  the  plant 
had  refused  to  work  for  the  first  edition. 

To  top  off  the  day’s  trouble,  the 
newsboys  had  given  up  in  disgust  and 
gone  home  when  the  edition  finally  was 
published. 

Mr.  Peters  played  an  important  j)art 
m  bringing  about  the  building  of  the 
Mansville-Hendcrson.  Ky.,  government 
bridge,  one  of  the  main  connecting  links 
ft  the  middle-west  over  the  Ohio  river. 

Mr.  Peters  was  a  32d  degree  Mason 
^Jxl  Shriner,  and  belonged  to  the  Na¬ 
tional  Press  Club.  The  body  was  taken 
to  Cincinnati  for  burial. 

W.  G.  Chandler,  general  manager  of 
oenpps. Howard  papers,  and  J.  H.  Scr¬ 
olls.  executive  editor,  flew  from  New 
tork  to  attend  the  funeral  in  Cincin- 
wti  Tuesday.  Burial  was  in  Spring 
brove  cemetery. 


Retirement  at 
of  65 

The  death  of  Livy  S.  Richard,  edi¬ 
torial  writer  of  distinction  and  prominent 
liberal,  occurred  June  13  at  his  home. 
North  Hampton.  Mass.  He  was  in  his 
(i5th  year.  Death  was  due  to  anemia. 
Mr.  Richard  retired  several  years  ago, 
following  an  engagement  as  chief  edi¬ 
torial  writer  of  A'ezo  York  .Interican. 
He  is  survived  by  Mrs.  Richard,  two 
sons  and  two  daughters.  Irving  E. 
Richard,  elder  son,  is  managing  editor  of 
-SV.  Paul  (Minn.)  Nezvs.  Paul  Richard 
is  connected  with  a  New  York  bank. 

.At  18,  Mr.  Richard  started  newspaper 
work  on  the  Pittston  (Pa.)  Gazette. 
Subsequently,  he  saw  service  in  .Scran¬ 
ton.  Reading  and  Rochester.  N.  Y.  In 
1910,  associated  with  several  prominent 
progressives,  he  started  Poston  Com¬ 
mon,  a  weekly  newspaper  of  critical 
comment,  gaining  local  distinction  for 
clear,  forceful,  independent  writing. 
Leaving  Boston,  Mr.  Richard  became 
editorial  writer  for  NE A- Service,  at 
Cleveland,  and  subsequently  joined  the 
Hearst  organization. 

During  the  World  War  he  was  as¬ 
sistant  director  of  the  War  Department 
News  Bureau,  engaged  in  giving  out  to 
the  press  the  official  news  of  Army  ac¬ 
tivities.  At  the  end  of  the  war  be  re¬ 
turned  to  the  editorial  page  of  New 
York  American,  for  several  years  acting 
directly  under  Mr.  Ilearst’s  supervision. 
Mr.  Richard  was  a  man  of  quiet  dis¬ 
position,  character,  ideals  and  free  spirit. 
His  contribution  to  the  press  of  the  U. 
S.  was  substantial. 


CHARLES  K.  STOUT.  80.  veteran 
newspaperman  who  had  published 
newspapers  in  the  South  since  1878, 
died  June  14  in  Hamilton,  Ga.  He 
started  his  career  as  publisher  of  the 
lairnwunt  (Ga.)  News  in  1878,  and 
subsequently  published  papers  in  Florida 
and  Alabama.  In  1908  he  became  pub¬ 
lisher  of  the  Hamilton  (Ga.)  Journal, 
which  was  consolidated  with  the  Chipley 
News  in  1920,  and  since  been  renamed 
the  Harris  County  Journal. 

James  A.  Hemstreet,  59,  at  one  time 
a  writer  with  the  Nezv  York  Times  and 
a  pioneer  writer  on  automobile  travel 
for  the  Pittsburgh  Press  and  travel  di¬ 
rector  of  the  Automobile  Club  of  Pitts¬ 
burgh,  died  there  June  13  of  a  heart 
attack. 

IxA  Gainer,  53,  society  editor,  Okla¬ 
homa  City  Times  since  1918,  died  at 
her  home  June  14  following  a  three- 
month  throat  illness. 

William  Clarke,  62,  of  the  Hoboken 
(N.  J.)  Jersey  Observer  composing 
room  staff  for  32  years,  died  June  10 
of  a  heart  attack. 

John  Ratcliff  Long,  17,  son  of 
Luther  T.  Long,  general  manager  of  the 
Huntington  (W.  Va.)  Herald-Dispatch 
and  Advertiser,  died  June  14  in  a  hos¬ 
pital  in  Allentown,  Pa. 

Jeremiah  B.  Spillane,  73,  vice- 
president  and  director  of  Bill  Brothers 
Publishing  Corporation.  New  A’crk, 
publisher  of  a  group  of  business  papers, 
(lied  June  13  at  the  Murray  Hill  Hos¬ 
pital,  New  A’ork,  following  a  brief  ill¬ 
ness. 
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DISTRIBUTORS 


OUT-OF-TOWN 
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MOTAI.IMC'S'TIMKS  BUII-DINO. 

rrr  ave.ooor  ^  brvant  o  -o3RA 


of  the  Meriden  (Conn.)  Star  for  18 
years,  died  in  Springfield,  Vt.,  June  17 
after  a  long  illness.  She  was  33. 

Mrs.  John  B.  Watson,  36,  wife  of 
the  eminent  psychologist  and  vice-presi¬ 
dent  of  J.  Walter  Thompson  adver¬ 
tising  agency,  died  June  18  in  Norwalk. 
Conn.  A  graduate  of  V^assar,  she  had 
collaborated  with  her  husband  in  many 
of  his  writings  on  child  psychology  and 
on  behaviorism. 

Joseph  W.  Gavan,  formerly  managing 
editor  of  the  Nezv  York  Daily  Nezvs 
and  one-time  editor  of  the  New  York 
Fruit  Trade  Journal,  died  of  a  heart 
attack  in  his  New  York  home  June  18 
at  the  age  of  72  years.  In  his  early 
twenties  he  came  to  New  York  from 
Ireland  and  became  a  reporter,  later 
working  in  Philadelphia  and  Washing¬ 
ton. 

Walter  E.  Powers,  vice-president  of 
the  John  O.  Powers  Company.  New 
York  agency,  died  at  Newark,  N.  J., 
June  15.  He  was  38  and  a  son  of  John 
E.  Powers,  famous  copy  writer. 


Milton  Smith.  74,  former  owner 
and  publisher  of  the  Tallahassee  ( I'la. ) 
Daily  Democrat,  died  at  his  home  there 
June  16  of  a  heart  attack. 

(lEORGE  W.  D,\v.  publisher  of  the 
Dunellen  (N.  J.)  lYeckly  Call  for  43 
years  and  active  in  civic  affairs  of  the 
community,  died  at  his  home  June  16. 
He  was  77. 

Anson  Hiiiert  Smith,  75.  in  his 
youth  an  employe  of  the  Neze  York 
Times  and  for  53  years  editor  and  pub¬ 
lisher  of  the  Kingman  (.Ariz. )  Moliazc 
County  Miner,  died  June  19  at  his 
home.  He  was  described  by  former 
President  HcKiver  as  “the  father  of 
Boulder  Dam.” 

Rita  J.  Kent,  advertising  manager 


Trained  and 
Experienced  Men 
in  Journalism 


The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sigma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 


PERSONNEL  BUREAU 

OF 


SIGMA  DELTA  CHI 


JAMES  C  KIPER,  DIrtetiM 
t}6  Exckaai*  Avtaii*  Chkafo 


MO  CHARGE  TO  EMPLOYERS 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 


IS  given  in 


WORLD’S  PRESS  NEWS 

leading  British  organ  of 
ioumalism  and  publicity. 


SdbKilptlon  oi  S8  ■  yt«  IncliidM: 
58  liMMt  oi  Woctd'i  PttM  N*w< 

18  InoM  oi  “Photograpiiy" 

18  InuM  oi  "PilnUns" 

18  IniNi  oi  "MafcoUnf  a  Dotifla" 


Only  British  mambar  of  tha  A.  B.  C 
in  its  Raid.  Largest  net  paid  sale. 


WORLD'S  PRESS  NEWS 
AND  ADVERTISING 


48,  Fatter  Lana 


London,  E.  C  4 


1/  you  need 
circulation 


men — 


Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 


Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinoia. 
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McCORMICK  WILL  NOT 
REPLACE  DARRAH 

Rome  Correspondent,  Ousted  by  Mus¬ 
solini  for  Stories  of  Italian  In¬ 
subordination,  Assigned  to 

Vienna  by  Chicago  Tribune 

(Special  to  Kdihib  &  I’i'blisiier) 
Chicago,  June  17 — Having  lieeii  ex- 
jielled  from  Italy  for  liis  “anti-Italian 
dispatches,”  David  Darrali,  Chicago 
T  rib  tine  Rome 
correspondent,  is 
going  to  the  Vi¬ 
enna  office  of  the 
Tribune  for  the 
time  being,  it  was 
announced  here 
this  week.  Mean¬ 
while,  Will  Bar¬ 
ber,  assistant  cor¬ 
respondent  for  the 
T ribune  in  Lxin- 
don,  is  en  route 
to  Ethiopia  to  re¬ 
port  events  in  the 
Italian  -  Ethiopian 
dispute. 

The  Tribune  does  not  intend  to  send 
another  corresixmdent  to  Rome  to  re¬ 
place  Mr.  Darrah,  according  to  Col. 
R.  R.  McCormick.  Tribune  publisher. 

"1  wasn’t  surprised.”  he  said.  "It’s  a 
wonder  they  didn’t  do  it  liefore.  Send 
some  one  else  to  Italy  ?  Xo,  I  don't 
think  so.  I  don’t  see  any  reason  why  I 
should  send  a  man  there  just  to  take 
government  handouts.” 

Mr.  Darrah  was  summarily  expelled 
from  Italy  late  last  week  by  order  of 
the  Fascist  government.  He  had  been 
Rome  correspondent  for  the  Tribune  dur¬ 
ing  the  jyast  seven  years.  His  expulsion 
resulted  from  his  refusal  to  reflect  "offi¬ 
cial  views”  and  it  is  understood  that  the 
Tribune  correspondent  has  been  in  dis¬ 
favor  with  Mussolini  for  some  time.  He 
had  been  warned  before  that  the  regime 
did  not  like  some  of  his  dispatches.  Xo 
direct  explanation  was  given  by  the 
police  for  Darrah’s  arrest  and  e.\pulsion. 
He  had  previously  been  refused  permis¬ 
sion  to  accompany  troops  to  Ethiopia. 

The  iiarticular  stories  that  apparently 
caused  the  Italian  government  to  oust 
the  writer  were  two  articles  he  had  sent 
to  the  Tribune  regarding  Italian  mobili¬ 
zation  for  Premier  Mussolini’s  Ethi¬ 
opian  invasion  and  economic  conditions 
in  Italy  itself  under  Fascist  regime. 
On  June  8,  Darrah  sent  a  story  com¬ 
menting  on  the  situation  of  near  revolt 
in  Sardinia  columinating  in  the  sending 
of  a  crusier  to  Cagliari  to  impress  the 
population  with  II  Duce’s  visit.  Darrah 
also  sent  a  story  iwinting  out  the  seri¬ 
ous  linancial  and  administrative  difficul¬ 
ties  confronting  Mussolini,  the  huge  in¬ 
crease  in  the  national  debt  and  the  rising 
cost  of  living. 

On  June  9,  Darrah  sent  another  story 
]K)inting  out  the  fact  that  although  the 
Italian  police  are  too  well  organized  to 
permit  any  real  insubordination,  mobili¬ 
zation  of  soldiers  for  Africa  is  unpopular. 

These  stories,  according  to  Darrah, 
writing  from  Paris,  France,  after  his 
expulsion  under  armed  guard,  are  the 
points  the  Italians  resented.  On  June 
10.  Sig.  Stranio  of  the  Italian  foreign 
office  upbraided  the  correspondent  for 
these  articles,  declaring  they  were  an 
"abuse  to  Italian  hospitality.”  Two  days 
later  he  was  arrested. 

His  request  to  be  allowed  to  go  on  a 
direct  train  to  France  was  refused.  His 
request  to  communicate  with  American 
authorities  was  denied,  as  was  his  re¬ 
quest  to  be  allowed  at  least  to  go  home 
for  clothes.  Later  the  police  allowed 
him  to  talk  with  his  wife  in  Italian  and 
she  brought  him  a  few  clothes  and  ac¬ 
companied  him  as  far  as  the  border. 
Mrs.  Darrah  returned  to  Rome  to  close 
her  husband’s  personal  affairs  which 
require  liquidation. 

Robert  Hodel,  Swiss  journalist  and 
president  of  the  Foreign  Press  Asso¬ 
ciation.  has  protested  to  the  Govern¬ 
ment  Press  Bureau  over  the  expulsion 
of  Mr.  Darrah.  Hodel  particularly  ob¬ 
jected  to  the  failure  to  give  advance 
notice  to  the  American  newspaper  man. 


K.  E.  OLSON  TO  RUTGERS 


U.  of  Minnesota  Journalism  Teacher 
Succeeds  Allen  Sinclair  Will 

Kenneth  E.  Olson,  associate  profes¬ 
sor  of  journalism  at  the  L'niversity  of 
Minnesota  and  executive  secretary  of 
the  Northwestern 


Press  Association 
has  been  appoint- 
i*d  head  of  the 
Rutgers  Univer¬ 
sity  Department  of 
Journalism,  New 
Brunswick,  N.  J. 

Professor  Ol¬ 
son,  well  known 
in  newspaper  cir¬ 
cles  as  an  adver¬ 
tising  and  typo¬ 
graphy  exjiert, 
will  take  the  iwst 


the  very  language  of  the  bill,  which  pro¬ 
vides  that  if  it  is  ‘finally  held  invalid 
by  any  reason  of  the  Constitution  or  is 
‘finally  held  invalid  by  reason  of  the 
.Secretary  of  .Agriculture’s  exercise  or 
failure  to  exercise  any  power  conferred 
under  this  title,  no  person  who  has  paid 
any  taxes  shall  be  entitled  to  any  re¬ 
fund  or  credit  of  any  amount  of  any 
tax  assessed,  paid,  collected  or  accrued 
under  the  title  prior  to  the  adoption  of 
the  amendment.  In  other  words,  this 
measure  proposes  taxes  which  its  spon¬ 
sors  frankly  admit  may  be  unconstitu¬ 
tional.  yet  which  they  seek  to  retain  if 
the  courts  hold  that  such  taxes  are  un¬ 
constitutional.  I  can  conceive  of  nothing 
more  offensively  unfair  and  unjust. 
This  provision,  as  well  as  that  authoriz¬ 


ing  snooping  expeditions  into  a  nijs. 
affairs,  should  be  stricken  from  the  L 
“Jerome  D.  Barnum,  President."  Thirty-'*^ 

B.  TUI^Y  DILLON  DIES  '  ”^*0kli 


B.  Turley  Dillon,  41,  for  most  of  t-il’'*'!:,-®  of 
20  years  he  vvas  in  newspaper  u-j  ^^‘"Edito 
a  member  of  the  advertising  staffs ,  1  City  i 
the  Nnv  York  American  and  Dai. i (' 
Mirror,  died  June  17  in  his  home  -rat 
Hartsdale,  N.  Y.  He  was  director  c  t  M. 
local  advertising  of  the  Mirror  at  frl:  QklO' 

time  of  his  death  from  apoplexy.  - 


Jaus,  repo 

•:r.2  in  f 


STALSWORTH  PROMOTED  '  Ciionhe 
Promotion  of  J.  W.  Stalsworth  u| Win 
advertising  manager  of  the 
City  Nezi’s  was  announced  recently  U  wiTHDF 
J.  R.  Payne,  business  manager.  I  *  .  i 

Charles  i 


left  vacant  by  the  Kenneth  K.  Olson 
death  of  Dr.  .Al¬ 
len  Sinclair  Will. 


He  will  also  serve 
as  executive  secretary  of  the  New  Jer¬ 
sey  Press  .Association. 

He  will  assume  his  duties  at  Rutgers 
about  Sept.  1.  and  will  be  introduced 
to  New  Jersey  publishers  at  the  an¬ 
nual  outing  of  the  state  association  at 
Lake  George,  X.  Y.,  June  28-30. 

'Die  announcement  was  made  by  Pres¬ 
ident  Robert  C.  Clothier  of  Rutgers  and 
Rudolph  Lent,  Jersey  City  Jersey  Jour¬ 
nal,  chairman  of  the  press  association’s 
committee  on  the  course  in  journal¬ 
ism. 

Mr.  Olson,  who  is  president  of  the 
.\merican  Association  of  Teachers  of 
Journalism,  went  to  the  University  of 
Minnesota  in  1930  after  teaching  jour¬ 
nalism  several  years  at  the  University 
of  Wisconsin,  from  which  he  was 
graduated  in  1920.  He  received  his 
master’s  degree  from  this  university'  in 
1928. 

At  one  time  he  was  managing  editor 
of  the  Madison  Capital  Titnes,  and  pre¬ 
viously  had  served  on  the  Ashland 
(Wis.)  Press,  Duluth  (Minn.)  Tribune 
and  the  Milwaukee  Sentinel. 

He  served  two  years  with  the  .A.E.F. 
in  France,  afterwards  attending  the  Uni¬ 
versity  of  Bordeaux,  France,  and  serv¬ 
ing  with  the  Petit-Gironde,  Bordeaux 
newspaper. 


BARNUM  ASKS  AN  END 
TO  AAA  “THREAT” 


(Ciontinued  from  page  5) 


Foe  Everything  Electric 
See  General  Elearic 


The  camfUti  G-B  line  enables 
you  to  entrust  am  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


GENERAL  %  ELECTRIC 
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&  SHAVING 
MACHINE 


type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  ptedse  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  conttoL 


Gives  Better  Plates.  Reduces  Costly  Makeready.  Lengthens  Life  of  Plates. 
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Reconditioned 


a  flagrant  violation  of  the  Fourth 
-Amendment  to  the  Constitution.  Such 
procedure  has  been  condemned  by  the 
United  States  Supreme  Court.  Do  you 
not  recall  the  words  of  the  late  Mr. 
Justice  Holmes,  who,  in  referring  to  a 
similar  statute,  said: 


a  Saving 


"  ‘The  interruptions  of  business,  the  pos¬ 
sible  revelations  of  trade  secrets,  and  the  ex¬ 
pense  of  compliance  which  the  Commission’s  • 
wholesale  demand  would  cause  are  the  least 
considerations.  It  is  contrary  to  the  first 
principles  of  justice  to  allow  a  search  through 
all  the  the  respondent’s  records,  relevant  or 
irrelevant,  m  the  hope  that  something  will 
turn  up.' 

“Fear  of  the  constitutionality  of  this 
measure  is  admitted  by  its  sponsors  in 


G  Recent  sales  of  Goss 
Unitube  Presses  enable  us  to 
make  interesting  offers  on  the 
following  used  tubulars,  which 
were  taken  in  trade: 


•  8-Page  DUPLEX  Tubular 

Press 

•  16-Page  DUPLEX  Tubular 

•  20- Page  DUPLEX  Tubular 

•  24-Page  DUPLEX  Tubular 


These  presses  have  late  style 
2-1  cylinders  .  .  .  complete 
with  stereotype  machinery  .  .  . 
also  extra  decks. 


Write  today  full  details.  See 
what  is  available  to  any  plant 
that  contemplates  the  pur¬ 
chase  of  used  units.  Act  at 


THE  GOSS  PRINTING  PRESS  CO. 
CHICAGO.  ELL 


Stereotype  Room 
Efficiency 


Means  quick  production  of  goe4 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankeb 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 
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New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A 
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qI^i.aHOMA  a.p.  meets 

Tt,rtv-two  Oklahoma  newspapermen 
^ting  13  Associated  Press  pa- 
■  Oklahoma  attended  the  spring 
of  the  Oklahoma  Assoaated 
Editorial  Association  m  Okla- 
fS fitv  recently.  P&ul  A.  Bruner, 

(Okla.) 

vZjcrat  state  chairman,  presided. 
M  Harrison,  managing  editor 
Oklahoma  City  Oklahoman  and 
\r-^i  reported  on  the  national  A.  P. 

in  New  York.  Leon  H.  Durst, 
1  S  of  the  Oklahoma  City  bureau,  dis¬ 
ced  Wirephoto. _ 


WITHDRAWS  FROM  LEAGUE 

rharles  E.  Broughton,  editor  of  the 
(Wis.)  announced 

12  that  he  was  withdrawing  his 
'Lya  winner  of  honorary  mention  for 
Sc  service  in  1935  Pulitzer  competi- 
from  membership  in  the  Wiscon¬ 
sin  Daily  Newspaper  league  liecause  of 
!tht  league’s  recent  decision  to  remain 
neutral  concerning  the  Follette  work 
relief  bill. 


SOUND  TRUCK  SILENCED 

E  C.  Layman,  owner  of  Layman  Dis¬ 
tributing  Co.,  Oklahoma  City  handbill 
distributors,  was  fined  $11  in  iiolice 
court  June  12  on  charges  of  operating 
a  “sound  truck’’  for  advertising  pur¬ 
poses  in  violation  of  city  ordinances. 

pressman  leaves  $100,000 

Unknown  to  his  colleagues  in  the 
pressroom  of  Neicark  (N.  J.)  Evening 
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Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 
J  Times  —  .40  per  line 
3:  ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

"  I  Time  —  .75  per  line 

j  4  Times  —  .00  per  line 

Count  six  words  to  the  line 
White  space  charged  at  same  rate  per  line 
pv  insertion  as  earned  by  frequency  of 
iMWtion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
clieeify,  edit  or  reject  ^y^copy^ _ 

NEWSPAPER  JOBS 

j  are  usually  Filled 
after 

'  Confidential  Negotiations 


We  nesotiate  confidentially  for  both 
employer  and  employe.  Last  week,  a 
business  manager  and  an  editorial  man 
assumed  new  positions  as  a  result  of 
our  service. 

REGISTER  NOW 
FOR  A  POSITION 


Write  for  registration  blank.  When 
returning  it,  send  a  recent  snapshot  or 
small  reproduction,  and  a  40-word 
classified  ad  stating  your  claims,  to 
appear  three  times  in  EDITOR  & 
PUBLISHER. 

Send  S5.OO  check  or  money  order  with 
application  as  advertising  fee  which  will 
also  cover  registration  and  a  three 
month  subscription  to  EDITOR  & 
PUBLISHER,  or  an  extension  of  your 
present  subscription.  Registration  is  for 
4  period  of  six  months.  An  additional 
percentage  charge  will  be  made  when 
and  if  a  position  is  obtained  through  us. 

E  &  P  Personnel  Service 

1700  Times  Bldg.  New  York  City 
Agency  Phone,  BRyant  9-3055 


News,  Charles  Genelle,  assistant  fore¬ 
man,  possessed  a  $100,000  fortune.  Fol¬ 
lowing  his  death  June  1  the  magnitude 
of  his  possessions  became  known  and 
it  was  discovered  there  was  no  will  and 
no  relatives  in  this  country.  Word  is 
awaited  from  Italy.  He  was  with  the 
Evening  News  40  years. 


BRYSON  JOINS  “SPECIAL” 

Clifford  H.  Bryson,  manager  of  the 
Knapp  Advertising  Agency  office  in 
Muskogee,  Okla.,  for  the  last  three 
years,  recently  became  manager  of  the 
new  Oklahoma  office  of  Frost,  Landis 
and  Kohn,  publishers’  representatives, 
in  Oklahoma  City. 

_ Newgpaper  Brokers _ 

Buying,  Spiling,  .Merging  of  newspapers. 
No  leases  or  trades.  .No  listing  charge. 
I.en  Felghner.  Pythian  rtuilding,  Nashville. 
Mich.,  or  J.  W.  Mapoles,  Murphy's  Hotel, 

Richmond,  Va. _ 

Available  Hesirable  I>aily  Newspapers. 
Oalifornia,  Illinois,  Oklahoma,  Pennsylva¬ 
nia.  Maryland,  North  Carolina.  Rarning 
dividends,  not  overpriced.  ALSO  good 
weekly  and  semi-weekly.  J.  B.  Shale, 
Times  Building,  New  York. 


M.  f.  Moure.  Newspaper  Broker 

Beverly  Hills,  California,  has  weekly  and 
exclusive  dally  papers  to  offer. 


Buaineaa  Opportunity 


Wanted — Business  Manager  to  share  pur¬ 
chase  of  small  dally.  B-857,  Editor  & 
Publisher. 


Circulation  Promotion 


Newspaperdom'sLeadlngCIrculationBullders 
Morrison  Plan 

"The  Plan  that  Pays  and  Proves  It*’ 
Write  the  John  K.  Morrison  Company, 
4th  flr.,  Shops  Bldg..  Des  Moines,  Iowa. 


Bonded  Campaigns  Succeed — Hudson  Be 
Priest  &  Associates,  World's  Record  Clr- 
culatlon  Builders,  246  Fifth  Ave.,  N.  Y.  C. 

Better  Baily  N’ewspupers  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  I’artlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  dednite  A.  B.  C.  circulation  In¬ 
crease  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect.  The  Charles 
Partlowe  Company,  Occidental  Building. 
Indianapolis. 


Foreign  Publication* 


Out-of-town  Newspapers  Books 

Foreign  Magazines  Periodicals 

.SCHULTZ  NEWS  AOENCY 
112  West  44th  St..  N.Y.C..  MEdalllon  3-9061 


Multigraphing  and  Mimeographing 


Quick  Service — Quality  Work 
Century  I.etter  Co. 

126  W.  46th  St.  BRyant  9-2277 


Help  Wanted 


Have  fine  opening  for  R.  N.  Marden, 
formerly  Key  West.  Hurry.  Bryson,  Box 
B-826.  Editor  &  Publisher. 


Situation*  Wanted 


Advertising,  Business  or  Claasifled  Man¬ 
ager — Outstanding  organizer,  leader  and 
personal  producer.  Sound  builder.  B-853, 
Editor  &  Publisher. 


•Advertising  Director  or  Manager  for  100,000 
class  or  better,  fifteen  years'  experience; 
Intimate  knoweldge  of  retail  field;  nation¬ 
wide  associations  and  contacts;  Protestant; 
American;  39;  married;  creative;  indefatig¬ 
able  worker.  The  man  to  sell  your  publt- 
ration  from  the  advertiser's  service  angle. 
B-843,  E  &  P  Personnel  Service. 


.Advertising  Kxeeutlve — Unusual  record  of 
achievement  on  metropolitan  dailies  during 
past  five  years.  Knows  national,  local  and 
classified  advertising.  Successful  leader  of 
men.  Age  42.  Present  earnings  in  five 
figures  with  remuneration  based  on  busi¬ 
ness  produced.  B-839,  E  &  P  Personnel 
Service. 


Advertising  Man — Either  classified  or  dis¬ 
play,  capable  of  making  own  layouts  and 
able  to  produce.  Willing  to  start  at  mod¬ 
erate  salary.  Married  man  with  family 
seeking  permanent  location.  Write  Box 
B-S50.  Editor  &  Publisher. 

Advertising  Manager — Top  man  on  staff  of 
prominent  daily,  right  hand  man  to  Ad¬ 
vertising  Manager,  seeks  opportunity  as 
department  head.  Considered  keen  student 
of  advertising  and  retailing.  Copy  haa 
won  national  recognition.  Brilliant  record 
aa  salesman  and  handler  of  men.  Highest 
endorsements.  Christian.  38.  married. 
Box  B-849.  Editor  &  Publisher. _ 


Advertising  Solicitor — Job  open  In  metro¬ 
politan  area — on  good  newspaper,  semi- 
weekly.  Fine  town  and  possibilities  of 
development.  Christian.  Good  habits. 
B-854,  Editor  &  Publisher. _ 


Assistant  to  oHiee  manager  or  executive. 
Seven  years  In  last  position  as  purchasing 
agent.  Capable  correspondent.  Stenog¬ 
rapher.  Ray  E.  Wtldey,  63  Radford  st., 
Yonkers,  N.  Y. _ 

Business  Kxeeutive  experienced  In  radio 
and  newspaper  practice  wishes  to  contact 
owner  or  publisher  who  desires  the  services 
of  a  competent  assistant  or  one  to  take 
full  charge.  Excellent  organizer  with  record 
of  achievement  during  past  ten  years. 
B-821.  E  &  P  Personnel  Service. 


Situation*  Wanted 


Business  Manager.  Publisher’s  Assistant, 
Accountant.  Competent  executive  now 
employed  seeks  change  offering  greater  op¬ 
portunity.  Fifteen  years  with  metropolitan 
dailies  and  ten  years  business  and  national 
advertising  manager  of  small  city  daily  in 
metropolitan  area.  Interview  solicited. 
Excellent  references.  B-848,  E  &  P  Per¬ 
sonnel^ _ 

Clrrnlation  Manager — Married,  age  33,  pres, 
ently  employed,  desires  to  connect  with 
Publisher  In  Midwest  or  West  Coast. 
Twelve  years  experience  morning,  evening, 
Sunday,  with  enviable  Increase  record. 
Well  versed  In  all  phases  of  circulation  and 
persistent  builder  at  minimum  cost.  Hon¬ 
est,  trustworthy,  loyal — best  references. 

R-828,  E  &  P  Personnel  Service. _ 

Ctrenlation  Manager,  now  employed  on 
9,000  A.B.C.  paper,  seeks  Job  on  larger 
paper.  Experienced  “Little  merchant  plan" 
has  shown  exceptional  gains  In  spite  of 
stiff  competition  on  each  Job.  Not  a 
high  pressure  man,  but  steady  economical 
producer.  Member  I.C.M.A. ;  34,  married. 
Regards  opportunity  more  important  than 
starting  salary.  B-831,  E  &  P  Personnel 
Service. _ 

Cirenlatlon  Manager — Young,  married  man, 
;ige  34,  12  years  experience  In  daily  and 
Sunday  field;  employed;  unusual  record 
during  depression.  Grant  me  an  Interview 
— will  convince  you  of  my  character  and 
ability.  Box  B-852.  Editor  &  Publisher. 
Circulation  Manager  Available  to  progress¬ 
ive  paper  to  20,000  circulation  Have  ex- 
rellent  four  year  record  securing  clean  cir¬ 
culation  through  carrier  organization.  As¬ 
sistant  to  director  showing  greatest  three 
year  circulation  Increase.  Want  oppor¬ 
tunity  to  use  knowledge  and  experience 
with  future  In  view.  B-833,  E  &  P  Per¬ 
sonnel^ _ _ 

Circulation  Promotion  Manager,  age  30. 
with  8  years  outstanding  record  building 
sound  circulation.  Thoroughly  under¬ 
stands  training  carriers,  district  managers 
and  sales  agents.  Operates  with  or  with¬ 
out  contests,  prizes  and  insurance.  High¬ 
ly  capable,  industrious  and  aggressive. 
15-823,  E,  &  P.  Personnel  Service. 
Circulator,  desiring  change  of  position,  is 
open  for  Circulation  Manager’s  contract 
until  Sept.  For  history  write  Box  B-837. 
Editor  &  Publ Isher. 


City  Etlltor — Man  with  12  years  of  news¬ 
paper  experience  on  street  and  desk,  as 
well  as  with  large  news  gathering  agency 
seeks  to  head  news  room  on  small  dally 
or  on  ropy  desk  of  larger  paper.  Married 
man  seeking  permanent  location.  Write 
Box  B-851.  Editor  &  Publisher. 


ClasHifled  Manager — Aged  36,  wants  posi¬ 
tion  on  small  paper  with  modest  salary 
and  bonus  on  Increase  in  revenue.  Has 
been  assistant  classified  manager  on  Hous¬ 
ton  and  Milwaukee  papers  and  classified 
manager  of  smaller  Florida  dally.  Good 
salesman  and  familiar  with  phone  room 
work.  Knows  promotion.  Reasonable  no- 
tice.  n-844.  E  P  Personnel  Service. 

Copy  Reader — Rapid,  accurate,  wants  Job 
where  hard  work  will  insure  permanence. 
Ten  years’  practical  newspaper  experience 
on  metropolitan,  small  city  dallies  equips 
him  to  meet  your  requirements.  Experi¬ 
ence  Includes  rewrite,  features,  reporting 
important  stories.  Age  40;  married.  Will 
go  anywhere  in  East.  B-825.  E  &  P 
Per.sonnel  Service. 


Editor — Now  employed;  last  ten  years  In 
executive  positions.  Managing  editorship 
.and  editorship  In  large  middlewestern. 
mast  cities.  Two  years  owner,  publisher  in 
smaller  field.  Experienced  staff  manage¬ 
ment,  budgeting,  organization,  editorial 
writing.  Seeks  permanent  connection  where 
ability  counts.  City  over  150,000.  B-835, 

E  &  P  Personnel  Service. 


In  any  rapacity — aggressive,  experienced, 
versatile.  Fifteen  years  reporter,  desk 
man,  city  editor,  promotion  manager,  ad¬ 
vertising  solicitor  of  dallies,  owner  weekly 
and  press  association  experience.  Desires 
position  as  assistant  to  publisher,  managing 
editor  small  daily,  city  editor,  editorial 
writer  or  rewrite  man.  Married,  40,  uni¬ 
versity  degree.  References.  B-838,  Editor 
M  Publl.sher. 


I.ibrarian — Six  years  experience  supervising 
morgue  and  training  assistant.  B-836, 
Editor  &  Publisher. 


I.inotype-Intertype  Machinist  or  assistant. 
Situation  wanted;  25  years  experience.  F. 
•  Morrison,  717  East  28th  street,  In- 
di.anapolls,  Ind. _ 


Managing  editor,  assistant  or  news  editor. 
Fifteen  years  metropolitan  executive  ex¬ 
perience.  Knows  news  and  pictures  and 
how  to  increase  plant  production.  Prefer 
city  of  50.000  or  up,  but  will  consider 
smaller.  Permanency  desired.  Now  em¬ 
ployed.  High  class  references  if  wanted. 
B-832.  E  &  P  Personnel  Service. 


Situation*  Wanted 


Managing  Editor  or  News  Editor — Thor¬ 
oughly  experienced,  big  and  small  papers. 
Know  news  and  how  to  get'  It.  Good  or¬ 
ganizer  and  can  get  beat  out  of  staff. 
37.  Married.  Salary  requirements  com¬ 
mensurate  with  times.  Excellent  ref¬ 
erence*.  B-856,  E  &  P  Personnel  Service. 


.Mature  woman  seeks  position;  correspond¬ 
ent,  publicity,  continuity  writer.  Execu¬ 
tive  and  office  experience.  B.  C.  Spencer, 
838  Armstrong,  Kansas  City,  Kansas. 


Newspaper  Pressman-Stereotyper — 25  years 
foreman.  12  years  last  position,  now  at 
liberty  through  merger  of  papers;  first- 
class  workman.  Will  take  charge  of  preas- 
loom  or  both  press  and  stereo.  Best  of 
references  from  last  employer.  B-811,  E  & 
P  Personnel  Service. 


Proofreader,  Woman,  10  years’  experience 
ads,  magazines,  newspapers,  music,  desires 
change.  Thoroughly  competent.  Union. 
Excellent  references.  C.  R.  M.,  1213  So. 
Limestone  St.,  Springfield,  Ohio. 


Reporter  and  editor  seeks  situation  in 
Miildle  West  or  West.  Knows  news  sources 
and  how  to  write  news  quickly  and  ac¬ 
curately.  Also  has  complete  knowledge  of 
working  of  mechanical  department.  Would 
like  to  contact  small  dally.  Age  30.  B-842, 
E  &  P  Personnel  Service. 


Rewrite  or  Desk  Man,  29,  married.  Ex¬ 
perience  has  included  reporting,  editing 
and  some  press  association  work.  Year 
and  a  half  with  national  political  weekly. 
Good  mixer,  write  well.  Satisfactory  ref¬ 
erences.  Can  start  at  once.  B-846,  E  & 
P  Personnel  Service. 


Young  editor,  married,  nine  years  expe¬ 
rience,  dependable,  competent.  loyal, 
trained  In  law,  desires  change  with  future. 
B-855,  Editor  &  Publisher. 


Mechanical  Equipment  for  Sale 


IJnotypes  and  Intertypes,  all  models;  200 
fonts  Matrices.  Monotype  Composition 
and  Type  and  Rule  Casters;  Keyboards. 
Mats,  Moulds,  etc.  Terms.  Payne  & 
Walsh.  213  Centre  St.,  New  York. 


Linotypes — 1.  5,  8.  11,  13,  19,  25.  Inter- 
types  H  and  C.  All  guaranteed.  Terms. 
HOFFMAN  MACHINERY  &  ENGRAVING 
CO.,  413  Lafayette  St..  New  York  City. 


Rebuilt  Equipment  —  Presses,  Linotypes. 
New  Type.  Printers’  supplies.  We  liqui¬ 
date,  buy,  sell,  trade.  Central  States  Print¬ 
ers  Exchange,  Peoria,  Illinois. 


Four  .'5-0  ‘’Special”  -Mlehles — toaxes"  bed 
with  220-voIt  D.C.  motors.  Wonderful  val¬ 
ues.  priced  right  for  quick  sale.  Thomas 
W.  Hall  Co..  Stamford.  Conn. 


For  Sale — Water  cooled  pig  casting  box 
with  stand.  Will  cast  27  pigs  of  3  pounds 
each.  Any  reasonable  offer  accepted  f.o.b. 
Charlotte.  Charlotte  (N.  C.)  News. 


Kleetrio  Mat  Scorcher,  like  new,  S125 
value  for  $75.  The  State  Journal,  Spring- 
field,  Illinois. 


Mechanical  Equipment  Wanted 


stereotype  eurved-plate  single  page  elec¬ 
tric  router  (seml-cyllndrlcal) ;  full  page 
fiat  shaver;  eight  1-page  newspaper  form 
tables.  Quick  Printing  Service,  2409  86th 
St..  Brooklyn.  N.  Y. 


Wanted  to  Buy — Washington  Hand  Press 
for  museum  display  in  newspaper  plant. 
Address  B-824,  Editor  &  Publisher. 


Photo-Engraving  Equipment  for  Sale 


Engraying  Department  Eqnipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnfshed.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  York  City. 


I’hoto-engraying  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  Street.  N.  Y. 


New*paper  Supplie* 


stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply.  Box  131,  West  Lynn, 


Mass. 


Wine  and  Machinery  — 

There’s  really  no  connection  except  by  way  of  illustration. 
Wine  improves  with  age  as  the  years  roll  by. 

Not  so  with  newspaper  machinery  and  printing  equipment 
which  continually  approaches  the  day  when  it  will  become 
obsolete  and  useless. 

A  portion  of  such  equipment  in  EDITOR  &  PUBLISHER’S 
vast  territory  will  break  down  and  will  be  wearing  out  this 
coming  week.  Bid  for  such  replacement  business  by  using 
classified  on  this  page. 


A 
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ILLIAM  D.  TAYLOR,  JR.,  of 


Arizona  Teachers’  Association, 
called  at  our  office  this  week,  saying  he 
had  long  been  a  reader  of  this  column 
and  also  that  the  other  day,  at  Wash¬ 
ington,  he  counted  the  paces  the  sentry 
takes  to  cross  the  narrow  and  well-worn 
path  at  the  grave  of  the  Unknown  Sol¬ 
dier.  He  counted  the  measured  steps 
time  and  again  and  found  they  num¬ 
bered  exactly  thirty.  This  seemed  to  be 
significant,  but  of  what  neither  Prof. 
Taylor  or  I  could  decide. 


By  MARLEN  PEW 

The  humorous  feature  appeared  in  the 
American,  May  29,  and  was  new  to  me. 
Coincidence?  Common  copy-desk  gen¬ 
ius?  Imitation?  I  dunno. 


But  the  story  stood  up,  it  wu  » 
interview  and  though  Roy  cutstd 
I  figure  I  did  him  a  favor.” 


JACK  HAMMOND  passed  over  the 
Styx  last  week,  a  suicide,  and  with 


SOME  editors  reduce  line-cuts  which 
carry  script  to  such  miniature  pro¬ 
portions  that  readers  find  it  impossible 
to  decipher  the  words.  Nearly  every 
day  I  witness  such  assaults  on  the  pa¬ 
tient  eyes  of  the  customers.  Some  tab¬ 
loid  strips  carry  script  that  is  almost 
illegible.  It  is  a  mistake  to  believe  that 
people  are  going  to  strain  sight  to  pick 
up  reading  matter  which  has  been  made 
too  small  by  space-pinching  editors. 
Better  one  cut  that  reads,  than  a  half 
dozen  that  painfully  blur!  You  rarely, 
if  ever,  see  such  typographical  abortions 
in  a  Hearst  newspaper.  For  many 
years,  to  my  personal  knowledge,  Mr. 
Hearst  has  kept  his  far-flung  staff  un¬ 
der  orders  to  make  facsimile  cuts  large 
enough  to  show  at  least  8  or  10-point 
faces.  He  is  usually  calm  and  patient 
with  blunderers,  but  Mr.  Hearst  is  capa¬ 
ble  of  something  approaching  a  tantrum 
when  he  sees  a  block  of  valuable  space 
given  to  a  cut  which  loses  its  sense 
through  too  severe  reduction  of  reading 
matter,  or  when  hand-lettering  is  care¬ 
less  and  undecipherable. 


him  died  his  pretty  young  bride,  Dor¬ 
othy  Lee  Hammond,  Broadway  enter¬ 
tainer.  The  bodies  were  found  in  the 
gas-filled  room  of  Jack’s  penthouse  in 
the  White  Light  district  of  New  York. 

The  old  boy  would  have  enjoyed  read¬ 
ing  what  the  puerile  legmen  from  police 
headquarters  wrote  in  the  morning  pa¬ 
pers  about  the  last  scene  of  the  drama 
that  had  been  his  life.  For  35  years 
he  had  lived  dangerously  and  always 
managed  to  create  the  impression  that 
he  was  a  mysterious  person.  The 
youngsters  who  run  to  fires  and  cover 
police  alarms  for  New  York  papers,  in 
the  modern  day,  seemed  never  to  have 
heard  of  Jack  and  wrote  the  story  of 
the  double  tragedy  true  to  the  tiresome 
formula  of  the  sensation-maker  ilk,  mys¬ 
tery,  racketeer  documents  involving  A1 
Capone,  dope-crazed  racketeer  under 
cover  of  darkness  creeps  into  love-nest 
and  turns  on  lethal  dose,  and  all  that 
sort  of  thing.  Veteran  newspapermen 
of  New  York.  Washington,  Chicago, 
Los  Angeles  and  elsewhere,  reading 
such  reports  must  have  muttered,  as  I 
did,  “stuff  and  nonsense !”  Jack  died  by 
his  own  hand,  as  he  had  lived — a  victim 
of  false  romance  and  booze.  .\nd  at  60 
he  was  sufficiently  persuasive  to  take 
with  him  in  death  a  pretty,  young  girl. 


news-feature  syndicate,  once  in  asso-  bold,  and  i«id  the  $25.  The  stutf 
ciation  with  Jack  Wheeler.  Then  he  lead  material  in  all  U.  P.  papen 
took  a  pioneer’s  view  of  press  agent  night.  Next  day  I  called  Roy  to 
possibilities  and  presently  started  an  him  the  laugh.  You  see,  I  had 
agency  which,  at  times,  yielded  him  an  manuscript  of  that  interview  m 
income  equal  to  that  of  the  President  pocket  when  I  first  proposed  the 
of  the  U.  S.  Scores  of  American  busi-  signment,  had  merely  walked 
ness  and  political  tycoons  fell  under  Brooklyn  Bridge  to  get  the  air 
the  persuasive  and  expensive  spell  of  said  I  ought  to  return  the  $25, 
Jack’s  imagination.  He  would  under-  the  Standard  was  paying  me  n] 
take  anything,  even  to  run  a  stuffed  —  •- 

shirt  for  Governor,  the  Senate  or  the 
White  House,  and  make  him  believe 
he  would  land  if  sufficiently  patient, 
yielding  and  faithful  in  weekly  pay-  "^HE  World  War  saw  the  fioiA 
ments.  Jack  would  attend  all  conven-  X  Jack’s  prosperity.  He  had^ 
tions,  fix  all  who  needed  fixing,  grease  the  familiar  come-on  role  in  Wall 
the  way  by  such  devious  devices  as  ' 

losing  gobs  of  money  in  a  poker  game 
to  lure  the  affection  of  some  refractory 
individual  of  influence,  such  as  a  politi¬ 
cal  manager,  delegate  or,  more’s  the 
shame,  an  occasional  Washington  cor¬ 
respondent  who  was  slipping.  He  was 
press  agent  for  dozens  of  trusts,  in¬ 
cluding  munitions,  several  foreign  gov¬ 
ernments  and  no  end  of  persons  with 
aspirations,  political,  social  or  economic. 


JN  Chicago  last  week  I  heard  a  yam 


concerning  Mr.  Hearst  that  was  new 
to  me.  It  seems  he  had  employed,  years 
ago,  as  business  manager  on  one  of  his 
newspapers,  a  fellow  of  vaulting  ambi¬ 
tion,  amazing  personal  assurance,  and 
not  a  little  obtuseness.  After  he  had 
been  in  control  of  the  newspaper  for  a 
few  weeks  the  fellow  prepared  an  elab¬ 
orate  statement,  work^  out  in  intricate 
percentages,  showing  how,  from  the  mo¬ 
ment  he  had  taken  charge,  the  advertis¬ 
ing  and  circulation  revenues  had  in¬ 
creased.  He  proceeded  to  write  the 
big  chief  all  about  it  in  most  boastful 
terms.  He  mentioned  every  relevant 
fact  in  a  10-page  document  and  chart, 
except  that  the  increases  might  be  due 
to  the  fact  that  the  revenues  of  that 
newspaper  usually  stepped  up  several 
points  at  that  particular  season. 

Mr.  Hearst  received  the  impressive 
document  and  filed  it  away  in  a  waste¬ 
basket  he  has  long  kept  for  such  docu¬ 
ments.  The  local  manager  fumed  and 
wondered  why  the  Big  Chief  had  not 
acknowledged  his  masterful  analysis  of 
the  business.  At  last,  unable  to  control 
his  curiosity,  he  wired  Mr.  Hearst  as 
follows : 

“Did  you  receive  my  report  on  condi¬ 
tion  of  this  paper  (Query)  If  so,  would 
appreciate  comment  (stop)”. 

Mr.  Hearst  replied  with  a  wire  read¬ 
ing:  “Uh-huh.” 

Wholly  innocent  of  the  rebuke  the 
business  manager  showed  the  telegram 
to  associates  and  whined :  “I  can’t  make 
out  what  he  means,  and  the  more  I  run 
this  business  the  more  I  am  convinced 
that  my  problem  here  is  William  Ran¬ 
dolph  Hearst.” 


Edward  a.  evans,  editor  of 
Columbus  (O.)  Citizen,  writes,  and 
offers  as  proof  a  clipping  from  his  pa¬ 
per,  that  the  picture  of  the  “invisible 
panties”,  credited  to  Boston  Evening 
American  in  this  column  two  weeks  ago, 
appeared  in  the  Citizen,  May  7,  the  cre¬ 
ation  of  managing  editor,  C.  F.  Weimer. 


“DING”  FALLS  FOR  THE 
“TURKEY  CALL” 

(Special  to  Editor  &  Pubusher) 

WASHINGTON,  D.  C.,  June 
19 — Ed.  Dennison,  manag¬ 
ing  editor  of  the  New  York  News 
Bureau,  “talked  turkey”  to  gain 
admission  today  to  the  office  of  J. 
N.  (“Ding”)  Darling,  Des  Moines 
cartoonist,  now  head  of  the  bio¬ 
logical  survey. 

Dennison  had  tried  for  several 
days  to  make  his  way  into  Darl¬ 
ing’s  office,  hut  was  restrained  hy 
the  corps  of  secretaries  and  at¬ 
taches  who  guard  the  portals  of 
the  door.  Today  he  returned  to 
the  office,  drew  from  his  pocket 
a  “turkey  call”  device,  and 
cackled.  Darling,  a  wild  game 
enthusiast,  couldn’t  resist,  left  his 
office,  greeted  Dennison  and  es¬ 
corted  him  into  his  sanctum.  A 
“turkey  call”,  it  was  explained,  is 
a  type  of  trumpet  used  hy  sports¬ 
men  to  quarry  within  firing  dis¬ 
tance. 


dropping  a  fortune,  including  the 
nants  of  a  fine  estate  at  Lon 
which  he  and  State  Senator 
had  promoted,  largely  in  free  spacTi 
New  York  newspapers.  Jacki 
friends  fell  away.  He  began  to 
row  money,  forget  to  repay. 

In  1901  Jack  came  into  my  offio 
and  told  a  sensational  story  of 
three  men,  a  lawyer,  an  .Army  ol 
and  a  public  official  were  “ste 
the  decisions  of  the  U.  S.  Sup.^ 
Court  in  advance  of  delivery,  usin" 
information  for  speculative  pur 
They  had  taken  him  into  the  co, 
acy,  he  said,  but  his  conscience 
ered.  It  was  a  contemptible  trick 


'^HE  boys  who  covered  the  story 


JACK  hated  all  this,  or  so  he  told 
me  on  several  occasions.  In  such 

remorseful  moods  he  would  denounce 

politicians  and  money  barons  as  “swine”, 

persons  lacking  any  vestige  of  principle,  .  o  o  ■  — 

honor,  decency.  He  would  boast  that  Pl^Y  o*'  fbe  U.  S.  Supreme  Cooi^ 
with  a  few  hundred  dollars  of  dirty  thought,  a  sacrilege.  My  suspicions! 
money  he  could  make  almost  anybody,  allayed  when  Jack  refused  money 
[except  the  good  ethical  reporter],  bow  story.  His  tip  was  sufficiently 
and  scrape  like  a  whipped  and  mangy  vincing  to  induce  me  to  inform 
cur.  Jack  seemed  to  loathe  his  cor-  Justice  White.  There  was  a  pro! 
rupted  victims.  He  was  a  realist  about  investigation,  the  “leak”  was  final 
himself,  too.  “I  am  a  dirty  crook,  of  cated,  but  the  case  was  never  pros 
course,  but  I’m  having  a  lot  of  fun,”  he  due  no  doubt  to  the  sensitivenea 
would  say.  “I  only  despise  myself  when  aged  Chief  Justice.  Jack  was  a 
I  am  alone  with  my  thoughts.  That’s  f^er,  but  that  time  he  told  the 
the  reason  I  stay  up  nights  until  near  might  string  out  a  book 

unconscious,  and  then  slip  into  bed.  f"*  curious  character  of  the  old 

Tossing  on  a  sleepless  bed,  in  a  dark 
room,  near  kills  me.  I  ought  to  have 
a  major  operation  performed  on  my 
conscience,  or  get  an  honest  newspaper 
job.  Uncle  Charlie  would  he  sad  if  he 
knew  some  of  the  things  I  do.” 


called  Jack  a  “retired  stock  broker,” 
deduced  no  doubt  from  the  fact  that  he 
lived  in  a  penthouse.  Incredible  to  them 
that  an  old  newspaj^rman,  press  agent 
extraordinary,  lobbyist  and  fixer  would 
be  found  dead  in  a  gaudy  shanty  built 
on  somebody’s  roof.  But  Jack  was  like 
that. 

A  tall,  rakish,  fast-talking,  nervous 
man,  with  captivating  smile  and  plenty 
of  swank,  he  was  at  heart  a  newsman, 
proudly  acknowledged  all  of  the  rules  of 
the  work,  but  managed  to  violate  them 
all.  I  first  met  him  in  Chicago,  when 
he  was  city  editor  of  the  Hearst  eve¬ 
ning  paper.  His  god  in  those  days  was 
Charles  Edward  Russell,  whom  he 
called  “Uncle  Charlie”,  editor  of  the 
American  and  later  Socialist  candidate 
for  President. 

In  time.  Jack  drifted  to  New  York. 
In  a  few  months  he  had  in  operation  a 


JACK  would  rave  on  like  that,  as  if 

his  heart  was  bleeding,  and  most  Flood 


HECTIC  DAY  IN  AUSTIN 


people  believed  it  sincere  self-reproach. 
At  one  time  he  occupied  fine,  buzzing 
offices  that  covered  nearly  a  half  floor 
of  the  old  Marbridge  Building.  Up  to 
his  ears  in  Tammany  politics,  he  pre¬ 
sently  opened  an  advertising  agency,  im¬ 
mediately  capturing  the  accounts  of 
practically  all  of  the  swagger  cafes  and 
hotels  of  the  metropolis.  Those  were 
his  harvest  years.  Any  broken  or  bent 
newspaperman  could  ask  Jack  Ham¬ 
mond  for  $100  and  get  it.  He  would 
dash  off  the  check,  slap  the  unhappy 
chap  on  the  back,  utter  a  few  “God- 
bless-yous”  and  “keep-the-old-chin-ups”, 
and  usually  add  that  the  hundred  needn’t 
be  repaid  “because  I  stole  it  from 
thieves  and  now  it  is  in  honest  hands 
where  it  belongs.”  Such  was  the  cyni¬ 
cal  candor  of  this  consummate  roman¬ 
ticist.  And  he  dressed  for  the  villain’s 
part  in  his  life  drama.  His  linen,  ties 
and  checkered  clothes  would  fairly  cry 
aloud.  A  huge  sparkler  adorned  his 
slim  hand,  fussy  little  doo-dads  littered 
his  person,  such  as  a  gold  chain  brace¬ 
let  and  monocle  ribbon,  though  he  only 
used  the  glass  to  toy  with  as  he  talked. 


-length! 


died  last  week  at  60  in  such  a  . 
setting — penthouse,  with  a  pretty 
as  his  last  victim  and  with  the 
writing  the  final  chapter  with  flon 
of  impenetrable  mystery.  Romanci  I 
the  lastl 


'J'HERE  was  many  a  laugh  on  old  Park 


Row  over  Jack’s  bizarre  or  press 
agent  pranks.  One  story  which  he 
told  on  himself,  which  I  always  doubted, 
was:  “One  day  I  blew  into  the  U.  P. 
office,  and  Roy  Howard  was  riding 
the  news  desk.  Judge  Landis  had  just 
fined  the  Standard  Oil  Co.,  and  the 


Shuts  Down  Power 
Dailies  Scramble 

(Special  to  Editor  &  Publisher) 
Austin,  Tex.,  June  19 — VVh« 
Colorado  River  which  runs 
this  city  reached  a  record  flood 
of  42  feet  early  Saturday  morning 
overflowed'  into  the  municipal 
plant,  cutting  off  all  current,  t 
afternoon  papers  had  a  scramble 
ting  out  extras. 

Thirty  minutes  after  the  wires 
opened  in  the  morning  for  tl 
afternoon  papers,  the  Austin  Stc 
and'  the  Atistin  Dispatch,  water 
into  the  boiler  rooms  at  the  mi 
plant,  killing  the  power. 

At  about  the  same  time,  both 
thought  of  the  University  of 
press,  powered  by  a  small  electric 
but  the  Statesman  got  there  first 
it  was  first  come,  first  served. 

The  Dispatch,  expecting  a  wai 
several  hours,  was  left  out  of  1 
Managing  Editor  Alfred  Mellinger 
a  reporter,  Jackson  Cox,  went  bidt 
the  river  to  pick  up  stories.  Sab 
day  Editor  Henry  Fox  was  left  at  ti** 
office.  I 

Suddenly  at  11  a.  m.  the  power 
back  on.  The  University  plant  ^ 
furnishing  power  for  the  downtowj 
area.  But  the  telephones  were  oat  4 
order  and  all  staff  members  on  tl»| 
Dispatch  were  watching  the 
Fox,  having  visited  the  flood  area  eariW 
in  the  morning  and  talked  with  offidrt 
already  had  a  story  written  on  tk® 


story  was  red  hot.  I  said:  ‘Roy,  how’d  general  condition  of  the  sections  0014 


you  like  to  have  an  exclusive  interview 
with  John  D.  Archbold,  boss  of  the 
Standard,  on  the  Landis  decision? 

Through  an  intimate  friend  I  can  get 
to  him.  I’m  free-lancing  now.  Will 

you  pay  me  $500?’  U.  P.  was  a  strug-  _ ^  ^ _  _ 

gling  concern  in  those  days  and  $500  up  left-over  pages  and  standing"  t^W 
seemed  steep.  I  came  down  to  $25  and  Dispatch  got  a  one-man  extra  on  4^ 
sallied  forth.  An  hour  later  I  laid  a  street.  The  Statesman  was  held  1)^ 
manuscript  on  the  desk.  Roy  confirmed  by  the  slower  flatbed  press  at  41 
its  authenticity,  by  telephoning  Arch-  University. 


water  and  the  danger  of  a  city 
shortage  due  to  damaged  pumps 
the  power  plant.  Sending  it  backi  k 
wrote  out  the  banners  and  heads,  wf<* 
a  lead  story  and  a  front-page  editi** 
advising  general  calmness.  By  pkW 


thq 


